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CONSIDERATION OF APPEAL BY SPORTS CAR CLUB OF AMERICA OF USED
OIL NON-PROFIT GRANT AUDIT DETERMINATION
(UNP4-00-3310 AND UNP5-00-0013)

CIWMB STAFF BRIEF
Harllee Branch, Staff Counsel

L INTRODUCTION

California Integrated Waste Management Board (“CIWMB”) staff respectfully requests that the
Board reject the appeal of the Sports Car Club of America, San Francisco Region (“SCCA”™) of
the CIWMB staff’s final audit determination on Used Oil Nonprofit Grants UNP4-00-3310 and
UNP5-00-0013 and uphold the Executive Director’s decision finding that $74,927.59 is payable
to the CIWMB as ineligible grant reimbursement.

The CIWMB auditor was justified in finding that $74,927.59 was ineligible because grant
reimbursements from the CIWMB were reflected as profit in the SCCA’s General Ledger. This
violated the express terms of the nonprofit grant agreements prohibiting “profit or markup.”
Following a Department of Finance (“DOF) audit of the two grants and CIWMB’s subsequent
independent review of DOF’s audit, SCCA could not produce documentation demonstrating it
actually expended funds for grant activities or that certain sponsorship events actually occurred.

IL ARGUMENT

This hearing is about a singular and simple issue — SCCA’s violation of the express terms of its
grant agreement. :

SCCA’s appeal attemnpts to divert the Board’s attention from this straightforward issue and
instead begs the Board to ignore express grant violations and recognize that the State received
benefit from the grant activities. This is deceiving because the State’s benefit from SCCA’s grant
activities is not in dispute. CIWMB staff has already taken all State benefits into account as
reflected in the final audit request for the repayment of $74,927.59 -- an amount representing a
fraction of the total combined grant amounts of $475,637. Since CTIWMB has determined the
remainder of the grant funds were properly expended, the benefits of SCCA’s grant activities
have already been recognized. In fact, CTWMB staff went as far as permissible within the terms
of the grant agreements to acknowledge State benefits in its final audit determination — including
a significant reduction in DOF’s final recommended reimbursement total.

The Board, as a state agency with control over public taxpayer dollars, has a special
responsibility to ensure that such funds are expended properly. Myriad state laws and regulations
exist to guard against the abuse of the public fisc, from the complex legal limitations on state
contracting to the constitutional prohibition on the gift of public funds. These strict rules
distinguish state agencies from private entities and arguably limit the Board’s discretion to
ignore SCCA’s express, and self-admitted,! violations of its grant agreements. The SCCA
improperly registered public money from nonprofit grants as profit in its ledgers — actions that
smack of a gift of public funds. Furthermore, DOF, as a control agency, has explicitly instructed
CIWMB that the funds at issue in this hearing should not be paid to SCCA. These grant funds

! In its appeal to the Board, SCCA expressly admits that it failed to follow the terms of its grant agreements.

3



Consideration Of Appeal By Sports Car Club Of America Of Used Oil Non-Profit Grant
Audit Determination (UNP4-00-3310 And UNP5-00-0013) - CIWMB Staff Brief
Page 2

were never used by SCCA to carry out grant activities. In short, the grantee was paid for
activities and expenditures that it did not actually perform or incur.

SCCA further claims that it is being unfairly penalized for mere bookkeeping technicalities when
it claims it performed the requested grant activities. SCCA even claims it was simply “naive” in
executing its financial responsibilities. This is misleading and begs disbelief. First, many of the
grant expenditures and activities at issue in this hearing appear to have been performed by a
different entity altogether, SCCA’s for-profit subsidiary San Francisco Regional Properties (dba
Thunderhill Raceway Park, hereinafter “Thunderhill Park™). Thunderhill Park was not a party to
the grant agreements and indeed would have been ineiigible for a nonprofit grant because it is a
for-profit organization.

Furthermore, to characterize SCCA’s grant violations as mere technicalities or the result of being
financially “naive” would ignore the fact that both SCCA and Thunderhill Park are not “Mom
and Pop” operations, but established and presumably financially-sophisticated entities. Both
organizations should have been aware based on both the notice provided in the CTWMB’s grant
materials and the requirements of 501(c) of the Internal Revenue Code that both an arms-length
relationship and financial safeguards between for-profit and non-profit affiliates are not a mere
bookkeeping technicality. Instead, these requirements are a necessity in ensuring the proper
expenditure of public funds and the retention of tax-exempt status under federal law.

Finally, given the presumed financial sophistication of both entities, the commingling of grant
funds and grant responsibilities were significant enough to put in question whether these
violations were mere accident. Indeed, while it is not the subject of this hearing, CIWMB staff
believes an open question remains as to whether registering grant expenses under Thunderhill
Park and sheltering profit in SCCA’s general ledger were used to realize significant tax
advantages through the misuse of public money. -

The following factual accounts are reflected in documents in the administrative record for this
hearing.

III. BACKGROUND

The CIWMB awarded two grants to SCCA, a 501(c){4) non-profit and tax exempt entity, to
participate in the Used Oil Nonprofit Grant Program. The grants were in the respective amounts
of $199,860, covering the period November 1, 2000 throdgh April 30, 2003 (UNP4-00-3310);
and $275,777, covering the period May 1, 2003 through April 30, 2005 (UNP5-02-0013), to
promote recycling and use of remanufactured oils in the “Race to Recycle Oil Racing Series” at
various race facilities throughout California. The grants were funded through the Used Oil
Recycling Fund. The grant agreements provided that “profit or markup” by the grantee was
prohibited.

The DOF performed an audit of both grants pursuant to an interagency agreement with the

CIWMB after a concerned member of the public reported an apparent abuse of grant funds. This
fund misuse was discussed by SCCA representatives in a public forum and posted on SCCA’s

: 4
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website, in which the expenditure of funds by Thunderhill Park for a grant-associated purchase
resulted in “excess funding” from the grant being “banked” by the SCCA “even though
Thunderhill” expended the funds for the purchase.

The objective of the audit was to determine SCCA’s fiscal compliance with the aforementioned
grants. The audit also assessed SCCA’s compliance with applicable laws, regulations, and grant
agreement requirements, as well as a review of internal controls. The responsibility for financial
reporting and compliance rests with SCCA pursuant to both grant agreements. The DOF’s final
audit report reflected ineligible costs totaling $105,245 and $157,210 for UNP4 and UNPS
respectively that were paid by the CIWMB to SCCA.

SCCA disputed the DOF audit findings. In extensive efforts to resolve the dispute, CTWMB staff
held meetings with SCCA’s executive officers, made a site visit to Thunderhill Park, interviewed
SCCA'’s executive staff, and granted SCCA five requests for extensions for the purpose of
submitting supporting documentation for their claims. CIWMB staff also critically examined the
DOF audit findings and diligently worked directly with SCCA collecting and analyzing volumes
of data and additional supporting documents submitted by SCCA. CIWMB staff accommodated.
SCCA’s requests for additional time to locate and submit supporting documentation to such an
extent that the audit resolution process extended to more than eight months and consumed the
full attention of one of the CTWMB’s most experienced auditors.

Following the CTIWMB auditor’s independent review, the CIWMB issued a final audit
determination decision letter dated May 16, 2006. That determination concluded that DOF’s
final audit finding of $105,245 for UNP4 should be reduced to $51,245; and $157,210 for UNP5
should be reduced to $51,245 less a 10% unpaid withhold retained by the CIWMB (invoiced to
SCCA for $23,682.59). Both grants were separately invoiced to SCCA for a combined adjusted
total amount of $74,927.59 ($51,245 + $23,682.59).

The DOF audit identified reportable internal control and compliance issues requiring corrective
action as listed below. Generally, these issues center on either a failure to provide supporting
documentation or the use of non-profit grant funds as profit through a lack of fiscal separation
between the non-profit SCCA and its profit-making subsidiary, Thunderhill Park.

IV. DOF Audit Findings and CIWMB’s Subsequent Review
DOF Finding 1 - Inadequate Fiscal Controls and Questioned Costs
The SCCA’s general ledger did not reflect $105,245 and $157,210 for UNP4 and UNP5

respectively, as reimbursed by the CIWMB. The DOF disallowed these costs. The CIWMB
auditor’s review found the following:

¢ Kiosk

The DOF audit reported that a $12,500 Kiosk (trailer) charged to UNP4 was used to sell the
merchandise of SCCA’s profit-making subsidiary, Thunderhill Park. The CIWMB auditor’s
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analysis disclosed that the Kiosk was approved for purchase by the CTWMB’s program manager
on April 10, 2003 (20 days prior to the grant termination date of April 30, 2003). However, the
Kiosk was purchased by and used by Thunderhill Park instead of SCCA. Furthermore, the DMV
Certificate of Title reveals that the legal registered owner of the Kiosk is Thunderhill Park, not
SCCA. Additionally, SCCA’s general ledger recorded the CIWMB’s grant reimbursement for
the purchase of this Kiosk as a profit and did not incur any offsetting cost.

Although the CIWMB did obtain some benefit from this Kiosk (The CIWMB’s name and the
"“Race to Recycle” logo appeared on the sides of the Kiosk), the benefit was more in the nature of

publicity under the “Sponsorship” category than being the result of these items appearing on the
Kiosk.

¢ Personnel

The DOF audit reported the SCCA was unable to provide documentation (cleared checks, payroll
register, and timesheets) to support claimed personnel costs reimbursed by the CTWMB at
$38,745 for UNP4 and $45,210 for UNPS.

The SCCA submitted data supporting the hourly rates paid to David Vodden and Terry Taylor
for the period of 2003 through 2005 which were substantially lower than the amounts charged to
the grant. SCCA claimed that both Mr. Vodden and Ms. Taylor worked at the agreed upon
contractual rates for both the UNP4 and UNPS grants. The CIWMB auditor’s analysis of the
information provided by the SCCA disclosed the majority of the work performed on these grants
was done by Mr. Vodden and Ms. Taylor. It was further disclosed that these individuals were
employees of SCCA’s profit-making subsidiary, Thunderhill Park. Both individuals were already
paid salaries for their services by Thunderhill Park. Although the CIWMB reimbursed the
SCCA for Mr. Vodden and Ms. Taylor’s salaries, SCCA did not use the grant payments to
reimburse or offset Thunderhill Park’s salary expenses and the grant payments were posted as a
profit in SCCA’s general ledger.

Consequently, based on the SCCA’s accounting records, the CIWMB cannot reimburse SCCA
for costs they did not incur. SCCA was unable to produce any documentation supporting the
number of hours worked on grant activities by these individuals. Therefore, the CTWMB
auditor’s final audit determination agreed with the DOF’s audit findings that the SCCA must
reimburse the CIWMB $38,745 and $45,210 for UNP4 and UNPS5 respectively, totaling $83,955.

e Sponsorship

" According to the DOF final audit report, SCCA was unable to provide documentation (eg..
vendor invoices and cleared checks) to support claimed sponsorship fees totaling $54,000 and
$112,000. SCCA misclassified $68,000 of sponsorship fees under the Personnel category. The
CIWMB appropriately reclassified these expenses under sponsorship for UNP4 and UNP5
respectively. The CIWMB auditor reduced DOF’s recommended reimbursement total for
ineligible costs after an independent review and analysis.
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UNP4-00-3310
The CIWMB auditor’s analysis disclosed that:

(2) The CIWMB was satisfied with the SCCA’s naming rights program and the many
- publicity opportunities for used oil recycling built into the plan; and

(b) The CIWMB concurred with the SCCA’s assertion that it made the necessary
expenditures to provide the promised value of sponsorship rights.

As a result, for the UNP4-00-3310 questioned sponsorship cost of $54,000, the CIWMB auditor
reduced DOF’s recommended reimbursement amount and determined these costs to be eligible
for grant participation.

UNP5-02-0013

The UNP5 grant budget was increased to cover the sponsorship fee cost of holding events and
gaining exposure for used oil recycling in the Southern California regions at three racetracks:
Buttonwillow Raceway near Bakersfield; Willow Springs International Raceway near Los
Angeles; and California Speedway near Riverside.

The CIWMB’s auditor concluded that there was sufficient support for 53 event days. However,
SCCA could not provide documentation or evidence demonstrating that the two events listed
below occurred:

Pay Request 3 Laguna Seca Vintage Race Oct 22-24, 2004 1-Day $2,000.00
Pay Request 3 Buttonwillow CA Club Reg. Oct 22-24, 2004 2-Days $4,000.00
$6,000.00

Based on the documents submitted to the CIWMB and a review of the DOF working papers, the
CIWMB determined that $106,000 in expenditures were eligible for reimbursement and $6,000
was ineligible for the UNP5-02-0013 grant participation due to a lack of supporting
documentation. ‘

Sponsorship — UNP4 $54,000.00
Sponsorship — UNPS $112,000.00
Subtotal $166,000.00
l.ess: Ineligible Sponsorship — UNP5 $6,000.00
Total Eligible Costs $160,000.00

The SCCA concurred with the CTWMB auditor’s findings for sponsorship.

DOF Finding 2 - Inadequate Separation of Duties
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The DOF audit report disclosed that David Vodden performed a number of duties that lacked
separation between SCCA, as a non-profit corporation, and Thunderhill Park, as a for-profit
subsidiary. Additionally, the DOF questioned whether there is an adequate “arms-length”
relationship with respect to transactions related to the grants. The CIWMB’s auditor agreed with
these findings and cautioned the SCCA that it did not maintain an adequate arms-length
relationship between their for-profit and non-profit entities. Maintaining an arms-length
relationship is a federal government requirement for 501(c) tax status as a non-profit corporation.

The DOF’s final audit report further noted that the SCCA’s payment of a commission to David
Vodden constituted 10 percent of each grant reimbursement check, less the amounts invoiced
from vendors. These commissions were not claimed in the grant payment requests submitted to
the CIWMB. However, it was noted in DOF’s final audit report that Mr. Vodden was already
paid this commission through his consulting firm, D. B. Vodden Enterprises.

V. CIWMB STAFF REBUTTAL TO SCCA’S APPEAL
+ Kiosk

In its appeal, SCCA asserts that the CIWMB previously approved the simultaneous use of the
Kiosk for grant functions and for selling of grantee merchandise. SCCA may also argue that the
CIWMB stipulated that the “1-800 Cleanup” number and website address www.cleanup.org as
well as the “Race to Recycle” flag/banner should appear on the Kiosk and that SCCA complied
with these stipulations.

o Profit Ineligible for Grant Reimbursement

SCCA’s arguments fail to adequately address the fact that Thunderhill Park, a for-profit entity,
paid for the Kiosk out of its own funds while SCCA, the separate non-profit entity, claimed
reimbursement for the expenditure and registered the grant payment as profit in its ledger. The
CIWMB specifically states in its Used Oil Non-Profit Grant application instructions as well as
the actual grant agreements that “[p]rofit or mark-up by the grantee” is considered ineligible for
grant funding.

The CIWMB’s program manager rightfully assumed that SCCA, as the non-profit grantee, would
take title of the Kiosk. When SCCA allowed the Kiosk to be purchased and registered by
Thunderhill Park, it did not give consideration to the fact that Thunderhill is a for-profit entity
and the implications this would cause with respect to the Internal Revenue Code requirements for
501(c) tax-exempt status if SCCA wanted the non-profit grant to pay for the Kiosk. Nonprofit
exemption requirements are very clear regarding the distribution of assets for 501(c) entities. The
code specifies that in order to be tax-exempt, an organization such as SCCA must permanently
dedicate assets to an exempt purpose. This means that the DMV Certificate of Title for the Kiosk
needed to be in the name of SCCA. However, the legal title for the Kiosk was registered and
still is in the name of Thunderhill Park. Since Thunderhill Park is holding the title to the asset,
the non-profit grant simply cannot pay for the purchase of the Kiosk. As mentioned above, this
type of ineligible cost is clearly identified in the grant application instructions and the grant
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agreements. Hence, the CIWMB auditor’s final determination agreed with the DOF audit finding
that $12,500 is ineligible for grant.participation. Additionally, the CTWMB gave consideration
for the program manager’s stipulations under the category of Sponsorship.

~ & Personnel

The SCCA asserts in its appeal that there are records to support two individuals principally
responsible for implementing the grants, David Vodden and Terry Taylor, being paid for doing
the work covered in the approved work plans. SCCA alleges that CIWMB staff has indicated the
problem would have been avoided by having Thunderhill Park bill SCCA for the services, thus
creating a specific SCCA payment for the personnel costs. However, according to SCCA, the
CIWMB never advised them to do so during the course of their three grants.

SCCA also asserts that the payroll expenditures incurred by Thunderhill Park reduced the value
of SCCA’s ownership of that entity and thus claims it is “economically irrelevant” whether a
non-profit parent or its for-profit subsidiary bears the immediate cost of carrying out grant
activities.

o Responsibility for Financial Reporting and Compliance

In its arguments, SCCA overlooks the fact that both the grant application instructions and the
grant agreements themselves put SCCA on full notice regarding proper financial reporting and
compliance. After giving SCCA legal notice as to its responsibilities in the grant agreements, the
CIWMB had no responsibility to give SCCA financial advice on how to properly and legally
manage its funds. '

The grant agreements outline extensive requirements for financial reporting and documentation
to support the payment of grant funds:

- The grant procedures and requirements clearly state that any costs that are not consistent with
local, state, and federal guidelines, regulations, and laws are ineligible.

¢ Under Section 3, Supporting Documentation, the grantee was required to submit
documentation for all expenditures claimed on the payment request. The types of acceptable
documentation include the *“Personnel Expenditure Summary Form,” where the grantee
should document personnel expenditures based on actual time spent on grant related
activities.

¢ The Audits Section for the Procedures and Requirements as well as the Terms and
Conditions of the Used Oil Nonprofit grant explicitly stated that the CIWMB has the right to
review and to copy any records and supporting documentation pertaining to the performance
of the grant agreements. ,

¢ The grantee was required to maintain records for possible audit for a minimum of three (3)
years after final payment. Examples of audit documentation include but are not limited to
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expenditure ledger, payroll register entries, time sheets, personnel expenditure summary
forms, travel expense logs, and paid warrants. . .

¢ The grantee was required to maintain organized and accurate records that follow generally
accepted accounting principles and leave an audit trail.

CIWMB staff interprets these requirements as placing the full responsibility for financial
reporting and compliance with SCCA. Therefore, given that SCCA was on full notice in the
grant agreements, it is specious to argue that the CIWMB should have advised SCCA on proper
accounting procedures. :

o Profit Not Eligible for Grant Reimbursement

Both grants to SCCA were Used Oil Nonprofit Grants. Thus, profits or mark-up by the grantee
are expressly ineligible for reimbursement, as made clear in the grant application instructions and
the grant agreements.-As indicated by its general ledger for the years 2001, 2002, 2003, 2004 and
2005, SCCA never incurred personnel expenses for David Vodden and Terry Taylor, yet it
requested grant reimbursement for personnel costs at a rate substantially higher than what they
were paid by Thunderhill Park. These were registered as profit in SCCA’s general ledger.
Therefore, SCCA is ineligible for grant reimbursement for such expenses.

If SCCA provided documentary evidence to substantiate its claim in the same fashion as every
other grantee in the nonprofit program is required to do, CTWMB staff would have recommended
accepting at least a portion of its alleged personnel costs. However, SCCA has been unable to
produce any such documentation to prove it actually incurred these expenses. In the absence of
the documented proof of the hours worked on the grant, the CIWMB as the guardian of public
funds is obligated to seek recovery of $38,745 for UNP4 and $45,210 for UNPS5.

o Inadeguate Arms-Length Relationship

As described above, the CIWMB auditor agreed with DOF’s determinations regarding the
questionable arms length relationship between SCCA and Thunderhill Park, its for-profit
subsidiary. It appears it is commingling its employees and accounting in a fashion that could
sacrifice its ongoing qualifications for 501(c)(4) tax-exempt status were its books to be audited
by a taxing authority.

VL. CONCLUSION

Because SCCA failed to provide adequate supporting documentation to prove that certain
activities and expenses were actually performed and incurred and because it was prohibited by
the express terms of the grant agreements to register grant funds as profit, the Board should
uphold the Executive Director’s finding that SCCA must repay $74.927.59 to the CIWMB for
both the UNP4-00-3310 and UNP35-02-0013 grants.
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Sports Car Club of America
San Francisco Region

File:CIWMB 2.07 summary2

Qver a six year period from 1998 to 2005 we received three CIWMB grants. After
two years of audit procedures covering the last two grants, two issues totaling
$102,455 remain outstanding.

In a nutshell the two issues hang on a single point: when a non-profit grant
recipient (SCCA) utilized a for-profit totally owned subsidiary (Thunderhill
Raceway Park) to perform grant work, is that work reimbursable? In our case
both a member of the Office of State Audits and Evaluations and subsequently a
member of the audit group of CIWMB both stated that had our subsidiary simply
invoiced SCCA and SCCA paid those invoices there would have been no issue.
Not realizing that this subcontracting arrangement was necessary, SCCA made a
procedural error. '

Background

The San Francisco Region of the SCCA is a motor sport organization consisting
of some 5000 members that put on a range of sports car and motor sport
activities. The largest of these is an annual series of some 10 two or three day
road racing events at three road racing venues: Laguna (Mazda Raceway),
Sears Point (Infineon Raceway) and Thunderhill. These events attract some 250
to 350 competitors in 40 classes of racing cars from race ready production street
cars (Miatas, Corvettes, etc.) to purpose built race cars (open wheeled formula
cars, full bodied Le Mans type cars, etc.).

it takes some 120 trained workers to safely run such events and the costs for just
one event can range from $50,000 to over $100,000. Given the number of
attendees at these events including competitors, their crews, workers, and
additional members and fans the numbers become quite impressive. The
demographics of the thousands of people over the course of a season are also
quite unique: they are all passionate motor sport fans, highly interested in cars
and their workings.

The club has long realized, along with the rest of the motor sport community the
desirability of spending promotional monies on this group. The above referenced
naming of Sears Point by Infineon for the cost of $2 million per year for fifteen
years or the US Army sponsoring a NASCAR team are based on this belief that
such naming rights or promotion produces results. In the past the club has found
sponsors for individual races and in the nineties we were the recipients of a large
series grant called the Tobacco Free Challenge. In 1998 we were approached to
apply for a grant from CIWMB promoting the recycling of oil and oil filters. Here
was an opportunity to use our large group with great alignment between racing
cars and recycling motor oil. This seemed to be an ideal sponsorship opportunity
for CIWMB and SCCA.



We developed a proposal that had sponsorship as it's focus but went much
further to promote oil recycling. All competitors were required to wear patches on
racing suits, decals had to be place on all cars, we staffed informational services
at all events, all advertising included oil recycling references, we established oil
and oil filter collection facilities, our club paper as well as the local press covered
the program, we reached out to the local communities with educational efforts,
and more.

This was a huge success. That first grant won a prestigious award at the
California Resource Recovery Association convention in 2001. Our surveys
showed significant advances in the awareness and positive understanding of the
importance in oil recycling. Our grant managers and administrators were most
happy with the program and its results. They went on to award two subsequent
grants in 2000 and 2003. The total value of the three grants was $600,000.

Furthermore our grant managers made no criticisms or adjustments in our
accounting procedures over the six year life of these three grants. We made
detailed reports of our progress and our billings were done in accordance wnth
CIWMB procedures.

Audit

Early in 2005 we were advised that we would be audited regarding the second
and third grants. In June of that year two auditors from the state audit group
made two visits to our facilities at Thunderhill Raceway Park near Willows. The
final audit was received in November 2005. In early December we had our first
opportunity to discuss the audit in person with anyone from CIWMB.

Following this December meeting there began a three month effort of document
production, detailed analysis, meetings, and voluminous emails which led to our
submission responding to the three findings and the response from CIWMB of
5/16/06.

Audit Findings
Page 9 of the final audit lists three financial findings:

1. The auditors found no documented costs supportmg the billings for
naming rights or sponsorship totaling $166,000for the two grants.

2. The auditors found no SCCA documentation for the labor costs for the two
people responsible for carrying out the grant duties and administration in
the amount of $83,955.

3. Disallowed the cost of a $12,500 trailer because the SCCA was also
selling merchandise at this trailer in addition to the distribution of oil
recycling material.

4. Total disallowed: $262,455.



The 5/16/2006 CIWMB response to our objections was as follows:

1. The disallowance of the sponsorship billings was reversed in the amount
of $160,000 [discounting two events in the amount of $6,000]

2. Took the position that, while there was documentation of labor cost for the
two people carrying out the grant work, these two were Thunderhill
employees and not employees of the SCCA, and therefore the labor costs

_ could not be reimbursed by CIWMB under the grant terms.

3. Accepted that a clearly documented change order had authorized the
combination of selling club and track hats and shirts along with the
distribution of Oil Recycling patches, decals, and other CIWMB material at
the kiosk, but disallowed reimbursement for the kiosk because ownership
title was held by Thunderhili.

4. Total disallowed: $102,455.

Again, it is our understanding that both the labor and the trailer costs would have
been unquestioned if Thunderhill had billed SCCA and SCCA paid Thunderhill its
wholly-owned subsidiary. Because the failure to make cash payments to
Thunderhill for this labor and the kiosk cost reduced the Thunderhill net worth,
and thus the value of a SCCA asset, there was no financial benefit to SCCA in
failing to receive and pay invoices to Thunderhill for these purposes. As itis
authorized to do under both corporate and income tax law, Thunderhill makes
annual dividend payments to SCCA,; if the labor and kiosk costs had been
reimbursed to Thunderhill by SCCA, the available cash for such dividends would
have been increased. Thus, it is unlikely that the cash positions of SCCA and
Thunderhill would have been altered by a formal subcontracting relationship.

We have stated from the beginning that we were naive in using our very simple
bookkeeping system in the management of grant funds. It would have been
helpful had someone advised us otherwise during the course of the grant, but we
understand that the responsibility is ours, and we can accept that there should be
some reduction in cost recovery. However, to deny all reimbursement for the
labor and kiosk items would be a disproportionate penalty for a procedural
mistake that did not reduce the true value CIWMB and the State of California
enjoyed due to our efforts.
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"Re: Appeal of Audit findings

BEFORE THE
CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD
STATE OF CALIFORNIA

In the Matter of:

Sports Car Club of America,

AMENDED NOTICE OF HEARING

For Used 0il Non-Profit
Grants UNP4-00-3310 and
UNP5-02~-0013 ‘

R R e s e

TO THE APPELLANT, SPORTS CAR CLUB OF AMERICA:

YOU ARE HEREBY NOTIFIED that based upon your request for re-
scheduling, an informal hearing will now be conducted before the

California Integrated Waste Management Board (CIWMB) at:

California Environmental Protection Agency
Headquarters Building

1001 I Street, |

Sacramento, CA 95814,

Byron Sher Auditorium (second floor),

on April 17, 2007, at 1:30 P.M.,

or as soon thereafter as the matter may be heard,
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concerning the appeal of the Executive Director’s September
‘18, 2006 determination upholding audit findings that reguire
Sports Car Club of America to reimburse the CIWMB in the
amount of $74,327.59 for money provided under the above-
captioned grants. This Notice supersedes the previous

Notice of Hearing for this matter.

DATED: '7 /2 ,_/y L
Set AL s /f\,% _

Elliot Block, Chief Counsel
CALIFORNIA INTEGRATED WASTE

" MANAGEMENT BOARD

1001 I Street, 23™ Floor, MS-5°
Sacramento, California 95814
Telephone: (916) 341-6060
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DECLARATION OF SERVICE BY EMAIL

Case Name: IN THE MATTER OF:
SPORTS CAR CLUB OF AMERICA,
APPEAL OF AUDIT FINDINGS FOR USED OIL NON-PROFIT
GRANTS UNP4-00-3310 AND UNP5-02-0013

| declare: .

| am employed in the Legal Office of the California integrated Waste Management
Board, which is the office of a member of the California State Bar under which
member's direction this service is made. My business address is California Integrated
Waste Management Board, P.O. Box 4025, Sacramento, CA 95812-4025. | am 18
years of age or older and not a party to this matter. -

Cn December 21, 2008, | served the attached NOTICE OF HEARING in a postpaid,
envelope, addressed to the party hereinafter named, at the place and address stated
below, which is the last known address, and by depositing said envelope and contents
in the United States Mail marked certified at Sacramento, California.

Addressee: '

Peter Nosler

Sports Car Club of America
820 Hobart Street

Menlo Park, CA 94025

| declare under penalty of perjury under the laws of the State of California that the
foregoing is true and correct.

Executed on the 21st day of December, 2006, at Sacramento, California.

. P/
5"1;::-71:5” L
Yﬂfette Cox t
Dgciarant

Proof of Service i
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.Sports Car Club of America,

BEFORE THE
CALIFORNIA INTEGRATED WASTE MAMAGEMENT BOARD
STATE OF CALIFORNIA

In the Matter of:

NOTICE OF HEARING

Re: Appeal of Audit findings
For Used 0il Non-Profit
Grants UNP4-00-3310 and
UNPS5-02-0013

St Nkt st St gttt it gt gt gt gt Vg

TO THE APPELLANT, SPORTS CAR CLUB OF AMERICA:

YOU ARE HEREBY NOTIFIED that an informal hearing will be
conducted before the California Integrated Waste Management Board

(CIWMB) at:

California Environmental Protection Agency
Headguarters Building

1001 I Street,

Sacramento, CA 95814,

Central Valley Auditorium {second floor),

on February 13, 2007, at 1:30 P.M.,

or as soon thereafter as the matter may be heard,

|7
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concerning the appeal of the Executive Director’'s September
18, 2006 determination upholding audit findings that require
Sports Car Club of America to reimburse the CIWMB in the
amount of $74,927.59 for money provided under the above-

captioned grants.

DATED: j/ /7 6/p 6 ; "
ies/r Tled N L

Elliot Block, Chief Counsel
CALIFORNIA INTEGRATED WASTE
MANAGEMENT BOARD

1001 I Street, 23™ Floor, MS-5
Sacramento, California 95814
Telephone: (916) 341-6060
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DECLARATION OF SERVICE BY EMAIL

Case Name: IN THE MATTER OF: .
SPORTS CAR CLUB OF AMERICA,
APPEAL OF AUDIT FINDINGS FOR USED O!L NON-PROFIT
GRANTS UNP4-00-3310 AND UNP5-02-0013

1 declare:

| am employed in the Legal Office of the California integrated Waste Management
Board, which is the office of a member of the California State Bar under which
member's direction this service is made. My business address is California Integrated
Waste Management Board, P.O. Box 4025, Sacramento, CA 95812-4025. | am 18
years of age or older and not a party to this matter.

On November 28, 20086, | served the attached NOTICE OF HEARING in a postpaid,
envelope, addressed to the party hereinafter named, at the place and address stated
below, which is the last known address, and by depositing said envelope and contents
in the United States Mail marked certified at Sacramento, California.

Addressee:

Peter Nosler :
Assistant Regional Executive
San Francisco Region

- Sports Car Club of America
620 Haobart Street
Menlo Park, CA 94025

| declare under penalty of perjury under the laws of the State of California that the
foregoing is true and correct.

Executed on the 28th day of November, 2006, at Sacramento, California.

s
tte Cox |
Declarant

Proof of Service 1

N
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LINDw, 8. ADAMS
SRCARTARY FOR ENVIROINMENTAL
PROTECTICN

MARGO REID BROWN

) CHAIR
MBROWN@CIWMB.CALOV
(916) 341-6051

WESLEY CHESBRO
WCHESBRO@CIWMB,CA.GOV
(918) 3416039

JEFFREY DANZINGER
JDARZINGERBCIWMB.CA.GOV
(916) 3416024

RosALIE MULE
RMULE@GIWME.CA.GOV
(916) 3415016

GARY PETERSEN
GPETERSEN@CIWMB.CA.GOV
{916) 3416035

'Alfl
---------

CALIFORNIA INTEGRATED
WASTE MANAGEMENT BOARD

1001 I STREET, SACRAMENTO, CALIFORNIA 95814 « PO BOX 4025, SACRAMENTO, CALIFORNIA 958124025

(916) 3416000 » WwW.CIWMB.CA.GOV

March 9, 2007

Peter Nosler

Michael Smith

Sports Car Club of America
620 Hobart Street
Menlo.Park, CA 94025

Re: .Sports Car Club of America Appeal of Audit Findings to the California
Integrated Waste Management Board for Used Qil Non-Profit Grants UNPQ4-00-
3310 and UNP05-02-0013

Dear Sirs:

This letter sets forth the process that will be used for the above-enut]cd appcal as
stipulated to the parties.

Briefs/ written materials

As previously noticed, the hearing is set for April 17 at 1:30 P.M.. All briefs or
written arguments shall be submitted by March 30th. The parties will not be
submitting any rebuftal briefs in advance of the hearing

Administrative Record

The Administrative Record shall consist of the following documents in addition to
the written arguments that will be submitted:

Grant Agreements UNP4-00-3310 and UNP5-02-12 and attached Terms and
Conditions and Procedures and Requirements

Grant progress and final reports as filed by Sperts Car Club of America

Department of Finance Draft Audit Report on Sports Car Club of America dated
9/16/05

Report from David Vodden of Thunderhill Raceway Park

California Integrated Waste Management Board Auditor Determination dated
5/16/06

ORIGINAL PRINTED CN 108 % POSTCOMS LM ER CONTENT, PROCESSED CHI.ORINE FREE PAPER
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ARNOLD SCHWARZENEDGER
GOVERNCR



Peter Nosler
March 9. 2007
Page 2

California Department of Motor Vehicles Certificate of Title for Kiosk Trailer

Sports Car Club of America, San Francisco Region, General Ledger dated
12/31/03

Sports Car Club of America, San Francisco Region, General Ledger dated
12/31/05

Used Oit Nonproﬁt Grant Fifth Cycle, FY 2002/2003 Grant Application
Instructions

June 9, 2006 letter of Peter Nosler

Sports Car Club of America Appeal of Grant Audit Findings to Executive
Director Mark Leary, dated 7/7/06

California Integrated Waste Management Board Staff response to appeal dated
7/21/06

Executive Director Determination, dated 9/18/06

Sports Car Club of America Appeal of Grant Audit Findings to the California
Integrated Waste Management Board, dated 10/16/06

Final report for grant UNP4-00-3310
Final report for grant UNP5-02-12

SCCA proposal for UNP4
SCCA proposal for UNP5

Hearing process

The audit appeal is an informal process. The hearing wil! be conducted by the
Chair of the Board, with assistance, as needed, from the Board’s Chief
Counsel. Witnesses will testify under oath. There will no cross-examination of
witnesses. Board members may ask questions of any party or witness or Board
staff at any time.

Order of Presentations

¢ Staff presentation: Staff will present to the Board a summary of its
“written arguments, including witnesses, on the audit appeal matter. Staff will
respond to questions from Board members. (30 minutes -exclusive of time
devoted to responding to questions from Board members).

e Presentation by Appellant, SCCA: Appellant may make an oral presentation
to the Board and may call witnesses to provide relevant testimony on the
matter. (30 minutes - exclusive of time devoted to responding to questions
from Board members). '



Peter Nosler
March 9, 2007
Page 3

¢ Rebuttal by staff, followed by rebuttal by SCCA: Each Party will have an
opportunity for rebuttal, not exceeding thirty (30) minutes, exclusive of time
devoted to responding to questions from Board members.

s (Closing comments and questions by Board members.

Public Comment: As this will be a public hearing, public comment will be
allowed after the parties’ presentations. However, the Chair may limit the number
of speakers and the time each may speak. Comments from speakers, unless called
as witnesses, will not be considered as evidence.

Deliberation and Decision by Board. Following the presentation of testimony and
public testimony, the Chair will close the public hearing and the Board will
consider in closed session and decide the audit appeal. Once the Board has
completed its deliberations, it may reconvene in open session to announce its
decision. The Board will issue its written decision within 30 days.

If you have any questions, or need additional information, please feel free to
contact me at (916) 341-6080.

Sincerely,

TelF ) g4l

Elliot Block
Chief Counsel

cc:  Harllee Branch, CTIWMB
Peter Whitman, SCCA

L1



Sports Car Club of
America Appeal of
Grant Audit Findings
to the California
Integrated Waste

Management Board,
dated October 16,
2006 '



Sports Car Club of Amarica

October 16, 2006 5:'-;-. OCT 1% 2005

California integrated Waste Management Board
P.0O. Box 4025
Sacramento, CA 85812-4025

Attention: Mark Leary, Executive Director

Subject: Election to Appeal

Dear Mr. Leary:

Upon careful consideration of you rejection of our'appeal of CIWMB's 7/21/2006
findings we have decided to appeal your decision to the full Board.

The position of SCCA remains as stated in our July 7, 2006 letter to you. The single
substantive issue now in contention, as set forth in your July 21, 20086 letter and your
September 18, 2006 rejection of our appeal, is that SCCA should not receive grant
payments for the used oil recycling education program which it successfully carried out,
in accordance with the plan of work and the budget in each of its grants, because SCCA
utilized its wholly-owned subsidiary to pay the personnel costs and the advertising kiosk
purchase price involved in the grants. it appears that the simpie act by SCCA of making
payments to its own subsidiary in reimbursement for those costs would have been
sufficient to eliminate the problem on which the audit focuses.

We believe that this approach is unfair. SCCA fully performed all of the services and
programs called for in the grants, and CIWMB received all that it was promised — but
SCCA will not be paid. You indicate that SCCA should have been aware of the rules
and regulations to be followed in connection with the grants, and we have agreed —
SCCA has been candid in stating that it now recognizes it did not fully follow the
prescribed grant procedures. But that is not the point.

Qur appeal is not based, as you state, on a claim that the accounting records rules are
irrelevant — only that the rules should not be applied without taking into account the full
picture. Your letter indicates these rules are included with the grant agreements

gz

San Francisco Region Sports Cor Club of America
P. 0. Box 966, Highway 162, Willows, CA 95988 t. 888-995-7222 t. 530-934-4455 f 530-934-7275 w. sfrscea.org




because CIWMB “wants them to be followed.” We respectfully propose that, instead,
the rules are included in order to aliow the state to determine retrospectively that the
activities promised by the grant application were actually carried out. The audit has, in
fact, determined that this is the case — but that SCCA utilized its subsidiary to perform
some of the grant activities. In this situation, it would indeed elevate form over
substance to deny funding for this reason.

In our appeal to the entire CIWMB we wili rely on materials that are either of your
origination or ones that we have transmitted to you. In particular we will rely on the
following documents:

1. All three grant applications, awards, contracts and attachments.
Grant progress and final reports as filed by SCCA.
Initial audit report and final audit report.

CIWMB Staff Response to Appeal dated July 21, 2006
September 18, 2006 letter of Mark Leary, rejecting initial appeal.

June 9, 2006 letter of Peter Nosler.
July 7, 2006 ietter of Peter Nosler

7 /
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Sincerely,

Peter Nosler

Assistant Regional Executive
San Francisco Region
Sports Car Club of America

CC: Helen Carriker, Financial Assistance Branch Manager, CIWMB

Roger [kemoto, Grants Administration and Audits Units Supervisor, CIWMB
Julie Arico, Accounting Office Supervisor, CIWMB

Bonnie Cornwall, Grants and Certifications Section | Supemsor CIwMB
Marlena Wells-Murphy, Auditor, CIWMB

File: CWIMB 10.18.06 appeal letter

24



Executive Director
Determination, dated

September 18, 2006
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September 18, 2006

Peter Nosler

Assistant Regional Executive
San Francisco Region

Sports Car Club of America
620 Hobart Street

Menlo Park, CA 94025

Re: Appeal of Audit findings for Used Oil Non-Profit Grants UNP4-00-3310 and
UNP5-02-0013

Dear Mr. Nosler:

I am writing to formally notify the Sports Car Club of America (SCCA) that I am
rejecting its appeal of the California Integrated Waste Management Board
(CIWMB) staff’s audit and thus am upholding the findings that require the SCCA
to reimburse the CIWMB in the amount of $74,927.59 for money provided under
the above-captioned grants. In addition, pursuant to a delegation from the Board
Members of the CIWMB, I am also rejecting the apparent offer to settle this
matter for $30,000 that was contained in your appeal.

After reviewing the documents related to this matter, I find that there 1s
substantial evidence in the record to support the audit decision the Department of
Finance and the CTIWMB’s audit staff. The staff went to significant lengths to
document all that occurred during this grant, and went out of their way to allow
SCCA to provide additional documentation and explanation of its expenditures. In
the process, the original amount of potential reimbursement was significantly
reduced. In response, your appeal essentially asserts that the audit is elevating
form over substance and simply goes on to assert that the CIWMB benefited from
how the grant money was expended and therefore none of the issues raised really
matter. SCCA submitted no additional evidence to contradict the findings of the
audit.

Contrary to your assertion, the issues raised in the audit are significant and can

not be brushed aside and SCCA’s appeal does not adequately address these issues.
SCCA signed an agreement to receive these grant funds containing specific

=
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provisions and was put on notice in advance of the required manner in which the
grant was to be carried out and the documentation to be maintained. The CIWMB
includes terms and conditions in its grant agreements for a very specific reason, it
wants them to be followed. Whatever the reason that SCCA could not comply
with the grant agreement, asserting that those requirements are irrelevant is not a
persuasive argument.

As previously noted, based upon my upholding the audit Determination the SCCA
may:

e Accept the decision and remit the amount found owing postmarked within
thirty (30) days of receipt of the-decision; or

¢ Notify the Executive Director by letter postmarked within thirty (30) days of
receipt of the decision that SCCA elects to appeal the decision to the full
Board.

If SCCA appeals this decision, the appeal should state the basis for the appeal and
include any relevant information it wants the Board Members to consider (SCCA
does not have to send duplicates of material already submitted. but should
indicate which of those materials it wants considered). If filed, the appeal would

~ be heard before our full Board during one of its public meetings (details of the
actual hearing would be forwarded should SCCA decide to appeal). Upon receipt
of an appeal, the matter will be set for a hearing as soon as practical.

If the CTWMB does not receive a response within the required time frame from
SCCA with either payment or an appeal request, our agency will take any and all
necessary action, including legal proceedings, to collect the $74,927.59 owed to
the CIWMB as described in the original Determination.

Sincerely, .
Mark Leary
Executive Director

cc: Michael Smith, Regional Executive _
Peter Whitman, Dorsey & Whitney LLP
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State of Califomia . California Environmental
' Protection Agency

MEMORANDUM

Mark Leary, Executive Director Date: July 21, 2006

MK ol

ee Branch Staff Counsel
C IFORNIA INTEGRATED WASTE MANAGEMENT BOARD

Subject: BOARD STAFF RESPONSE TO USED OIL NON-PROFIT GRANT AUDIT
APPEAL BY SPORTS CAR CLUB OF AMERICA, SAN FRANCISCO REGION
(UNP4-00-3310 AND UNP5-02-0013)

Attached is Board staff’s response to the Used Qil Non-Profit Grant audit appeal by Sports Car Club of
America, San Francisco Region (“SCCA™). Consistent with the Board’s grant audit appeal process, this
staff response and final recommendation is submitted in a timely manner, within 15 days of SCCA’s July
7, 2006 request for appeal. SCCA will have 15 days from the date of this final recommendation to submit
a rebuttal.

2/



CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD STAFF
RESPONSE TO SAN FRANCISCO REGION SPORTS CAR CLUB OF
AMERICA (SCCA) APPEAL OF THE MAY 16, 2006, FINAL AUDIT

' DETERMINATION

SCCA Usled Oil Non-Profit Grants UNP4-00-3310 and UNP5-02-0013
I. INTRODUCTION

California Integrated Waste Management Board (“CTWMB?”) staff respectfully requests
that the Executive Director reject the Used Oil Audit Appeal submitted by the Sports Car
Club of America, San Francisco Region (“SCCA™) dated July 7, 2006. The CIWMB
auditor was justified in finding that $74,927.59 was ineligible for grant reimbursement
either due to a lack of supporting documentation or use of grant funds as profit. CTWMB
staff therefore requests that the Executive Director uphold the CTWMB auditor’s
requirement that SCCA repay the aforementioned sum to the CTWMB.

From a general standpoint, the arguments made by SCCA in its appeal focus on an .
alleged “elevation of form over substance” by the CIWMB in its final audit determination
in which SCCA 1s penalized for mere bookkeeping technicalities. CIWMB staftf believes
these arguments lack merit for two reasons. First, because the Used Oil Non-Profit Grant
application package and agreements clearly inform SCCA that a) profits or mark-ups by a
grantee are ineligible for grant reimbursement; and b) requests for grant reimbursements
must be supported by adequate documentation. Second, both SCCA and its for-profit
subsidiary San Francisco Regional Properties (dba Thunderhill Raceway Park) are
established and presumably financially sophisticated entities that should have been aware
based on both the notice provided in the CTIWMB’s grant materials and the requirements
of 501(c) of the Intemal Revenue Code that both an arms-length relationship and
financial safeguards between for-profit and non-profit affiliates are not a mere
bookkeeping technicality but a necessity in ensuring the proper expenditure of public
funds and the retention of tax-exempt status under federal law. Furthermore, the CEQ of
Thunderhill Raceway Park (“Thunderhill™) went as far as publicly trumpeting a windfall
profit for SCCA based on its questionable accounting practices. '

II. BACKGROUND

The CIWMB awarded two grants to SCCA, a 501({c)(4) non-profit and tax exempt entity,
to participate in the Used Oil Non-Profit Grant Program. The grants were in-the
respective amounts of $199,860, covering the period November [, 2000 through April 30,
2003 (UNP4-00-3310); and $275,777, covering the period May 1, 2003 through April 30,
2005 (UNP5-02-0013), to promote recycling and use of remanufactured oils in the “Race
to Recycle Oil Racing Series™ at various race facilities throughout California (Exhibit A).
The grants were funded through the Used Oil Recycling Fund.

The California Department of Finance (“DOF”) performed an audit of-both grants
(Exhibit B) pursuant to an interagency agreement with the CIWMB after a concerned
member of the public reported an apparent misuse of grant funds. This misuse was
discussed by SCCA representatives in a public forum and posted on SCCA’s website, in
which the expenditure of funds by Thunderhill for a grant-associated purchase resulted in
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“excess funding” from the grant being “banked” by the SCCA “even though Thunderhill”
expended the funds for the purchase (Exhibit C). The objective of the audit was to
determine SCCA’s fiscal compliance with the aforementioned grants. The audit also
assessed SCCA’s compliance with applicable laws, regulations, and grant agreement.
requirements, as well as a review of internal controls. The responsibility for financial
reporting and compliance rests with SCCA pursuant to both grant agreements. The
DOF’s final audit report reflected ineligible costs totaling $105,245 and $157,210 for
UNP4 and UNPS5 respectively that were paid by the CIWMB to SCCA.

SCCA disputed the DOF draft audit findings. In an effort to resolve the dispute, the
CIWMB staff held meetings with SCCA’s executive officers, made a site visit to
Thunderhill, interviewed SCCA’s executive staff, and granted SCCA five requests for
extensions for the purpose of submitting supporting documentation for their claims.
CIWMB staff also investigated the DOF audit findings and diligently worked directly
with SCCA collecting and analyzing volumes of data and additional supporting
documents submitted by SCCA to dispute the DOF audit report. CIWMB staff
accommodated SCCA’s requests for additional time to locate and submit supporting
documentation to such an extent that the audit resolution process extended to more than
eight months and consumed the full attention of one of the CIWMB’s most experienced
auditors.

Ultimately, the CIWMB’s auditor conducted an independent evaluation of the DOF audit.
Based on an in-depth, comprehensive review and evaluation of the DOF audit
procedures, working papers, and information provided by SCCA, the CIWMB auditor
prepared a final audit determination decision letter dated May 16, 2006 (Exhibit D). That
determination concluded that DOF’s final audit finding of $105,245 for UNP4 should be
reduced to $51,245; and $157,210 for UNPS5 should be reduced to $51,245 less a 10%
unpaid withhold retained by the CIWMB (invoiced to SCCA for $23,682.59). Both
grants were separately invoiced to SCCA for a combined adjusted total amount of
$74,927.59 ($51,245 + $23,682.59).

The DOF audit identified reportable internal control and comphance issues requiring
corrective action as listed below. Generally, these 1ssues center on either a failure to
provide supporting documentation or the use of non-profit grant funds as profit through a
lack of fiscal separation between the non-profit SCCA and its profit-making subsidiary,
Thunderhill.

The following is a review of the audit findings:
Finding 1 Inadequate Fiscal Controls and Questioned Costs
The SCCA’s general ledger did not reflect $105,245 and $157,210 for UNP4 and UNPS

respectively, as reimbursed by the CIWMB. The DOF disallowed these costs. The
CITWMB auditor’s review found the following:

[}



» Kiosk

The DOF audit reported that a $12,500 Kiosk (trailer) charged to UNP4 was used to sell
the merchandise of SCCA’s profit-making subsidiary, Thunderhill. The CIWMB
auditor’s analysis disclosed that the Kiosk was approved for purchase by the CIWMB's
program manager on April 10, 2003 (20 days prior to the grant iermination date of April
30, 2003). However, the Kiosk was purchased by and used by Thunderhill. Furthermore,
the DMV Certificate of Title reveals that the legal registered owner of the Kiosk is
Thunderhill (Exhibit E), not SCCA as the non-profit corporation. Additionally, SCCA’s
general ledger recorded the CIWMB''s grant reimbursement for the purchase of this
Kiosk as a profit (Exhibit F) and did not incur any offsetting cost.

Although the CTWMB did obtain some benefit from this Kiosk (The CIWMB’s name and
the “Race to Recycle” logo appeared on the sides of the Kiosk), the benefit was more in
the nature of publicity under the “Sponsorship” category than being the result of thesc
itemns appearing on the Kiosk.

s Personnel

The DOF audit reported the SCCA was unable to provide dqcumentation (cleared checks,
payroll register, and timesheets) to support claimed personnel costs reimbursed by the
CIWMB at $38,745 for UNP4 and $45.210 for UNP5.

The SCCA submitted data supporting the hourly rates paid to David Vodden and Terry
Taylor for the period of 2003 through 2005 which were substantially lower than the
amounts charged to the grant. SCCA claimed that both Mr. Vodden and Ms. Taylor
worked at the agreed upon coniractual rates for both the UNP4 and UNP5 grants. The
CIWMB auditor’s analysis of the information provided by the SCCA disclosed the
majority of the work performed on these grants was done by Mr. Vodden and Ms. Taylor.
It was further disclosed that these individuals were employees of SCCA’s profit-making
subsidiary, Thunderhill. Both individuals were already paid salaries for their services by
Thunderhill. Although the CTWMB reimbursed the SCCA for Mr. Vodden and Ms.
Taylor’s salaries, SCCA did not use the grant payments to reimburse or offset
Thunderhill’s salary expenses and the grant payments were posted as a profit in SCCA’s
general ledger (Exhibit G, Pages 1-5). Consequently, based on the SCCA’s accounting
records, the CTWMB cannot reimburse SCCA for costs they did not incur. In addition,
SCCA was unable to produce any documentation supporting the number of hours worked
on grant activities by these individuals. Therefore, the CIWMB auditor’s final audit
determination agreed with the DOF audit findings that the SCCA must reimburse the
CIWMB $38,745 and $45,210 for UNP4 and UNPS5 respectively, totaling $83,955.

* Sponsorship

According to the DOF final audit report, SCCA was unable to provide documentation
(eg. vendor invoices and cleared checks) to support claimed sponsorship fees totaling
$54,000 and $112,000. SCCA misclassified $68,000 of sponsorship fees under the

250



Personnel category. The CTWMB appropriately reclassified these expenses under
sponsorship for UNP4 and UNPS respectively. The CIWMB auditor’s investigation and
analysis of the documents submitted to the CIWMB by SCCA is as follows:

UNP4-00-3310
The CIWMB auditor’s analysis disclosed that:

(a) The CIWMB was satisfied with the SCCA’s naming rights program and the
many publicity opportunities for used oil recycling built into the plan; and

{b) The CIWMB concurred with the SCCA’s assertion that it made the necessary
expenditures to provide the promised value of sponsorship rights.

_. Asa re‘éult, for the UNP4-00-3310 questioned sponsorship cost of $54,000, the CTWMB
auditor disagreed with the DOF audit and determined the costs to be eligible for grant
participation. : 2

"UNP5-02-0013

The UNPS grant budget was increased to cover the sponsorship fee cost of holding events
and gaining exposure for used oil recycling in the Southern California regions at three
racetracks: Buttonwillow Raceway near Bakersfield; Willow Springs International
Raceway near Los Angeles; and Califormia Speedway near Riverside.

The CIWMB'’s auditor concluded that there was sufficient support for 533 event days.
However, SCCA did not provide documentation or evidence demonstrating that the two
events listed below occurred:

Pay Request 3 Laguna Seca Vintage Race Oct 22-24, 2004 1-Day  $2,000.00
Pay Request 3 Buttonwillow CA Club Reg. Oct 22-24, 2004 2-Days  $4,000.00
$6,000.00

Based on the documents submitted to the CIWMB and a review of the DOF working
papers, the CIWMB determined that $106,000 in expenditures were eligible for
reimbursement and $6,000 was ineligible for the UNP5-02-0013 grant participation due
to a lack of supporting documentation.

Sponsorship - UNP4 $54,000.00
Sponsorship — UNP5 $112,000.00
Subtotal ' $166,000.00
Less: Ineligible Sponsorship — UNPS $6,000.00
Total Eligible Costs $160,000.00

The SCCA concurred with the CIWMB auditor’s findings for sponsorship (See SCCA
Appeal Letter, p. 1}
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Finding 2 Inadequate Separation of Duties

The DOF audit report disclosed that David Vodden performed a number of duties that
lacked separation between SCCA, as a non-profit corporation, and Thunderhill, as a
profit-making subsidiary. Additionally, the DOF questioned whether there is an adequate
“arms-length” relationship with respect to transactions related to the grants. The
CIWMB’s auditor agreed with this finding and cautioned the SCCA that SCCA did not
maintain an adequate arms-length relationship between their for-profit and non-profit
entities. Maintaining an arms-length relationship is a federal government requirement for
501(c) tax status as a non-profit corporation.

The DOF’s final audit report further noted that the SCCA’s payment of a commission to
David Vodden constituted 10 percent of each grant reimbursement check, less the
amounts invoiced from vendors. These commission amounts were not claimed in the
grant payment requests submitted to the CIWMB. However, it was noted in DOF’s final
audit report that Mr. Vodden was already paid this commission through his consulting
firm, D. B. Vodden Enterprises (Exhibit G, Pages ‘1-5).

IHI. CIWMBSTAFYF REBUTTAL TO SCCA’S APPEAL
e Kiosk

In its appeal, SCCA asserts that the CTWMB previously approved the simultaneous use of
the Kiosk for grant functions and for selling of grantee merchandise. SCCA may also
argue that the CIWMB stipulated that the “1-800 Cleanup” number and website address
www.cleanup.org as well as the “Race to Recycle” flag/banner should appear on the
Kiosk and that SCCA complied with these stipulations.

o Profit Ineligible for Grant Reimbursement

SCCA’s arguments fail to adequately address the fact that Thunderhill, a for-profit entity,
paid for the Kiosk out of its own funds while SCCA, the separate non-profit entity,
claimed reimbursement for the expenditure and registered the grant payment as profit in
its ledger. The CIWMB specifically states in its Used Oil Non-Profit Grant application
instructions as well as the actual grant agreements that “[p]rofit or mark-up by the
grantee” is considered ineligible for grant funding (Exhibit H, p. 2; Exhibit A,
“Procedures and Requirements,” p. 2).

The CIWMB’s program manager rightfully assumed that SCCA, as the non-profit
grantee, would take title of the Kiosk. When SCCA allowed the Kiosk to be purchased
and registered by Thunderhill (Exhibit E), it did not give consideration to the fact that
Thunderhill is a for-profit entity and the implications this would cause with respect to the
Internal Revenue Code requirements for 501(c) tax-exempt status if SCCA wanted the
non-profit grant to pay for the Kiosk. Non-profit exemption requirements are very clear
regarding the distribution of assets for 501(c) entities. The code specifies that in order to
be tax-exempt, an organization such as SCCA must permanently dedicate assets to an



exempt purpose. This means that the DMV Certificate of Title for the Kiosk needed to be
in the name of SCCA. However, the legal title for the Kiosk was registered and still is in
the name of Thunderhill. Since Thunderhill is holding the title to the asset, the non-profit
grant simply cannot pay for the purchase of the Kiosk. As mentioned above, this type of
ineligible cost is clearly identified in the grant application instructions and the grant
agreements (Exhibits A and H). Hence, the CIWMB auditor’s final determination agrced
with the DOF audit finding that $12,500 is ineligible for grant participation.

Additionally, the CIWMB gave consideration for the program manager’s stipulations
under the category of Sponsorship.

s Personnel

The SCCA asserts in its appeal that there are records to support two individuals
principally respensible for implementing the grants, David Vodden and Terry Taylor,
being paid for doing the work covered in the approved work plans. SCCA alleges that
CIWMB staff has indicated the problem would have been avoided by having Thunderhiil
bill SCCA for the services, thus creating a specific SCCA payment for the personnel
costs. However, according to SCCA, the CTWMB never advised them to do so during the
course of their three grants.

SCCA also raises a quantum meruit legal argument based on the benefit provided to the
state from SCCA’s efforts pursuant to the grant. SCCA alleges that it would be improper
for the CTWMB to receive a benefit and deny payment.

Finally, SCCA asserts that the payroll expenditures incurred by Thunderhill reduced the
value of SCCA’s ownership of that entity and thus claims it is “economically irrelevant”
whether a non-profit parent or its for-profit subsidiary bears the immediate cost of
carrying out grant activities.

O Responsibility for Financial Reporting and Compliance

In its arguments, SCCA overlooks the fact that both the grant application instructions and
the grant agreements themselves put SCCA on full notice regarding proper financial
reporting and compliance. After giving SCCA legal notice as to its responsibilities in the
grant agreements, the CIWMB had no responsibility to give SCCA financial advice on
how to properly and legally manage its funds. '

The grant agreements outline extensive requirements for financial reporting and
documentation to support the payment of grant funds (Exhibit A, “Procedures and
Requirements”):

e The grant procedures and requirements clearly state that any costs that are not
consistent with local, state, and federal guidelines, regulations, and laws are
ineligible. '



¢ Under Section 3, Supporting Documentation, the grantee was required to submit
documentation for all expenditures claimed on the payment request. The types of
acceptable documentation include the “Personnel Expenditure Summary Form,”
where the grantee should document personnel expenditures based on actual time
spent on grant related actjvities.

e The Audits Section for the Procedures and Requirements as well as the Terms and
Conditions of the Used Oil Nonprofit grant explicitly stated that the CTWMB has the
right to review and to copy any records and supporting documentation pertaining to
the performance of the grant agreements.

e The grantee was required to maintain records for possible audit for a minimum of
three (3) years after final payment. Examples of audit documentation include but are
not limited to expenditure ledger, payroll register entries, time sheets, personnel
expenditure summary forms, travel expense logs, and paid warrants, . .

e The grantee was required to maintain organized and accurate records that follow -
generally accepted accounting principles and leave an audit trail.

CIWMB staff interprets these requirements as placing the full responsibility for financial
reporting and compliance with SCCA. Therefore, given that SCCA was on full notice in
the grant agreements, it is specious to argue that the CIWMB should have advised SCCA
on proper accounting procedures.

o Profit Not Eligible for Grant Reimbursement

Both grants to SCCA were Used Oil Nonprofit Grants. Thus, profits or mark-up by the
grantee are ineligible for reimbursement, as made clear in the grant application
instructions and the grant agreements (Exhibits A and H). As indicated by its general
ledger for the years 2001, 2002, 2003, 2004 and 2005 (Exhibits F and G), SCCA never
incurred personnel expenses for David Vodden and Terry Taylor, yet it requested grant
reimbursement for personnel costs at a rate substantially higher than what they were paid
by Thunderhill. These were registered as profit in SCCA’s general ledger. Therefore,
SCCA is ineligible for grant reimbursement for such expenses.

If SCCA can provide documentary evidence to substantiate their claim in the same
fashion as every other grantee in the nonprofit program is required to do, CIWMB staff
would recommend accepting at least a portion of their alleged personnel costs. However,
SCCA has been unable to produce any such documentation. In the absence of the
documented proof of the hours worked on the grant, the CIWMB as the guardian of
public funds is obligated to seek recovery of the DOF audit findings in the amount of
$38,745 for UNP4 and $45,210 for UNPS.



o Inadequate Arms-Length Relationship

As described above, the CTWMB auditor agreed with DOF’s determinations regarding
the questionable arms length relationship between SCCA and Thunderhill, its subsidiary.
It appears it is commingling its employees and accounting in a fashion that could
sacrifice its ongoing qualifications for S01(c)(4) tax-exempt status were its books to be
audited by a taxing authority. '

o Quantum Meruit Inapplicable

SCCA’s quantum meruit argument is misplaced, since it is a theory that relies upon the
absence of an express contract or the existence of an invalid, unenforceable contract. In
this case, both grants were made pursuant to valid, enforceable, express contracts
between SCCA and the CIWMB. As discussed at length above, the terms of those
contracts made clear that profit and undocumented expenditures were not reimbursable.
This case is more appropriately viewed as a straightforward contract breach and remedies

situation than one in which quantum meruit is applicable. SCCA was in conflict with the -

grant terms and conditions and forfeiture of grant funds is an express remedy in the grant
agreements (Exhibit A).

IV.  CONCLUSION

Because SCCA failed to submit adequate supporting documentation and was ineligible o
register grant funds as profit, the CIWMB’s Executive Director should uphold the
CIWMB auditor’s final determination dated May 16, 2006 and require that SCCA repay
$74,927.59 to the CIWMB for both the UNP4-00-3310 and UNP5-02-0013 grants.
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LIST OF EXHIBITS

Exhibits can be foun#<at document # indicated

Description

Grant Agreements UNP4-00-3310 and UNP5-02-13 and attached
Terms and Conditions and Procedures and Requirements

Department of Finance Draft Audit Report on SCCA dated
09/16/05

Report from David Vodden of Thunderhill Raceway Park

California Intégrnted Waste Management Board auditor
determination dated May 16, 2006

California Department of Motor Vehicles Certificate of Title for
Kiosk Trailer

'Spons Car Club of America, San Francisco Region (“SCCA”")

General Ledger dated. 12/31/03
SCCA General Ledger dated 12/31/05

Used Oil Nonprofit Grant Fifth Cycle FY 2002/2003 Grant
Application Instructions
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Sports Car Club of
America Appeal of
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Mark Leary, dated
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July 7, 2006

California Integrated Waste Management Board
P.O. Box 4025

Sacramento, CA 95812-4025

Attention: Mark Leary, Executive Director
Subject: Appeal of Grant Audit Findings

Dear Mr. Leary:

Request for Appeal

In accordance with the provisions of the létter of June 20, 2006 from Tom Estes we
hereby appeal the CIWMB’s decision not to fund certain expenses submitted in
accordance with two grants: UNP 4-00-3310 and UNP5-02-13.

Background
The audit report on these two grants that we received in June of 2005 summarized their
findings in three categories:
1. All payments for naming rights are disallowed in the amount of $180,000.
2. Grantee could not produce canceled checks for administrative labor in the
amount of $83,955.
3. A sales kiosk was also used to sell grantee merchandise and the kiosk cost
was disallowed in the amount of $12,500. :

From that time forward we have met with CIWMB representatives, written numerous
letters, produced detailed analyses, and deiivered hundreds of pages ot documents to
your offices doing our utmost to answer your questions. The results of these efforts are
‘as follows: _ :
1. CIWMB has agreed that we are in fact due naming rights as billed — except for
the disallowance of $6000 of billings, which we accept.
2. CIWMB agrees that there are proper records supporting the fact that the two
individuals principally responsible for implementing the grants, David Vodden and
Terry Taylor, were in fact paid for doing the work covered in our approved work
plans.
3. CIWMB agrees that the simultaneous use of the kiosk for grant functions and for
the selling of grantee merchandise was previously approved and was proper.
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We believe all records of the San Francisco Region, Sports Car Club of America
("SFR") utilized in reaching the stated current positions are in the offices of CIWMB.,
However, should specific questions arise we remain ready to provide additional source
material.

Current Issues

The current position of CIWMB is that the costs of labor ($83,955) and the purchase of
the kiosk ($12,500) that were paid for by San Francisco Region Properties, Inc.
(“Thunder Hill"), a wholly owned for profit subsidiary of the SFR should be disallowed as
grant expenditures.

This conclusion seems to SFR to represent the elevation of form over substance in a
very unrealistic manner. CIWMB staff have indicated that the problem would have been
avoided by having Thunder Hill bili for these services to SFR, thus creating a specific
SFR payment for the personnel costs. This spotlights a bookkeeping approach that we
are certainly willing to acknowledge we should have followed (although we were never
advised to do se during the course of our three grants), but to conclude that the lack of
such procedure means that grant funds were improperly utilized (or not utilized) does
not follow. :

The fact that a grantee uses a wholly-owned subsidiary to carry out, in part or in whole,
the fulfiiment of grant obligations does not in any way reduce the benefit of the grant
received by the people of Caiifornia, and it does not constitute a diversion of the grant
funds; nor did SFR unfairly “profit” by this procedure. The payroll expenditures incurred
by Thunder Hill reduced the value of SFR's ownership of Thunder Hill; if Thunder Hiil
had invoiced SFR and been paid for the services, then the Thunder Hill value would be
greater but the cash assets of SFR would be less. It is thus economically irrelevant
whether a non-profit parent or its for-profit subsidiary bears the immediate cost of
carrying out grant activities.

There is nothing illegal about such use of a for-profit subsidiary. There are numerous
examples of this approach, particularly in the health care field. SFR's utilization of
Thunder Hill personnel to carry out the grant program is not a valid basis for disallowing
these expenditures.

Lega! Responsibility to Pay

Under California law, a person who receives benefit from the rendering of requested
services by another party has an obligation to pay the reasonable value for such
services. Recovery on this quantum meruit basis is appropriate even if there is an
invalid or unentorceable express contract between the parties. See B. Witkin Summary
of California Law 10th Edition, Vol 1, Contracts, Section 1036 at page 1127.

The quantum meruift principle applies perfectly to our situation. CIWMB received all of
the services which it requested pursuant to the grant contracts. If payment to SFR



pursuant to those contracts is not appropriate, for the reasons presented in the audit
report, the legal obligation to compensate SFR for the reasonable value of the services
provided nonetheless remains. It is neither fair nor legal for C'WMB to attempt to avoid
this legal obligation.

Revised Billings

It continues to be in our best interest to resolve this dispute without expending further
funds and hours of volunteer work. However, if we can not reach an equitable resolution
we are fully prepared to engage further legal and other a55|stance to appeal our case to
the full board.

fn reviewing the correspondence and questions from CIWMB during the course of this
audit, we realize that one concern evidenced by you has been the bonus provisions
applicable to David Vodden. Mr. Vodden is paid a bonus for obtaining additional
sources of revenue, and in this particular situation received bonus compensation of
$30,000 with respect to his successful efforts to obtain the CIWMB grants. While this
bonus was not paid with grant funds, we are nonetheless prepared to reduce our billings
for reimbursement under the grants by this $30,000 in order to reach a satisfactory
resolution of the audit with you.

Summary

In closing we again must remind you that we did a truly outstanding job over the six
years covered by three grants from CIWMB. We received a statewide award for our
efforts, were constantly praised by your managers, and exceeded every goal of each of
the three grants. We brought to bear a volunteer work force of over 1000 folks that
promoted recycling and reuse far beyond the laudatory but modest objectives of the
grants. Because of ali that hard work by so many people, it would be tragic lo have to
teil them we are not being fairly paid for what we accomplished.

Sincerely,

Peter Nosler

Assistant Regional Executive
San Francisco Region
Sports Car Club of America

CC: Helen Carriker, Financial Assistance Branch Manager, CIWMB

Roger tkemoto, Grants Administration and Audits Units Supervisor, CIWMB
Julie Arico, Accounting Office Supervisor, CIWMB

Bonnie Cornwall, Grants and Certifications Section | Supervisor, CIWMB
Marlena Wells-Murphy, Auditor, CIWMB

File: CWIMB 7.7.08 appeal letier
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Letter from Peter
- Nosler, dated
June 9, 2006



June 9, 2006

-California Integrated Waste Management Board

P. O. Box 4025
Sacramento, CA 95812-4025

Subject: Used Qil Non-Profit Grants (UNP4-00-3310 and UNP5-02-0013)
Final Audit Determination '

Attention: Tom Estes, Deputy Director
Administration and Finance Division ~

Dear Mr. Estes

We are delighted to learn that the CIWMB has arrived at the conclusion that the
San Francisco Region of the SCCA does, in fact, deserve to be paid for naming
rights as covered in the two subject grants.

However, we take very serious issue with the conclusions you have reached in
the matter of the cost of the Kiosk and the matter of labor compensation. The
issue is basically the same for both expenses: the costs were incurred and paid
for by Thunderhill Raceway Park, a subsidiary owned entirely by SFR. No one
has taken issue with the fact that the Kiosk was purchased as pre approved by
CIWMB and the monies expended and its purpose fulfilled. Similarly no one
challenges that David Vodden and Terry Taylor, employees of Thunderhill did in
fact do the work called for in the grant and that they were paid. The issue on
which the maters rest is that SFR did not write the checks, rather Thunderhill did.

The original auditors as well as another member of your team have stated to us
that if Thunderhill had just invoiced SFR and SFR had paid those invoices we
could properly be paid the amounts we have invoiced. Those same folks
understand that as Thunderhill is entirely owned by SFR we have every right to
set the amount of dividends that must flow to SFR. This simple exchange of
paperwork that produces the exact same financial outcome would eliminate the
problem. There is no question that the work was done and the Kiosk did what
CIWMB contracted for. However, under the proposed audit results, CIWMB
would benefit from tens of thousands of dollars of contracted work and in the end
pay nothing — which would amount to a donation by the non-profit SFR to the

state.

Grant work was performed by Thunderhill personnel in the first grant and the
employment of Vodden and Taylor was disclosed in our grant applications.
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Furthermore CIWMB grant managers knew of this connection. Not unlike the
naming rights issue we believe that we had repeated prior written approval of and
encouragement for the grant work being performed by Vodden and Taylor.

We truly made errors in this program. We should have more fully understood the
workings of the grant so as o have completely avoided this procedural mistake.
Had we not exceeded your expectations of what the two grants were meant to
accomplish we would not be so adamant about recovering what we so strongly
feel is fairly due us. Yet we did error and there must be a willingness on our part
to compromise our position to some extent.

Just as you reviewed our contract and the conditions of our performance, -
unusual though it might have been, and you saw the obligation to pay for the
naming rights | urge you to consider movement on the Kiosk and labor issues.
We are prepared to compromise but can not accept zero for something that is so
blatantly unfair. :

We aiso want to point out several areas in your letter that do not reflect the reality
-of the situation.

1. In both the Kiosk section and the Personnel section of your letter you state
the grant funds were “posted as profit” or “recorded...as profit” in our
general ledger. Qur general ledger records two classes of cash
movement: income and expenses. Throughout our relationship with
CIWMB, grant funds are entered into our accounting system as income.
This distinction is important because your use of “profit” is both incorrect
and furthers the impression that the SFR is a profit making organization
which it is not.

In the first grant, it would have been so helpful had any one of a number of
CIWMB personnel advised us in the usual method of segregating grant
income and expense. However, we understand, in the end, the
responsibility is ours.

2. In the Observation section of your letter you state that “... it was apparent
grant funds were used to pay the commission to Mr, Vodden.” The entirely
proper activity of paying David Vodden commissions was made out of our
general fund as an expense. The fact that grant funds are treated as other
sources of income, are mingled in our account, and that payments for
grant expenditures are treated like other club expenses is certainly not
improper even though it has led to theses sorts of incorrect statements.

3. The Observation section also contains the assertion that David Vodden “is
the Chief Executive Officer of for both Thunderhill and SCCA.” This is not
true. David Vodden is the CEQ of Thunderhill and has been since it's
inception over 10 years ago. The SFR of the SCCA is led by an elected



board of 7 members including a “Regional Executive” who was RJ Gordy
during the two grants and is currently Michael Smith who also was a board
member during the times covered by the two grants.

4. Finding 2 Inadequate Separation of Duties contains your opinion that we
have an inappropriate level of separation between SFR and Thunderhill,
During the period of the two grants we had worked especially hard to
maintain an arms-length relationship with our wholly owned subsidiary and
would welcome any specific observations that support your contention to
the contrary. :

| know that your auditors and attorneys have spent considerable time in
reviewing an enormous amount of material and spent considerable hours to
resolve the issues raised by the audit. | would hope that CIWMB, as an agency
responsible for spending public funds to achieve meaningful progress in the oil
recycling mission, will step back from the mass of audit details and appreciate
what our organization accomplished with those funds and why we feel strongly
about this audit.

Numerous conversations, written reports, awards and the feedback from the
thousands impacted by our oil recycling grant program validate the huge success
of our program over the past six years. In every item of our work plans we
exceeded the objective. We influenced more people, we spread the word with
greater effectiveness, and simply did a great job. And now for the past year we
have been treated as though we were trying to take advantage of the program.
We win the race but now we are accused of cheating and must pay money back
to our grantor. We admit to not being very smart about how to account for grant
funds but we will not accept zero. And we will be happy to tell the whole story to
anyone who you think should hear it so that a resolution can be achieved.

Regards,

Peter Nosler

Assistant Regional Executive
San Francisco Region

‘Sport Car Club of America

Cc: Helen Carriker, Financial Assistance Branch Manager, CIWMB\
Roger lkemoto, Grants Administration and Audits Units Supervisor, CIWMB
Mike Smith
Peter Whitman
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May 186, 2006

Mr. Michael Smith, Regional Executive
San Francisco Region

Sports Car Club of America

12333 Saratoga :Sunnyvale Road Ste. E-
Saratoga, CA' 95070 = -

Subject; Used Qil Non-Profit Grants (UNP4 OD 3310 and UNPS 02 0013) Final Audit
' Deterrnmation ' , ,

Dear Mr Sm:th

The purpose ¢ of th!s Jetter is to mform the San Franmsco Reglon Sponts Car Club of America of
the California Integrated Waste Management Board's final-audit determination. This audit .
determmat;qn specmcany dddresses: ‘your-dispute of the Department of Fmance Office of State
Audits and E iua_t:ons fmai audnt report of the subject grants for the penod November 1, 2000,

thEough: Apni -30, 2005

Finding 1 lnadequafe F:scai Controls and Queetloned Cests

‘ M f.{" X

The SCCA’s general ledger did not reflect $105 245 and $157 210 f0r UNP4 and UNPS
respectively, as claimed for grant expenditures on the grant payment requests submitted to the
CIWNMB. The following addresses the CIWMB's review and evaluation of your concerns
regarding the disallowed costs in the DOF's fmel audnt report and our final determmatron of

those 1ssue" and expendltures

The DOF audst repor‘ced ‘(hat a $12 500 KIOSK (traner) charged to UNP4 was used to set! SCCA 5

profit making entity's (SFR Properties doing business as Thunderhilf Raceway Park)
merchandise. The CIWMB audator s analysas drscfosed the kiosk was approved for purchase by

SCCA SFR‘s merchandlse }t wee further:

pulated by the CWMB that the kiosk should have

Y43

Cahfomza Envu-onmental Brotection Ageucy .
- Printed on Recycled Paper




&

Page 2 of 8

[ N -

the 1-800 Cleanup number and website address www.cleanup.org as well as the "Race 1o
Recycle” flag/banner on its sides. SCCA complied with these stipulations,

May 16, 2006

However, the SCCA did not purchase the kiosk with grant funds. Thunderhill's general ledger
posted the purchase of the kiosk., The current Department of Molor Vehicles registration and
Certificate of Title reveals that the kiosk is owned by Thunderhill Raceway Park and not SCCA, .
Neveriheless, SCCA requested and received grant reimbursement from the CIWMB fer the
purchase of the kiosk. SCCA's general fedger recorded the CIWMB's grant reimbursement as
profit and did not post any expenditure for a kiosk or payment to Thunderhill. Therefore,
according the Grant Agreement, the SCCA is not entitted to reimbursement of grant funds for
the kiosk. Hence, the CWIMB agrees with the DOF's audit finding that $12,500 is inefigible for

grant par‘ticipation._ .

» PERSONNEL

The DOF audit reported the SCCA was unable to provide documentation (cleared checks,
payroll register, and timesheets) to support their claimed personnel costs totaling $38,745 for

UNP4, and $45 210 for UNF’S

The SCCA submitted data supportmg the hourly rates paid to David Vodden and Terry Taylor
for the period of 2003, 2004, and 2005. SCCA claimed both Mr. Vodden and Ms. Taylor worked
at the agreed upon contractual rates for both the UNP4 and UNPS grants. The CIWMB .
auditor's analysis disclosed the majority of the work performed on these grants was largely done
by both Mr, Vodrien and Ms. Taylor. It was further.disclosed that these individuals were
employees of SFR. F’roperhes demg business a$ Thunderhili- As employees. of Thunderhlll they
were re;mbursed for their sériices by SFR PrOpemes Although:the CIWMB relmbursed the
SCCA for Mi. Voddéh:arid M$, Taylors satatles; SCCA did:nat use ffie. grant: payments to.
reimburse or offset SFR Properties’ salary expenses and the grant payments were.posted as 3
profitin SCCA's general ledger. Conseyuently, based on the SCCA's accountifg racords; the
CIWMB can not reimburse SCCA. for costs they did.not incur. Therefore, the CIWMB agrees
with the DOF’s audit findings that the-SCCA mlstreimburse the CIWMB, $38,745 and: $45 210

for UNP4 and UNPS respectweiy, totalmg $83 955 '

. SPONSORSHIP

According to the DOF s ﬁnai audit report SCCA was unable to prowde documentatron (vendor
invoices and cleared.checks) to-support claimed sponsorship fees.totaling $54,000 and -
$112,000 (SCCA misclassified $68;000 of sponsorship fees under the Personnel category that
the CIWMB has reclassified under sponsorship.) for UNP4 anc UNPS respactively., The.CIWha
auditor’s mvestngafron and}analysts of the documents submltted to the Ciwma by the SCCA Is

UNP4 00 3310 :

The SCCA sfazed tha’a spensorshrp or namm Lrights. r‘neans one buys the nght to an agreed
upon theme. For UNP4, the agreement was. "Race to Recycie Oil," and would be prommently
used for the duration of the *two year race series.” The SCCA referred back to the Grant
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Agreement and specifically the budget amount of “55 Event Days @ $1,000 per event” and
“includes Title Rights and all associated promotions.” According t¢ SCCA, they followed the
billing procedure: “...invoiced expensas were attached bui no back-up for the sponsorship
was ever mcluded as none existed. If there was an expense such as purchasing a banner
that was exclusively a recycle oil banner, the cost of that banner was submitted. However, al
the Work Statement requ:rements 1A through 1F could not engender an expense. The $1,000
per day bought the CIWMB the right to be the event spensor-in name.’ ' Additionally, the SCCA
submitted a collection of numerous event and post event materials, and promotional pieces with
the required "Race to Recycle Qil’ theme as well as a financial summary of the ¢osts. incurred to
held each racing event {e.g., track rent and services, ambulance, commumcanon insurance,

sanctlon sanitary, and securlty)

Our audltor s analysis of all the’ backup documients, general ledger, video, SCCA-SFR
Properties’ website race resulfs, the monthly Wheel pubhcahons and personal interviews with

previous CiWMB grant managers dlsc:losed that

(a) " The CIWME was satlsfted with the naming rights program and the many
exposure opportumtfes built into thie'plan; and

(b} The CIWMB concurred wnh the SCCA assertion that they made th=- necessary
expendxtures to provide the promised value of sponsorshlp nghts

As a result, for the UNP4. 00—3310 questioped sponsorshlp cost of $54, OOO the CIWMB
determmgs the cost to be Bllglb(e for grant pammpatton o

UNP5- 02 0013
Tha SCCA malntams “Sponsorship ‘or nammg rlghts defml'uon remamed the same for UNP5 as

UNP4, Howe" he UNP5’ grant the program themé was: "'Oil Recycling' Champions.”
The budgéet w: ased to” 56 Event Days @ $2; 000 per event -or $112;000 and SCCA
or The primtary reason for -

added "lncludes 8 Slels '
increasing, . the: UNPS sponsorshnpfee ‘Cost-wasts co\‘./er the- mcreased ‘eost of- Holding events

and to expend exposure to the Southern Cahforma regions at three racetracks: Buttonwillow
Raceway near Bakersfield; Willow Spr;ngs lnternatlonal Raoeway near Los Ange!es and

California Speedway near R[vers;de

. .__1.;5@ “-f'?s'z".dab-.{m
A pdays. -§4,006.00
Tdtél ss ooo 00

v “I8g ca Vintage Races. Obt 22
Pay Request 3 Buttonwﬂiow ' Cal Club Reg Oct 22+ 24 2004 S

Y ..,‘: o :”

partlblbéhdh. &t
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Lastly, based on the CIWMB analysis and evaluation of the DOF's final audit report for finding 4
Ourﬂna! determination is that the SCCA must reimburse the CIWME a fotal of $74,927.59 for

ineligible costs:

Kiosk = UNP4 $12,500.00
Personnel UNP4 : $38,745.00
Personnel - UNP5 $45,210.00
Sponsorship - UNP5 $6.000.00

Subtotal - $102,455.00
Less: 10% Unpaid Withhold = UNP5 ——$27,527.41

Total Ineligible Costs . , $74,927.59

The remaining $160,000 s determined eligible for grant participation:

Sponsorship — UNP4 | - $54,000.00
Sponsorship UNPS $112,000.00

- Subtetal . - .. . $166,000.00
Less Ineligible Sponsorshlp UNF’S ——$6,000.00

Total Eligible Costs  $180,000.00

. OBSERVATION

The DOF s flnal eudlt report further noted that the SCCA s payment of a commigsion to David
‘Vodden was 10 percent of each grant relmbursement check, lessthe actiial amounts invoiced
from vendors. These commission amounts were not claimed in the grant payment requests
submitted to the CIWMB. However, it was apparent grant funds were used fo pay'the
commission to Mr, Modden. It-was-also noted-in'DOF’s final audit report that Mr. Vodden was
paid this commission: through his.consulting: flrm ln addmon to. M. Vigdden being’ paida . =
commission; the DOF's-finalaudif.report ri Mr Vodden is. the Chlef Executwe Offlcer for
both Thunderhill and: SCCA. There is:uncertal _ty whether there_us an'aeequate arms length
relatlonshlp far. the’three entltzes wrth resPect te ensectlons rela ed to themgrant

FINDING 2 lNADEQUATE SEPARATIDN DF DUTIES

The DOF audit report disclosed:the. SCCA § Chxe. Executive Off:cer performed a number of
incampatitle duties. The. Gl d 1y the SCCA' that in-our
opiniort, SCCA did not main tlensh:p between their: SUbSidla[\j ‘and their

nori- preﬂf entity: Addmonan. :m_a'-mieiﬂéhgﬂ:gp'.-arms-Iength relahenshrp is. a federal)governmeni

reQUirement fer 561 (c)(é) fax: status

invoice: number*105-100-2®05 for UNPS 02- - -been: g8 -
$23,682.59. The adjusted combined tetal amount now due to the GIWMB is 5?4,.927.59

if you have any questtons or need addntlonai information, please contact Roger lkemoto the
CIWMB Grants and Audits Units- Supervisor, at (916) 341 8116 _
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Tom Estes, Deputy Director
Administration and Finance Division
California Integrated Waste Management Board

cCl

Peter Nosler, Assistant Regional Executive Director
SCCA SFR - Board Member

620 Hobart Street .

Menlo Park, CA 840625

Morris Hamm, Secretary
SCCA SFR ~ Board Member
2917 Edgewater Drive

Santa Rosa, CA 95407

Edward Railton, Treasurer
c/o: SCCA SFR

P. O. Box 966, Highway 162
\Nmows CA 95988 :

David Allen, Director at Large
SCCA 8FR - Bpard Member
893 Ferngrove Drive
Cupertino, CA 95014

Bryan Nemy, Dlrector at Large
SCCA SFR ~ Board Member
25125'Santa Clara’ Street #257
Hayward, CA 94544

Blake Taturn, Dlrector at Large
SCCA SFR ~Board Mémber

6185 Riverbank Circle-

Stockton, CA 952‘19

RJ Gordy, Former Reg;onal Executive
clo: SCCASFR

P. O. Box 866, Highway 162
Willows, CA 95983

David 8. Vodden, CEO .
SCCA SFR-

P. 0. Box 968, Highway 162
Willows, CA 85988
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Helen Carriker, Financial Assistance SBranch Manager, CIWMB
- Roger lkemoto, Grants Administration and Audits Units Supervisor, CIWMB
Marie Carter, Legal Office Staff Counsel, CIWMB
. Holly Armstrong, Legal Qffice Staff Counsel, CIWMB
Harllee 8ranch, Legal Office Staff Counsel, CIWMB
Julie Arico, Accounting Office Supervisor, CIWMB
Sonnie Cornwall, Grants and Certifications Section | Supervisor, CIWMB
Marlena Welis-Murphy, Auditer, CIWMB '
CIWMB Audits Unit Files

Mr. Michael Smith, Reginnal Executive
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State of California

California Integrated Waste Management Board

Sports Car Club of America
San Francisco Region

P.C. Box 966

Willows, CA 95988

Invoice #: 267-100-2005
Date: 05/18/2006 -

Make Checks Payable To:

CA Integroted Wasie Management Boarg
Accounting

1001 “1” Street, P.O. Box 4025

Sacramento, CA 95812-4025

Quantity

Description

Unit Y | Amount

The DOF audit finding disclosed that §157,210.00 was reimbursed
to the Sports Car Club of America for UNP3-02-0013 during the.
grant period May 1, 2003 through April 30, 2005 for grant
expenditures not reflected inthe general ledger. CIWMB Final
Determination reduced the DOF audit finding to $51,210.00 less
10% Unpaid Withhold of $27.527 41 :

23,682 50

Date Due: 06/17/2006 : ‘

Total Amount Due: 23,682.59 |

Please Return One Copy of this Invoice-

Accounting Use Only:  Fiscal Year: 2005 ABATEMENT 1000/15192/38G200 #2002 ?
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| State of California EXHIBIT-A"“ PAGE M

California Integrated Waste Management Board

Invoice #: 266-100-2005.
Date:  05/18/2006

Mazke Checks Payable To:
CA Integrated Waste Management Board

Sports Car Club of America Accounting

San Francisco Region 1001 “1” Street, F.O. Box 4025
P.O. Box 966 Sacramento, CA 958124025

Willows, CA, 95988

Quantity | Description ‘ ‘ Unit % Amount

‘ The DOF audit finding disclosed that $105,245.00 was reimbursed . 51,245.00
to the Sports Car Club of America for UNP4-00-3310 during the

- grant period November 1, 2000 through April 30, 2003 for grant
expenditures not reflected in the general ledger. CIWMB Final

Determination reduced the DOF audit finding to $561,245.00

Date Due: 06/17/2006 Total Amount Pug: 51,245.00
"Please Retizrn One Copy of this Invoice

Accounting Use Only:  Fiscal Year: 2005 ABATEMENT  1000/15192/580200 #2001
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Report from David
Vodden of
Thunderhill Raceway
Park



To'd ELOL .
Car Show, the SCCA National Convention, at Club meetings and any other non-

track activity that can help deliver the message. All of these efforts need to

be photographed and documented which | will do if | can but which | will ask

others to do if | cannot. Finally, | need the Board to aliow the grant brochure
to be malled in the October ballot envelope. The purpose of this is to deliver

“to the full club membership" a mailing of the brochure. The ballot envelope
can do this at no additional cost to the Club. (We could do a special mailer if
this is unacceptable for some reason.) Please note, there is a chance that

‘the CIWMB f}_a_ﬁ.wlll—-attend‘the*lnaaguca Westem States Champ:onshlps at
Thl%ierhﬁrln Noverrbe =th

tor those who saw the Race to Recycle Oif "kiosk™ at Infineon .
weekend ) hope you were pleased with its Jook. Thunderhill purchased this unit
from the AA ball team Chico Heat for $12,833 as a vehicle for handiing
merchandise. This was dane because merchandise was not included in the
new building as a result of committee input. As a result of our key role in the
CIWMB program, when the excess funding became available from the RtoROIL
at the end of the grant, | was able to get $12,500 in additional funding for
| the Club. It should also be understood that,even though Thunderhil
1 purchased and paid for the trailer (Kiosk), the SCCA received and banked the
‘\ $12,500 for the sponsorship opportunity. This was in addition to any
\_ Previous funding under the affected grant. Net bad!

First of all congratulations are in order for the recruitment program and the
on-track contact efforts to increase our membership in critical event
sgrvice areas. In the 15 plus years | have been close to this Club this is the
best bottom. line results ever generated in this critical area, | ‘would also say
that the Cotums are far and away the best genume membershlp recruiters |

have seen in this' Club for a long time. They aré not afraid nor embarrassed |
to hustle folks” get the message ‘ot and’ ciose the: sale. Their 7
efforts “will work:: COmbmmg all the efforts currentty in’ ‘place at this tlme,
this Club can truly dlter the life-long issue of the shortage of vo!unteers. its ”

happenmg

The lnﬁneon event was another huge success from most vantage points.
Entries were down as expected and | know that Sunday ran late but it was a



Io[IRI],
SOy J0J 9L, JO
9BIIIILIQ) SA[IIYIA
- JOJOA JO juaunteda(
‘BIUIOJITRD



T o L0l

i STATE OF CALIFORNIA

wwWHT—“i—* =
!"*ﬂm, senﬂa 1

is e A K

F’O BX “Il::h :
BILLOWS CA 35988

-\ -

?ar i ,
ﬁemg;‘u ndﬁ%

JEFFS TRUCK: 'SYC -
5050° COHASSET—RD
CHICO CA 95973

o Cgowce:SCCA L


SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut


Sports Car Club of
America, San
- Francisco Region,
General Ledger dated

December 31, 2003
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05/15:05
Accroal Basis

- 303 PMY

. 0GHS/05
* Accrual Basis

Type Date

'As of December 31, 2003

- AL 1CE M IO R ney1on

Gene ‘al edger

,I

TOTAL P81

i Amount Balance
Num Name Memo Split i7.433.8 VAATE T8
TR FULITTD M IYE Sany TaTLy ' 0.00
on Regyching. Champions 040
" inceme State of Galif. o ) o ) 3RS T3
Deposit 32572003 Stale of Cafifornia Deposit BofA - Operating gﬂs-" gg ‘.}3‘-1” ;g 4+ 9915163
Deposit /3072003 Stale of California Deposit BofA - Operating Cas... .
. - -89,151.58 -89,154.58
Total income Siate of Calif.
.00
Sponsorshi
p p 0.0
Total Sponsorship
y ) 0.00
Ross Camphe N .
Check P 2542003 3426 Ross-Campball, Inc. oy 03-2067-3 BofA - Operall.ng Cas.,. 5_935.38 1:523333
Check 63072003 | 3576 Ross-Campbedt, Inc.  Iov. 03-2087-3 BofA - Operating Cas... 7,465.00 14,400,
Total Ross Campbell ’ 14,400.00 14,400.00
Sports Car Club. of Amem:a San Franclsco Regmn
- Gefietal 'edger
As of Decémbir 31, 2003
Type Date Nom Name Hemo Spfit Amount Balance
D. B. Vodden - Commissions ) 0.00
Check 17192003 3242 0.8. Vodden Enter...  Racs lo Recycle com...  BofA- Operaung Cas... 4.416:43 4416.43
Check 114342003 3851 0.B.%Wodden Enter... 2003 Race to Recyle ...  BofA - Operaling Cas... . 6,132.90 10,549.42
Tofal 0. B, Vodden - Commissions : 10.549.42 10,549.42
Club Expenses . ] ‘ ] 0.00
Check 312512003 3427 Rio Media fnw. 2140 BafA - Operaling Cas... 4,137.20 4,137.20
Check 3072003 ASIT Rie Media Inv. 2149 BofA - Opemtmg Cas... 8,6856.715 12,933,895
Check B3072003 3578 Banjers- Advertising. ... Race to recycle mugs BolA - Operatmg Cas... 845,22 13,839.17
Check 6f30r2003 3are Slicart:Screenprint Rice to recycle t shifs BafA - Operalmg Cas... 9,582 50 2342167
Tatal Club Expenses 2342167 23421867
Ol Recycling Champions - Other Q.00
Total O Recycling Champions - Other 0.00
Tatal Ofl Recycling Champicns -50,780.49 -50,780.49
Round Table ' /r;'as-;i'_ s Stcc 0.00
Bangoet income ’* In“d‘wt é )\ 0.00
Total Banquet Income — 0.00
. Parpose : To Show) SEA vecordbte
Donations!/Sponsors ot D.00
Total DonationsiSponsors CIWB avt TEmburdim

-— a—

i A we1 issue Pamed

-io'f '{.h‘ B lack
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Sports Car Club of
America, San
Francisco Region,

General Ledger dated
December 31, 2005



4
1
6:5
- 6:55AM Sports Car Club of Amerl ;San Frant:lsco Region
05/21/95 B
1 Accrual Basis
l-_:
’ Type Dat N
; (g™ ate um Mame Memo Split Amount Balance
Ve Club AUMULINSOmE : QINEE - vy < e - S S S —_— - V-
2
B Tolal 50th+5 Anniversary Party 0.00
Oil-Recycling Champions 0.00
income State of Cailf, - 0.04
Deposit - 2712005 Deposit BofA - 0pelat|ng Gash 9389 -75,150.84 -75,150.84
Deposit SAF2005 Deposit BOIA Ciperaling Cash 5333 -13,204.62 -114,355.46
Tolal Income State of Calil. -118,355.46 -118,355.4
Sponsarship 0.0
Tolal Sponsorship Q.00
L}
Ross Campbell : 2.00
Check 47262005 4782 Ross-Campbell, Inc. 05-2246-3 BofA - Operaling Cash 9389 14,515.00 4,515.00
Tota) Ross Campbell 14,515.00 i4,515.00
1 'D. B. Vodden - Cammissions 0.00 .
E Chack 4/26/2005 4774 0. B. Vodden Eplerprises  Special sérvices per a.. BafA - Operaling Cash 9389 Q.00 0.00
7 Check 472672005 4793 D B Wadden Entérprisés : . BofA~ Operahng ‘Cash 9389 4,851.00 4,851.00
) Tatal . B. Vodden - Commissions 4,851.00 4,851.00
é Ciub Expanses . } R 0.00
é Check 4f26f2005 4781 Rio Media 2201 BofA - Operaling Cash 9389 - 12,125.93 12,125.93
1 Tolat Chib Expenses 12,125.93 1212563
) s
FPage 22
1155 AM Sports Car Ciub of America San Francisce Region
Deiz1008 General Ledger
L Accinal Basis As of May 31, 2005
Ty-pe Dale Hum Mame N ___Memo o Split Amount .Balance )
T T - .00

0il Recycling Champmns Olher
Total Oil Recycling Champions - Other

B T I L L}

Tetal Oil Recycling Champiens

-85, 853 .53
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06/15/05
Accrital Basis

9:21 PM

"0BM5I0R
Accrual Basis -

Sports Car Club of America San Francisco Region
General:-Ledger

Total Qil Recycling Champions

As of December 31, 2004
. _T_‘EEe" et Date Num Name Memo Split Amount Balance
Total 50tht$ Anniversary Party T
Oil'Regycling.Champions. ggg
* Income: State of:Calif, . - ‘ X
Deposit’ © 1 453042004 Stale of California Deposit BofA - Opesaling Cas... -62,919.00 -62,219.00
Depaosil 8!2'45“2004 Sliate of California Deposit BofA - Operating Cas... -66,472.31 -129,384.3
Total Incoma State of Calif. -129,391.314 -129,391.31
Sponso.rship 000
Tolal Sponsorship 0.00
A
Sports Car Club of America San Francisco Region
General Ledger
As of December 31, 2004
Type Date Hum Name Memo Split . Amount Balance
Ross Carﬁpben ] ) 0.00Q
Check 413042004 4174 Ross-Campbel, Inc. inv, 03-2137-3 BofA - Opeiating Cas_.. 14,650.00 14,850.00
Check BI912004 4337 Ross-Campbell, inc. 04-2192-3 BofA - Ope(ating Cas... 13.985.00 28,635.00
Tatal Ross Campbel ' o 28,635.00 28,635.00
D. B. Vodden - Commissions : 0.00
Check 613072004 4269 D. B. Vodden Enler.,.  10% commission on ... BofA - Operating Cas... 3,080.56 3,090.56
Check 82004 4334 D. B. Vodden Enler...  10% Raoe To Recycle... BolA - Qperaling Cas... 4,441.92 7.532.48
Total . B. Vodden - Commissions 7.532.48 753248
Club Expenses . 0.00
General Journal 3172004 Posla... Cosl of Merchandise/. .. 60.95 60,95
Check 4/30/2004 4175 Rio Media Inw. 2171 DofA - Operating Cas... 17,302,506 17,363.45
Check 8902004 4336 Rio Media 2189 Bofh, - Qperating Cas... 8,068.12 25,431.57
General Journal 813142004 postage Mepnbership Mainten... 110.63 25,542.20
Chack 107412004 4404 Thunderhill Park 2004-175 BofA - Operating Cas... 37.23 25,859.43
Check 142212004 4543 Califomia Resource...  Annual dues BofA - Operating Cas.., 164,00 25,040.43
Tolal Club Expenses 26.040.43 26.040.43
Qil Recycling Champions - Other 0.00
Talal O Recycling.Champlons - Other 2.00

Na

\.ﬂ
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ottt

- 8:03PM
: 06/15/05

Accrual Basis

Type Date

Hum

Hame

Dosmalions/Sponsors
Total Donations/Sponsors

Round Table Expenses

Memo Split Amount Balance
T Sy T R R e ST R R e SRR e = Thadasie ~ 7 THASDTS
© TR SO ADIVerSary Faty o T i : o
. . {00
Oil Recycling Champions e
Income Staté of Calif.. Cas 437 A8429.73
: State of Caiifornia Deposit BofA - Operaling L:as... ; . 1
EEPC’SEE ﬁgﬁ’éﬂg& Stole of Cafifornia Deposit Bota - Operating Cas... -(-:0721 85 99,151.58
epost ’ _99’1 51.58 -3 151.58
Tatal Incorne State of Calif. :
D0
Sponsorship
. 0.00
Totat Sponsorship
Ross Carnphbeli 0.00
o0ss Camp! . . -
Check 32512003 ° 3426 Rass-Campbeli, Inc. Iny. 03-2D67-3 BafA - Qpe!at!ng Gas... 6.93‘:':_.00 B, nggg
Check 6/30r2003 3576 Ross-Campbel!, lnc. fv. 03-2087-3 BofA - Operating Cas... 7,465.00 14,400,
Total Ross Campbel 14,400.00 14,400.00
Sports Car Club. of A_ erica San Francisco Region
As of December '31 2003 !
Type Date Num Name Memo Split Amount Balance
D. B..Vodden - Gommissions ' .00
Check 17192003 3242 D. B. Vodden Enter...’  Race to Recycle com...  BofA- Operahng Cas... 441643, 4,416.43
Check 114372003 3851 D. B Vodden Enter... 2003 Race to Recyle ..  BofA - Dperall.ng Cas... 5,132,99 10,549.42
Tolal D. B. Vodden - Commissions o 10,549.42 10,549.42
Cluk: Expenses ) 6.00
Check 2512003 3427 Rio Media lnv. 2140 4,137.20 4,137.20
Check 63072003 3577 . Rié Media Iny. 2149 8,856.75 . 12,993,895
Check 6/3062003 3578 'Bankers ‘Advertising... Raoce to racycle mugs \F Cas... 845.22 13,839.17
Check 6012003 3579 _Siicart Screenpnnt Race to recycle I shirs BofA - Operaimg ‘Cas... 9,5682:50 23,421.67
Total Ciub Expenses ; 2342167 23421.57
Qil Recycling Champions - Other 0.00
Total Ot Recycfing Champions - Other 0.00
Tolal Qil Recycling Champions -50,7503!9 <50, 78049
Round Table 0.00
Banguet Income 0.00
Total Banguet Income

0.00
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06/15/05

' Acgrual Basls

Type - Date Num Name Merma Split Amount L Bailance
" T'Hill Lean Interest D.oD
Deposit &1512002 ‘Thunderhili Park Deposit BofA - Opersling Cos... -2,167.60 -2, 167.60
Deposit 5f23/2002 ‘Thuriderhilf Paik Deposit -BofA Gperahng Cas... -523.41 -2.601.04
Leposil 812972002 . Thundethilt Park :Deposit -2,520.60 -5,2i1.61
Deposit 872972002 - ThuriderhillPark Deposit : 245153 -7,669.14
Deposit 1001442002 Thundathll( Paek ‘Deposit Both - Operatlng Cas... -2,450.00 -10,119.14
Total THill Loan Intar_es( ) -10,119.14- -10,118.14
Giub Admin Income - Other ' 0.00
Total Club Admin tncomé - Qiher 0.00
Tolat Glub Admin Income -103,787.88 -103,787.88
Road Racirig Incomie ' .00
50th#+ 5} ﬁmnlv ary Party t.00
‘Sileiit Avction 0.00
To!al Sﬂent Aud&on 0.0
5045 Annwamary Receipls 0.00
Total 50+5 Annwetsary Recelp!s 0.00
S(e5 Expenses
Total 50+5 Expenses
Sﬂlh+5 Annwersary Party - Other 0.00
Tolal 50th+5 Anniversary Bady - Other aon
Total S0Ih+5 Anniversary Party 000
C . Qe
iR . .0oo
Deposit © - . 1!15!2092 State of Cahfomla . Deposit BofA -Cffice Ghecki.. ) -7, 1?7 13 . -B747743
Deposit 7F2312002- -State af Gantmnia ;Depus:l BofA - operaung GHg... 21,072.75 -78,24988
Total Income State of Calif. ' 78,249.88° -78,24388
Sponsorship 0.00
Total Sponsorship .80
HRoss Campbé!j o ) o 0.00
Chack 12472002 801 - Ross -Gaimpbell, Inc. m 19433 BofA - Office Checki... 16,660.00 16,660.00
Check 12172002 2884 ROSS—CamphEH' Inc. '-02‘2027-3 BofA - Gsieraliflg Cas... 9,850.00 26,520.00
Total Rosa Campbell ' 76,520.00 26,520,600

Page §1
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Acc\fl..lal Basis

Type

. Dats N:um Name Mamo Sphit - Amaunt - Balance
50+5 émivnrsa'ty Recelpts ' 0.00
Total 50+5 Anniversary Reoeipts 0.00
Wi—G Expénsas ‘ 0.00
Tolal 50+5 Exp-enses .00
sntms Annivemry Part)' Olhar .00
Total 50th+5 Annwsraary Part)r Other 0.00
Tolal 50!h+5 Annwersary Paity 0.00
(811 Recycllng Charnplnns 0.00
Inoorpa Stata of: Callf. 0.00
Depasit 272802001 Stale. of California Deposit BofA - Operating Cas... -16,259.97 -16,258.97
Deposit: o 8[3!2001 ’ 0510... - Stateof Camcma - Daposit Bolf - Office Checki... -19,887.82 -36,147.89
Talai !ncorne State uf Calit. -35,147 .89 -36,147.89
Sponsorlhfp ‘ 0.co
Total Spnnsorshlp 040
RossCmnphﬂl , S _ o ¢.00
Check o BHOIZDO-T 812 u Rbss'__-Campbeli, Ine. 1-1943-3 BofA - Gffics Checki... 5,897.50 5,897.50
Totat Ross Campbel 5,897.50 5,897.50
D.B. Vodden ~Gonimissions 0.00
Total D: B. Vodden - Gommiasions 0.00
Club Expenses ) e o ' _ 0.00
Check 262000 SAB4E B -8 ~Voddzn Enter... Racelo Hacycle Spo..  BofA - Qperating Cas.., 8,665.00 8,665.00
Check 8&18/2001 543- - _Thunda(hill Park T:Shins - BotA - Oifice Chacki,.. 111279 977779
Chatk 8110-‘2001~ 51 . Ria Medta " 'Advemsmg BofA - OMNice Checki... 6,350.30 16.128.09
Check ' _aJ'1 2001 514 ‘Thunderh:ll Park Mis¢ reimbursements BofA - Offica Checki... 7240 16,200.19
Tolal Club Expansas 16,200.19 16,200.18
il Racycling Charnpluns Other 0.0
Total Ol Recyclmg Chnmplons - Other 0.00
Total Gil Rawdlng'champions -14,0450.20 ~14.050.20
Round Tabla 0.00
Banqguet lncome 0.0
Tolal Banquet Income
0.80
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November 2, 2005

Mr. Mark Leary, Executive Director

California Integrated Waste Management Board
1001 | Street, MS-1

P.0. Box 4025

Sacramento, CA 95812-4025

Dear Mr. Leary:

Final Audit Report—Sports Car Club of America, Grant Agreements UNP4-00-3310 and
UNP5-02-13

Enclosed is the final repert on our audit of the Sports Car Club of America's (Grantee) Used Oil
Recycling grant agreements UNP4-00-3310 and UNP5-02-13 for the reporting periods
November 1, 2000 through April 30, 2003 and May 1, 2003 through Aprit 30, 2005, respectively.
The Department of Finance, Office of State Audits and Evaluations, performed this audit under
an interagency agreement with the California Integrated Waste Management Board (Board).
The audit included a review of receipts, expenditures, internal controls, and compliance with
certain grant agreement provisions,

On the Schedule of Claimed and Audifed Expenditures for grant agreement UNP5-02-13, the
draft report did not refiect a $43,205 payment to the Grantee. This final report reflects a
decrease in the audited refention amount to $27,527 and an increase in the audited revenue
amount to $247,747. The revisions are reflected throughout this finat report.

The enclosed final report is for your information and use. We have also sent a copy of this
report to the Grantee. In accordance with Finance's policy of increased transparency, this
report will be placed on the Finance website.

if you have any questions regarding this report, please contact Frances Parmelee, Manager, or
Rick Cervantes, Supervisor, at (916) 322-2985.

Sincerely, -
anet |. Rosman, Assistant Chief .
Office of State Audits and Evaluations b

Enclosure

ce: on following page

ST
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sc: Mr. R.J. Gordy, Regional Executive, Sports Car Club of America, San Francisco Region

Mr. David Vodden, CEQO; Sports Car Club of America, San Francisco Region

Mr. Tom Estes, Deputy Director, Administration and Finance Division, California integrated
Waste Management Board

Ms. Helen Carriker, Branch Manager, Administration and Financs Divigicn, California
Integrated Waste Management Board

Mr. Roger lkemoto, Grants and Audits Manager, Administration and Finance Division,
California Integrated Waste Management Board

Ms. Bonnie Cornwall, Supervisor, Used Oil and Hazardous Waste Division, California
integrated Waste Management Board
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A GRANT AUDIT

Sports Car Club of America, San Francisco Region
Used Oit Non-Profit Grants

Grants UNP4-00-3310 and UNP5-02-13

For the Period November 1, 2000

Through April 30, 2005

Prepared By:
Office of State Audits and Evaluations
Department of Finance

053910068DFR : June 2005
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PREFACE

The Department of Finance, Office of State Audits and Evaluations, performed this audit under an
interagency agreement with the Califomia Integrated Waste Management Board (Board).

The Board awarded two grants to the Sports Car Club of America (Grantee) for the Grantee to
participate in the Used Oil Non-Profit Grant Program. The grants were in the amounts of
$199,860 (UNP4-00-3310) covering the period November 1, 2000 through April 30, 2003 and
$275,777 (UNP5-02-13) covering the period May 1, 2003 through April 30, 2005. The grant
agreements were funded by the Used Oil Recycling Fund.

The objective of this audit was to determine the Grantee's fiscal compliance with the
aforementioned grants. The audit also assessed the Grantee's compliance with applicable
laws, regulations, and grant agreement requirements, as well as a review of internal controls.
We did not assess the efficiency or effectiveness of program operations; this responsibility lies
with the Board. The responsibility for financial reporting and compliance rests with the Grantee.

This report is intended for the information and use of Board and Grantee management. However,
the report is a matter of public record and its distribution is not limited.
STAFF:

Frances Pamelee, CFA
Manager

Rick Cervantes, CPA
Supervisor

Mare Dermenjian

il
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INDEPENDENT AUD]TOR'S REPORT

Mr. Mark Leary, Executive Director

California Integrated Waste Management Board
1001 | Street, MS-1

P.O. Box 4025

Sacramento, CA 95814-4025

We have audited the accompanying Sports Car Club of America’'s (Grantee) Statements of
Revenue and Expenditures (Statements) for grant agreements UNP4-00-3310 and UNP5-02-13,
for the periods November 1, 2000 through April 30, 2003, and May 1, 2003 through

Aprit 30, 2005, respectively, executed between the Grantee and the California Integrated Waste
Management Board (Board). These Statements were prepared from the Grantee’s records and
are the responsibility of Grantee management. Our responsibility is to express an gpinion on
the Statements based on our audit.

We conducted our audit in accordance with Government Auditing Standards issued by the
Comptroller General of the United States. Those standards require that we plan and perform the
audit to provide reasonable assurance as to whether the Statements are free of material
misstatement. An audit includes examining, on a test basis, avidence supporting the amounts
and disclosures in the Statements. An audit also includes assessing the accounting principles
used and significant estimates made by management. We beliave that our audit provides a
reasonable basis for our opinion.

The accompanying Statements were prepared, as described in Note 4, for the purpose of
determining the Grantee’s fiscal compliance with the aforementioned grant agreements. The
Statements are not intended to be a presentation of the Grantee’s total revenue and expenditures.

As discussed in the accompanying schedule of Findings and Recommendations, we identified
questioned costs of $262,455, which represent 56 percent of the total grant funds claimed for
reimbursement. The total disallowed expenditures are comprised of $105,245 and $157,210 for
UNP4-00-3310 and UNP5-02-13, respectively.

in our opinion, because of the effects of the matters discussed in the preceding paragraph, the
Statements referred to above do not present fairly, in conformity with accounting principles
generally accepted in the United States of America, the revenue and expenditures for grant
agreements UNP4-00-3310 and LUNP5-02-13 for the pericds November 1, 2000 through

April 30, 2003 and May 1, 2003 through April 30, 2005, respectively.
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Compliance

As part of obtaining reasonabie assurance about whether the Statements are free of material
misstatement, we performed tests of the Grantee’s compliance with certain provisions of laws,
reguiations, and the grant agreement, noncompliance with which could have a direct and
material effect on the determination of Statement amounts. However, providing an opinion on
compliance with those provisions was not an abjective of our audit, and accordingly, we do not
express such an opinion, The results of our tests disclosed instances of noncompliance that
are required to be reported herein under Government Auditing Standards. The instances of
noncompliance with the grant agreements requirements are described in the accompanying
schedule of Findings and Recommendations.

Internal Control Over Financial Reporting

In pianning and performing our audit, we considered the Grantee's internal control over financial
reporting in order to determine our auditing procedures for the purpose of exprassing our
opinion on the Statements and not to provide assurance on the internal controt over financial
reporting. However, we noted a matter involving the internat control over financial reporting and
its operation that we consider to be a reportable condition. Reportable conditions involve
matters coming to our attention relating to significant deficiencies in the design or operation of
the internal control over financial reporting that, in our judgment, could adversely affect the
Grantee's ability to record, process, summarize, and report financial data consistent with the
assertions of management in the Statements. The reportable condition is described in the
accoempanying schedule of Findings and Recommendations.

A material weakness is a condition in which the design or operation of one or more of the
intemnal control componeants does not reduce to a relatively low level the risk that misstatements
in amounts that would be material in relation to the Statement being audited may occur and not
be detected within a timely period by employees in the normal course of performing their
assigned functions. Our consideration of the internal control over financial reporting would not
necessarily disclose ait matters in the internal control that might be reportable conditions and,
accordingly, would not necessarily disclose all reportable conditions that are also considered to
be rmaterial weaknesses. However, we consider Finding 1 in the accompanying schedule of
Findings and Recommendations to be a material weakness.

This report Is intended solely for the information and use of Board and Grantee management, and
is not intended to be and should not be used by anyone other than these specified parties.
However, this report is 2 matter of public record and its distribution is not limited.

\/,&’Dm\m—w

net |. Rosman, CPA
Assistant Chief, Office of State Audits-and Evaluations

(916) 322-2985
June 23, 2008
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STATEMENT OF REVENUE AND

EXPEND!TURES

Sports Car Ciub of America
Used Oll Non-Profit Grant UNP4-00-3310
For the Period November 1, 2000 through April 30, 2003

Claimed and

Approved by

Revenue; the Board

State Grant $ 197,289
Expenditures:

Personnel 38,745

Professional 96,781

Spansorships - 4,000

Publicity/Education 57,463

Other 300
Total Expenditures 197,289
Excess of Revenue over Expenditures $§ 0

The accompanying notes are an intearal part of this statement.

Gb
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STATEMENT OF REVENUE AND
EXPENDITURES
Sports Car Club of America
Used Oil Non-Profit Grant UNP5-02-13
For the Period May 1, 2003 through April 30, 2005
Claimed and
Approved by
Revenue: the Board
State Grant $ 247,747
Expenditures;
Publicity/Education 109,999
Parsonnel 165,275
Total Expenditures 275,274
Less Retention (Note 5) 27 527
Net Reimbursed Expenditures 247,747
Excess of Revenue over Expenditures & 0

The accompanying notes are an integral part of this statement.

P.9%
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SCHEDULE OF CLAIMED AND

AUDITED EXPENDITURES

Sports Car Club of America
Used Qil Non-Profit Grant UNP4-00-3310
For the Period November 1, 2000 through April 30, 2003

Revenue: Claimed Audited Questioned
State Grant $ 197,289 $197,289 § 0
Expenditures:
Personnel 38,745 0 38,745
Professional ©6,781 34,281 12,500
Sponsorships 4,000 0 4,000
Publicity/Education 87,463 7.463 50,000
Other 300 300 0
Total Expenditures 187.289 92,044 105,245
Excess of Revenue over Expenditures § 0 $105245  $£.105.245

The accompanying notes are an integral part of this schedule.

wl
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SCHEDULE OF CLAIMED AND

AUDITED EXPENDITURES

Sports Car Club of America
Used Oil Non-Profit Grant UNP5-02-13
For the Period May 1, 2003 through April 30, 2005

Revenue: Claimed Audited Questioned
State Grant $ 247,747 $ 247,747 3 0
Expenditures:
Publicity/Education 109,999 65,989 44,000
Personnel 165,275 52.085 113,210
Total Expenditures 275,274 118,064 157,210
Less Retention (Note 5) 27.527 27.527 0
Net Reimbursed Expenditures 247,747 90,537 157,210
Excess of Revenue over Expenditures $§ 0 157.21 157.21

The accompanying notes are an integral part of this schedule.

ol
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NOTES TOTHE STATEMENTS OF

REVENUE AND EXF’ENDITURES

NOTE 1

NOTE 2

NOTE 3

NOTE 4

Sports Car Club of America
Used Qil Non-Profit Grants UNP4-00-3310 and UNP5-02-13
For the Period November 1, 2000 through April 30, 2005

Description of the Reporting Entity

Founded in 1944 by amateur motor sports enthusiasts, the Sports Car Ciub of
America (Grantee) today has over 65,000 members in 109 regional chapters, The
nonprofit organization sanctions more than 2,000 amateur and professional motor
sports events per year. The Grantee's San Francisco Region had general
responsibility for these grants. [Source: Grant Application]

Program Information

The California Integrated Waste Management Board (Board) administers the
California Oil Recycling Enhancement Act, which includes the disbursement of
Used Oil Nonprofit Grants {UNP) frorn the Used Qil Recycling Fund.

The Legislature enacted the California Qil Recycling Enhancement Act (Public
Resources Code Sections 48600-48691) to reduce the iilegal disposal of used ail,
and to recycle and reclaim used oit fo the greatest extent possible, in order to
recover valuable natural resources and to avoid damage to the environment and
threats o public health. The intent of the grant funds is to encourage nonprofits to
expand, impiement, and/or improve their used oit collection opportunities.

Descriptions of Grant Contracts

The Grantee received two grants, a $199,860 grant award (grant agreement
UNP4-00-3310) and a $275,777 grant award (grant agreement UNPS5-02-13), to
promote recycling and use of remanufactured oils at the "Race to Recycle Qil
Racing Series” at various race facilities throughout California. The grant terms
covered the periods November 1, 2000 to April 30, 2003 (UNP4-00-3310) and
May 1, 2003 through April 30, 2005 (UNP5-02-13).

Summary of Significant Accounting Policies

The Statements presented in this report were prepared from the Grantee's
accounts and financial transactions., The Statements summarize revenue and
expenditures recorded by the Grantee during the reporting periods referenced in
Note 3.

70
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NOTE 5

CIWME ADMINISTRATION 316 341 6123 P.13

The Statements summarize the Grantee’s transactions pertaining to grant
agreements UNP4-00-3310 and UNPS5-02-13, and are not intended to represent
all of the Grantee's financial activities.

UNP5-02-13 Retention

The Board retained $27,527 in reimbursements to the Grantee pending
completion of this audit.
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FINDINGS AND RECOMMENDATIONS

During our audit of grant agreements UNP4-00-3310 (UNP4) and UNP5-02-13 (UNPS), we
identified reportable internal control and compliance issues requiring cotrective action. The
following recommendations, if implemented, wilt improve the Grantee's fiscal control over grant
funds and protect Grantee ang state interests in the event of disputes. Finding 1is a material

weakness.
FINDING 1

Condition:

Inadequate Fiscal Controls and Questioned Costs

The grant payment requests submitied to the Board did not agree with the
expenditures listed in the Grantee’s general ledger account. Specifically,
the general ledger did not reflect $105,245 and $157,210 in claimed
expenditures for UNP4 and UNP5, respectively. Because claimed
expenditures were greater than actual expenditures reflected on the
Grantee's general ledger, a profit was made. For those disallowed
expenditures, we noted the following issues:

» The Grantee was unabie to provide documentation (vendor invoices
and cleared checks) to support claimed sponsorship fees totaling
$54,000 and $112,000 for UNP4 and UNPS5, respectively. For UNPS,
the Grantee claimed $68,000 of sponsorship fees under the category
Personnel.

e The Grantee was unable to provide documentation (cleared checks,
payroll register, and timesheets) to support claimed salaries totaling
$38,745 and $45,210 for UNP4 and UNPS5, respectively.

s A $12,600 trailer charged to UNP4 was used to sell Grantee
merchandise. The trailer was approved for purchase by the Board for
use as an Oil Recycling Informational Kiosk.

In addition, the Grantee paid a commission to its CEQ based on

10 percent of @ach grant reimbursement check less amounts invoiced
from vendors. Although these commission amounts were not reported in
the grant payment requests submitted to the Board, grant funds were
used to pay the commission, The CEO was paid the commission
through his consulting firm. In addition to his consulting firm, the CEQ ig
also the CEQ of Thunderhill Raceway Park, a for-profit subsidiary of the
Grantee. We are uncertain whether there is an adequate arms length
relationship for the three entities with respect to transactions related to
the grants.
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Criteria:

Recommendations:

FINDING 2

Condition:

Criteria:

Recommendation:

CIWMB ADMIMISTRATION 916 341 6123 P15

Lastly, the Grantee was awarded UNP5 io provide Statewide Outreach.
This included 12 events in Southemn California, as well as various events in
Northern California. The Grantee did not provide adeguate documentation
to satisfy us that outreach efforts were performed at these events.

The grants require the Grantee to maintain records and supporting
documentation pertaining to the performance of the agreements for a
minimum of three vears after final payment. See Used Oil Nonprofit Grant
Exhibit A, Section 10 for UNP4 and Section 5 for UNPS,

The Used Qil Nonprofit Grant Procedures and Requirements specifically
state that profit or markup by the Grantee is prohibited.

The Used Qil Nonprofit Grant Procedures and Requirements specifically
state that all expenditures must be incurred within the grant term.
Moreover, the grantse certifies on the grant payment request that
expenditure information is correct and grant funds will be expended in
accordance with the grant agreement.

Remit $234,928 to the Board for reimbursed ineligible expenditures. This
amount is comprised of questioned costs offset by the retention
($105,245 + $157,210 - $27,527). The Board will make the final
determination and resolution of the questioned costs.

ensure that all future claimed costs are in compliance with the grant
agreaments and adequately supported.

Inadequate Separation of Duties

We found that accounting duties are not sufficiently segregated to protect
grant funds from errors or irreguiarities. Specifically, the Grantee's Chief
Executive COfficer (CEQ) performs a number of incompatible duties, such
as preparing grant payment requests submitted to the Board, depositing
receipts, authorizing disbursements, sighing checks, and accessing to
the blank check stock.

An adequate system of intemal control requires separation of duties for
receipts and disbursements,

We recognize that a complete separation of duties is not possible in small
organizations. However, the Grantee's Board of Directors should review
deposits, disbursements, and bank reconclliations fo minimize risks.

10
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Sports Car Club of America
San Francisco Region
PO Box 966
Willows, CA 95988

Qctober 17, 2005

Department of Finance

Office of State Audits and Evaluations
300 Capitol Mali, Suite 801
Sacramanto, CA 95814

Attention: Samuel E. Hull, Chief

Subject: Response to Draft Audit Report -— Sports Car Club of America, Grant
Agreements UNP4-00-3310 and UNP5-02-13

Dear Mr. Hufi

Attached is our response to the referenced draft audit sent to RJ Gordy, Regional
Executive of the San Francisco Region, SCCA. | am the assistant Regional
Executive and am forwarding on to you our response on behalf of Mr. Gordy and
the Region.

Insofar as the draft audit only presents financial findings on the propriety of three
contractual issues we have limited our response to arguing that the auditor’'s
findings are not correct. No additional accounting data is being submitted at this
time as the crux of the disagreement is one of deciding what is contractually
correct relative to sponsorship, use of employees of a wholly owned subsidiary,
and the dual use of a kiosk.

It is our understanding that following the issuance of a final version of the audit
report we will have the opportunity to discuss these issues with the appropriate
individuals representing the CIWMB.

Please direct any questions about our response or other relevant matters to me.
My cell phone number is 650 867-7248 and my home address is 620 Hobart S,

Menlo Park, CA 94025.

Sincerely,

("

/Ig%r osler

Assistant Regional Executive,
San Francisco Region, SCCA

Cc:  RJ Gordy SFRSCCA
Pete Whitman D&W

12
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RESPONSE
Draft Audit Report of June 2005
October 18, 2005
Sports Car Club of America Grant Agreements
UNP4-00-3310 and UNP5-02-13

This response is written to comply with the indicated response procedures
following our receipt of a draft audit report outlining negative findings in our
performance under the two referenced grants.

Over six years ago Ross-Campbell brought to the attention of the San Francisco
Region of the Sports Car Club of America the CIWMB grant program thinking
that the extensive motor racing program that we produce every year would be a
natural program where the state's oil recycling campaign could be successfully
promoted and advanced. Our first submission based on event sponsorship,
member education, and outreach was accepted by the CIWMB on November
1998. Our performance of that grant was praised by the CIWMB administrators
as well as our own members as a highly effective program advancing the goals
and requirements of the CIWMB's mission. Qur second as well as our third grant
submissions were accepted, each time with praise for the manner and
effectiveness with Which we pursued our work plan in the promotion of oii

recycling.

Now, at the conclusion of six years of highly praised work to have key elements
of our program disallowed is frustrating in the extreme. Throughout each grant
we have worked closely with CIWMB administrators, periodic progress reports
and pay requests were carefully reviewed, and the features of our program
inspected first hand. Not once has the propriety of sponsorship or the
employmaenit costs of our administrators or even our kiosk been questioned as to
our full compliance with the grant requirements.

Sponsorship
In both grants “Event Sponsorship” or “Exclusive name title rights” constitute

50% and 60% respectively of the non administrative budget amounts of each of
the grants. The CIWMB recognized that each racing event attracted a daily
average of some 300 competitors with several times that number of crew and
spectators, all motor racing enthusiasts, as a powerful demographic able to
significantly influence il recycling. The market acceptance of naming rights in
the motor racing community is well understood. “infineon” corporation pays $2
million per year for the naming rights of Sears Point raceway. Numerous other
examples support the decision of CIWMB to pay SCCA $1000 per day under
UNP4 and $2000 per day under UNPS5.

Both grant contracts fully and properly incorporate the “sponsorship” program.
The contractually required Budget and Wark Statement for both grants clearly
reference the sponsorship program. The methodology of setting a value on the

P.
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concept of sponsorship was given considerable thought in each grant. The
earned value per each day of an event was deemed most appropriate and the
actual amount due for each day's sponsorship was evaluated with care. The
methodology (a daily amount) and the actual amount ($1000 in UNP4 and $2000
in UNP5) were accepted by CIWMB.

It is noteworthy to mention the actual costs that the SCCA incurs in putting on
these racing events. On average the costs of putting on a racing event exceed |
" some $30,000 per day. Data supporting the cost of each racing event were Oade Man-vic..
readily available to the auditors for all events covered by the two grants. About 't:alw I
three fourths of this cost is covered by competitor entry fees with the balance
made up of member dues and other fund raising programs. We are the premiey
amateur racing organization and we consistently draw very large numbers of
competitors which is critical to any sponsorship program. However, we are
constantly faced with the sensitivity of higher fees resulting in lower attendance
and higher gquality programs driving up costs.

Recognizing the nature of our events as a significant asset is not a new concept.
We were constantly looking for and finding organizations that saw the value in
“naming rights” sponsorship. Now that the grant program is over we are again
looking for ongoing sponsorship. Our next event will be sponsored. Obviously if
the grant program did not utilize this asset we would have pursued similar
sponsorship from other organizations.

Salary Expenses
Three individuals make up our program administration team: David Vodden as

Project Director, Terry Taylor as Program Manager, and Biyth Bonds filling an
administration role. Both Vodden and Taylor are employees of Thunderhill
Raceway Park (TH) a wholly owned subsidiary of the San Francisco Region of
The Sports Car Club of America (SFRSCCA). Bonds is an independent
accounting contractor employed by SFRSCCA.

»  All costs associated with the employment and salary payment to Vodden and | 4e4.
Taylor were available to the auditors. Given the complexity of accounting for all >
the associated costs (office, phone, power, insurance, training, etc) of their
employment we proposed, and CIWMB accepted, hourly rates for these two
employees. This procedure was initiated in the first grant and foliowed carefully in
the two subject grants. Settling on a carefully evaluated hourly rate is a common
industry practice that avoids the lengthy and often contentious evaluation of what
constitutes the real cost of an employee. Were there any questions as to the
appropriateness of this approach or any question as to the appropriateness of
the hourly amount it should have been addressed pnor to the execution of our

contract.

It is most noteworthy that the SFRSCCA could have merely listed THas a
subcontractor just as we did for Ross-Campbell and the administrative costs

14
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would not have been challenged. In our first grant this Issue was addressed and
as TH is a wholly owned subsidiary of SFRSCCA we all concluded such a step
was unnecessary. Furthermore, had we chosen this approach someone unaware
that TH is a wholly owned subsidiary could have, upon learning of the
relationship, questioned the propriety of such an arrangement. The approach we
took is opan and eagily understood,

Biythe Bonds as an independent individual providing accounting services to the
SFRSCCA the amounts paid to her were available to the auditors. However, the
total cost of her services is also difficult to precisely define beyond the monthly
fee paid to her. In this regard we offered an hourly rate and CIWMB accepted.
Again this procedure was proposed in the first grant and carefully followed in the

two subject grants.

KIOSK
In pursuing the work program for UNP4 some changes became necessary.

Utilizing additional budget that then became available SFRSCCA proposed a
change that would include the purchase of a “kiosk” for the purpose of
distributing oil recycling information, provide large notable oil recycling
advertising space, and most importantly provide a centrai point where
knowledgeable oil recycling information could be disseminated. This was
reviewed and approved by CIWMB. While CIWMB administration was well aware
that we also soid other merchandise from this kiosk we were remiss in not
thoroughly documenting this situation. While the purposes of the grant program
were fully met with the kiosk we would agree that some reduction of the $12,600
cost would be appropriate given our failure to fully disciose the sales program

from the onset.

ADDITIONAL FINDINGS
Several additional issues were noted in the draft audit that warrant cormment. We

have maintained a long standing program that provides David Vodden a bonus
for developing additional sources of revenue. The sponsorship portion of the
CIWMB grants is such an item and he was paid from our general operating fund

the indicated bonuses.

Oversight of Thunderhill is provided by a large board that is independent of the -
SFRSCCA. We believe we maintain a proper arms length relationship with our
subsidiary. As you point out TH has a small administrative staff and the
SFRSCCA is still smaller requiring each employee perform numerous duties.
While we rely on the two boards of each organization to provide proper aversight
we welcome any specific insights on how we can provide better management.

UNPS requires that sponsorship and other work plan activities be carried out in
Southern California. While schedule changes altered somewhat the initial
outreach program, with CIWMB’s full authorization we carried out a revised plan

that met the statewide grant requirements.

15
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CONCLUSION
It is difficult to find words of sufficient strength to convey our certainty that the full

amount of sponsorship funds and the entire amount of administrative staff billed
are due the SFRSCCA. The concept of sponsorship is easily understood and our
contract is most clear in its incarporation, Similarly the costs due us for our
administrative staff are equally clear. The circumstance of TH being a wholly
owned subsidiary of the SFRSCCA in no way diminishes the proper costs we
expended administering both grants. As for the kiosk expense we have indicated
a willingness to strike a compromise based only on our communication shortfall
and in no way because of any failure to perform the requirements of the grant.

Submitted by Peter Nosler, Assistant Regional Executive, San Francisco Region
Sports Car Club of America

P.21
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EVALUATION OF RESPONSE

The Sports Car Club of America's (SCCA) elected not to provide additional accounting data to
support the questioned costs. Therefore, we did not revise our findings. The Board wilt make the
final determination and resolution of the questioned costs.
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s CGordy. Regicnal Executive
Sporns C,a Club of America

Zan Francisco Region
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DearMr Gordy,

Draft Audit Report—Sports Car Club of America, Grant Agreements UNP4-00-3310 and
UNP35-02-13 :

Enclosed is the draft report on our audit of the Sports Car Club of America's {Grantee} Used Cil

f_’ acyeling grant agreements UNP4-00-3310 and UNP5-02-13 for the reperting periods

Movember 1, 2000 through April 30, 2003 and May 1, 2003 through April 30, 2005, respectively.

The Deparlment of Finance, Office of State Audits and Evaluations, performed this audit under
an inleragency agreement with the California Integrated Waste Management Board {Board).
The audit included a review of receipts, expenditures, internal cantrols, and compliance with

certain grant agreement provisions.
The enclosed draft report is for your review and comments. We have also sent a copy of this

report o the Board. Please provide us with a written response regarding the report within 10
working days of receipt for inclusion in the final audit report, and mait it {o:

_ Department of Finance
Office of State Audils and Evaluations
300 Capitol Mall, Suite 801
Sacramentc, CA 95814

If vou have any questions regarding this report, please contact Frances Parmelee, Manager, or
Rick Cervanies, Superviscr, at {916) 322-2985,

SINCETEY

» & ‘)ﬁ/«//

Samusl £ Hull, Chief
r"‘”‘“_r- of State Audits 2nd Evaluations

ol Tre
r Lz /g Vodden, CEOQ, Sports Car Club of America, San Francisce Region
= Helen Carriker, Branch Manager, Administration and Finance Division, California
rtegraied Viasie Management Board
't Poger lkemoto, Granits and Audits Manager, Administration and Finance Bivision,
zvinrmig Inlegrated VWaste Management Board
s Borriz Corwall, Supsrvisor, Used Oil and Hazardous Waste Divisicn, Celifornia

s
"“_%{;ra:ef.: /lzste Management Beard : %’



| A GRANT AUJDJ“E

Soors Car Ciub of America, San Francisco Region
Used Oil Non-Profit Grants

Grants UNP4-00-3310 and UNP5-02-13

For the Period November 1, 2000

Through April 30, 2005

Prepared By:
Office of State Audits and Evaluations
Department of Finance

CerrrimEs ' ‘ June H0E

gL



—_
=

an

Nl

G

o

Findines

N

§5


SUCAllen
StrikeOut


PREFACE

-2 Depanment of Finance, Office of State Audits and Evaluations, performed this audit under gy
-"~f'-."-.(‘:f;--“~: v azreement with the California Integrated Waste Management Beard (Board).

P awarded two grants to the Sports Car Club of America (Grantee) for the Grantee to
iz in the Used Oil Non-Profit Grant Program. The grants were in the amounts of

2G50 (UNP4-00-3310) covering the period Novemnber 1, 2000 through April 30, 2003 and
777 (UNP5-02-13) covering the period May 1, 2003 through April 30, 2005. The grant

aoreemeants were funded by the Used Cil Recyclmg Fund.

Tno objeative of this audit was 1o determine the Grantee's fiscal compliance with the
dfcrementioned grants. The audit also assessed the Grantee’s compliance with applicable

aws. regulations, and grant agreement requirements, as well as a review of internal controls,

Nm did not assess the efficiency or effectiveness of program operaticns; this responsibility lies
“mihvthe Board. The responsibility for financial reporting and compliance rests with the Grantee.

This report is intended for the information and use of Board and Grantee management. However,
the renorlis a matter of public record and its distribution is not limited.

STAFF:

Frances Parmelee, CPA
wlanager

ik Cervanies, CPA

SUDEMVISTE

Mz Dermenjian
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NDEPENDENT AUDfTOR'S REPORT

MAr Mars Leary, Executive Director
Califarnia Integrated Waste Management Board
10T Street. MS-1

.0 Box 4025

Sacramento, CA 95814-4025

e have audited the accompanying Sports Car Club of America's (Grantee) Statements of
Revenue and Expenditures (Statements) for grant agreements UNP4-00-3310 and UNP5-02-13
for the periods November 1, 2000 through April 30, 2003, and May 1, 2003 through

April 30, 2005, respectively, executed between the Graniee and the California Integrated Waste
Management Board (Board). These Statements were prepared from the Grantee's records and
are the responsibility of Grantee management. Our responsibility is to express an opinion on

the Statements based on cur audit.

We conducted our audit in accordance with Government Auditing Standards issued by the
Comptroller General of the United States. Those standards require that we plan and perform the
sudit to provide reascnable assurance as to whether the Statements are free of material
misstatement. An audit includes examining, on a test basis, evidence supporting the amounts
and disclosures in the Statements. An audit also includes assessing the accounting principies
used and significant estimates made by management. We believe that our audit prowdes a

reasonabie basis for our opinion.

The accompanying Statements were prepared, as described in Note 4, for the purpose of
Jetermining the Grantee's fiscal compliance with the aforementioned grant agreements. The
Siztements are not intended to be a presentation of the Grantee's iotal revenue and expenditures.

&5 discussed in the accompanylng schedule of Fmdmgs and Recommendations, we identified
LES uonnd costs of $262,455, which represent 56 percent of the total grant funds claimed for
ement. The total disallowed expenditures are comprised of $105,245 and $157,210 for

N r-%-GO-S?;‘I Orand UNP5-02-13, respectively.

mion, because of the effects of the matters discussed in ihe preceding paragraph, ihe
ris referred to above do not present fairly, in conformity with accounting principles
eoted in the United States of America, the revenue and expenditures for grant
UNP4-00-32310 and UNP5-02-13 for the periods November 1, 2000 through

; '3 anc May 1, 2003 through Aprii 30, 2005, respectively.
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wpoul whaiher the Siatemenis are free of matenai

c surence
fcrmed ‘ests of the Grantee's comphance with certain grovisions of laws |
e grant agreement, noncompliance with which could have a direct anc
ar the determination of Statement amounts. However, providing an opinionon

N

ik moce provisiens was not an object:ve of our audit, anc accordmgiy we do not

GiE e 1o Ue reported herein under Government Auditing Standards. The rnslances of
muntompliance with the grant agreements requirements are described in the accompanying

“rhadula of Findings and Recommendations.

Internal Control Over Financial Reporting

“ning and performing our audit, we considered the Grantee's internal control over financiaj
rung in order 1o determine our auditing procedures for the purpose of expressing our

;D!MOH on the Statements and not to provide assurance on the internal control over financial
reporling. However, we noted a matier inveolving the internal control over financial reporting amd
i1 cperation that we consider {o be a reportable condition. Reportable conditions involve
matlers coming to our attention relating to significant deficiencies in the design or operation of
the internal control cver financial reporting that, in our judgment, could adversely affect the
Grantee's ability to record, process, summarize, and report financial data consistent with the
azsertons of management in the Statements. The reportable condition is described in the
accormpanying schedute of Findings and Recommendations.

A material wezkness is a condition in which the design or operation of one or more of the
niemal control components does not reduce to a relatively low level the risk that misstatements
in amounls that would be material in relation to the Statement being audited may occur and not
te detected within a timely period by employees in the normal course of performing their
assigned functions. Qur consideration of the internal control over financial reporting would not
"=cessarily disclose all matters in the internal conirol that might be reporiable conditions and,
accardingly, would not necessazrily disclose all reportable conditions that are alsc considered to

o5 material weaknesses. However, we consider Finding 1 in the accompanying schedule of
Findings and Recommendations to be a material weakness.

This raport is intended sclely for the information and use of Board and Grantee management, and
s niot intended to be and should not be used by anyone other than these specified parties.

S

Howgver this report is a matter of public record and its distribution is not limited.

semusl B, Hull, CPA
Cnief. Office of State Audils ang Evaluations

-~ ey

CLG L 1202885

F0




Sports Car Club of America

EXPEND[TUEE 3

Used Qil Non-Profit Grant UNP4-00-3310
For the Period November 1, 2000 through April 38, 2003

Expenditures:
Personnel

FProfessional
Sponsorships
Publicity/Education
Other _

Total Expenditures

Excess of Revenue over Expenditures

4%
¢
!
N

a0

n
ki

N
mn

Claimed and
Approved by
the Board

$ 197,289

38,745
96,781

4,000
57,463
300
_197,289

$ .0



Sports Car Club of America
Used Ofl Non-Profit Grant UNP5-02-13
For the Period May 1, 2003 through April 30, 2005

Claimed and
Approved by

Revenue: the Board
Stale Grani $ 204,542

Expenditures:

Fublicity/Education 109,989

Personnel ' 165,275

Total Expendifures 275,274

Less Retenlion (Note 5) 70,732

Net Reimbursed Expenditures 204,542

Excess of Revenue over Expenditures 3.0
T TUUTLIES BfE BT IErE DETT LT I LEeT e
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Auvnres Exemnomzes
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Sperts Car Club of America
Used Qil Non-Profit Grant UNP4-00-3310
For the Periocd November 1, 2000 through April 30, 2003

Revenue: Claimed Audited Questioned
Stale Grant 5 197,289 % 197,239 & 0

Expenditures:
Fersonne| 38,745 0 38,745
Professional 96,781 84,281 12,500
Spensorships 4,000 0 4,000
Publicity/Education 57,463 7,463 50,000
Cther i 300 300 0

(9]

Tolal Expendiiures 167,289 §2.044 105,245

$ 105,245  5.1056.245

en
i

Excess cf Revenue over Expenditures

I
I

¥1

[



Spofts Car Club of America
Used Oil Non-Profit Grant UNP5-02-13
For the Pericd May 1, 2003 through April 30, 2005

Hovente: Claimed Audited Questioned
sheba Crant § 204,842 201542 S O

Expenditures; -
Is) (5,999 44,000

Fublicily/Education 109,99
Personnel _165.275 52.065 i13.200
Total Expenditures 275.274 118,064 157,210
iLzss Retentfion [Note 5) 70732 70,732 0
Fel Reimbursed Expenditures 204.542 47.332 157.210
Zxcess of Revenue over Expenditures > ] $.157.210 S A57. 0

90



NOTES TOTHE STATEMENTSQF

RE\/ENUE AND EXPENDITURES

Sports Car Club of Americ-a
Used Oif Non-Profit Grants UNP4-00-3310 and UNP5-02-13
For the Period November 1, 2000 through April 30, 2005

NMOTE 1 Cescription of the Reporting Entity

Founded in 1944 by amateur motor sports enthusiasts, the Sports Car Club of
America {Granlee) today has over 65,000 members in 109 regional chapters. The
nonprofit organization sanctions more than 2,000 amateur and professional melor
sports events per year. The Grantee’s San Francisco Region had general
responsibility for these grants. [Source: Grant Application]

NOTE.2 Program Information

The California Integrated Waste Management Board (Board) administers the
Caiifernia Oil Recycling Enhancement Act, which includes the disbursement of

Used Qil Nonprofit Grants (UNP) from the Used Qil Recycling Fund.

The Legislature enacted the California Oil Recycling Enhancement Act {Public
Resources Code Sections 48600-48691) to reduce the illegal disposal of usedail
and to recycle and reclaim used oil to the greatest extent possible, in order to
recover valuable natural resources and to avoid damage to the environment and
trireats to public health, The intent of the grant funds is to encourage nonprofils to
expand, implement, and/or improve their used oil collection opporiunities.

NGTE 3 Descriptions of Grant Contracts

The Grantee received two grants, a $199,860 grant award {grant agreement
UNP4-00-2210) and a $275,777 grant award (grant agreement UNP5-02-13), 1o
~nmals recyciing and use of remanufactured oils at the "Race to Recycle Qil
Facing Series” at various race facilities throughout California. The grant terms
rovered the periods November 1, 2000 to April 30, 2003 (UNP4-00-3310) and May

12003 through April 30, 2005 (UNP5-02-13).

Summary of Significant Accounting Policies

e
O
—i
Il

e

nts presented in this report were prepared from the Grantee's
fnancial transactions. The Statements summarize révenug and
recorded by the Grantee during the reparting periods referencedn
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FINDINGS AND RECON MENDAT! ON S

T auot ol wrant agreements UNP4-00-3310 (UNP4) and UNPS-02-13 (UNPS), we

T internal control and compliance issues requiring corrective action. The
wons. 1f implemented, will improve the Grantee's fiscal control over grant
“t Crantes and state interests in the event of disputes.

FINDING 1 lnadequate Fiscal Controls and Questioned Costs

ORI The grant payment requests submitted to the Board did not agree with the
expenditures listed in the Grantee’s general ledger account. Specifically,
the general ledger did not reflect $105,245 and $157,210 in claimed
expenditures for UNP4 and UNPS5, respectively. Because claimed
expenditures were greater than actual expenditures reflected on the
Grantee’s general ledger, a profit was made. For those disallowed
expenditures, we noted the following issues:

« The Grantee was unable to provide documentation (vendor invoices
and cleared checks) to support claimed sponsorship fees totaling
$54,000 and $112,000 for UNP4 and UNPS5, respectively. For UNPS,
the Grantee claimed $68,000 of sponsorship fees under the category
Personnel.

« Tnhe Grantee was unable to provide documentation (cleared checks,
payroll register, and timesheets) to support claimed salaries totaling
$38.745 and 345,210 for UNP4 and UNPS5, respectively,

« A 512,500 trailer charged to UNP4 was used to sell Graniee
merchandise. The irailer was approved for purchase by the Board for
ts2 as an Oil Recycling Informational Kiosk.

1 2ccition, the Grantee naid a-commission to its CEO based on 10% of
=ach grant reimbursement check less amounts invoiced from vendors.
Although these commission amounts were not reported in the grant
sayment requests submitted to the Board, grant funds were used to pay
ine comnission. The CEO was paid the commission through his
ceneuiting firm. In addition 1o his consuiting firm, the CEQ is also the
720 of Thunderhill Raceway Park, a for-profit subsidiary of the Granige.
U= zrz urccriain whether there is an adequate arms length relationship
‘rore creze entties with respect to transactions related to the‘grants.
swarded UNPS to provide Slatewice Outreach
in Southern California, as well as various evenis in
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Racommendalions

FINDING 2

Condiiion:

Criteria;

Cecommendation

e.r;enu g to .ne pef‘ormance cf the agreemenis ! or &
e o res vears after final payment, See Used Oil Nonprofit Gra 1y
E.hoe 4 Sectien 10 for UNP4 and Section 5 for UNPS.

e Usec O Nonprofit Grant Procedures and Requirements specifically
s1ate that profit or markup by the Grantee is prohibited.

The Used Oil Nonprofit Grant Procedures and Requirements specifically
ztale ihet all expenditures must be incurred within the grant term.
tAoreover, the grantee cerifies on the grant payment request that
=xpenditure information is correct and grant funds will be expended in
accordance with the grant agreement.

Remit $181,723 to the Board for reimbursed ingligible expenditures. This
amount is compromised of questioned costs offset by the retention
{$105.245 + $157,210 - $70,732). The Beoard will make the final
determination and resolution of the questioned costs.

Ensure that all fulure claimed costs are in compliance with the grant
agreements and adequately supported.

Inadequate Separation of Duties

We found that accounting duties are not sufficiently segregated to protect
grant funds from errors or irregularities. Specifically, the Grantee's Chief
Executive Cfficer (CEO) performs a number of incompatible duties, such
as preparing grant payment requests submitted to the California
Integrated Waste Management Board (Board), depositing receipts,
suthorizing dishursements, signing checks, and accassing to s e
check stock.

1 adequate system of internal control requires separation of duties for
receipts and disbursements.

/.; recognize that a complete separation of duties is not possible in small
g

anizations. However, the Grantee’'s Board of Directors should review
sits, dishursements, and bank reconciliations to minimize risks.

C
/
-
e
c

17

10




Final report for grant
"UNP5-02-12



s T o

i
4
i

SPORTS CAR CLUB OF AMERICA (SCCA)

- San Francisco Region

. "DILRECYCLING CHAMPIONS™ .
Contract #UNP5-02-13

California Integrated Waste Management Board
Final Report.

May 1, 2003 — April 30, 2005



. - .
Introduction:
The Sports Car Cub of America’s “Oil Recycling Champions” program was conducted successfully
through out the grant period from May 2003 thrdugh April 2005. As a result of this pragram, used oil
and filter recycling activity, along with awaraness among the target groups, increased significantly
due to the efforts of the SCCA through this CIWMB grant. Correcting misconceptions and adding
to the credibility of the use of re-refined oils and the extension of oil changfe intervals recognizing

manufacturer recommendations versus traditional “every 3000 miles” was also achieved.

There were over 81 race days at 6 tracks across the State of California — expanding the outreach
from previous effarts. Plus, this program promoted not only the recycling of used oil and filters, but

also the use of re-refined oil and the extending of oil-change intervals.

Developed through the experience of the “Race to Recycle Oil" program, the “Oil Recycling
Champions” used a similar method of public education through positive, repetitive and creative
exposure of the used oil and filter message through sports / auto racing related marketing. Although
the grant is-mﬂ% complete, the message of this program will continue to influence individuals to
recycle their used motor oil and filters. The SCCA/ORC motor sports program uses high-energy,
sensory marketing mediums and adds here-to-fore unattainable credibility to a difficult social-
environmental ché‘llenge. This “non-traditional” ef‘fort works because it is so different. It reaches
California consumers in a way that gets through traditional social marketing roadblocks. It causes

people to re-think their current beliefs and behaviors and, ultimately, to modify those behaviors.

76
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“Qil Recycling Champions” Campaign Activities:
1. General Event Sponsorship
« Activity 1A: Exclusive Title Rights Sponsarship of the 2003-2005 Sports Car Club of America

(SCCA) Championship Road Racing Series: “Qil Recycling Champions”

* Activity 1B: Inclusion of “Qil Recvciing Champions” and CIWMB used oil Recycling
message on all pre-event SCCA materials -

~ Activity 1C: Inclusion of “0il Recycling Champions” name and message on all brochures,
programs, patches, premiums, and other gutreach materials

o Activity 1D: Sponsorship of SCCA Races

» Activity 1E: “0il Recycling Champions” name and message on all SCCA media

2. On-site Promotions
» Activity 2A: Promotion of on-site oil recycling facilities to racers, spectators

s Activity 2B: Establishment of new filter collection opportunities at race tracks

e Activity 2C: Promotion of racers usingre-refined oil ditfing PA announcemants and display
boards

¢ Activity 20: Regular PA announcements of the used oil recycling message

* Activity 2E: "Wrapped” pace car to appear at a total of 125+ race events throughout
California

* Activity 2F. Bumper Stickers on racers’ vehicles

* Activity 2G: “0il Recycling Champions” logo and message on all banners displayed at the
raceways ‘

* Activity 2H: Uniform patches far all drivers and mechanics
» Activity 2I: “0il Recycling Champions” message included on all media coverage of events
+ Activity 2J: Inclusion of “0il Recycling Champions” message on afl t-shirt apparel.

« Activity 2K: On-site promotion of used ailffilter recycling and re-refined oil via one-on-one
interaction with attendees and spectators

s Activity 2L On-site sales at racetracks of re-refined oil to spectators and other attendees

17
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» Activity ZM: Distribution/solicitation of pledge forms to all attendees/spectators at SCCA
gvents to encourage used ailffilter recycling and use of re-refined oil

e Activity 2N: Set-up and sfafﬂng of “0il Recycling Champions™ display and booth
¢ Activity 20: Distribution of participating city/county used oil recyciing materials

* Activity 2P: VIP hosting of state and local agencies during race events with special
hospitality area '

3. Off-site Promotions
¢ Activity 3A: Updates on all promaotional activity on the SCCA website
¢ Activity 3B: SCCA Qil Recycling Champions to participate in off site speciai car events

* Activity 3C: SCCA 0Oil Recycling Champions to participate in NASCAR, CART, ALMS, and
other special motar racing programs with SCCA booth/display '

» Activity. 3D: Oil/filter pledge-signers recognition on SCCA website and “The Wheel”
magazine -

* Activity 3E: Mailing to SCCA Membership to conduct an oilffilter recycling survey

» Activity 3F: Point-of-sale material promotion with select retail sites

» Activity 3G: End of year banquet celebration for winners

¢ Activity 3H: ClWMB and other special guests included in all banquets and ceremonies

» Activity 31: Awards/plaques for all “0il Recycling Champions”; CIWMB logo and used oil
recycling message included

» Activity 3J: deleted

« Activity 3K: Series of display advertisements (16 minimum} in bi-monthly issues of “The
Whaal” Ads to include used oil message, pledge forms, surveys, etc: Each ad will be half-
page in size

» Activity 3L: Free media outreach to all local, state, and national publications prior to each
on- and off-site event. Publication to include National Speed Sport News, Speed Vision,
ESPN and general local media

* Activity 3M: Billing insert in ballot mailing to all SCCA members

+ Activity 3N: Schoal presentations‘

il
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4. Promotienal Materials Production
* Activity 4A: New campaign logo/slogan/image for “0il Recycling Champions”
¢ Activity 4B: Vehicle “wrap” of SCCA utility vehicle .
* Activity 4C: Race track banners
* Activity 4D: Newspaper advertisement for “The Wheel”
* Activity 4E: Point-of-sale materials for auto parts retailers, etc.
* Activity 4F: Printed materials: brochures/pledge forms/surveys

* Activity 4G: Premium items: patches, oil recycling champions stickers, drainer containers,
and oil rags with “0il Recycling Champions” logo, etc. '

» Activity 4H: -5 Freeway billboard sign + 3 month posting

* Activity 4I: School presentation pledge forms and magnets

b. Evaluation Measures

Activity bA: Bi-annual inventory tracking of all events and materials

Activity 5B/5C; Surveys/pledge forms via “The Wheel” ad and SCCA billing insert

*

Activity 5D: Annual on-site surveys with spectators and attendees at race events
Activity 5E/BF: Website/E-mail surveys

Activity 5G: Focus group survey with 10-12 SCCA participants
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Summary of Activities:

* Activity 1A: Exclusive Title Rights Sponsorship of the 2003-2005 Spons Car Club of America
{SCCA) Championship Road Racing Series: “0il Recycling Champions”

The “0il Recycling Champions” title spnnsorshih races ran accordingto plan. Each racing event was
at least two days long and pravided maximum exposure for the oil recycling message and activities.
The first day of the event, racers, crews, club members and spectators registered atthe registration
booth. The SCCA rules were disbursed, “0il Recycling Cha mpion,.s" deliverables such as patches and
humper stickers were provided to the racers, and the qualifying races began. SCCA "0il Recycling
Champions” bannars were placed in high visibility areas around the track. The program’s message,
logo and the CIWMB used oil logo are included in ail communications with the racers, crew and

SCCA club members. . R

There were 81 race days held statewide during
the term of the grant! Races were held at
three Northern California and three Southern
¢ Cafifornia locations including: Thunderhill
:  Raceway, Laguna Seca Raceway, Infingon
Raceway, Buttonwillow Raceway, Willow
Springs Raceway and California Speedway.

| The maps shows the track locations.

{Far a complate list of races and dates,
please see Activity 1D}
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SCCA officials such as . David Vodden,

Terry Taylor, SCCA - Board Members and

SCCA volunteers were at all events in

Buttonwiliow

order to coordinate the sponsorships, Raceway Park

answer questions, distribute materiais, etc.
Throughout each race day, announcers at.,

the track delivered the oilffilter recycling

Witlow Springs
International
Raceway

message. These announcements provided

up-to-date information to the racers, crew,

Cal! Spesdway
club members and spectators regarding the

“Dif Recycling Champions” sponsarship.

* Activity 1B: Inclusion of “0il Recycling Champions” and CIWMB used oil recyclingmessage -
on all pre-event SCCA materials

Pre-event press releases were distributed to various racing publicaﬁons and media contacts. All
pre-event press releases included the “0il Recycling Champions” title and sponsorship message:

“Recycle used oil and filters at the race track(s) and at all certified centers.”

4
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We have also included the “0il Recyeling Champions” message}lln the SCCA's monthly newspaper
- The Whéel. Advertisements in The Wheel detailed the purpose and intent of the grant as well as
directed readers to proper recycling resources. The Wheel displayed individual profiles throughout
the term of the grant. The ads included photos and quotes from .the “0il Recycling Champions” whao
recycle used oilffilters. This form of advertisement makes the “Qil Recycling Champion” message
maore personable, connecting the faces with practices. It also draws the attention of drivers, fans

and friends.

During the second reporting period The Whee| ran surveys. Survey questions were derived from the
survey printed on the brochure produced during the first reporting period. Both surveys as well as

new Champion profiles continued to run in The Whee| through the completion of the grant period.

¢ Activity 1C: inclusion of “0if Recycling Champions” name and message on all brochures,
programs, patches, premiums, and other outreach materials

Allrace eventschedules, brachuraes, flyers, banners, premium items and other items included the “Qil
Recycling Champions” logo and slogan. These items have become extremely beneficial in spreading
the used oilffitter recycling message. The deliverables create a visual reminder that recycling used
oil is the right thing 10 do. Through this continued presence at the racetracks, everyone involved with
the racing series has been enthusiastic about recycling and their involvement with this sponsorship/
educational pragram. This enthusiasm has been carried forward into their home communities, work
places and other social activities in which they are involved. In short, the SCCA membership, some

8000 strong, has all become ambassadors of the program in varying degrees.

As a bonus activity, the SCCA incorparated the “0il Recycling Champions™ title and lago on additional

premium items that were not funded by the grant. Thousands of pins and T-shirts, sweaters, etc.,

TETTTTTRT4TTLLLLLL022202220240an’
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were developed for individual ?aéces and
referenced the campaign. Qver 1,000 shirts
were produced for ORC events during the
grant perfod. An estin"lated 10,000 impressions
were made when people wore this apparel
around the tracks. Anegqual or greater number
of secondary and tertiary impressions have
been made with the appare! being worn
outside the race environment. This additional

recognition helped spread the recycling

message to those individuals who do not or

are not able to attend racing events.

. Activity 1D: Sponsorship of SCCA Races at:

Racing events occurred at the following six tracks during the period of the grant:
* Infineon Rgceway - Sonoma, CA - 6 days over 3 gvents
= Thunderhill Park - Willows, CA - 39 days, 16 events
* Laguna Seca - Monterey, CA - 28 days, 10 events

Buttonwillow Raceway - Bakersfield, CA - 3 days, 1 event

* California Speedway - Fontana, CA - 3days, ! event

Willow Springs Raceway - Rosamond, CA - 2 days, 1 event

SCCA personnel were available during events to disseminate helpful information about the
“0il Recycling Champions” program. At each race, personnel handed out promotional items
and informational fiyers, as well-as made announcements regarding used oil and filter recycling

locations, and more.
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* Activity 1E: "0il Recycling Champions” name and message on all
SCCA media

. Articles on the SCCA's website {see Activity 3A) and advertisements in The
® ' Wheel served as reminders for the campaign message before, during and
after each racing event. Free media advertisements and activities were on

i going throughout the "0il Recycling Champions” campaign.

2. On-site Promotions

+ ‘Activity 2A: Promotion of an-site oil recycling facilities to racers, spectators

Signage and PA announcements at the race tracks reminded racers, participants, and spectators

thatrecycling used oil and filters atthe track is important, easy and convenient. Racetracks currently

recover several thousand gallons of used motor oil each year through their established recycling
facilities. SCCA workers and volunteers promoted these facilities and answered guestions from

potential recyclers at the “Oit Recycling Champions” tent during the entirety of the grant.
* Activity 2B: Establishment of new filter collection opportunities at race tracks

Infineon Raceway and Laguna Seca Raceway currently have oilfifter collection
facilities; Thunderhill Park in Willows now also has a newly installed site. The
SCCA worked with Chice Drain Qil Service on the effort, The contractor has
provided Thunderhill Park with two 55-gallon drums that are on-site to house the

[—

filters. The “0il Recycling Champions” team warked to increase the number of
filters recycled at the center throughout the term of the grant and-will continue

. 10 do so after the grant's completion.
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¢ Activity 2C: Promotion of racers using re-refined oil during PA announcements and
display boards

A numb‘e.r of race vehicles currently use re-refined oil, the most visible being the SCCA pace car
and utility vehicle. PA announcements were made whenever these vehicles were on the track.
The wrapped SUV event vehicle also uses re-refined oil and this fact was highlighted on display
boards.

s Activity 2D: Reguiar PA announcements of the used oil recycling message

~ During a typical two-day event, announcers delivered approxirﬁately 20 messages encouraging

those in attendance to recycle used oil and filters. Under the auspice of the Qil Recycling Champions,
they explained how and why recycling is a public responsibility. The SCCA gave announcers scripts,
but the speakers formulated the message in their own words to make it more personable and

communicative,

» Activity 2E: "Wrapped” pace car to appear at a total of 125+ race events throughout
California

The “0il Recycling Champibns” used a wrapped SUV as a
promotional tool during all race events and other SCCA activities.
This Chevy Tahoe circled the edge of the track during every Qil
Recycling Champions race and at numerous other events around
the state. Because it is a utility vehicle, it was also used for
errands around facilities — providing for even more exposure for

the program and the oil-recycling message.
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* Activity 2F. Bumper Stickers on racers’ vehicles -

Overtenthousand bumper stickers/decals have been produced and distributed with the Oil Recycling
Champions logo and message. Most of these stickers were distributed to event participants/racersfor
permanent display on their vehicle; others were given to spectators in exchange for an oil recycling
pledge. Stickers were also distributed to attendees at special events, including the Auto Show at
the Moscone Convention Center in San Francisco. The stickers continuously remind participants to

recycle their used oil through the Qil Recycling Champions message.

In the baginning of the grant term, SCCA delivered the stickers, as well as a brief explanation of the
Qil Recycling Champions campaign to all drivers participating in the series. In order to race in an “Qil
Recycling Champions™ sponsorship race, the participants were required}o affix three stickers to
theirrace car: one on each side and one on the rear of the vehicle. The racers were eager to comply
and most placed the néew “0il Recycling Champions” sticker right next to last season’s “Race to

Recycle Qil" decal. This allows for double exposure of the used oil and filter-recycling message.
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* Activity 2G: “0il Recycling Cliampiuns" logo and liiéésage on all banners displayed
at the raceways

Twenty-two banners have been produced displéying the “0il Recycling Champions” logo and
message. These banners are present at all “0il Recycling Champions” sponsored events, as well
as off-site events including the classroom presentations. They are placed in highly visible tent
and track areas, including the SCCA booth, the registration booth, along the fence of thg track
and surrounding concession stands. A few Oil Recycling banners have been permanently affixed
to raceway fences providing year-round exposure to the message and logos. SCCA also displays
the banners at community events that are not sponsored by “0il Rec?cling Champions” in order to

further the impact of the used oil-recycling message.

108

;999090003082 0T0TLTTTATTITTTLTLTLLLLITLLLITISYAY’



o T L S e akr s i e

109



L

= Activity 2H: Uniform patches for all‘mli;vers and mechanics

Over 1000 “0il Recycling Champions™ patches have been designed, produced
and distributed to drivers participating in the “0il Recycling Champions”
series. In order to participate in the sponsored races, the drivers, mechanics
3 and crew members were required to have the patch affixed to his or her

racing uniform.

In addition, patches from the original “Race to Recycle Qil” grant are still

utilized by many drivers.

* Activity 2L "0il Recvcling‘ Champions” message included on all media coverage of events

Press releases were distributed to various race and event publications and news departments prior

to many races. Work was-done throughout the grant term to receive coverage and spread the

campaign’s message to the general public.
» Activity 2J: Inclusion of “0il Recycling Champions” message on all t-shirt apparel.

Event T-shirts, sweaters and other novelty merchandise was produced for most ORC
race events. Every shirt contained the campaign theme, the oil-drop logo and the ORC
message. The T-shirts and sweaters were not billed to the grant. As previously stated,
T-shirts provided thousands of extra impressions when subsequently worn at outside

; racing events, within the local drivers communities and at other sporting events.
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= Activity 2i¢: On-site prmﬁhorﬁon of used oil/fitter recycling and re-refined oil via one-on-one

interaction with attendees and spectators

Evefyone who attended or participated in an "0il Recyciing Champions” race event became more
aware about recycling used oil and filters as well as the possibilities-of re-refined oil. Each track in
Northern California has a center for cullebting used oil and filters. Thunderhill Park has & used oil-
recycling center that annually recycles eight hundred galions of used oil. Itis élso home to a new oil
filter collection éite (See Activity 2B.) When spectators and attendees approached the SCCA booth,
they are informed of these recycling opportunities. {See Activity 2M.) SCCA staff discussed oif and
filter recycling procedures as well as the importance of using re-refined oil (a supply of re-refined oil

is at each event - see activity 2L).
* Activity 2L: On-site sales at racetracks of re-refined oil te spectators and other attendees

The SCCA provided re-refined oil for display and sale at race events despite the fimited sources
available for most types of re-refined oil. However, staff will continue to increase the exposure and
inform patrons of “0il Recycling Champions” about the benefits of re-refined cit through one-on-
one interaction and previously produced '
te-refined oil promotional materials. Refuting
tong-held negative bias about re-refined oils
among a clientele deemed to be “experts”
in the area of oil performance and use has

been a significant benefit of the program.
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* Activity ZM: Distribution/solicitation of pledge ferms w all attendees/spectators at SCCA
events to encourage used oilffilter recycling and usé of re-refined oil

To date, thousands of pledge forms have been distributed to SCCA members and to event spectators
from the SCCA/O# Recycling Champions booth and through direct mailing packets/ballots. Hundreds
of pledge forms have been returned from afl parts of the state. In addition, pledges have been

-

returned via g-mail,
* Activity 2N: Set-up and staffing of “Oil Recycling Champions” display and booth
The “0il Recycling Chalmpions" booth was set up in a highly visible area at all racing events. A

the booth attracted between 100-1000 people. Staff was available to discusgs_oil/filter recycling and

re-refined oil with racers and spectators. Those interested could alse complete a brochure/pledge/

survey, and receive an oil rag, drainer container, bumper sticker, or other premium item bearing the

“0il Recycling Champions” information in return.

The booth area consisted of a professional kiosk-trailer emblazoned with the
0il Recycling message on three sides. It has extarior lighting and presents
animpressive venue for the ORC message and SCCA ORC merchandise. On
, 0ccasion, the team still utilizes an EZ-Up 10x10 tent (with tables and chairs
- underneath) that was produced under the previous “Race To Recycle

0il" project. The EZ-Up tent accommodates a biack canopy with the

“Race to Recycle 0il" and CIWMB used oil logo screen printed on four

sides in three colors.

4

By keeping the “Race to Recycle Qil” logo on the tent in combo with the “Gil
Recycling Champions” message, the SCCA provided a sense of cantinuity

display was also set up at many off-site events. (See Activities 3B and 3C.) During sponsared races,
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to event attendees. We wanted those people who parncxpated in the previous grant to know that
they are still able to obtain information regarding oilffitter recycling. However, the tent framework
also allows for a hanging backdrop where the “0il Recycling Champions” logo could be displayed.

Tha new banner provided somsthing to attract “Race to Recycle Gil” participants as well as the race
logo that attracted new visitors. '

Also displayed at the booth was the portable educational disptay produced during the previous Race
To Recycle Oil project. This display educated viewers about used oil and filter recycling, the proper

disposal of ather automotive fluids and information on re-refined oil use in the race series. -

* Activity 20: Distribution of participating city/county used oil recycling materials

Local used oil programs are always invited to participate in the regional “0#l Recycling Champions” ~

bampaign. The Qil Recycling Champions booth provides a Iocat_iqn to include education and outreach

materials pertaining to local programs, Area recycling coordinators and others were welcome to

staff the booth with SCCA personnet to talk about specific local programs. Local residents, racers,
crew members and spectators were educated about locations in their city or county where they can
recycle their used motor oil. PA Announcements throughout the day at the race events reminded

individuals to visit the tents for more information. During previous periods, the program has teamed
up with Monterey, San Francisco, and Glenn Counties.

A A N . SRS YR

While the campaign was encouraged by the participation of these three jurisdictions, we were

eager to include other agencies in our efforts as well. The three main tracks used for Qil R'ecycling
Champions events incorporate lafge regions that include many city and county areas. Panicipants.
and spectators drawh to the three tracks will most likely be from the following areas:
+ Thunderhill Park; Glenn, Buite, Tehama, Colusa, Yolo, Yuba, Sacramento Counties
* Infineon Raceway: Napa, Marin, San Francisco, Sonoma, Solano Counties
s laguna Seca; Monterey, Santa Cruz, Salinas, Santa Clara Counties

(~eeesIIIY
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The SCEA reyuested participation by these localities, thus exparkéing the efforts in which the SCCA
is currently engaged. Exchanging ideas with local jurisdictions and distributing their customized

materials broadens the possibilities of autreach and effective ail recycling education.

* Activity 2P: VIP hosting of state and local agencies during race events with special
hospitality area

State and local agencies have been encouraged to attend selected Oil Recyciing Champions race
events, During the previous reporting period, local and state/CIWMB officials were invited to a
special VIP event on November 6, 2004 at Thunderhill Raceway and the SCCA Awards Banquet on
January 15, 2005. '

3. Off-site Promot_ions

-

¢ Activity 3A: Updates on all pramotional activity on the SCCA website

The web site for the San Francisco Region of the SCCA includes all the details of the “0il Recycling
Champions” serigs. The site also maintains references to “Race to Recycle 0il.” It can be accessed

through following address:

~ www.sfrscca.org
flook for the Oil Recycling Champions link in the upper left corner)
- The web site continues to display the “0il Recycling Champions” logo and

SFRRoadRace ¢ CUrrentinformation about the race series. [thas provided detailed information
Cligh pholo For larger iduge, e

Frmeshwea o regarding the “0il Recycling Champions” race series, a survey, schedules,

information about certified used oil collection centers, re-refined oil, used oil

a’ﬁ

publications and much more. After the grant ends we will continue to oversee
"""D‘ The San Francisco Re, o . . . .
N serseesoeesteand work with the Webmaster to update the web site with new information.
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This site averages approximately 30,(500 hits per month. In the month of November, 2004 for example,
the “0it Recycling Champions” logo was displayed 19,810 times, the “Race to Recycle Qil” lago
was displayed 14,606 times and the customized "0t Recycling Champions” page was requested 707
times. The website served up over 154,000 pages of information during the sample month. in addition,
the SCCA web site is linked to a number of other spacialty web sites resulting in even greater access

to the ORC messages.

Activity 3B: SCCA 0il Recycling Champions to partii:ipate in off site special car events:

San Francisco Interpational Auto Show
Cool Aprit Nights '
Glenn County Car Show

Hot August Nights

San Jose Car Show
The SCCA is constantly attending events to promote the "Dilnﬂecycling Champions” race series and
off recycling message. During the third reporting period, the campaign attended the San Francisco
International Auto Show, attended by thousands of people. At each of these events, the wrapped
Chevy Tahoe was displayed {ses 2E}, along with the “0it Recycling Champions” banner and the Race

to Recycle Oit educational kiosk. Brochures/pledge forms were also distributed to attendees.

s



. . -
. Activ?w 3C: SCCA 0il Recycling Champions to panim]]ale in NASCAR, CART, ALMS, and
other special motor racing programs with SCCA booth/display

During the reposting period, the ORC program and various iterations of the message were presented
on seventeen (17) additional race days at a combination of NASCAR, American Lemans Series
(ALMS), Championship Auto Racing Teams {CART}, and high-profile vintage events including the
Wine County Classic at Infineon and the Monterey Historics at Laguna Seca. SCCA equipment and
staff, all carrying the "0il Recycling Champions” logo and message in differing forms, greeted and
served the huge audiences rna'king theny aware of the SCCAJORC partnership. From this comes a
greater awareness of/assaciation with the act of recycling oil and filters and the use of re-refined

oils and the high-society warld of maotor sports.

For example, atno charge to the grant, the Bay Area Chapter of the SCCA Sclo Il program collaborated

with the County of San Francisco on a Solo [l event at Candlestick Park wherein they shared the SCCA's
“Dil Recycling Champions” materials to deliver the oil and filter-recycling message. ldentical events

occurred at Oakland Coliseum and in Merced County at Castle Air base involving Solo |} events.

+ Activity 3D: Oii/filter pledge-signers reéognition on SCCA website and “The Wheel”
magazine )

.The Whee| recognized oilffilter pledge-signers during the grant period. The display ads show
pictures of racers who recycle used oil/filters as well as the vehicle they race. The half page ad also
contains an article/profile. The articles include information such as the racer’s history, frequency,
method and philosophy of recycling used motor oilffitters. This form of advertisement makes the “Gil
Recycling Champion” message more personable. Plus, it awards recycling racers as well as draws

the attention of fans and friends.

116
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* Activity 3E: Mailing to SCCA Membership to couduct'a\li'oilfﬁ-lter recycling survey

As mentioned in Activity 2M, “0il Recycling Champions” produced and distributed é brochure/
pledge/survey. The brochure portion included a description of the program; information pertaining
to recycling used oil and filters, the use of re-refined oil, and the functions of the SCCA. The survey
portion was designed to track recycling habits as well as to ascertain the level of knowledge ébout
the “0il Recycling Champions” program. It was printed on a perforated card so that it could easily be
detached by the respondent and returned via mail. The original goal was to require membership to

be validated via obtaining 10 pledges, however, this became too difficult to administer.

* Activity 3F: Point-of-sale material promotion with select retail sites

. Champions”  logo, including the 1-800-CLEANUP resource number, and & section to hold the

brochure/pledge/surveys. SCCA members installed the displays in selected auto-related retail stores

in northern California. The displays are also placed around racetracks and in the “Race Central”

areas of the tracks to promote the use of re-refined oil to racers and spectators.

© Paint-of-sale promotions were produced and put on display. Each featired the “Qil Recycling

1200000V RCCCACRACTAHEACAILLLSLELCLTISTFLSIRTR
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* Activity 3G: End of year meeting / banguet
celehration for winners

The end of the year annual meeting of the SCCA was held '
in Santa Clara on November 18th. A full contingent of Club
members heard the resuits of the Club’s elections and
more about the “0il Recycling Champions” program. At this
gathering, club members were once again made aware of the

unique and effective partnership betwéen the SCCA and the

CIWMB and the value of the message contained therein:

~® Activity 3H: CIWMB and other special guests included in all banquets and ceremonies N F

CIWMSB personnel and other guests of SCCA were invited to attend the end of the year banquet on

Jariuaﬁr 15, 2005 in San Ramon. The banquet had an attendance of close to five hundred peopie
associated with SCCA and CIWMB. Both the “Race to Recycle 0it” and “0if Recyeling Champions”
banners were hung on the stage at the event. This provided transition through the two campaigns,
taking guests from the beginning of eﬁ‘nfts to increase used oil recycling, 1o the conclusion of the
second campaign. Speakers atthe eventsincluded: SCCA Regional Executive, R. J. Gordy; Chairman
of the Board of SCCA, Topeka Kansas, Gary Pitts, San Francisco Region Properties-Chairman of the
Board, Mike Smith plus a number of celebrity presenters throughout the gala. Al Championship

awards included a reference to the Qil Recycling Championship.
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» Activity 3I: Awards/plagques for all "0il Recycling Ch&\'ﬁpions"; CIWMB logo and used oil
recycling message included

The yearly banquet for SCCA membership continued to be an excellent opportunity to give a
high-profile push to the “0il Recycling Champions” series. Awards were given to highlight those
participating in the “0il Recycling Champions” program. Information about the program was also
disseminated. The displaying of campaign banners again emphasized the importance of the racing

series.
¢ Activity 3. deleted

» Activity 3K: Series of display advertisements (16 minimum) in bi-monthly issues of
“The Wheel” Ads to include used oil message, pledge forms, surveys, etc. Each ad will he
half-page in size

Qil Recycling Champians ads have runin ever\} edition of The Wheel since the beginning of the grarit.
Ads were halt-page in size, but extra, smaller sized ads, were also used to promote the campaign.
The Wheel is the official publication of the San Francisco Region of tha SCCA. Itis produced monthly
and maifed to all SCEiA members and subscribers, It is also made available at special events and at

selected drop points throughout the Bay area.

The Wheel is made up of over 28 pages per issue on an 11"x 17" format. The newspaper is filled
with SCCA race event dates, articles, stories, ads, and information surrounding the “0il Recycling
Champions” series, The “Race to Recycle Oil” and "0il Recycling Champions” programs have been

continuously promoted within the newspaper.
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* Activity 31: Free media oditreach to all local, state, and national publications prior to each
on- and off-site event. Publfication to include National Speed Sport News, Speed Vision,
ESPN and general iocal media

{See Activities 1B and 2i)

e Activity 3M: Billihg insert in ballot mailing to al SCCA membets
{See Activities 2M and 3E)

* Activity 3N: School presentations

The SCCA Oil Recycling Champions program outreach targeted the automotive education arena
at the adult and junior college levels. Seven éutomotive classes were visited along with three
driving school classes by the 0il Recycling Champions team for the purpose of presenting-the ORC
message. These students were exposed to the Oil Recycling Champions Nissan 300 ZX sports car
along with sampies of re-refined oils, ORC promotional materials and the Race to Recycle Oil video
featuring high-energy racing action along with a clear explanation of the connection between the
SCCA and the State ofbalifornia used oil and oil filter recycling efforts. ORC banners were displayed
and samples of re-refined oils compared to popular performance aits. Spokespersen David Vodden
lectured to 86 students representing three classes atthe driving schools on March 5th. He distributed
magnets, pledge cards, oil containers and rags. In each presentation the value of recycling used
oils and filters and the use of re-refined oils was stressed as a key component of the SCCA Oil
Recycling Champions program. Subsequent presentations featuring key-note speaker Vodden along
with the 300ZX sports car were held at Butte College in Oroville and Consumes River College in
Sacramento. These two juntor colleges have significant automotive education programs and offered
the ORC program an ideal opportunity to challenga these future leaders in automotive repairs to set
the pace in both recycling as well as extending the oil-change intervals currently in vogue amang

DiYers. The Butie College classes invoived éighty-ane students in three classroom sessions plus

[~
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a dozen instr‘tib’twors on March 24th. The day ehded at Butte Cd}fége with a special session for the
ORC with a number of area corporate leaders who serve as an advisory Beard to the Butte College
Automotive program in the area of hiring and ptacement of Automotive Technology graduates in
the community. The Consumes River College classroom sessions reachad ninety-five students in
four classes using essentially the same format and marketing tools. Grent Manager James Herota
was present along with Program Supervisor Kristen Yee. The specific classroom curriculums at the
Junior College leve! included: Automotive Fundamentals; Automotive Heating and Air Conditioning;
Automotive Computer Systems; Automotive Electronics and Automotive Transmissions. Resporse
from both Colleges was very paositive resulting in a number of requests for additional visits following

the end of the ORC grant.
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» 4. Promotional Materials Production
(D » Activity 4A: New campaigo logofslogan/image for “0il Recycling Champions”

E A new "0il Recycling Champion” logo/slogan/image was developed for use on all outreach materials.
_' " . The logois on & white backdrop and shows a black and white checkered flag in the background. “Qil
. _ Recyciing Champions” is written on top in two differant forms of type and colors. “0il Recycling” is
written simply in black. The word “Champions” is written in cursive and shown in a bold red color to
make it stand out. “1-800-CLEANUP” is written in bold, black letters below. To the left of the phone
g, number is the "Recycle Used Git” lego and ta the right is the SCCA logo. “Funded by a grant from the

California Integrated Waste Management Board” is found at the battom of the design.
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s Activity 4B: Vehicle "wrap” of SCCA utility vehicle -~ &
| »

The new “Gil Racycling Champions” image/logo was adapted for a vehicle “wrap”. (See Activity 2E). :
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' ;* Activity 4C: Race track banners

. Twenty-two banners were designed and produced with an enlarged version of

. the “0il Recycling Champion” logo. (See Activity 4A)

» Activity 4D: Newspaper advertisements for “The Whesl”

During the campaign, ads were designed and placed to include an actual “0il Recycling
Champion” racer's story as weli as the program’s oil recycling survey. {See Activities 3K and 4A).
All advertisements for The Whee! show the "0il Recycling Champions” togo, 1-800-CLEANUE, all

appropriate logos, ete.

77 = Activity 4E: Point-of-sale miaterials for auto parts retailers; etc.

Because retailers requested a tabletop display that can hold brochures (instead of posters for point-
of-sale outreach) we developed a display that is approximatély 12" tall and 18" long. It is plastic, with
a curved shape and a place to hold brochures/pledges/surveys. The dispiay also contains all of the

elements in the “0il Recycling Champions™ logo. Six pieces were installed in retail stores, etc.

(2-b
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e Activity 4F: Printed matenials: brochures/pledge farms/surveys

A total o 10,000 brochures/pledge forms/surveys were printed and distributed. All brachures/pledge
ferms/mailing inserts, survey forms, race entry inserts, and collateral materials contain the “Oil

Recycling Champions” information.

e Activity 4G: Premium items: patches, oil recycling champions stickers, drainer containers,
and oil rags with “0il Recycling Champions” logo, etc.

A total of 10,000 rags, 500 drainer containers, 10,000 stickers, and 1000 patches were produced and
distributed. All patches, stickers, drainer containers and oil rags have been designed and produced

with the “0il Recycling Champions” fogo.
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. Anti'v'riiy 4H: 1-5 Freeway hillboard sign -

The billboard is located on Interstate 5. Itis double-sided, visible to both north and southbound traffic
ét the Willows exit in Glenn County. Billboard pasting occurred February, March, April 2005 and
will continue for an additional indefinite time, minimum 1 year, at no charge to the state. Freeway
traffic passing the sign each day will generate millions of invaluabie impressions. The sign features
the Nissan 300ZX sports car along with the SCCA logo

| PLEDGED T0:

1. Coenee ot 18 mare f message and motor sports, The going rate for a two-

ThaE MO RkbM

providing the valuable connection with the recycling

ey sided freeway billboard inthe area is 85,000 per month

IR o $60,000 annually.
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* Activity 4I: School presentation pledge forms / magnets

A total of 2,000 school presentation pfedge cards and 2,000 magnets were produced and distributed,
both containing “0il Recycling Champions” logo, etc. The pledge cards also contained a vehicle

service chart.
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5. Evaluation Measures ~
* Activity 5A: Bi-arnual inventory tracking of all events and materials.
All invéntory has been tracked and details can be found in Activities 10, 2F, 2G, 2H, 2M, 3B, 3C, 3F 3!,
* Activity 5B/5C: Surveys/pledge forms via “The Wheel” ad and SCCA billing insert

An Oil Recycling Champions survey ran in the May and November 2004 issues of The Wheel, and

thousands were sent aut via SCCA billing insert. Over 600 survays were completed and returned -

over the course of the grant. Surveys provided the SCCA with vital information regarding target

audience and common oil‘disposal practices. {See Activity 2M and 3E)
_* Activity 5D: Annual on-site surveys with spectators and attendees at race events

Surveys were given at every Oil Recycling Champions event via the brochure/pledge/survey. A more
in-depth survey was developed for the spring of 2005. This updated survey asked questions such
as “What type of housing do you live.in,” and “Abuuf how many oil changes do you make for other
people per year.” The surveys also zliowed for respondents to include comments about the “0il

Recycling Champions” program.
¢ Activity SE/5F: Website/E-mail surveys
In addition to the on site surveys and those sent outvia an SCCA billing insert, surveys were available

electronically. Through the SCCA website link to the “0il Recycling Champions” page, and through

emails (addresses obtained from membership data and on-site surveys).




A e A B8 i 818 I s Sk < =

i %,
* Activity 5G: Focus group survey with 10-12 SCCA par:it}ipants

Instead of an electronic focus group survey, an on-site focus group was conducted with 10 SCCA
members at Infineon Raceway on August 28, 2004, Details of this focus group survey are included
in this final report. Survey participants inciuded a cross section of drivers, officials and fans.
Responses praised the ORC program and the use of sports marketing through the SCCA to overcome
the traditional barriers to social marketing. Most said that SCCA race cars got peoples attention and
added credibility to the concept of recycling used oils and filters as well as the use of re-refined ails.
Many described experiences in their hame communities wherg neighbors or friends, seeing the 0il
Recycling Champions decals and patches, would inquire about the program an'd it's involvement in
SCCA racing. In every incident related, the connection between recycling in all of its forms and the
world of road racing was seen as a plus. Having their neighbor or friend exﬁlaining the program an.d
its benefits added immeasurable value to the whole message and experience. it was pointed out that
the availability of re-refined oils was a limiting factor to their use by the consuming public, Advising
people that re-refined oils were often used as a portion of the base oil in popular oil brands was an

eye-opener deemed by many as a very positive way to market re-refined oil.
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Of those who change their own oil:

§1% take their used oil to a certified
recycling center (including racetracks)

24% used curbside recycling programs

Of these who change their own oil:

1% recycled the used filter at a certified
recycling center (including racetracks)

12% used curbside recycling programs

29% change 0-20 quarts of oil annually
17% change 21-40 quarts annually

Number of peaple reached with ORC Promotions:
Track signage: 77%

Booth: 34%

Brochure: 53%

PA announcement; 44%

* Note: 99% of respondents selected mare than one promotien

Housing of respandents:
87% of those asked live in a single-family house
5% live in Condominiums

8% livein apartments

17%

8%

%
17%
248%

20%
34%

take their used oil to a Hazardous
Waste center

dump their oil gither in the garbage
or down a drain

take used filters to Hazardous Waste Centers

throw the filter away

did not specify what they did with their filters

| change 41-60 quarts annually
‘change 60+ quarts annually -

Bumper stickers: 55%
Patches: 47%
The Wheel Ads: 76%

(of those whose surveys listed ads as option)

~
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Progress Reports
1 — 3 for grant UNP5-
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Contract #UNP5-02-13

Progress Report #3

June 1, 2004 — November 30, 2004

The Oil Recycling Champions are still going strong on the third lap of their grant
with the California Integrated Waste Management Board (CIWMB). Under the
direction of the Sports Car Club of America (SCCA), the program continues to
drive the oilffilter recycling message to the front of California DIYers by effectively
using sports marketing with an arsenal of high sensory mediums inciuding: the
sights and sounds of SCCA road racing, the thundering voice of the public
address system, media exposures at all ievels, “in your face” point of sale
displays, the only Oil Recycling Message emblazoned on an SUV high-speed
pace car, and much more.

TASK 1

Activity 1A: Title Rights Sponsorship of the 2003-2005 Sports Car Club of
America (SCCA) Champlonship Road Racing Series: “Oil Recycling
Champions”.

The “Oil Recycling Champions” title sponsorship races have run smoothly. Each
racing event is at least two days long and provides maximum exposure for the oil
recycling campaign. During the first day of the event, racers, crews, club
members and spectators register at the registration booth. The SCCA rules are
disbursed, “Oil Recycling Champions” deliverables such as patches and bumper
stickers are provided to the racers, and the qualifying races begin. SCCA “Qil
Recycling Champions” banners are placed in high visibility areas around the
track. The program's message, logo and the CIWMB used oil logo are included
on all of the information that is communicated to the racers, crew and SCCA club
members.

Eleven (11) “Oil Recycling Champions” races, representing 23 race days, were
run during the third reporting period of this grant. SCCA officials including David
Vodden, Terry Taylor, SCCA Board Members and SCCA volunteers were at the
events to coordinate the sponsorships, answer questions, distribute materials,
etc. Throughout each race day, race announcers also delivered the oilffilter
recycling message. These announcements provided up-to-date information to the
racers, crew, club members and spectators regarding the "Oil Recycling
Champions” sponsorship.
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DATE EVENT LOCATION

June 11-12-13 ORC Regional Laguna Seca
July  9-10-11 ORC Dbl Regional Thunderhill

July 30-31/Aug 1 ORC National Laguna Seca
Aug 28-29 ORC Regional Infineon Raceway
Sept 18-19 ORC Regional Thunderhill

Oct 2-3 ORC Championship Thunderhili

Oct 22-24 ORC Cal Club Buttonwillow

Oct 22-23-24 ORC Vintage Series Laguna Seca
Nov 5-6-7 ORC Western States Thunderhill

For a complete list of the number of races and tracks used during this series,
please see Activity 1D.

Activity 1B: Inclusion of “Oil Recycling Champions” and used ol message
on all pre-event SCCA press materials.

Pre-event press releases were distributed to various racing publications and

- media contacts. All pre-event press releases included the “Oil Recycling
Champions” title and sponsorship message: “Recycle used oit and filters at the
race track and at all certified centers.”

We have also included the “Oil Recycling Champions” message in the SCCA'’s
newspaper - The Wheel. Advertisements in The Wheel detailed the purpose and
intent of the grant as well as direct readers to proper recycling resources. The
Wheel continues to display individual Champion profiles. The ads show pictures
of racers who recycle used cilffilters as well as an article explaining why. This
form of advertisement makes the “Oil Recycling Champion” message more
personable. Plus, it draws the attention of drivers, fans and friends.

Activity 1C: Inclusion of “Oil Recycling Champions” name and meésage on
all schedules, flyers, brochures, programs, premiums, and support
vehicles.

All race event schedules, brochures, flyers, banners, premium items and other
items include the “Oil Recycling Champions” logo and slogan. These items have
become extremely beneficial in spreading the used oilffilter recycling message.
The deliverables create a visual reminder that recycling used oil is the right thing
to do. Because of this presence at the tracks, everyone involved with the racing
series is enthusiastic about recycling and their involvement with this
sponsorship/educational program. Pictures of the banners and drainer containers



as well as samples of the patches, bumper stickers, brochures, and oil rags were
previously submitted to the CIWMB.

As a bonus activity we continue to incorporate the “Oil Recycling Champions™ title
and logo on additional premium items that are not funded by the grant. All pins
and T-shirts made for individual races reference the campaign. Nearly 150 T-
shirts are made for every event. An estimated 10,000 impressions are made
when people wear this' apparel. An equal or greater number of secondary and
tertiary impressions are made when the apparel is worn outside the race
environment. This additional recognition will help spread the recycling message.

. Activity 1D: Sponsorship of SCCA Race Days (totals):

* Infineon Raceway in Sonoma (9)

» Thunderhill Park in Willows (24)

* Laguna Seca in Monterey (23)

» Buttonwillow Raceway in Bakersfield (3)

» California Speedway in Fontana (3)
(It is possible that some sponsorships may be exchanged with other tracks If this
occurs, the total number of sponsorships will remain the same or increase.)

SCCA personnel are constantly available during events to disseminate
information about the “Oil Recycling Champions” program. At each race,
personnel can be found handing out promotional items and informational flyers,
making announcements regarding used oil and filter recycling locations, and
more. Approximately 27,000 people were exposed to the campaign’s message at
races during the second reporting period (more than 100,000 since the beginning
of the Qil Recycling Champions campaign). .

Twenty-three (23) event days were held during this reporting period:

DATE. ... .EVENT .= LOCATION

June 11-12-13 ORC Regional Laguna Seca
July 9-10-11 ORC Dbl Regional Thunderhill

July 30-31/Aug 1 ORC National Laguna Seca
Aug 28-29 ORC Regional Infineon Raceway
Sept 18-19 ORC Regional Thunderhill

Oct 2-3 ORC Championship Thunderhill

Oct 22-24 ORC Cal Club Buttonwillow

Oct 22-23-24 ORC Vintage Series Laguna Seca
Nov 5-6-7 ORC Western States Thunderhill



Activity 1E: “Oil Recycling Champions”'name and message on all SCCA
media.

Articles on the Internet (see Activity 3A) and advertisements in The Wheel have
served as purpose-reminders for the campaign message before, during and after
each event,

TASK 2

Activity 2A: Promotion of on-site oll recycling facilities to racers,
spectators.

Signage and PA announcements at the race tracks remind racers, participants,
and spectators that recycling used oil and filters at the track is important, easy
and convenient. The used oil recycling facilities set up at each racetrack are
currently recovering several thousand galions of used motor oil per year. SCCA
workers and volunteers promote these facilities and answer questions from
potential recyclers at the Oil Recycling Champions tent.

Activity 2B: Establishment of new filter collection opportunities at
racetracks.

Infineon Raceway and Laguna Seca Raceway currently have oil filter collection
facilities. There was also a new filter coliection site installed at Thunderhill Park in
Willows. The SCCA worked with Chico Drain Oil Service on the effort. The
contractor has provided Thunderhill Park with two 55-gallon drums that are on-
site to house the filters. The “Oil Recycling Champions” team will work to
increase the number of filters recycled throughout the term of the grant and
afterwards. - o o

Activity 2C: Promotion of racers using re-refined oil during PA
announcements and display boards.

A number of race cars are currently using re-refined oil. The most visible being
the SCCA spec-vehicle, which currently operates on re-refined oil and PA
announcements are made whenever it is on the track. The wrapped SUV event
vehicle also uses re-refined oil and its use is highlighted on display boards.

Activity 2D: Regular PA announcements of the used oil recycling
message.

During a typical two-day event, the announcers deliver approximately 20
messages encouraging people to recycle used oil and filters. Under the auspice
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of the Qil Recycling Champions, they explain how and why it is a public
responsibility. The SCCA gives the announcers suggestions of what they can.
say, but the speakers formulate the message in their own words to make it more
personable and communicative.

Activity 2E: “Wrapped” pace car to appear at over 125 race events
throughout California.

The “Oil Recycling Champions” has a wrapped SUV to use as a promotional tool
during all race events. The Tahoe continues to drive around that edge of the
track during every race and at numerous other events around the state. Because
it is a utility vehicle, it is also used for errands around facilities — providing for
even more exposure for the program.

Activity 2F: Bumper stickers on all racers’ vehicles.

Over five thousand bumper stickers/decals have been produced and distributed
with the Oil Recycling Champions logo and message. Most of these stickers have
been given to event participants/racers, some have been given to spectators in -
exchange for an oil recycling pledge. Other stickers have been distributed to
attendees at special events, including the Auto Show at the Moscone Convention
Center in San Francisco. The stickers continue to remind participants about the
used oil recycling message. '

In the beginning of the grant term, SCCA delivered the stickers, as well as a brief
explanation of the Oil Recycling Champions campaign to all drivers participating
in the series. In order to race in an “Oil Recycling Champions” sponsorship race,
the participants were required to affix three stickers to their racecar: one on each
side and one on the rear of the vehicle. The racers were eager to comply and
most placed the new “Oil Recycling Champions” sticker right next to last season’s
“Race to Recycle Oil” decal. This allows for double exposure of the oilfilter
recycling message.

Activity 2G: “Oil Recycling Champions” logo and message on all banners
displayed at the raceways.

Banners have been produced displaying the “Oil Recycling Champions” logo and
message. These banners are present at all “Oil Recycling Champions”
sponsored events. They are placed in highly visible tent and track areas,
including the SCCA booth, the registration booth, along the fence of the track and
surrounding concession stands. SCCA also displays the banners at community
events that are not sponsored by “Oil Recycling Champions.”



Activity 2H: Uniform patches for all drivers and mechanics.

Over 500 “Oil Recycling Champions” patches.have been designed, produced and
distributed to drivers participating in the “Qil Recycling Champions” series. In

- order to participate in the sponsored races, the drivers, mechanics and crew

members are required to have the patch affixed to his or her racing uniform.

(In addition, patches from the original “Race to Recycle Oil” grant are still utilized
by many drivers. 1,600 patches reading SCCA, RACE TO RECYCLE OIL and
1,500 patches reading RECYCLE USED OIL along with the CIWMB oil logo were
produced. Many now have all event patches on their uniforms. This provides
double exposure for the oilfilter recycling message.)

Activity 21: “Oll Recycling Champions” message Included on all media
coverage of events.

Press releases were distributed to various publications and news departments
prior to each race. We will continue to work throughout the grant term to receive
coverage and spread the campaign’s message to the general public.

Activity 2J: Inclusion of “Oil Recycling Champions” message on all t-shirt
apparel. : .

Over 150 T-shirts are made for each of the individual races and each contains
the campaign theme and message. The T-shirts are not billed to the grant.

Activity 2K: On-site promotion of used oilfilter recycling and re-refined oil .

via one-on-one Interaction with attendees and spectators.

Anyone who attends or-participates in an “Oil Recycling Champions” race event
is becoming more aware about recycling used ocil and re-refined oil. Each track in
Northern California has a center for collecting used oil. Thunderhill Park has a
used oil recycling center that annually recycles several hundred gallons of used
oil. It is also home to the new oil filter collection site (See Activity 2B.) When
spectators and attendees approach the SCCA booth, they are informed of these
opportunities. (See Activity 2M.) SCCA staff discusses oil and filter recycling
procedures as well as the importance of using re-refined oil (a supply of re-
refined oil is at each event — see activity 2K).
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Activity 2L: On-site sales at racetracks of re-refined oil to speétators and
other attendees.

The SCCA has provided re-refined oil for display and sale at race events, despite
limited sources for most types of re-refined oil. However, staff will continue to
increase the exposure and inform patrons of “Oil Recycling Champions” about
the benefits of re-refined oil through one-on-one interaction and previously
produced re-refined oil promotional materials.

Activity 2M: Distribution of pledge forms to all attendees/spectators at
SCCA events to encourage used oilffilter recycling and use of re-refined
oil.

To date, 10,000 pledge forms have been distributed to SCCA members and to
event spectators from the SCCA/Oil Recycling Champions booth and through
direct mailing packets/ballots. Hundreds of pledge forms have been returned
from all parts of the state.

Activity 2N: Set up and staffing “Oil Recycling Champions” dlsplay and
booth.

The “Oil Recycling Champions” booth is set up in a highly visible area at all racing
events. A display is also set up at many off-site events. (See Activities 3B and
occasionally 3C.) During sponsored races, the booth attracts between 100-1000
people. Staff is available to discuss oilffilter recycling and re-refined oil with racers
and spectators. Those interested can also complete a brochure/pledge/survey, and
receive an oil rag, drainer container, bumper sticker, or other premium item bearing
the “Oil Recycling Champions” information in return.

The booth.area consists of a professional kiosk-trailer embiazoned with the Oil
Recycling message on three sides. It has exterior lighting and presents an
impressive venue for the ORC message and SCCA ORC merchandise. On
occasion the team still utilizes an EZ-Up 10x10 tent (with tables and chairs
underneath) that was produced under the previous “Race To Recycle Oil” project.
The EZ-Up tent accommodates a black canopy with the “Race to Recycle Qil”
and CIWMB used oil logo screen printed on four sides in three colors. By keeping
the “Race to Recycle Oil” logo on the tent in combo with the “Qil Recycling
Champions” message, the SCCA hopes to provide a sense of continuity to event
attendees. We want those people who participated in the previous grant to know
that they are still able to obtain information regarding oilfilter recycling. However,
the tent framework also allows for a hanging backdrop where the “Qil Recycling
Champions” logo is displayed. The new banner provides something to attract
“‘Race to Recycle Oil” participants as well as the race logo that attracts new
vigitors.
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Also displayed at the booth is the portable educational display produced during
the previous Race To Recycle Oil project. This display educates viewers about
used oil and filter recycling, the proper disposal of other automotive fluids and
information on re-refined oil use in the race series.

Activity 20: Distribution of participating city/county used oll recycling
materials.

Local used oil programs are always invited to participate in the regional “Oil
Recycling Champions” campaign. The Oil Recycling Champions booth provides a
location to include education and outreach materials pertaining to local programs.
Area recycling coordinators and others are welcome to staff the booth with SCCA
personnel to talk about specific local programs. Local residents, racers, crew
members and spectators learn about locations in their city or county where they
can recycle their used motor oil. Announcements throughout the day at the race
events also remind people to visit the tents for more information. During previous
periods, the program has teamed up with Monterey and Glenn Counties.

While the campaign is encouraged by the participation of these two jurisdictions,
we are eager 1o include other agencies in our efforts as well. The three main
tracks used for Oil Recycling Champions events incorporate large regions that
include many city and county areas. Participants and spectators drawn to the
three tracks will most likely be from the following areas:
* Thunderhill Park: Glenn, Butte, Tehama, Colusa, Yolo, Yuba, Sacramento
Counties ‘
* Infineon Raceway: Napa, Marin, San Francisco, Sonoma, Solano -
Counties
* Laguna Seca: Monterey, Santa Cruz, Salinas, Santa Clara Counties

The SCCA encourages participation from these localities, thus expanding the
efforts in which the SCCA is currently engaged. Exchanging ideas from each
local and distributing their customized materials will broaden the perspective of
oil recycling education.

Activity 2P: VIP hosting of state and local agencies during race events
with special hospitality area.

State and local agencies have been encouraged to attend selected Oil Recycling
Champions race events. During the previous reporting period, local and
state/CIWMB officials were invited to a special VIP event on November 6 at
Thunderhill.



TASK 3

Activity 3A: Updates on all bromotional activity on the SCCA web site.

The web site for the San Francisco Region of the SCCA includes all the details of
the “Oil Recycling Champions” series. The site also maintains references to
“Race to Recycle Qil.” It can be accessed through following address:

www.sfrscca.org
(fook for the Qil Recycling Champions link in the upper left corner)

The web site displays the “Oil Recycling Champions” logo and current
information about the race series. It has provided detailed information regarding
the “Oil Recycling Champions” race series, a survey, schedules, information
about certified used oil collection centers, re-refined oil, used oil publications and
much more. We will continue to oversee and work with the webmaster to update
the web site with new information.

This site averages approximately 30,000 hits per month. In the month of
November, 2004 for example, the “Oil Recycling Champions” logo was dispiayed
19,810 times, the “Race to Recycle Oil" logo was displayed 14,606 times and the
customized “Oil Recycling Champions” page was requested 707 times. The
website served up over 154,000 pages of information during the sample month.

Activity 3B: SCCA Oil Recycling Champlons participated In off-site special
car events: ‘ '
* San Francisco International Auto Show .
* Cool April Nights
* Glenn County Car Show
* Hot August Nights
* Other Events

The SCCA is constantly attending events where it.promotes the “Oil Recycling
Champions” race series and oil recycling message. During this reporting period,
the campaign attended the San Francisco International Auto Show, attended by
thousands of people. At the events, the wrapped Chevy Tahoe was displayed,
along with the “Qil Recycling Champions” banner and the Race to Recycle Oil
educational kiosk. Brochures/pledge forms were also distributed to attendees.

Activity 3C: SCCA Oil Recycling Champions to participate in NASCAR,
CART, ALMS and other special motor racing programs with SCCA
booth/display.



During the reporting period, the ORC program and various iterations of the
message were presented on seventeen (17) additional race days at a combination
of NASCAR, American Lemans Series (ALMS), Championship Auto

Racing Teams (CART), and high-profile vintage events including the Wine
County Classic at Infineon and the Monterey Historics at Laguna Seca. SCCA
equipment and staff, all carrying the “Oil Recycling Champions” logo and
message in differing forms, greeted and served the huge audiences making them
aware of the SCCA/ORC partnership. From this comes a greater awareness of
and association with the act of recycling oils and filters and the use of re-refined
oils and the high-society world of motor sports. People love to copy the
behaviors and life styles of the auto racing stars. This is why motor sports

is the number one marketing tool for creating brand awareness and acceptance
in the world.

Activity 3D: Oilfilter pledge-signers recognition on SCCA web site and
“The Wheel” magazine.

The Wheel continues to recognize oilffilter pledge-signers. The display ads show
pictures of racers who recycle used oilffilters as well as the vehicle they race. The
half page ad also contains an article/profile. The articles include information such
as the racer’s history, frequency, method and philosophy of recycling used motor
oilffilters. This form of advertisement makes the “Oil Recycling Champion”
message more personable. Plus, it awards recycling racers as well as draws the
attention of fans and friends.

Activity 3E: Mailings to SCCA Membership to conduct an oilAfilter recycling
survey and obtain pledges

As mentioned in Activity 2L, “Oil Recycling Champions” produced and distributes
a brochure/pledge/survey. The brochure portion includes a description of the
program, information pertaining to recycling used oil and filters, the use of re-
refined oil, and the functions of the SCCA. The survey portion is designed to track
recycling habits as well as to ascertain the level of knowledge about the “Oil
Recycling Champions” program. It is printed on a perforated card so that the
person filling it out can easily detach it and return it via mail. The original goal
was to require membership to be validated via obtaining 10 pledges, however,
this became too difficult to administer.

Activity 3F: Point-of-sale material promotlon' with select retail sites and
assistance with re-refined oil sales to the general public.
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Point-of-sale promotions have been produced and are now on display. Each
bears the “Oil Recycling Champions” logo, including the 1-800-CLEANUP
resource number, and a section to hold the brochure/pledge/surveys. SCCA
members installed the displays in selected auto-related retail stores in northern
California. The displays are also placed around racetracks and in the “Race
Central” areas of the tracks to promote the use of re-refined oil to racers and
spectators.

Activity 3G: End of year banquet celebration.

The end of the year annual meeting of the SCCA was held in Santa Clara on
November 18th. A full contingent of Club members heard the results of the
Club’s elections and more about the “Oil Recycling Champions” program. At
this gathering, club members are once again made aware of the unigue and
effective partnership between the SCCA and the CIWMB and the value of the
message contained therein.

Activity 3H: CIWMB and other special guests included in all banguets and
ceremonies. '

CIWMB personnel and other guests of SCCA will be invited to attend the end of
the year banquet on January 15, 2005. :

Activity 3I1: Awards/plaques for all “Oil Recycling Champions”; CIWMB
logo and used oll recycling message included.

The yearly banquet for SCCA membership continues to be an excellent
opportunity to give a high-profile push to the “Oil Recycling Champions” series.
Awards will be given highlighting those participating in the “Oil Recycling
Champions” program. Information about the program was also disseminated. - -
Plus, display of the campaign banners will again highlight the importance of the
series. ‘

Activity 3J: Free admission to banquets, SCCA Membership discounts,
and free re-refined oil for racers who win a drawing based on the oll
recycling pledges they’ve collected from the community.

Task deleted.
Activity 3K: Series of display advertisements (16 minimum) in bi-monthly

issues of “The Wheel.” Ads will include used oil message, pledge forms,
surveys, etc. Each ad will be half-page in size.
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Oil Recycling Champions ads have been running in every edition of The Wheel
since the beginning of the grant. Ads are half-page in size, but extra, smaller
sized ads, have also been used to promote the campaign. The Wheel is the
official publication of the San Francisco Region of the SCCA. t is produced
monthly and mailed to all SCCA members and subscribers.

The Wheel is made up of over 28 pages per issue on an 11"x 17" format. The
newspaper is filled with SCCA race event dates, articles, stories, ads, and
information surrounding the “Oil Recycling Champions” series. The “Race to
Recycle Oil” and "Oil Recycling Champions” programs have been promoted
throughout the newspaper continuously.

Activity 3L: Free media outreach to all local, state and national
publications prior to each on-site as well as off-site event. Publications
will inciude National Speed Sport News, Speed Vision, ESPN, and general
local media.

(See Activities 1B and 21)

Activity 3M: Ballot insert in bllling to afll SCCA members.
(See Activities 2L and 3E)

TASK 4

Activity 4A: New Campaign logo/slogan/image for “Oil Recycling
Champions.”

A new “Oil Recycling Champion” logo/slogan/image was developed for use on all
-outreach materials. The logo is en-a white backdrop and shows a black and white -
checkered flag in the background. “Qil Recycling Champions” is written on top in
two different forms of type and colors. “Oil Recycling” is written simply in black.
The word “Champions” is written in cursive and shown in a bold red color to

make it stand out. “1-800-CLEANUP" is written in boid, black letters below. To

the left of the phone number is the “Recycle Used Oil” logo and to the right is the
SCCA logo. “Funded by a grant from the California Integrated Waste
Management Board” is found at the bottom of the design.

Activity 4B: Vehicle “wrap” of SCCA pace car.

{See Activity 2E)
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Activity 4C: Race track banners.

Banners were designed and produced with an enlarged version of the “Qi
Recycling Champion” logo. (See Activity 4A) 12 banners have so far been
produced and displayed continuously.

Activity 4D: Newspaper advertisements for “The Wheel.”

(See Activity 3K) _

Currently, all advertisements for The Wheel show the “Oil Recycling Champions”

logo (See Activity 4A). New advertisements include an actual “Oil Recycling
Champion,” as well as a survey for the program.

Activity 4E: Point-of-sale materiais for auto parts retailers (i.e. posters).

Because retailers requested a tabletop display that can hold brochures (instead
of posters for point-of-sale outreach) we developed a display that is
approximately 12" tall and 18" long. It is plastic, with a curved shape and a place
to hold brochures/pledges/surveys. The display also contains all of the elements
in the “Oil Recycling Champions” logo. Six pieces are now in retail stores, etc.

Activity 4F: Printed materials: brochures, pledge forms, survey forms,
billing inserts, calendar and collateral materials.

All brochures/pledge forms/billing inserts, survey forms, billing inserts, and
collateral materials contain the “Oil Recycling Champions” information.

Activity 4G: Premium items: patches, recycling champions stickers,
drainer-containers; oll rags, etc., with “0Oil Recycling Champions” logo.-

All patches, stickers, drainer containers and oil rags have been designed and

produced with the “Oil Recycling Champions” logo. Additional items will be
produced on an as-needed basis. ‘

TASK 5

Activity 5A: Blannual inventory tracking of all events and materials

All inventory has been tracked and detaiis can be found in Activities 1D, 2F, 2G,
- 2H, 2L, 3B, 3C, 3F, 3I.

Activity 5B: Annual survey via “The Wheel” ad.
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An Qil Recycling Champions survey ran in the May and November 2004 issues
of The Wheel. Depending on response, additional surveys will be printed in future
editions. (See Activity 5C.)-

Activity 5C: Annual survey and pledge form via SCCA ballot inserts

(See Activity 2I_ and 3E) Hundreds of pledge forms and surveys have been
returned so far, with still more coming in weekly. A summary of all responses will
be included in the final report.

Activity 5D: Annual on-site surveys with spectators and attendees at race
events.

Surveys are given at every Oil Recycling Champions event via the
brochure/pledge/survey. A more in-depth survey may take place with spectators
in the spring of 2005. .

Activity 5E/5F: Web site/email surveys

Surveys are available on the SCCA web site and have been submitted
electronically via email by members.

Activity 5G: Annual electronic focus group survey with 6-8 SCCA
participants.

Instead of an electronic focus group survey, an on-site focus group was
conducted with 10 SCCA members at infineon Raceway on August 28, 2004.
Details of this focus group survey will be included with the final report.

Printed on recycled paper.
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SPORTS CAR CLUB OF AMERICA (SCCA)
“OIL RECYCLING CHAMPIONS”
(“Race To Recycle Qil” Campaign)
Contract #UNP5-02-13

Progress Report #2

December 1‘, 2003 — May 31, 2004

The Qil Recycling Champions are still going strong on the second lap of their
grant with the California Integrated Waste Management Board (CIWMB). Under
the direction of the Sports Car Club of America (SCCA), the program drove the
oilffilter recycling message to the front of the race — literally. With an awards
banquet, new advertisements, point of sale displays, and a wrapped event
vehicle, Oil Recycling Champions conquered racetracks across northern
California. '

TASK 1

- Activity 1A: Title Rights Sponsorship of the 2003-2005 Sports Car Club of
America (SCCA) Championship Road Racing Series: “Oil Recycling
Champions”.

The “Qil Recycling Champions” title sponsorship races are running smoothly.
Each race event is at least two days long and provides maximum exposure for
the recycling campaign. During the first day of the event, racers, crew, club
members and spectators register at the registration booth.. The SCCA rules are
disbursed, “Oil Recycling Champions” deliverables such as patches and bumper
stickers are provided to the racers, and the qualifying races begin. Several SCCA
Oil Recycling Champions banners are placed in high visibility areas around the
track. The program message, logo and the CIWMB used oil logo are also
included on all of the information that is addressed to the racers, crew and SCCA
club members.

Five Oil Recycling Champions races were run during the second reporting period
of this grant. SCCA officials such as David Vodden, Terry Taylor, SCCA Board
Members and SCCA volunteers were at the events to coordinate the
sponsorships, answer questions, distribute materials, etc. Throughout each race
day, race announcers also delivered the oilffilter recycling message. These
announcements provided up-to-date information to the racers, crew, club
members and spectators regarding the “Oil Recycling Champions” sponsorship.
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For a complete list of the number of races and tracks used during this series,
please see Activity 1D,

Activity 1B: Inclusion of “Oil Recycling Champions” and CIWMB name and
message on all pre-event SCCA press materials.

A series of pre-event press releases were faxed and distributed to various racing
publications and media contacts. All pre-event press releases include the “Oil
Recycling Champions” title and sponsorship message: “Recycle oil at the race
track and at all certified centers.” The “Qil Recycling Champions” message and
slogan will be placed in upcoming press releases and media packets.

We have also included the “Oil Recycling Champions” message in the SCCA’s
newspaper - The Wheel. Advertisements in The Wheel detail the purpose and
intent of the grant as well as direct readers to proper recycling resources. During
‘this-reporting. pericd The Wheel began to display individual Champion profiles.
The ads show pictures of racers who recycle used oilffilters as well as an article
explaining why. This form of advertisement makes the “Oil Recycling Champion”
message more personable. Plus, it draws the attention of fans and friends of the
driver. Also during this reporting period, The Wheel began to run surveys. The
surveys were derived from the survey printed on the brochure produced during
the first reporting period. Both surveys as well as new Champion profiles will
continue to run in The Wheel.

Actlvity 1C: Inclusion of “Oil Recycling Champions” name and message on
all schedules, flyers, brochures, programs, premiums, and support
vehicles. '

All race event schedules, brochures, flyers, banners, premium items and other
items include the “Oil Recycling Champions” logo and slogan. These items have
become extremely beneficial in spreading the used oilffilter recycling message.
The deliverables create an impressionable, visual reminder that recycling used oil
is the right thing to do. Because of this presence at the tracks, everyone involved
with the series is enthusiastic about recycling and their involvement with this
sponsorship/educational program. Pictures of the banners and drainer containers
as well as samples of the patches, bumper stickers, brochures, and oil rags were
previously submitted to the CIWMB.

As a bonus activity we continue to incorporate the “Oil Recycling Champions” title
and logo on additional premium items that are not funded by the grant. All pins
and T-shirts made for individual races reference the campaign. Nearly 150 T-
shirts are made for every event. An estimated 10,000 impressions are made
when people wear this apparel. An equal or greater number of secondary and
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tertiary impressions are made when the apparel is worn outside the race
environment. This additional recognition will help spread the recycling message.

Activity 1D: Sponsorshlp of SCCA Race Days (totals) at:
* Infineon Raceway in Sonoma (14)
Thunderhill Park in Willows (12)
Laguna Seca In Monterey (18)
Buttonwillow Raceway in Bakersfield (4)
Willow Springs Raceway in Kern County (4)
» California Speedway. in Fontana (4)
(It is possible that some sponsorships may be exchanged with other tracks. if this
occurs, the total number of sponsarships will remain the same.)

Race event. sponsorships are underway for this grant cycle. SCCA personnel are
constantly available during events to disseminate information about the Qil

.. Recycling Champions program. At each race, personnel.can be found handing
out promotional items and informational flyers, making announcements regarding
used oil and filter recycling locations, and more. Approximately 23,000 people
were exposed to the campaign’s message at races during the second reporting
period (approximately 65,000 since the beginning of the Oil Recycling
Champions campaign).

Nineteen (19) event days were heid during this reporting period:
* Regional Race at Thunderhill Park, Willows: October 11-12
» Vintage Classic at Laguna Seca, Monterey: October 24-26
Western States Shootout & Enduro, Thunderhill Park, Willows: Nov. 7-9
Double National Reno/SFR Thunderhill Park, Willows: March 19-21
Regional Race at Infineon Raceway, Sonoma: April 3-4
Regional Race at Thunderhill Park, Willows: April 24-25
Regional Race at Laguna Seca, Monterey: April 30-May 2
Regional Race at Laguna Seca, Monterey: May 22-23

Activity 1E: *Oll Recycling Champions” name and message on all post-
event SCCA media including TV, radio, newspapers, and newsletters.

Free media activities have been on-going throughout the Race to Recycle Oil and
Oil Recycling Champions series. Now that the new campaign is gaining
momentum, we expect to receive even more quality coverage of the series and
its message. At this point, articles on the Internet (see Activity 3A) and
advertisements in The Whee! have served as purpose-reminders for the
campaign message before, during and after each event. The Wheet will be an
ongoing source to provide up to date information pertaining to recycling used oil
at the track.
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TASK 2

Activity 2A: Promotion of on-site oil recycling facilities to racers,
spectators.

Signage and PA announcements at the race tracks remind racers, participants,
and spectators that recycling used oil at the track is important, easy and
convenient. The used oil recycling facilities set up at each racetrack are currently
recovering several thousand gallons of used motor oil per year. SCCA workers
and volunteers promote these facilities and answer questions from potential
recyclers at the Oil Recycling Champions tent.

Activity 2B: Establishment of new filter collection opportunities at
racetracks. |

Infineon Raceway and Laguna Seca Raceway currently have oil filter collection
facilities. During the last reporting period, Qil Recycling Champions also
established a brand new filter collection site at Thunderhilt Park in Willows. This
site is now fully functional. Oil Recycling Champions is working with Chico Drain
Qil Service on the effort. The contractor has provided Thunderhill Park with two
55-gallon drums that are on-site to house the recyclables. The Oil Recycling
Champions team will work to increase the number of filters recycled throughout
the term of the grant and afterwards.

Activity 2C: Promotion of racers using re-refined oil during PA
announcements and display boards.

A number of racers are currently using re-refined oil. The most visible one, the
SCCA spec-vehicle, currently operates on re-refined oil and announcements are
made whenever it is on the track. The newly wrapped utility event vehicle also
uses re-refined oil and its use is highlighted on display boards.

Activity 2D: Regular PA announcements of the used oil recycling
message.

David Vodden and a team of announcers regularly provide spectators and racers
with information that does not pertain to the race itself. During a typical two-day
event, the announcers deliver approximately 20 messages encouraging people to
recycle used oil and filters. Under the auspice of the Oil Recycling Champions,
they explain how and why it is a public responsibility. The SCCA gives the
announcers suggestions. of what they can say, but the speakers formulate the
message in their own words to make it more personable and communicative.
Because more than 65,000 people have attended an Qil Recycling Champions
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race so far, the oilfilter recycling message has already been received nearly 1.3
million times! ‘

- Activity 2E: “Wrapped” pace car to appear at over 200 race events
throughout California. :

During this reporting period the Qil Recycling Champions acquired a vehicle to
wrap and use as a promotionat tool during all race events. Campaign
management decided a “pace car” would limit sponsorship visibility to the
beginning of races. So instead, Oil Recycling Champions used a Chevrolet
Tahoe. Artwork for the “wrap” was then produced to match the banners, bumper
stickers, patches and brochures for the campaign. Now wrapped, the Tahoe can
be seen driving around that edge of the track during every race and at numerous
other events around the state. Because it is a utility vehicle, it is also used for
errands around facilities — providing for even more exposure. Photos of the
wrapped vehicle are included.

Activity 2F: Bumper stickers on all racers’ vehicles.

Four thousand bumper stickers/decals have been produced and distributed with
the Oil Recycling Champions logo and message. Most of these stickers have
been given to event participants/racers, some have been given to spectators in
exchange for an oil recycling pledge. The stickers continue to remind
participants about the recycling message.

(In the beginning of the grant term, SCCA detivered the stickers, as well as a

_ brief explanation of the Oil Recycling Champions campaign to all drivers
participating in the series. In order to race in an Oil Recycling Champions
sponsorship race, the participants were required to affix three stickers to their
racecar: one on each side and one on the rear of the vehicle. The racers were
eager to comply and most placed the new Qil Recycling Champions sticker right
next to last season's Race to Recycle Oil decal. This aliows for double exposure
of the oilffilter recycling message.) '

Activity 2G: “Oil Recycling Champions” logo and message on all banners
displayed at the raceways.

Tweive banners have been produced displaying the Oil Recycling Champions
logo and message. These banners are present at all Oil Recycling Champions
sponsored events. They are placed in highly visible tent and track areas,
including the SCCA booth, the registration booth, along the fence of the track and
surrounding concession stands. SCCA also displays the banners at community
events that are not sponsored by Oil Recycling Champions.



Activity 2H: Uniform patches for all drivers and mechanics.

Five hundred Oil Recycling Champions patches have been designed and
produced. The patches were then distributed to drivers participating in the Qil
Recycling Champions series along with information regarding the importance of
recycling used oil and oil filters. In order to participate in the sponsored races,
the drivers, mechanics and crew members are required to have the patch affixed
to their racing uniforms.

(In addition, patches from the original Race to Recycle Qil grant are stili utilized
by many drivers. 1,600 patches reading-SCCA, RACE TO RECYCLE OIL and
1,500 patches reading-RECYCLE USED OIL along with the CIWMB oil logo were
produced. Many now have all event patches on their uniforms. This provides
double exposure for the oilffilter recycling message.)

Activity 2I: “Oil Recycling Champions” message inciuded on all media
coverage of events.

Press releases were distributed to various publications and news departments
prior to each race. We will continue to work throughout the grant term to receive
coverage and spread the campaign’'s message to the general public.

Activity 2J: On-site prorhotion of used oilfilter recycling and re-refined oil
via one-on-one interaction with attendees and spectators.

Anyone who attends or participates in an Oil Recyciing Champions race event is
becoming more aware about recycling at racetracks. Each track in Northern
California has a center for collecting used oil. Thunderhill Park has a used oil
recycling center that annually recycles several hundred gallons of used oil. Itis
also home to a brand new oil filter collection site (See Activity 2B.) When
spectators and attendees approach the SCCA booth, they are informed of these
opportunities.. (See Activity 2M.) SCCA staff discusses oil and filter recycling
procedures as well as the importance of recycling. Before leaving, attendees are
given a brochure with even more information. (See Activity 2L.) Coincidentally,
one-on-one interaction and promaotion is conducted at off-site events as well.
(See Activities 3B and occasionally 3C)

Activity 2K: On-site sales at racetracks of re-refined oll to spectators and
other attendees. '

The SCCA has contacted suppiiers to provide re-refined oil for sale at race
events. We have had limited success so far with on-site quart sales of re-refined
oil. We will be formulating a plan to increase exposure, and thus sales, in 2004 —



2005. Staff has been, and will continue to inform patrons of Qil Recycling
Champions about the benefits of re-refined oil through one-on-one interaction
and previously produced re-refined oil promotional materials.

Activity 2L: Distribution of pledge forms to all attendees/spectators at
SCCA events to encourage used oilffilter recycling and use of re-refined
oll. ‘

We have written, designed and printed an Oil Recycling Champions brochure
with a pledge form and survey. After approval from the SCCA and CIWMB,
10,000 copies were printed. So far, about 7,000 have been mailed to SCCA
members and distributed to event spectators from the SCCA/Qil Recycling
Champions booth. Hundreds of pledge forms are now being returned statewide
from places such as San Francisco, San Diego, Sacramento, San Jose, South
Lake Tahoe, Oakland, Grass Valley, Calistoga, Richmond, San Marcos, Los
Gatos, Rio Linda, Mill Valley, Walnut Creek, Fremont, North Highlands, Truckee,
Orangevale, San Leandro, Rohnert Park, Auburn, Brentwood, Palo Alto, Capitola,
Nevada City, Rough & Ready, Minden, Richmond, Cort Madera, Menlo Park,
Alamo, Dunsmuir, San Ramon, Woodside, Dublin, Amherst, and more.

Activity 2M: Set up and stéfﬁng “Qil Recydling Champions” display and
booth.

The SCCA/QIl Recycling Champions booth is set up in a highly visible area at ail
racing events. A display is also set up at many off-site events. (See Activities 3B
and occasionally 3C.) During sponsored races, the booth attracts between 100-
1000 people. Staff is available to discuss oilfilter recycling with racers and
spectators. Those interested can aiso complete a brochure/pledge/survey, and
receive an oil rag, drainer container, bumiper sticker, or other premium item
bearing the Qil Recycling Champions information in return.

The booth area consists of an EZ-Up 10x10 tent (with tables and chairs
underneath) that was produced under the previous Race To Recycle Qil project.
The EZ-Up tent accommodates a black canopy with the “Race to Recycle Oil”
and CIWMB oil logo screenprinted on four sides in three colors. By keeping the
“Race to Recycle Qil” logo on the tent, the SCCA hopes to provide a sense of
familiarity to event attendees. We want those people who participated in the
previous grant to know that they are still able to obtain information regarding
oilffilter recycling. However, the tent framework also allows for a hanging
backdrop where a full 5-color “Oil Recycling Champions” logo is displayed. The
new banner provides something to attract Race to Recycle Qil participants as
‘well as the race logo that attracts new visitors.



Also displayed at the booth is the portable educational display produced during
the previous Race To Recycle Oil project. This display educates viewers about
used oil and filter recycling, the proper disposal of other automotive fluids and
information on re-refined oil use in the race series. Reaction to the display at
various race events has been very positive.

Activity 2N: - Distribution of participating mtylcounty used oil recycling
materlals

Local used oil programs are always invited to participate in the regional Qil
Recycling Champions campaign. The Oil Recycling Champions booth provides a
location to include education and outreach materials pertaining to local programs.
Area recycling coordinators and others are welcome to staff the booth with SCCA
personnel to talk about specific local programs and concerns with those who visit
the booth. Local residents, racers, crew members and spectators learn about
locations in their city or county where they can recycle their used motor oil.
Announcements throughout the day at the race events also remind people to visit -
the tents for more information. During previous grant cycles the program has
teamed up with Monterey and Glenn Counties.

While the campaign is encouraged by the participation of these two jurisdictions,
we are eager to include other agencies in our efforts as well. The three main
tracks used for Qil Recycling Champions events incorporate large regions that
include many city and county areas. Participants and spectators drawn to the
three tracks will most likely be from the following areas:
* * Thunderhill Park: Glenn, Butte, Tehama, Colusa, Yolo, Yuba, Sacramento
Counties
» Infinegn Raceway:. Napa, Marin, San Francisco, Sonoma, Solano
Counties
* Laguna Seca: Monterey, Santa Cruz, Saiinas, Santa Clara Counties

The SCCA encourages participation from these localities, thus expanding the
efforts in which the SCCA is currently engaged. Exchanging ideas from each
local and distributing their customized materials will broaden the perspective of
oi! recycling education.

Activity 20: VIP hosting of state and local agencies during race events
with special hospitality area.

State and local agencies are encouraged to attend selected Qil Recycling
Champions race events. During the previous reporting period, local and
state/CIWMB officials were invited to a special VIP event. Oil Recycling
Champions will host additional VIP events in 2004 and 2005.
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TASK 3

Activity 3A: Updates on all promotional activity on the SCCA web site.

The web site for the San Francisco Region of the SCCA includes all the details of
the Oil Recycling Champions series. The site also maintains references to Race
to Recycle Qil. It can be accessed through following address:

www.sfrscca.org
(iook for the Qil Recycling Champions link in the upper left corner)

- The web site displays the “Qil Recycling Champions” logo and current
information about the race series. It presently provides detailed information
regarding the “Oil Recycling Champions” race series, a survey, schedules,
information about certified used oil collection centers, re-refined oil, used oil
publications and much more. We will continue to oversee and work with the
webmaster to update the web site with new information.

This site averages approximately 30,000 hits per month. In the month of
December 2003, for example, the Qil Recycling Champions logo was displayed
15,680 times, the Race to Recycle Qil logo was displayed 14,606 times and the
- customized Oil Recycling Champions page was requested 516 times.

Activity 3B: SCCA Qil Recycling Champions participated in off-site special
car events:
» San Francisco International Auto Show
Hot April Nights
Glenn County Car Show
Autorama
Other Events

The SCCA is constantly attending events where it promotes the Oil Recycling
Champions race series and oil recycling message. During the second reporting
period, the campaign attended the San Francisco Auto Show, Hot April Nights,
the Glenn County Car Show, the Oil Recycling/Household Hazardous Waste
Conference, and numerous parades, festivals, fairs and SCCA-sanctioned
events. At the events, the wrapped Chevy Tahoe was displayed/driven, along
with the Qil Recycling Champions banner and the Race to Recycle Qil
educational kiosk. Brochures/Pledge forms were also distributed to attendees.



Activity 3C: SCCA Oil Recycling Champions to participate in NASCAR,
CART, ALMS and other special motor racing programs with SCCA
booth/display.

In June, the SCCA will take part in the NASCAR Dodge/SaveMart race at
Infineon Raceway in Sonoma. This event will attract more than 100,000
spectators.

Activity 3D: Oil/fliter pledge-signers recognition on SCCA web site and
“The Wheel” magazine. .

During this reporting period The Wheel began to recognize oilfilter pledge-
signers. The display ads show pictures of racers who recycle used oilffilters as
well as the vehicle they race. The half page ad also contains an article/profile.
The articles include information such as the racer’s history, frequency, method

- and philosophy of recycling used motor oilffilters. This form of advertisement
makes the “Oil Recycling Champion” message more personable. Plus, it awards
recycling racers as well as draws the attention of fans and friends.

Activity 3E: Mailings to SCCA Membership to conduct an oilffilter recycling
survey and obtain pledges from at least 10 persons in order to validate
membership.

As mentioned in Activity 2L, Oil Recycling Champions produced a
brochure/pledge/survey. The brochure portion includes a description of the
program, information pertaining to recycling used oil and filters, the use of re-
refined oil, and the functions of the SCCA. The survey portion is designed to track
recycling habits as well as to ascertain the level of knowledge about the Oil
Recycling Champions program. It is printed on a perforated card so that the
person filting it out can easily detach it and return it via mail. The campaign team
is currently collecting the data.

These brochures/pledges/surveys have been mailed to members of the SCCA
and have been made available at each Qil Recycling Champions event. SCCA
members have been asked to obtain pledges from at least 10 people outside of
the club who are willing to recycle used oilffilters as well as use re-refined oil.

. The survey has aiso been added to the SCCA’s web site. Those interested can
fitl it out and submit the information electronically. The data is then sent to a
member of the Oil Recycling Champions team where it can be tabulated. As
mentioned, hundreds of surveys (both hard and electronic copies) have already
been submitted. An additional survey/pledge form will be distributed via a mailing
to all members in fall 2004. We will include a summary of all survey results in the
final report.
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Activity 3F: Point-of-sale material promotion with select retail sites and
assistance with re-refined oll sales to the general public.

Point-of-sale promotions have been produced and are now on display. Each
bears the Oil Recycling Champion logo, including the 1-800-CLEANUP resource
number, and a section to hold the brochure/pledge/surveys. SCCA members
installed the displays in selected auto-related retail stores in northern California.
The displays are also placed around racetracks and in the “Race Central” area of
Thunderhill Park to promote the use of re-refined oil to racers and spectators.

Activity 3G: End of year banquet celebration for winners.

. The end of the year Qil Recycling Champions banquet was held January 24",
2004. All 6000 SCCA members were invited to attend and several hundred made
the event. Forty people were honored as “Oil Recycling Champions.” Each
champion was identified as a “winner” within his/her class.

Activity 3H: CIWMB and other special guests Included in all banquets and
ceremonies.

CIWMB personnel and other guests of SCCA were invited to attend the end of
the year hanquet on January 24, 2004.

Activity 3I: Awards/plaques for all “Oil Recycling Champlons” CIWMB
logo and used oil recycling message included.

The yearly banquet for SCCA membership was an excellent opportunity to give a
high-profile push to the Qil Recycling Champions series. Awards were given
highlighting those participating in the Qil Recycling Champions program.
information about the program was also disseminated. Plus, display of the
campaign banners will again highlight the importance of the series.

Activity 3J: Free admission to banquets, SCCA Membership discounts,
and free re-refined oll for racers who win a drawing based on the oil
recycling pledges they’ve collected from the community.

Pledge forms are continuing to roll in. We will be distributing these incentives
during 2004 and 2005.

Activity 3K: Series of display advertisements (16 minimum) in bi-monthly

issues of “The Wheel.” Ads will inciude used oil message, pledge forms,
surveys, etc. Each ad will be half-page in size.
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Oil Recycling Champions ads have been running in every edition of The Wheel
since the beginning of the grant. Ads are half-page in size, but extra, smalier
sized ads, have also been used to promote the campaign. The Wheel is the
official publication of the San Francisco Region of the SCCA. it is produced
monthly and mailed to alf SCCA members and subscribers.

The Wheel is made up of over 28 pages per issue on a 11"x 17" format. The
newspaper is filled with SCCA race event dates, articles, stories, ads, and
information surrounding the SCCA-QIl Recycling Champions series. The “Race to
Recycle Oil” and “Oil Recycling Champions” programs have been promoted
throughout the newspaper continuously.

Activity 3L: Free media outreach to all local, state and national
publications prior to each on-site as well as off-site event. Publications
will include National Speed Sport News, Speed Vision, ESPN, and general
local media.

(See Activities 1B and 2I)

Actlvity 3M: Ballot insert in billing to all SCCA members.
(See Activities 2L and 3E)

TASK 4

Activity 4A: New Campaign logo/slogan/image for “Oll Recycling
Champions.”

A new “Oil Recycling Champion” logo/slogan/image was developed for use on ali
outreach materials. The logo is on a white backdrop and shows a black and
white checkered flag in the background. “Qil Recycling Champions” is written on
top in two different forms of type and colors. “Qil Recycling” is written simply in
black. The word “Champions” is written in cursive and shown in a bold red color
to make it stand out. “1-800-CLEANUP" is written in bold, black letters below. To
the feft of the phone number is the “Recycle Used Qil" logo and to the right is the
SCCA logo. “Funded by a grant from the California Integrated Waste
Management Board" is found at the bottom of the design.

Activity 4B: Vehicle “wrap” of SCCA pace car.

(See Activity 2E)
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Activity 4C: Race track banners.

Banners were designed and produced with an entarged version of the “Qil
Recycling Champion” logo. (See Activity 4A) 12 banners have been produced
and displayed. :

Activity 4D: Newspaper advertisements for “The Wheel.”

(See Activity 3K)

Currently, all advertisements for The Wheel show the “Oil Recycling Champions”
logo (See Activity 4A). New advertisements highlight an actual “Oil Recycling
Champion,” as well as a survey for the program.

~Activity 4E: Point-of-sale materials for auto parts retailers (i.e. posters).

.. Because retailers requested a tabletop dispiay that can hold brochures (instead
of posters for point-of-sale outreach) we developed a display that is
approximately 12" tall and 18" long. It is plastic, with a curved shape and a place
1o hold brochures/pledges/surveys. The display also contains ail of the elements -
in the “Oil Recycling Champions” logo. Six test pieces are now in retail stores.

A photo of the display is enclosed.

Activity 4F: Printed materials: brochures, pledge forms, survey forms,
billing inserts, calendar and collateral materials.

All brochures/pledge forms/billing inserts, survey forms, billing inserts, and
collateral materials contain the “Oil Recycling Champions” information.
Production is complete on the 5,000 brochures/pledges/surveys. More will be
printed on an as-needed basis. '

Activity 4G: Premium items: ‘patches, recycling champions stickers,
drainer containers, oil rags, etc., with “Oil Recycling Champions” logo.

All patches, stickers, drainer containers and oil rags have been designed and
produced with the “Qil Recycling Champions” logo. An additional 1,000 stickers
were produced in May. Quantities are as follows:

+ Patches: 500

* Bumper stickers: 4,000

* Drainer containers: 250

* Qil rags: 5,000

Additional items will be produced on an as-needed basis.
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TASK S

Activity 5A: Biannual inventory tracking of all events and materials

All inventory has been tracked and details can be found in Activities 1D, 2F, 2G,
2H, 2L, 3B, 3C, 3F, 3l

Activity 5B: Annual survey via “The Wheel” ad.

An Qit Recycling Champions survey ran' in the May 2004 issue of The Wheel.
Depending on response, additional surveys will be printed in future editions.
(See Activity 5C.)

Activity 5C: Annual survey and pledge form via SCCA ballot inserts

(See Activity 2L. and 3E) Mailings were distributed at the beginning of the grant.
Hundreds of pledge forms and surveys have been returned so far, with still more
coming in weekly. A brief summary of initial responses is below:

Where do participants change their oil?
Home = 81%
“Quick Lube” = 27%
At the Track = 5%
{Note: Some participants use more than one method.)

What do participants do with their used oil?

- Take it to a State Certified Recycling Center = 55%
Use Curbside Oil Collection = 29%
Take it to a Hazardous Waste Collection Center = 12%
Take it t0 a Racetrack = 3%
Dump it Down the Drain = 1%

What do participants do with their used oil filters?
Take it to some sort of a Certified Collection Center = 38%
Use Curbside Collection = 29%
Throw it in the Garbage = 33%

What percentage of people are exposed to the following promotions efforts?
- Track Signage = 72% :

Booth = 29%

Brochure = 39%

PA announcements =51%

Bumper stickers = 52%
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Patches = 40%
Wheel ads = 87%

The average SCCA member uses approximately 40 guarts of oil each year.
. The SCCA will be able to provide more information in future reports when
additional surveys have been returned and tabulated.

Activity 5D: Annual on-site surveys with épectators and attendees at race
events.

Surveys are given at every Qil Recycling Champions event via the
brochure/pledge/survey. A more in-depth survey will take place with spectators
in the summer of 2004 and 2005. '

Activity 5E: Web site surveys

Surveys are available on the SCCA web site and have been calculated with the
results of the brochure/pledge/survey form. (See Activity 5C.)

Activity 5F: E-mail survey (address obtained from membership data and
on-site surveys/pledge forms.

An e-mail survey wili take place in 2004, in addition to the web site surveys that
are currently being completed and submitted.

Activity 5G: Annual electronic focus group survey with 6-8 SCCA
participants.

Instead of an electronic focus group survey, on-site focus groups will be
conducted with members at Infineon Raceway on August 28-29, 2004.

#H#
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1-800-CLEANUP

RECYCLE
- USED OIL

Funded by a grant from the California Integrated Waste Management Board

SPORTS CAR CLUB OF AMERICA (SCLA)

“DIL RECYCLING CHAMPIONS"
("Race To Recycle 0il" Campaign)

Contract #LNP3-02-13
Progress Report #l

May I, 2003 — November 30, 2003

The Qil Recycling Champions are off to an incredible start! As the successor to the extremely successful “Race
To Recycle 0il” campaign, “0il Recycling Champions™ hit the ground running during this first reporting pertod of -
its grant with the California Integrated Waste Management Board {CIWMB). Under the direction of the Sports
Car Club of America (SCCA}, the program and its used oil/filter recycling message receive excellent exposure
through the events and races. New banners, bumper stickers, patches, brochures, and information baoths
currently provide support through positive, repetitive and creative outreach with the 0il Recycling Champions
message. Qur team ensures that the campaign will continue to serve as a unigue modet-for others who wish to
promote recyeling of used oil and filters. '
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ACTIVITY [A: Titie Rights Sponsorship of the 2003-2005 Sports Car Club of America (SCCA) Champianship
Road Racing Series: “0il Recycling Champions”.

We have succeeded in putting together the sponsorship title rights series for “0il Recycling Champions.”
The 2003 and 2004 event schedules are enclosed for review. Each race sventis at least two days long
and provides maximum exposure for the recycling campaign. During the first day of the event, racers,

crew, club members and spectators register at the registration booth. The SCCA tules are dishursad,
“0il Recycling Champions” deliverables such as patches and bumper stickers are provided to the .
racers, and the qualifying races begin. Several SCCA 0il Recycling Champions banners are placed in =~ -
high visibility areas around the track. The program message, loge and the CIWMB used oil logo are also 1

included on all of the information that is addressed to the racers, crew and SCCA club members.

Nine Qil Recycling Champions races were run during the first reporting period of this grant. SCCA
officials such as David Vodden, Terry Taylor, SCCA Board Members and SCCA volunteers were at the
events to coordinate the sponsorships, answer questions, distribute materials, etc. Throughout each
race day, race announcers also delivered the oil/filter recycling message. These announcements
provided up-to-date information to the racers, crew, club members and spectatars regarding the "Qil
Recycling Champions” sponsarship.

'

For a complete list of the number of races and tracks used in the series, please see Activity 1D, Alist of
event dates is also enclosed.

A[:TMTY IH Inciusion of “0il Recyeling Champions” and CIWME name and message on all pre-event
SCCA press materials.

A series of pre-event press releases were faxed and distributed to various racing publications and media
contacts. All pre-event press releases include the “0il Recycling Champions” title and sponsorship
message: “Recycle oil at the race track and at all certified centers.”

We have also included the "0il Recycling Champions” message in the SCCA's newspaper - The Wheel.
Advertisements in The Wheel detail the purpose and intent of the grant as well as direct readers to
proper recycling resources. A copy is enclosed. The “0il Recycling Champions™ message and slogan
will be placed in upcoming press releases and media packets.

A[:TW'TY I[: Inclusion of “Oil Recycling Champions” name and message on afl schedules, flyers,
brochures, programs, premiums, and support vehicles.

Ali race event schedules, brochures, flyers, banners, premium items and other items include the “0il
Recycling Champions” logo and slogan. These items have become extremely heneficial in spreading
the used oilffiiter recycling message. The deliverables create an impressionable, visual reminder that
recycling used oil is the right thing to do. Because of this new presence at the tracks, everyone involved
with the series is enthusiastic about recycling and their involvement with this spensorship/educational
program. Pictures of the banners and drainer containers as well as samples of the paiches, buinpa:
stickers, brochures, and oil rags were submitted to the CIWMB with the preceding invoica.

As a bonus activity we have also incorporated the “0il Recycling Champicns” titie and logo on additicnal
premium items that are not funded by the grant. All pins and T-shirts that are mnade for indivitual



Activity |

" and newsletters.

races reference the campaign. Nearly 150 T-shirts are made for every event. An estimated 10,000
impressions are made when people wear this apparel. An equal or greater number of secondary and
terttary impressions are made when the appare! is worn outside the race envirenment. This additional
recognition will help spread the recycling message.

A[:"V"Y [D: Sponsorship of SCCA Race Days (totals) Oat:

* Infineon Raceway in Sonoma {14)

* Thunderhill Park in Witlows {12)

« Laguna Seca in Monterey (18}

* Buttonwillow Raceway in Bakersfield (4)

* Willow Springs Raceway in Kern County (4)
* California Speedway in Fontana (4)

Race event sponsorships are underway for this grant cycie. SCCA personnel are constantly availahle
during events to disseminate information about the 0il Recycling Champions program. At each race,
personnel can be found handing out promotional items and informational flyers, making announcements
regarding used oil and filter recycling locations, and more. Anproximately 42,000 penple have heen
exposed to the campaign’s message at races during this first reporting period.

Nine races have been held so far:

« Regional Race at Thunderhill Park, Willows: May 17-18

* Double Regional Race at Laguna Seca, Monterey: June 27-29

* Regional/National Race at Infineon Raceway, Sonoma: July 11-13

* Regional/National Race at Laguna Seca, Monterey: August 1-3

-« Regional Race at Infinean Raceway, Sonoma; August-23-24

» Regional Race at Thunderhill Park, Willows: September 20-21

» Regional Season Final Race at Thunderhill Park, Willows: October 11-12
* Vintage Classic Race at Laguna Seca, Monterey: October 24-26

* Western States Shootout at Thunderhill Park, Willows: November 7-8 -

AETMTY [E: “0il Recycling Champions” name and message
on all post-event SCCA media including TV, radio, newspapers,

Free media is an on-going activity that has been sought both
throughout the Race to Recycle Oil and il Recycling Champions
series. Now that the new campaign is gaining momentum, we
expect to receive more quality coverage of the series and its
message. At this point, articles on the Internet (see Activity
3A) and advertisements in The Whee! have served as purpose-
reminders for the campaign message before, during and after
each event. We have enclosed samples within this report.
The Wheel will be an ongoing source to provide up to date
information pertaining to recycling used oil at the track.
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AETWITY ZA Pramation of on-site oil recycling facilities to racers, spectators.

Signage and PA announcements at the race tracks to remind racers, participants, and spectators that
recycling used oil at the track is important, easy and convenient. The used ail recyeting facilities set up
at each racetrack are currently recovering several thousand gallons of used motor oil per year. SCCA
workers and volunteers promote these facilities and answer questions from potential recyclers at the

i

0il Recycling Champions tent, e
. A

[ -

AETWITY ZB Establishment of new filter collection opportunities at racetracks. By

Infineon Raceway and Laguna Seca Raceway currently have oil filter collection facilities. During this
first reporting period, Qil Recycling Champions also established a brand new filter collection site at
Thunderhill Park in Willows. As of September 3, 2003, anyone is welcome to dispose of their filters at
this location. 0il Recycling Champions has contracted Chico Drain 0il Service to help with the effort.
The contractor has provided Thunderhill Park with two 55-gallon drums that are on-site 10 house the
disposables. The Oil Recycling Champions team will work to increase the number of fitters recycled
throughout the term of the grant and afterwards.

' AETMW 2[: Promotion of racers using re-refined oil during PA announcements and display boards.

A number of racers are currently using re-refined qil. The most visible one, the SCCA spec-vehicle,
currently operates on re-refined oil and announcements are made whenever it's on the track. Because
this is the first phase of the Qil Recycling Champions campaign, we are still receiving pledge forms from
drivers and other members who are committed to using re-refined oil in their own racecars. Some who
have expressed an interest have yet to make the conversion. Once we have established a list of those
drivers using re-refined oil, they will also be recognized on the PA systems, ads, website and display
boards.

AETMW ZD Regular PA announcements of the used oil recycling message.

David Vodden and a team of announcers regularly provide spectators and racers with information that
does not pertain to the race itself. During a typical two-day event, the announcers deliver approximately
20 messages encouraging people to recycle used oil and filters, Under the auspice of the il Recycling
Champions, they explain how and why it is a public responsibility. The SCCA gives the announcers
suggestions of what they can say, but the speakers formuiate the message in their own words to-make
it more personahle and communicative. Because about 42,000 people have attended an 0il Recycling
Champions races so far, the oilffilter recycling message has already been received approximately
840,000 times! ‘

AETW"Y ZE “Wrapped" pace car to appear at over 200 race events throughout California,

Research has been ongoing to find a model vehicle that we can use to wrap and be used as a pace
car. We had found two vehicles, however, sach transaction fell through. We are now working an & third
option for a wrapped pace car and will soon finalize its design and implementation for the 2004-2005 titls

sponsorship series. | l (ﬂ L{



Activity 2

"Recycling Champions sticker right next to {ast season’s Race to

AETIVITY ZF Bumper stickers on all racers’ vehicles.

Three thousand bumper stickers/decals have been produced with the Oil Recycling Champions loge
and message. So far, approximately 1,500 stickers have heen distributed. Some of these stickers have
been given to event spectators, others have been given to racers.

In the beginning of the grant term, SCCA delivered the stickers, .
as well as a brief explanation of the 0il Recycling Champions
campaign to all drivers participating in the series. In order
to race in an Oif Recycling Champions sponsorship race,
the participants were requited to affix three stickers to their
racecar: one on each side and one on the rear of the vehicle.
This provided for an enthusiastic jumpstart to the campaign.
The racers were eager to comply and most placed the new Qil

Recycle Oil decal. This allows for double exposure of the oil/
filter recycling message.

AU"V”Y 2G “0il Recycling Champions” logo and message on all banners displayed at the raceways.

Twelve banners have been made displaying the il Recycling Champions logo and message. These
banners are present at all Oil Recycling Champions sponsored events. They are placed in highly visible
tent and track areas, including the SCCA booth, the registration booth, along the fence of the track and
surrounding concession stands. SCCA also brings and displays the banners at community events that
are not sponsored by 0il Recycling Champions.

AETW"Y 2H Uniform patches for all drivers and mechénics.

Five hundred Oil Recycling Champions patches have been
designed and produced. The patches were then distributed to
drivers participating in the Qil Recycling Champions series along
with information regar'ding the importance of recycling used ol
and oil filters. In order to participate in the sponsored races, the
drivers, mechanics and crew members were required to affix
the patch to their racing uniforms. Additional patches will be
made and delivered to participants of the 2004 series.

In addition, patches from the original Race to Recycle Gil grant are still utilized by many drivers. 1,600
patches reading-SCCA, RACE TO RECYCLE OIL and 1,500 patches reading-RECYCLE USED OIL along
with the CIWMB oil logo were produced. Some drivers chase to remove last season’s pateh, but many
now have both CIWMB grant patches an their uniforms. This prevides double exposure for the oil/filier
recycling message.

[0S
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_ A[:TW"Y 2l: “0il Recycling Champions” message included on all media coverage of events.

Press releases were distributed to various publications and news departments priorto each race. Before
Western States Shootout event on November 7-9, the press refease for the "0il Recycling Champions”
series resufted in bringing media to the event. The local cammunity publication, Tri-County Newspaper
responded with a full article on the race titled, “0il Recycling Champions Program to Sponsor WSC.”
The article was exactly what the campaign hoped to receive — positive publicity for the series as well as
a strong message to recycle oil and oil filters. A copy of the article is enclosed.

This will not be the only coverage of Oit Recycling Champions in the media. We will continue to waork
throughout the grant term to receive coverage and spread the campaign’s message to the general
public.

A[:TMTY 2J On-site promotion of used oil/filter recycling and re-refined oil via one-on-one interaction
with attendees and spectators. '

Anyone who attends or participates in an Oil Recycling Champions race event is becoming more aware
about recycling at racetracks. Each track in Northern California has a center for collacting used oil.
Thunderhill Park has a state-certified used oil recycling center that annually recycles several hundred
gallons of used oil. It is also home to a brand new oil filter collection site (See Activity 2B} When
spectators and attendees approach the SCCA booth, they are informed of these opportunities. {See
Activity 2M.} SCCA staff discusses oil and filter recycling procedures as well as the importance of
recycling. Before leaving, attendees are given a brochure with even more information. {See Activity
2L.) Coincidentally, ong-on-one interaction and prometion is conducted at off-site events as well. {Sse
Activities 3B and 3C)

AETW"Y ZK On-site sales at racetracks of re-refined oil to spectators and other attendees.

The SCCA has contacted suppliers to provide re-refined oil for sale atrace events. We have had limited
success so far with on-site quart sales of re-refined oil. We will be formulating a plan to increase
exposure, anthus sales, in 2004 -2005. Staff has been, and will continue to inform patrons of 0il Recycling
Champions about the benefits of re-refined oil through one-on-one interaction and previously produced
re-refined oil promotional materials.

hotlyit



Activity 2

. AETW'W 2'. Distribution of pledge forms to alt attendees/spectators at SCCA events to encourage

used oil/filter recycling and use of re-refined oil.

Wehavewritten,designedand printedan OilRecyclingChampions
brochure with a pledge form and survey. After approval from the

SCCA and CIWMB, 10,000. copies were printed. So far, about
5,000 have been mailed to SCCA members and distributed to
avent spectators from the SCCA/Qil Recycling Champicns booth. -
Hundreds of pledge forms are now being returned statewide
from places such as San Francisco, San Diego, Sacramento,

i1

San Jose, South Lake Tahoe, Oakland, Grass Valley, Calistoga, Bl E )
Richmond, San Marcos, Los Gatos, Rio Linda, Mill Valley, Walnut igii il t!i i
Creek, Fremont, North Highlands, Truckee, Orangevale, San HE t *r i; i il
Leandro, Rohnert Park, Auburn, Brentwood, Palo Alto, Capitola, 5}’ {? i if it 5%
Nevada City, Rough & Ready, Minden, Richmond, Cort Madera, H% ii i i

Menlo Park, Alamo, Bunsmuir, San Ramon, Woodside, Dublin,
Amherst, and more.

A[:TMTY 2M Set up and staffing "0il Recycling Champions” display and booth.

The SCCA/Qil Recycling Champions booth is set up in a highly visible area at all racing events. A display
is also set up at many off-site events. (See Activities 3B and 3C.) During sponsored races, the booth
aftracts between 1,000-5,000 people. Here, staff is available to discuss oilffilter recycling with racers
and spectators. Those interested can also complete a brochure/pledge/survey, and receive an oil
rag, drainer container, bumper sticker, or other premium item bearing the Oil Recycling Champicns
information-in return.

The booth area consists of an EZ-Up 10x10 tent {with tables and chairs underneath) that was produced
under the previous Race To Recycle Oil project. The EZ-Up tent accommodates a black canopy with
the “Race to Recycle Qil” and CIWMB oil logo screenprinted on four sides in three colors. By keeping
the “Race to Recycle 0il” logo on the tent, the SCCA hopes to provide a sense of familiarity to event
attendees. We want those people who participated in the previous grant to know that they are still
ahte to obtain information regarding oil/filter recycling. However, the tent framework also allows for a
hanging backdrop where a full 5-color “0il Recycling Champions” logo is displayed. The new banner
provides something to aftract Race to Recycle Qil participants as welt as the race logo that attracts new
visitors.

Also displayed at the booth is the portable educational display produced during the previous Race
To Recycle Oil project. This display educates viewers about used oil and filter recycling, the proper
disposal of other automotive fiuids and information on re-refined oil use in the race series. Reaction to
the display at various race events has been very positive.
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AETMTY ZN Distribution of participating city/county used oil recycling materials.

Local used oil programs are always invited to participate in
the regional Cil Recycling Champions campaign. So far during
this grant term, the program has teamed up with Monterey and
Glenn Counties. The 0il Recyciing Champions booth provides a
location to include education and outreach materials pertaining
these and other local programs. Their personnel and information
answer questions for local residents, which ean also include
racers, crew members and spectators, about where in their city
or county they can recycie their used motor ¢il. Area recycling
coordinators and others are welcome to staff the booth with
SCCA personnel to talk about specific local programs and
concerns with those who visit the booth. Announcements

~throughout the day at the race events also remind people to visit
the tents for more information.

While the campaign is encouraged by the participation of these
two jurisdictions, we are eager to include other agencies in our

- efforts as well. The three main tracks used for Oil Recycling
Champions events incorporate large regions that inciude many
city and county areas. Participants and spectators drawn to the
three tracks will most likely be from the foliowing areas:

¢ Thunderhill Park: Glenn, Butte, Tehama, Colusa, Yolo, Yuba, Sacramento Counties
* infineon Raceway: Napa, Marin, San Francisco, Sonpma, Solano Counties
¢ Laguna Seca: Monterey, Santa Cruz, Salinas, Santa Clara Counties

The SCCA wants to encourage participation from these localities, thus expanding the efforts in which
the SCCA is currently engaged. We will be contacting the proper city and county coordinators to invite
them to take part. Exchanging ideas from each local and distributing their customized materials will
broaden the perspective of ail recycling education. ' '

AETW'TY 2'] VIP hosting of state and tocal agencies during race events with special haspitality arez.

State and local agencies are encouraged to attend selected 0il Recycling Champions race events.
During the Western States Shootout event from November 7-9, the campaign held a VIP event for
representatives from various agencies. Directors and staff from the California Integrated Waste
Management Board as well as local city and county agencies were invited. A special hospitality area

(6§



Activity 3

- Recycling Champions portion was included in July of 2003. The

was set-up at the race. Oil Recycling Champions will host additional VIP events in 2004 and 2005.

SFR-SCCA
Ml Hacpciing
Charprona
Fearea

AETMTY 3A Updates on all promotional activity on the SCCA
website. '

The web site for the San Francisco Region of the SCCA includes
all the details of the Oil Recycling Champions series. The Oil

site also keeps references to Race to Recycle Qil. it can he
accessed through following address: -

www.sfrscca.org
(look for the Oil Recycling Champions link in the upper left corner).

The web site diSpIays the "0il Recycling Champions” logo and currentinformation aboutthe race series.
It presently provides detailed information regarding the “0il Recycling Champions” race series, a survéy,
schedules, information about certified used oil collection centers, re-refined oil, used oil publications

-and much more. We will continue to oversee and work with the wehmaster to update the web site with

new infarmation.

This site averages approximately 30,000 hits p.er month. Inthe month of December 2003, for example, the
Qil Recycting Champions logo was displayed 15,680 times, the Race to Recycle 0il togo was displayed
14,606 times and the customized Oil Recycling Champions page was requested 516 times.

A[:TW"Y 38 SCCA Oil Recyceling Champions to participate in off-site special car events:

¢ San Francisco International Auto Show
¢ Hot April Nights

e Glenn County Car Show

* Autorama

» QOther Events

Where they will have attendees complete pledge forms.

The SCCA is constantly looking for events to attend where it
can promote. the 0il Recycling Champions race series and oil
recycling message. During the reporting period, the campaign
has attended two events:

-The San Francisco International Auto Show
-The Gtenn County Car Show.

At both events, staff displayed the Qil Recycling Champions
banner as well as the Race to Recycle il educational kiosk.
Brochures/Pledge forms were also distributed. Approximately
25,000 people passed through the display at the San Francisco
International Auto Show. 2,000 people were exposed to our
message at the Glenn County Car Show.




)

CYGLE
EI OIL

ACTIVITY 3C: scca oil Recycling Champions to participate in NASCAR, CART, ALMS and ather special
motor racing programs with SCCA booth/display.

0il Recycling Champions was present at four special motor racing programs during the first cycle of the
grant. Displays {including banners) were set up at the following events:

NASCAR Series Race - Infineon Raceway, June 19-22

American LeMans Series Race {ALMS)} - Infineon Raceway, July 25-27
Monterey Historics Race — Laguna Seca Raceway, August 15-17
Championship Auto Racing Teams {CART) Event - September 10-12

ACTIVITY 3'] Qilffitter pledge-signers recognition on SCCA website and “The Wheel” magazine.

Because this is the first phase of the Qil Recycling Champions campaign, we are still receiving piedge
forms from those who promise to recycle their used oil/filters and use re-refined oil. Selected “pledgers”
will soon be recognized onthe SCCA website as well asin The Wheel. Inthe meantime, we are reviewing
the pledges that have already been submitted. '

ACTIVITY 3E: | Mailings to SCCA Membership to conduct an oil/filter recycling survey and obtain
pledges from at least 10 persons in order to validate membership.

As mentioned in Activity 2L, il Recycling Champions produced a brachure/pledge/survey. The brochure
portion includes a description of the program, information pertaining to recycling used oii and filters, the
use of re-refined oil, and the functions of the SCCA. The survey portion is designed to track recycling
habits as well as to ascertain the level of knowledge about the 0il Recycling Champions program. ttis
printed on a perforated card so that the person filling it out can easily detach it and return it via mait,
The campaign team is currently collecting the data.

These brochures/pledges/surveys have been mailed to members of the SCCA and have been made
available at each Qil Recycling Champions event. SCCA members have been asked to obtain-pledges
from at least 10 people outside of the club who are willing to recycle used oil/filters as well as use re-
refined oil. The survey has aiso been added to the SCCA's website, Those interested can filt it out and
submit the information electronically. The data is then sent to a member of the Oil Recycling Champions
team where it can be tabulated. As mentioned, hundreds of surveys {both hard and electronic copies)
have already been submitted. We will include a summary in a future report.

A[:"V”Y 3F Point-of-sale material promotion with select retail sites and assistance with re-refined
oil sales to the general public.

Point-of-sale displays are currently being designed and produced. They will each bear the 0il Recycling
Champion logo, including the 1-800-CLEANUP resource number, and a section to hold the brochure/
pledge/surveys. SCCA members have agreed to show the displays in their auto-related retail stores.
The displays will also be placed around racetracks and in the “Race Central” area of Thunderhiii Park
to promote the use of re-refined oil to racers and spectators.

10

[ 70



—_—

Activity 3

AETW"Y 35 End of year banquet celebration for winners,

An end of the year Oil Recycling Champions banquet is scheduled for January 24th, 2004. All 6,000
SCCA members are invited to attend. Forty people will be honored as “0il Recycling Champions.” Each
champion has been identified as a “winner” within his/her class and receives free admission to the
banquet.

A[:TW"Y 3H CIWMB and other special guests inctuded in all hanquets and ceremaonies.

CIWMB personne! and other guests of SCCA will be invited to attend the end of the year banquet on
January 24, 2004.

AETWIW 3' Awards/plagues for all “gil Recychng Champions”; CIWMB logo and used oil recycling
message included.

The yearly banquets for SCCA membership are an excellent opportunity to give a high-profile push
to the Oil Recycling Champions series. Awards wili be given highlighting those participating in the Oil
Recycling Champions program. Information about the program will also be disseminated. Plus, display
of the campaign banners will again highlight the importance of the series.

ACTIVITY 34: Free admission to banquets, SCCA Membership discounts, and free re-refined oil for
racers who win a drawing based on the oil recycling pledges they've collected from the community.

Pledge forms are continuing to roll in. We will be distributing these incentives during 2004 and 2005.

ACTMW 3K Series of display advertisements (16 minimum)
in bi-monthly issues of “The Wheel.” Ads will include used oil
message, pledge farms, surveys, etc. Each ad will be half-page
in size.

g L1 ez ycliing) o

Oil Recycling Champions ads have been running in every edition
of The Wheel since the beginning of the grant. Ads are half- R
page in size, but extra, smaller sized ads, have also been used . ’ e
to promote the campaign. The Wheel is the official publication

of the San Francisco Region of the SCCA. Itis produced monthly

and mailed to all SCCA members and subscribers.

The Wheel is made up of over 28 pages per issue on a 11"x 17" format. The newspaper is abundant
with SCCA race event dates, articles, stories, ads, and information surrounding the SCCA-Oii Reeyciing
Champions series. The “Race to Recycle Oil” and “0il Recycling Champions” programs have been
promated throughout the newspaper continously. Enclosed are copies of The Wheel with references to
the “0il Recycling Champions™ campaign.

17/
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A[:TW”Y 3'. Free media outreach to all local, state and national publications prior to each on-site as
well as off-site event. Publications will include National Speed Sport News, Speed Vision, ESPN, and
general local media.

{See Activities 18 and 21)

“ACTIVITY 3M: Baliotinsert in billing to all SCCA members.

{See Activities 2L and 3E)

AETW"Y 4A New Campaign logo/slogan/image for “0il Recycling Champions.”

A new “0il Recyeling Champion” logo/slogan/image was developed for use on alf autreach materials.
The logo is on a white backdrop and shows a black and white checkered flag in the background. "0il
Recycling Champions” is written on top in two different forms of type and colors, “Gil Recycling” is
written simply in black. The word “Champions” is written in cursive and shown in a bold red color to
make it stand out. “1-800-CLEANUP” is written in bold, black Ietters below. To the left of the phone
number is the "Recycle Used 0il” logo and to the right is the SCCA logo. "Funded by a grant from the
California Integrated Waste Management Board” is found at the bottom of the design.

AETW"Y 4B Vehicle "wrap” of SCCA pace car.
{See Activity 2E)

The pace car will be “wrapped” in early 2004.

ACTIVITY llE Race track banners.

Banners were designed and produced with an enlarged version of the "Qit Recyciing Champian” iogo.

(See Activity 4A} 12 banners have been produced.

AETW'TY 4D Newspaper advertisements for “The Wheel.”
{See Activity 3K)

Currently, all advertisernents for The Wheel show the “0il Recycling Champions” logo (See Activity ¢A}
Future advertisements will highlight an actual “Qil Recycling Champion”, selected through the piadge
form submissions.
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AETMTY &E: point-of-sale materials for auto parts retailers {i.e. posters}.
~r .

— Retailers have requested a table-top display that can hold brochures, instead of posters for point-of-
-~ sale outreach. We are currently developing a display thatis about a foot tall and about a foot and a half
= long. It is plastic, with a curved shape and a place to hold brochures/piedges/surveys. The display
0 also contains all of the elements in the “0il Recycling Champions” logo. Six test pieces wilf initially be
=T produced.

AB"V"Y IIF Printed materials: brochures, pledge forms, survey forms, billing inserts, calendar and
coflateral materials. '
All brochures/pledge forms/billing inserts, survey forms, hilling inserts, and collateral materials contain
the “Oit Recycling Champions” information. Production is complete on the 5,000 brochures/pledges/
surveys. More will be printed on an as-needed basis. .
AETW"Y 4b: Premium items: patches, recycling champions ST
stickers, drainer containers, oil rags, etc., with “0il Recycling
Champions” logo.
Ali patches, stickers, drainer containers and oil rags have been
designed and produced with the “0il Recycling Champions”
logo. Production is complete. Quantities are as follows:
* Patches: 500
"« Bumper stickers: 3,000
* Drainer containers: 250
* Dil rags: 5,000
Additional items will be produced on an as-needed basis.
,,,,, : I B
AETW'W 5A Biannual inventory tracking of all events and materials
[ g . )

. Altinventory has heen tracked and details can be found in Activities 10, 2F, 2G, 2H, 2L, 3B, 3C, 3F, 31.

- .
=
™ AETW”Y 53 Annual survey via “The Wheel” ad.

| = ' :
i The survey in The Wheel will be included in an upcoming issue. (See Activity 5C.)
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1
i

AETIVITY ﬁE Website surveys

Surveys are available on the SCCA website and have been
calculated with the results of the brochure/pledge/survey farm.
{See Activity 5C.)

T Frind i i ooyl sybangicbe

J«‘“-'Mv_y"—éw‘
b @

ACTIVITY SF; - . i

E-mail survey {address obtained from membership data and TR
on-site surveys/pledge forms. : '

An e-mail survey will take place in 2004, in addition tc the website
surveys that are currently being completed and submitted.

AE"V"Y 55 Annual electronic focus group survey with 6-8 SCCA partici'pants.

Instead of an electronic focus group survey, on-site focus groups will be canducied with members at

racetracks during the summer of 2004 and 2005.

. 7
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AETWITY EE Annual survey and pledge form via SCCA baliot inserts
{See Activity 2L and 3E) Mailings were made at the beginning of the grant,

Hundreds of pledge forms and surveys have been returned so far, with still more coming in weexly A I
brief summary of the responses is below:

T,
st

1y

Where do participants change their onr? ' i

e
ek,

* Home = 81%
* Quick Lube =27%
+ Atthe Track=15%
{Note: Some participants use more than one method.)

What do participants do with their used oil?
* Take it to a State Certified Recycling Center = 55%
* Use Curbside 0il Collection = 29%
* Take it to a Hazardous Waste Collection Center = 12%
* Take itto a Racetrack = 3%
* Dump it Down the Drain = 1%

What do participants do with their used oil filters?
» Take itto some sort of a Certified Collection Center = 38%
* Use Curbside Collection = 29% '
* Throw itin the Garbage = 33%

What percentage of people are exposed to the following promotions efforts?
* Track Signage =72%
* Booth =29%

Brochure = 39%

PA announcements = 51%

Bumper stickers = 52%

Patches = 40%

Wheel ads = 87%

{Nate: Most participants are exposed to several promotiens.}

We found the average SCCA memher uses app-roximatelir 40 guarts of oil each year.

We will be able to provide more information in future reparts when additiona survoys have heen
returned and tabulated.

A[:TWITY 5[] Annual on-site surveys with spectators and attendees at race events.

Surveys are given at every 0il Recycling Champions event via the brochure/pledge/survey. An more
in-depth survey will take place with spactators in the summer of 2004 and 2005.

|78
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STATE OF CALIFORNIA - ENVIROMMENTAL PROTECTION AGENCY e ; SALIFORNIA INTEGRATED WASTE MANAGEMENT BOAR,

GRANT AGREEMENT e

“CIWMB110 (NEW 10/86)

pRer 0 ey ; Lsmmwwssﬂ

UNP5-0213

ELLP] .

NAME OF GRANT PROGRAM

T e

2002/2003 Used Oil Grants for Nen-Profit Organizations - 5th C@e
GRANT RECIPIENT'S NAME

A At pe s 4 4y

Sports Car Club of America ' _
. TOTAL GRANT AMOQUNT NOT TO BXCEED

TAXPAYER'S FECERAL EMPLOYER CENTIFICATION NUMBER

§275.776.55
TERM OF GRANT AGREEMENT
FROM:  May 1, 2003 TO:  Aprit 30, 2005

THIS AGREEMENT is tmade and entered into on this __1st __day of May , 20 03, by the State of California, acting through the Executive Cirector of the

California Integrated Waste Managernent Beard (the “State™) and Sports Car Club of Armericalihe “Grantee”), The State and the Grantee, in mutual consideratic

of the prorises made herein, agree as follows;
The Grantee agrees to perform the work described jn the Work Statement attached hereto as Exhibit © zccording 1o the Budgst attached hereto as Exhibit D,

The Grantee further agrees to abide by the provisions of the following exhibits attached hereto:
Exhibit A - Terms and Conditions
Exhibit 8 - Procedures and Requirernenls

Exhibit C - Work Statement
Exhibit [ - Budget Itemization

Exhitits A, 8, C, AND D attached hereto and the State approved application are incorporated by reference herein and made a part hereof.

The State agrees 10 fund work done by the Grantee in accordance with this Agreement up to the Total Grant Amount Not to Exceed specified hergin,

IN WITNESS WHEREQF, the parties hereto have exacuted this Agreement as of the dales entered below,

e
GRANTEE'S NAME (PRINT OR TYPE)

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD . .
. . Sports Car Club of America
STGNATURE :
DATE OATE / _
ﬁ = 2@ - &ma:—-« Authorzed tepresentalive ) J, ‘S'-og’
T ] GRANTEE'S ADORESS (INCLUDE STREET. CITY, STATE AND ZIf CODE)
CERTIFICATION OF FUNDING
AMOUNT ENGUMBERED BY THIS PROGRAMICATEGDRY (CODE AND TITLE) . FUND TITLE
AGRESMENT
2002/2003 Used Oil Granis for Non-Profit Organizations - 5th Cydle CA Uged Ol Recytling
§275,776.85
{OFTIONAL USE)
FRIOH LMOUNT ENCUMBERED ‘ ,
FQR YHIS AGREEMENT e
: ITEM CHAPTER STATUTE - FISCAL YEAR
TGTAL AMGUNT ENCUMBERED 10/ 3910-502+0100 822 1985 200272003
DATE IOBJECT OF EXPENDITURE (CODE AND TITLE)
5275.,776.85 10600-15182-418.03

| hereby certify upon my own personal knowiedge that budgeted funds are avallable [T5.A. NO. B.R. NO.

for the period and purpose of the expenditure stated above,
DATE

SIGNATURE QOF ACCOUNT)NG OFFICER

= éf_ &D d‘%&b . i/(;é@ 3

7/ .
(76




This grant may not be funded uniess the proposed Grantee meets the following two conditions
within ninety (90) days from the date of mailing of this Agreement by the California Integrated
Waste Management Board: 1) the return of a complete and signed Grant Agreement; and 2) the full
payment of all outstanding debts(s) owed by the proposed Grantee to the California Integrated
Waste Management Board.

EXHIBIT A
TERMS AND CONDITIONS -
USED OiL NONPROFIT GRANT
FISCAL YEAR 2002/2003

The following terms used in this Agreement have the meanings given ta them below, unless
the context clearly indicates otherwise,

a. "CIWMB" means the California integrated Waste Management Board.
b. "Executive Director" means the Executive Director of the CIWMB or his or her designee.-

c. "State" means the State of California, including, but not limited to, the CIWMB and/or its
designated officer. ‘

8. "Grant Manager" means the CIWMB staff person responsible for monitoring the grant.
d. "Grantee" means the recipient of funds pursuant to this Agreement.

e. ‘'Program" means the recipient of funds pursuant to this Agreement.

1._Airs or Water Pollution Viclation. Under the State laws, the Grantee shall not be: (a) in viclation of any
order or resolution not subject to review promulgated by the State Air Resources Board or an air pollution
control district; (b) subject to cease and desist order not subject to review issued pursuant to Section
133017 of the Water Code for violation of waste discharge requirements or discharge prohibitions; or {c)
finally deiermined to be in violation of provisions of federal law relating to air or water pollution.

2. Amendment. No amendment or variation of the terms of this Agreement shiall be valid unless made in
wiiting, signed by the parties, and approved as required. No oral understanding or agreement not
incorporated into this Agreement is binding on any of the parties. .

3. Americans with Disabilities Act. The Grantee assures the State that it complies with the Americans
with Disabilities Act (ADA) of 1980, which prehibits discrimination on the basis of disability, as well as all
applicable regulations and guidelines issued pursuant fo the ADA. (42 U.5.C. § 12101 et seq.)

4 Assionmeni, Successors, and Assigns.
a. This Agreement may not be assigned by the Grantee, either in whole or in part, without the

CIWMB's prior written consent.
. The provisions of this Agreement shall be binding upon and inure to the benefit of the
CIWMB, the Grantee, and their respective successors and assigns.

AudiyRecords Access. The Grantee agrees that the CIWMB, the Department of Finance, the Bureau
i State Audits, or their designated representative(s) shall have the right to review and 10 copy any
renords 2nd supporting documentation pertaining to the performance of this Agreemerm, The Grantee
agrees to maintain such records for possible audit for a minimum of three (3) years after final payment.
.riess g longer period of records retention is stipulated. or until completion of any action and resolution of

[77/
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Ues which may arise as a result of any ltigation, dispute, or audit, whichever is later. The Grantae
s (o aliow the designated representalive(s) access to such records during normal business hours
‘0 aliow interviaws of any employees who might reesonably have information related to such records.

ner the Grantee agrees to include a similar right of the State {0 audit records and interview staff in

v Contract or subconiract related to performance of this Agreement

=1
o w
l'n u‘l

T "1) [49] l‘\]
19

—-’ [_

o

[You may find it helpful io share the Terms and Conditions and Procedures and Requiremenis with your
finance department. Examples of audit documentation include, but are not limited to: expenditure ledger,
payrolf register entries and time sheels, personnel expenditure summary form, travel expense fog, paid
warrants. contracts, change orders, invoices, and/or canceled checks.]

8._Availability of Fupds. The CIWMB's obligations under this Agreement are coniingent upon and subject
to the availability of funds appropriated for this grant.

7 Child Support Compliance Act. For any agreement in excess of $100,000, the Grantee acknowledges
that:

2. the Grantee recognizes the importance of child and famity support obtigations and shall fully
comply with alt applicable state and federal faws relating to child and family support
enforcement, including, but not limited to, disclosure of information and compliance with
earnings assignment orders, as provided in Chapter 8 (cornmencing with Section 5200) of
Part & of Division 9 of the Family Code; and

b, the Grantee, to the best of its knowledge, is fully complying wnh the earnmgs assignment
orders of all employges, and is providing the names of all new employees to the New Hire
Registry maintained by the California Employment Development Department,

8. Communications. All communications frem the Grantee to the CIWMB shall be directed to the Grant
Manager. All notices required by this Agreement shall be given in writing and sen{ by prepaid mail, or by
personal delivery, or by FAX followed by prepaid mail or personal delivery to the Grant Manager at the
following address:

Via standard mail: California Integrated Waste Management Board
Used Cil and HHW Branch, - M.S. 21
Special Waste Division
P.O. Box 4025 MS-21
Sacramento, CA 95812-4025

Via courier/personal delivery: California Integrated Waste Management Board
Used Oil and HHW Branch - M.8. 21
Special Waste Division
1001 | Street ‘
Sacramento, CA 95814

Via FAX: _ {916) 319-7230

5. Compliance. The Grantee shall comply fully with all applicable federal, state, and local laws,

ordinances, regulations, and permits. The Grantee shall provide evidence, upon request, that all local,

state, and/or federal permits, licenses, registrations, and approvals have been secured for the purposes

for which grant funds are to be expended. The Graniee shalt maintain compliance with such

requirements throughout the grant period. The Graniee shall ensure that the requirements of the

Cari ornla Environmental Quality Act are met for any approvals or other requirernents necessary to carry
ut the terms of this Agreement. Any deviation frorn the requirements of this section shall result in non-

.,a/r*wnf of grant funds.

"0 Confideatiality/Public Records. The Granlee and the CIWMSB acknowledge that each party may
come into possession of information and/er data that may be deemed confidential or proprietary by the

7%



2erson or organization furnishing the information or data. Such information or data may be subject to
cisciosure under ihe California Public Records Act, Government Code ("GC") Section 6250 et seg. The
CIWIMB agrees not o disclose such information or data furnisned by the Grantee and to maintain such
informaticn or data as confidential when 50 designated by the Grantee in writing at the time it is furnished
to the CIWMB, bt only to the extent that such information or data is exempt from disclosure under the
California Public Records Act.

1. Confiict of Interest. The Grantee needs io be aware of the following provisicns regarding current or
‘ormer staie employees. If the Grantee has any questions on the status of any person rendering services
or involved with this Agreement, the CIWMB must be contacted immediately for cfarification.

Current State Employees (Public Contracts Code (PCC) § 10410):

a. No officer or employee shall engage in any employment, aclivity, or enterprise from which the
officer or employee receives compensation or has a financial interest and which is sponsored
or funded by any state agency, unless the employment, activity, or enterprise is required as a

. condition of regular state employment.

b. No officer or employee shall contract on his or her own behalf as an independent contractor

with any state agency to provide goods or services.
Former State Employees (PCC § 10411}

a. Ferthe two-year period from the date he or she left state employment, no former state ofﬂcer
or employee may enter inte a contract in which he or she engaged in any of the negotiations,
trahsactions, planning, arrangements or any part of the decision-making process relevant to
the contract while employed in any capacity by any state agency.

b. For the twelve-month period from the date he or she left state employment, no former state
officer or employee may enter inta a contract with any state agency if he or she was employed
by that stale agency in a policy-making position in the same general subject area as the
proposed contract within the twelve month period prior to his or her leaving state service.

if the Grantee violates any-provisions of above paragraphs, such action by the Grantee shall render this
Agreement void. {PCC § 10420)

12. Contractors/Subcontractors. The Grantee will be entitled to make use of its own staff and such
contractors and subcontractors as are mutually acceptable to the Grantee and the CIWMB, Any change
in contractors or subcontractors must be mutualty acceplable to the parties: Immediately upon
termination of any such (subjcentract, the Grantee shall nolify the Grant Manager.

Nothing contained in this Agreement or otherwise, shall create any contractual relation between the
CIWMB and any contracters or subcontractors of Grantee, and no agreement with contractors or
subcontractors shall relieve the Grantee of its responsibilities and obligations hereunder. The Grantee
agrees to be as fully responsible to the CIWMB for the acts and omissions of its contractors and
subcontractors and of persons either directly or indirectly empioyed by any of them as it is for the acls
and omissions of persons directly employed by the Grantee. The Grantee's obligation to pay its
cantractors and subcontractors is an independent abligation from the CIWMB's obligation to make
payments to the Granlee. As a result, the CIWMB shall have no obligation to pay or {o enforce the
payment of any moneys to any contractor or subcontractor.

13. Controlling Law. This Agreement is governed by and shall be mterpreted in accordance with the laws
of the State of California.

14. Copyrights and Trademarks.
a. The Grantee assigns to the Slate any and ali righis, title, and interests to any copyrightabie
material or trademarkable material created or developed in whole or in any part as a resull of
- this Agreement, including the right to register for copyright or trademark of such materiais. -
Grantee shall require that its contractors and subcontractors agree that ail such materials
shall be the property of the State. Upon written request by the Grantee, the CIWMB may
give, 2t the Executive Director's sole discretion, wrillen consent to the Grantee 10 retain alt or

zny part of the ownership of these rights.
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3. The Slate through the CIWMB hereby grants to the Grantee a royalty-free, nonexclusive.
nontransferable license o reproduce, translate, and distribute copies of the materials
produced pursuant this Agreement, for nenprofit purposes, and to have or permit others to do
so on the Grantee's behalf.

15, Corporation Qualified Do Business in California, When work under this Agreement is (o be
performed in California by a corporation, the corporation shall be in good standing and currently qualified
‘o do business in the State. "Doing business” is defined in Revenue and Taxation Code Section 23101 as
actively engaging in any transaction for the purpose of financial or pecuniary gain or profit.

16. Discretionary Termination. The Executive Director shall have the right to terminate this Agreement at
his or her sole discretion at any time upon thirty (30} days written notice to the Grantee. Within forty-five
{45) days of receipt of written notice, Grantee is required to: a) submit a final written report describing all
work performed by ihe Grantee, b) submit an accounting of all grant funds expended up to and including
the date of termination; and, ¢} reimburse the CIWMB for any unspent funds.

17, Disputes, Unless otherwise instructed by the Grant Manager, the Grantee shall continue with its
responsibilities under this Agreement during any dispute,

18, Drug-Free Workplace Certificaljon.

a. The person signing this Agreement on behalf of the Grantee certifies under penalty of perjury,
{hat the Grantee will comply with the requirements of the Drug-Free Workplace Act of 1990
{GC § 8350 et seq.) and will provide a drug-free workplace by taking the following actions:

{1) Publish a statement notifying employees that unlawful manufacture, distribution,
dispensation, possession or-use of a controlied substance is prohibited and specifying
acticns that will be taken against employees for violations,

(2) Establish a drug-free awareness program to inform employees about all of the
following: (a) the dangers of drug abuse in the workplace, (b) the Grantee's policy of
maintaining a drug-free workplace, {c) any available counsefing, rehabilitation, and
employee assistance programs, and (d) penalties that may be imposed upon employees
for drug abuse violations. '

(3) Require that each employee who works on the grant: (a) receive a gopy of the drug-
free policy staterment of the Grantee, and (b) agrees 1o abide by the terms of such
statement as a condition of employment on.the grant.

19. Entire Agreement. This Agreement supersedes all prior agreements, oral or written, made with
respect to the subject hereof and, together with all attachments hereto, contains the entire Agreement of

the parties.

20. Environmental Justice. In the performance of this Agreement, Grantee shall conduct its programs,
nolicies, and activities that substantially affect human health or the environment in a manner that ensures
the fair treatment of people of all races, culture, and income levels, including mincrity populations and
lawi-income populations of the State.

21 Fallure to Perform as Reguired by This Agreement. The CIWMB will benefit from the Grantee's full
compliance with the terms of this Agreement only by the Grantee's {a} investigation and application of
technologies, processes, and devices which support reduction, reuse, and/or recycling of wastes; or (b)
cleznup of the environment; or (¢) enforcement ¢f solid waste statutes and regulations, as applicable.
Tharefore, Grantee shail be in compliance with this Agreement only if the work it performs results in (a)
application of or information, a process, usable data or a praduct which can be used to aid in reduction,
reuse, and/or recycling of waste; or (b) the cleanup of the environment; or (c) the enforcement of solid
~asla statutes and regulations, as applicable,
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12, rorce Maieure. Neither the CIWMB nor the Grantee, its contractors, vendors, or subcentractors, If
any, snail pe responsible hereunder for any delay, default, or nonperformance of this Agreement, (o the
sxient that such delay, default, or nonperformance is caused by an act of God, weather, accident, labor
sirke, fire, explosion, riot, war, rebelfion, sabotage, flocd, or other contingencies unforeseen by the

J"J ME or the Grantee. its contraclors, vendars, or subcontractors, and beyond the reasonable control of
such Gany.

23. Forieit of Grant Funds/Repayment of Funds Improperly Expended. If grant funds are not expended.
cr nave not been expended, in accordance with this Agreement, or if real or personal property acquirec
with grant funds is not being used, or has not been used, for grant purposes in accordance with this
Agreement, the Executive Director, at his or her sole discretion, may take appropriate action under inis
Agreement, at law or in equity, including requiring the Grantee to forfeit the unexpended portion of the
grant funds and/or to repay to the CIWMB any funds improperly expended.

24, Grantee's Indemnificaticn and Defense of the State. The Grantee agrees to indemnify, defend, and
save harmless the State, its officials, officers, agents, employees, and servants from any and all claims
and losses aceruing or resulting to any and all contractors, subcontractors, materiaimen, suppfiers,
laborers, and any other person, firm, or cerporation furnishing or supplying work services, maierials, or
supolies in connection with the performance of this Agreement, and from any and all claims and iusses
accruing or resulting to any person, firm, or corporation who may be injured or damaged by the Grantee

in the performance of this Agreement.

Z5. Graniee's Name Change. A written amendment s required to change the Grantee's name as listed
on this -Agreement. Upon receipt of legal documentation of the name change, the CIWMB will process
the amendment. Payment of Payment Requests presented with a new name cannot be paid prior to

approval of the amendment.

26._Independent Cgoacil Grantee, and the agents and employees of Grantee, in the performance of
this Agreement, shall act in an independent capacity and not as officers, employees or agents of the

State.

27. National Labor Relations Board Certification. The person signing this Agreement on behaif of the
Grantee certifies under penalty of perjury that no more than one final unappesdlable finding of conternpt of
court by a federal court has been issued against the Grantee within the immediately preceding two-year
period because of the Grantee's failure to comply with an order of a federal court which orders the
Cranlee to comply with an order of the National Labor Relations Board. (Not applicable to pubiic entities.)

28. No Agency Relationship Created. The Grantee and the agents and employees of Grantee, in the
performance of this Agreement, shall act in an independent capacity and not as officers or employees or

agents of the CIWMB.

29. Non-Djscrimination Clause. The person signing this Agreement on behalf of.the Grantee cerifies
under penalty of perjury that the Grantee has, unless exempted, complied with the nondiscrimination
nrogram requirements (GC § 12990 (a-f)} and California Code of Regulations, Title 2, Section 8103) (Not

appiicable to public entities.)

30. Ownership of Drawings, Plans, and Specifications. The State shail have separate and independent
ownership of all drawings, design plans, specifications, notebooks, tracings, photographs, negatives,
reports, findings, recommendations, data, software, and memoranda of every description or any part
thereof, paid for in whole or in any part with grant funds. Copies thereof shall be defivered to tha CIWMB
Jpon request. Grantee agrees, and shali require that #ts contractors, subcontractors, and vendors agree
ifet :he State shaft have the full right to use said copies in any manner when and where it may determine

~iihout any claim to additional compensation.

21 titte, and interest in and to each invention or

21 Patents. The Grantee assigns to the State all ights
mgoovery that may be capable of being patented, that is concenved of or first aciually reduced to.praciice
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e course of or under this Agreement, or with the use of any grant funds. Upon written request by the
Zraniee. ihe CIWMB may give, at the Executive Director's sole discretion, written consent to the Grantae
1o retain all or eny part of the ownership of these rights,

22, Pavment.

&. The Budget (Expenditure ltemization Summary) attached to and incorporated herein by
reference to this Agreement as Exhibit D in application, states the maximum amount of
allowable costs for each of the tasks identified in the Work Statement (Work Plan), which is .
attached to and incorporated herein by reference to this Agreement as Exhibit C in application.
The CIWMB shall reimburse the Grantee for only the wark and tasks specified in the Work
Plan at only those costs specified in the Budget.

b. The Grantee shall carry out the work described on the Work Plan in accordance with the
Expenditure Itemization Summary, and shall obtain the Grant Manager's written approval of
any changes or modifications to the Work Plan or Expenditure Itemization Summary prior to
performing the changed work or incurring the changed cost. If the Grantee fails to obtain such
prior written approval, the Executive Director, at his or her sole discretion, may refuse to
provide funds to pay for such work or costs.

c. The Grantee shall request reimbursement in accordance with the procedures described in the
Administrative Procedures and Requirements, which is attached to and incorporated herein by
reference to this Agreement as Exhihit B.

33._Real and Personal Property Acquired with Grant Funds.

a. Alireal and personal property, including equipment and supplies, acquired with grant-funds
shall be used by the Grantee only for the purposes for which the CIWMB approved their
acquisition for so long as such property is needed for such purposes, regardiess of whether
the Grantee continues to receive grant funds from the CIWMB for such purposes.

. Subject to the obligations and conditions set forth in this section, title to all reai and personal
property acquired with grant funds, including all equipment and supplies, shall vest upon
acquisition in the Grantee.

34. Recycling Certification. Grantee shall certify the minimum, if not the exact, percentage of
postconsumer and secondary material in the products, materials, goods, and supplies purchased with
grant funds. This certification shall be provided to the CIWMB on the Recycled Content Certification Form
74G availahle at: www.ciwmb.ca.gov/HHW/Forms/

35. Reriéuigs. Unless otherwise expressly provided herein, the nghts ‘and remedies hereunder are in
addition to, and not in limitation of, other rights and remedies under this Agreement, at law or in equity,
and exercise of one right or remedy shall not be deemed a waiver of any other right or remedy.

38. Resolution. A county, city, district, or cther local public body must provide the CIWMB with a copy of
a resolution, erder, motion, or ordinance of the local governing body, which by law has authority to enter
into an agreement, authorizing execution of this Agreement and designating the job title of the individual
authorized to sign on behalf of the local public body.

37. Severability. If any provisions of this Agreement are found to be unlawful ar unenforceable, such
provisions wifl be voided and severed from this Agreement without affecting any other provision of this
Agreement. To the full extent, however, that the provisions of such applicable law may be waived, they
are nereby walved to the end that this Agreement be deemed to be a valid and binding agreement
anforceable in accordance with its terms. '

38, Site Access. The Grantee shall allow the State to inspect sites at which grant funds are expended
and related work being performed at any time during the performancea of the work and for thirty (30} days
after completion of the work.

29 Stop Work Notice. Immediately upon receipt of a written notice from the Grant Manager to stop work,
the Grantze shali cease all work under this Agreement. :
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<0, Termination for Cause. The CIWMB may terminate this Agreement and be relieved of any pavments
srou'd ine Grentee fail to perform the requirements of this Agreement at the time andg in the manner
nerein provided, in the event of such termination, the CIWMB may proceed with the work in any manner
deemed proper by the CIWMB. All costs to the CIWME shall be decducted from any sum due the Grantee
under this Agreement,

41 Time Is of the Essence. Time is of the essence of this Agreement.

42 Union Organizing. By signing this Agreement, the Grantee hereby acknowledges the applicabilily of
GC §§ 16645 through 16649 to this Agreement and hereby cedifies that;
a. No grant funds disbursed by this grant will be used to assist, promoie, or deter union
organizing. .
b. If the Grantee makes expenditures to assist, promote, or deter union organizing, the Grantee
will maintain records sufficient to show that no state funds were used for those expenditures,
and that Grantee shall provide those records to the Attorney General upon request.

43 Unreliable List. Prior to authorizing a contractor(s) to commence work under this Grant, the Grantee
shall submit to the CIWMB a declaration from the contractor(s), signed under penalty of perjury, stuting
that within the preceding three years, none of the events listed in Section 17050 of Title 14, California
Caode of Regulations, Natural Resources, Division 7, have occurred with respect to the contractor(s). See
hitp:/fwww.ciwmb.ca.gov/Requlations/Title14/ch1 htm#ch1a5

Placement of the Grantee on the CIWMB Unreliable List at anytime after award of this Grant may be
grounds for termination of the Grant. If a contractor is placed on the CIWME Unreliable List after award of

this Grani, the Grantee may be required to terminate that contract.

44. Venue. All proceedings concerning the validity and operation of this Agreement and the performance
of the obligations imposed upon the parties hereunder shall be held in Sacramento County, California.
The parties hereby waive any right to any other venue.

45. Waiver of Claims and Recourse Against the State. The Grantee agrees to waive all ¢laims and
recourse against the State, its officials, officers, agents, employees, and servants, including, but not
limited to, the right to contribution for loss or damage to persons or property arising out of, resulting from,
or in any way connected with ar incident to this Agreement. This waiver extends to any 10ss jncurred
attributable to any activity undertaken or omitted pursuant to this Agraement or any product, structure, or
condition created pursuant to, or as a result of, this Agreement.

46. Wasle Reduction. In the performance of this Agreement, for purchases made with grant funds, the
Grantee shall purchase recycled-content products (RCP), as defined by the State Agency Buy Recycled
Campaign (SABRC) minimum recycled-content requirements, see

wway ciwmib.ca.gow/BuyRecycled/StaieAgency/. Purchases of non-RCPs must receive prior written
approval by the CIWMB grant manager. Grantee shall practice other waste reduction measures,

whenever feasible.

47. Purchase of Waste Tires and Tire-Derived Products. Unless otherwise provided for in this
Agreement, in the performance of this Agreement, for purchases made with grant funds, the Grantee
shall purchase only California waste tires and California waste tire-derived products. As a condition of
final payment under this Agreement, the Grantee must provide documentation substantiating the source
of the fire materials used during the performance of this Agreement to the Grant Manager.

48 ‘Work Projects/Publicity and Acknowledgemenit. The Grantee shall submit copies of all draft public -
equcation or advertising materials to the Grant Manager for review and approval prior to the Grantes's
use of mzierials. The Grantee must pravide the CIWMB with copies of all finat products identified in the
Worr Statement. The Grantee shall acknowledge the CIWMB's suppoert each time projects funded, in
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DATE

“May 1, 2003 — April 30, 2005

May 1, 2003

“January 15, 2004

July 15, 2004

. January 15, 2005

ACTIVITY

Grant Term

w First Progress Report Due

1 Second Progress Report Due

Third Progress Report Due

- April 30, 2005

} Close of Grant Term

May 6, 2005

NO EXTENSIONS WILL BE GRANTED.

Grant Recipients Begin Execution of Grants

Final Report and Payment Request Due



CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

Used Oil Nonprofit Grant
Procedures and Requirements
May 2003
Fiscal Year (FY) 2002/ 2003

The California Oil Recycling Enhancement Act (Public Resources Code Section 48600 et seq.)
authoizes the California integrated Waste Management Board (CIWMB) to offer Used Oif Non-
Profit Grants (Non-Profit Grants) for the establishment of new programs or expansion of existing
programs that address the proper management of used lubricating oil. These are the Procedures
and Requirements for the FY 2002-2003 Non-Profit Grants. This document is incorporatad by
reference into the Non-Profit Grant Agreement.

Questions?

Where to send
Rep arts,
Payment

Req uests, and
etc.

Eligible costs

Ineligible costs

Please direct any questions regarding the Non-Profit Grant Agreementto your
Grant Manager at his/her direct telephone number or at (916) 341-6457. To
find the name and telephone number of your Grant Manger go to
www.ciwmb.ca.gov/HHW/Grants/Contacts . htm. '

Send your Reports, Payment Requests, and all other written correspondence to
your Grant Manager's attention at:

Special Waste Division
Used Qil and HHW Branch — MS #21
California Integrated Waste Management Board

1001 | Street

P.O. Box 4025

Sacramento, CA 95812-4025

All expendit'ures must be only for activities, products, and costs included in the
approved Work Plan (Exhibit C in application) and Expenditure Itemization
Summary (Exhibit D in application), and must be incurred within the grant term.

Any costs not included in your approved budgeted Expenditure itemization
Summary are ineligible for reimbursement. If you have any questions regarding

| ineligible costs, contact your Grant Manager Ineligible costs Inciude but are
- not timited to, the following:

« Costs incurred outside the grant term (prior tc May 1, 2003 or afterApnl 30,
2005).
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Costs not identified in the approved budgeted Expenditure ltemization
Summary. '

Costs currently covered by another CIWMB loan or grant.
Purchasing or leasing of land.

Purchasing or feasing of vehicles by non-governmental agenciés.
Remediation.

Enforcement activities.

Overtime costs (except for local government staffing during evening or
weekend events when law or labor contract requires overtime
compensation).

Out-of-state travel.

Any food or beverages (e.g., as part of meetmgs workshops, training, or
events)

Public (,ducahon costs not directly tied to used oil collection or preventlon of
stormwater pollution from oil and oil byproducts.

Rrofit ormarkup by the Grantee. Profit is allowed to contractors and
subcontractors for services and products when Grantee follows a
competitive bidding process.

Any costs that are not consistent W|th Iocal state, and federal guidelines or
regulations, and laws,

Cell phones, pagers, and palm pilots.

ltems that contributes to the Household Hazardous Waste (HHW) stream
{batteries, mercury containing products, etc.). :

Development of schoot curricula.
Travel reimbursements in excess of the state rate.

Expending grant funds related to mitigation and coliection of used il and
used oil byproducts from stormwater runoff without a stormwater
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Exceptions

Recycled Content
Req uirements

Publicity &
Education

management program approved by the California Regional Water Quatity
Control Beard. For more infermation you can contact your Local
Government administrater and/ or Regional Water Quality Control Board.

| Exceptions to the expenditure requirements and these Procedures &
Requirements will be considered on a case-by-case basis. These requests
. must be submitted in writing and approved in writing by your Grant Manager.

The Grantee is responsible for retaining documentations of any excephons to

| these Procedures and Requirements for audit purposes.

All Grantees must report the percentage of recycled-content material for
products purchased in the following product categories. Grantees must use a
separate Recycled-Content Certification (RCP) Form (CIWMB 74G) for each
supplier and submit these forms with each Progress Report. The ferm can he
found at the CIWMB website: www.ciwmb.ca.gov/HHW/Forms/

Purchases of the following products with grant funds must meet the specific
percentages of recycled-content, as described on the RCP form.

.{ Paper Products Printing & Writing Paper  Plastic Products
Compost & Co-Compost Glass Products Lubricating QOils
Paint - Solvents Tire-Derived Products
Tires Steel Products ' :

Any exceptions to the above requirements must be pre-approved by your Grant
Manager. :

Recycled-content information is available for some items commonly purchased
through Used Oil Grants at www.ciwmb.ca.qov/UsedOil/Grants/Opportunity/.
More information. regarding RCP vendors and contractors may be found at: .. . ..
www. ciwmb.ca.qgov/buyrecycled/rep. Lastly, for information about the CIWMB's
Buy Recycled Program, visit: www.ciwmb.ca.gov/BuyRecycled

All Publicity and Educational (P&E) items/materials must be submitted to
your Grant Manager for written approval prior to production. Materials or

~items purchased, or activities attended without your Grant Manager's pre-

approval may be denied for reimbursement. All items/materials must
include the following:

+ Specific information on reducmg the illegal disposal of used oil and/or
used oil filters.

« Alist of used oil/lused oil filter collection opportunities within the targeted
community or a2 {elephcne number to call for information on local collection
centers. When locations are listed, include the following tanguage: "Calt
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or hours of operation and types of materials accepted.”

Acknowledgement of the CIWMB funding that reads “Funded by 3
Grant from the California Integrated Waste Management Board . >
There are only two acceptable Spanish translations: “Financiado por
una beca del California Integrated Waste Management Board” or
“Patrocinado por fondos del California Integrated Waste

Management Board.” Use of the initials “CIWMB" is not sufficient,
Exception: The acknowledgement line is not required on small items
where space constraints would not allow for this line, or if it would interfere
with the message (pencils, storm drain stencils, radio spots, etc.). All
exceptions must be pre-approved in writing by your Grant Manager.

All P&E items/materials must meet the RCP content requiremenis as
stated above in the "Recycled-Content Requirements” section.

Include the "Used Qil Drop" logo with the words "Recycle Used Oil” ar
“Recycle Used Qil and Filters” as appropriate below it. Camera-ready art
and color specifications are available free from the CIWMB. The used oit
graphics are also available on the CIWMB's website at:

www. ciwmb.ca.gov/UsedQil/graphics/default.htm#usedoil. Use the state
colors {blue oil drop on yellow background) on any material produced in 4
or more colors. (Color designation for professional printing: Yale Blue-
panione 286C; Golden Yellow-pantone 123C.).

A sign or sticker must be attached to all equipment purchased (with the
exception of vehicles) with CIWMB grant funds which displays the "used
oil drop” logo and states “Funded by a grant from the California
Integrated Waste Management Board.” Signs that fulfilt this
requirement are available free from the CIWMB. If you want to develop
your own sign, your CIWMB Grant Manager must give pre-approval. All
waording and togos must be clearly displayed and/or sized.

Premiums must be appropriate for the target audience, must be durable,
and not fikely to be disposed of in a short time (e.g., balloons).

Premiums must not contribute to the HHW stream (e.g., any item
containing batteries, mercury, etc.).



Obtaining Approval
For printed material:

Allow a minimum of five (5} business days for your Grant Manager o review
and approve materials. Fer all languages other than English, you must work
with a certified translator or other person fluent in reading and writing ‘the
other language before submitting the material to your Grant Manager.
Please describe the transiator's qualifications and send a copy of the
material in English along with your request. Grant Managers will review but
not serve as language expert of non-English items/materials. Grant
Managers will review these materials for graphics and formatting issues
{e.g., inclusion of the Used Qil Drop logo, CIWMB acknowfedgement |ine,
etc.) and provide written approval.

« |f a consultant or graphic artist is submitting material directly to your Grant
Manager for approval, approval from the Grantee must also be submitted

with the material.

» Materials approved under another grant or previous grant cycle must be
reviewed by your Grant Manager to determine if the material is appropriate

for this grant. Approval will be provided in writing.

+ [f changes are requested by your Grant Manager, incorporate them and
submit a revised draft for written approval prior to production.

1
|
| For videos and radio ads:

» In addition to the above requirements, you must submit a script to your
Grant Manager for prior written approval.

» Submit a final draft in the appropriate media format (VHS format for videos
and televisicn ads and cassetie tape or compact disc for radio ads)to your
Grant Manager for written approval prior to production.

' Proof of Purchase
~«  Submit one (1) original copy of each premium item and two (2) original
copies of all final P&E items/materials utilized during the reporting period

with each Progress Report. '

"« Submit two (2) photographs from different angles of large items such as
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equipment, structures or other items that cannot fit into a legal dimen sjon
archive box with each Progress Report.

+ Keep one (1) original of all materials purchased or produced along with the
. - inveice and all other supporting documents for a period of at least three
Clearinghouse years after the close of the grant for audit purposes.

' The CIWMB has a clearinghouse of premiums and educational items/materials
| produced over the years with Used Oil and HHW grant funds. The CIWMB siaff
' has selected a group of P&E items/materials, which staff has determined to

' have particular merit. However, these selected items/materials are meant to
‘ only provide ideas, concepts, and information; they may not meetthe
current required color schemes or proper verbiage. All premiums and
educational items/materials are subject to an audit and therefore must have
your Grant Manager's written pre-approvai and meet all the CIWMB
requirements. You can view the selected items at:
www_ciwmb.ca.qov/HHW/Clearinghouse/

Copyrights, Copyrights, trademarks, and patents for items/materials prodUced with grant
Trademarks, funds, including materials created by a contractor or vendor, become the
Patents property of the CIWMB. For additional information consult the Terms and

Conditions or contact your Grant Manager.

Reporting Progress Reports are required every six months. Your Grant Manager may
| request a report at any time. If reports are not submitted timely or Progress
r Reports are unsatisfactory, this Grant may be terminated for cause.

? Only one (1) copy of each Progress Report and the Final Report should be

l submitted. All Reports must be double-sided and printed on paper that contains

at least thirty percent (30%}) postconsumer fiber,

i The lead jurisdiction for a reglonal project has sole responsibility for reporting on
| the regional project.

l
| Reporting & Expenditure Categories

- When preparing reports and Payment Requests, all expenses must be reported

' in one of the categeries below. All personnel time, with the exception of
personnel hours associated with Stormwater Pollution Prevention
Programs, should be placed under the "Personnel/Other” Category. All
personne! costs associated with Stormwater Poliution Prevention Programs
should be included in the new "Stermwater” budget category. {The CIWMB i
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Progress
Reports

tracking Stormwater related expenses for a Report to the Legislature.)

Permanent Collection Facilities: Costs for the establishment, expa néion,
or eperation of used oil collection centers or permanent HHW collection
facilities including equipment, supplies, and transportation costs forused oii,
used oii filters, and plastic oil bottles from these facilities. Costs forrecycie-
only facilities should also be included in this category.

Temporary or Mobile Collection Facilities: Costs for one-day,
intermittent events, or mobile collection (other than residential collection) of
used oil, used ol filters or plastic oil bottles.

Residential Collection: Costs for the establishment, centinuation, or
expansion of curbside or door-to-door collection of used oil, used ail filters
or plastic oil bottles. Include containers such as buckets and plastic bags.

Stormwater Mitigation: Costs for all expenditures involving education and
mitigation projects relating to Stormwater Pollution Prevention from used oil
and used oil byproducts including, but not limited to, storm drain inlet filter
device installation and maintenance, stenciling, and personnel related to
Stormwater Mitigation Programs.

Publicity and Education: Costs for the development, printing, and
distribution of publicity or educational materials that promote the used oil,
used ol filters or plastic oil bottle collection opportunities funded through this
grant.

Load checking: Costs for inspection of loads for used oil/used oilfilters at
solid waste landfills or transfer stations. Costs for the containmentof load
check materials (permanent or semi-permanent structure) should also be

included here.

Personnel/Other: All personnel costs, including consultants, (except
stormwater) or other eligible expenditures that cannot be assigned to any
of the above listed categories. See "Overhead and Indirect Costs” section.

' A Progress Report must be submitted every six months, according to the
schedule listed below, even if there are no expenses to be claimed. Ten (10)
percent will be deducted from each Payment Request and paid at the end of
the grant term when all Reports have been received. The Progress Reports

are due as follows:
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Grant Activity Period Report Due Date

“May 1, 2003 - November 30, 2003 January 15, 2004
December 1, 2003 - May 31, 2004 July 15, 2004
“June 1, 2004 — November 30, 2004 January 15, 2005

* Each Progress Report must include:

|

1.

2.

e

The grant number, Grantee's name, and reporting period.

A signed Payment Request form {CIWMB 87} (if applicable). See the
‘Payment Request General Guidelines-Documents” section below for
instructions. A copy is available at the CIWMB's website:
www.ciwmb.ca.gov/HHW/Forms/. ‘

A description of all work completed since the previous Progress Report
arranged by the Reporting and Expenditure Categories as shown in your
approved budgeted Expenditure ltemization Summary.

A discussion of work to be conducted during the next reporting period. If
necessary, discuss any adjustments that might be needed to the Work Plan
or approved budgeted Expenditure Itemization Summary.

A Recycled-Content Certification Form (CIWMB 74G). Complete aform for
all items purchased during the last reporting period. This form can be found
at the CIWMB's website: www.ciwmb.ca.gov/HHW/Forms/. See the above

"Recycled-Content Reguirements” section for instructicns,” - I

A General Checklist of Business Permits, Licenses, and Filings (CIWMB
Form 669) must be completed and submitted with each report and/or
Payment Request.- This form can be found at the CIWMB’s website:
www.ciwmb.ca.gov/HHW/Forms/.

Provide one (1) original copy of each premium item and two (2) originals of
all final P&E materials/items (e.g. ads, brochures, surveys, etc.) with each
Progress Report. If the item is large {e.q., container, oil change mat, or any
item that cannot fit into a legal dimension archive box}, submit two (2)
photographs of the item from different angles.



Final Report

The Final Report along with the Final Payment Request are due May 6

: 2005. Payment Requests received after this date will not be paid. No
- extensions will be granted.

The Final Report must include:

\
|
|
|

I
{
|
1

1. The grant number and Grantee's name.

2. A signed Final Payment Request Form (CIWMB 87}. To complete this form,
see the “Payment Request General Guidelines & Information” section
below for instructions or the CIWMB's website:
www.ciwmb.ca.gov/iHHW/Forms/ for the form. This form may onlybe
signed by the individual authorized by the resolution.

3. Description of all efforts that were undertaken, continued, and completed
* during the entire grant term (May 1, 2003 through April 30, 2005). Your
Final Report must be arranged by the Reporting and Expenditure
Categories shown in your approved Expenditure ltemization Summary and
Work Plan. In addition, the following must be addressed, as applicable;

For Permanent and Temporary/Mobile Collection Facilities:

a)
b)

c)

Number of participants at each facility during the grant term.
Amount of used oil in gallons, number of used oil filters and/or the
number of plastic oil bottles collected at each facility during the grant
term. ,

Number of days and hours of operation during the grant term.

For Residential Collection Programs:

a)

o)

Number of curbside/door-to-door stops during the grant term, or
number of households served by curbside collection (if number of
stops are not tracked) during the grant term.

Amount of used ail in gallons, number of used ol filters and/or the
number of plastic oil bottles collected during the grant term.

For Stormwater Mitigation Programs:

a)

by
c)
d)

Number of storm drain inlet filter devices installed and/or serviced.,
Number of storm drains stenciled or permanent markers affixed.
P&E materials developed and distributed during the grant term.

Any other stormwater related activities or items purchased during the
grant term
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' For P&E efforts:

a) Who was your target audlence”?

by Number of community events attended during the grant term and
number of people stopping at your booth.

¢} Number of school presentations conducted during the grant term and
number of students participating.

d) Materials developed {e.g. door hangers, billboards) and distributed
(include distribution method) during the grant term.

e) Total number of pecple reached as a result of this grant.

fy Describe the method used to get this estimate. Why did you choose
this approach?

For Load Checking Programs:
a). Frequency of inspections during grant term.

b) Number of vehicles inspected through the program during scheduled
operation during the grant term.

c) Amount in pounds (oil can be reported in'gailons) and material
type(s) collected during the grant term.,

4. Evaluate outcome of the grant. Please quantify/describe the following:

a) Did you see a decrease of illega! dumping incidents?

b) Did the amount of used oil and/or used ol filters collected increase?

c) What statistical tests or questionnaires were used to evaluate project
effectiveness?

d) Describe findings, conclusions, and recommendations for follow-up
or ongoing activities and how they affect future development of your
program.

e) Evaluate your successes or fallures and the cost effectiveness of
your efforts.

Note: For more on evaluation see
Aoy ciwimb, ca.qov/Used Oil/EvalGuide/.

5." A Recycled-Cantent Certification Form (CIWMB 74G). Complete form for

reportable products purchased during the last reporting period. The form
can be found at: www.ciwmb.ca.gov/HHW/Forms/ and Recycle-Content
Certification section for instructions.

A General Checklist of Business Permits, Licenses, and Filings (CIWMB

[9S
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Payment
Request General
Guidelines and
Information”

Form 669) must be completed and submitted. The form can be found at
the Board's website:www.ciwmb.ca.gov/HHW/Forms/:

7. include one (1) original copy of each premium item, and twe (2) ofiginals of
all P&E items/materials not previously submitted. For large items such as
equipment or structures, please submit two (2) photographs from different
angles. Submit a photograph of each event attended or conducted.

| 8. For video and radio ads: submit a final copy in the appropriate media

‘ format (VHS format for videos and cassette tape or compact disc for radio

! ads). List all contractors, subcontractors, and vendors that were used. For
: each, include a name, address, phone number, and a brief statement of
wark.,

9. If funds are advanced, Grantee must report any accrued interest, see the
“Advances” section below for further information.

A Payment Request may be submitted quarterly without a Progress Report, if
costs have been incurred and not yet claimed.

¢« Your Payment Request will be approved when your Grant Manager
determines that it is complete and accurate, and when applicable, all
required Reports have been submitted and approved.

+ Payments will be made to the Grantee only.

e Ten percent (10%) will be deducted from each Payment Request and paid at.

the end of the grant term when all reports and conditions stipulated in the
Grant Agreement have been satisfactorily completed.

Payment Request Required Documents
!
All forms can be downloaded from the CIWMB website as indicated below, or
you may contact your Grant Manager for copies. A complete Payment Request
must include the following items in the order listed:

1. Payment Request Form (CIWMB 87) - This form must be signed by the
individual autharized by the resolution. Please remember to type or print the
individual's name and title below the signature. This form can be found at
the CIWMB's website: www.ciwmb.ca.gov/HHW/Forms/,

[16
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Advances

2. Expenditure ltemization Summary (CIWMB 667) - All expenditures must
be itemized and arranged by the Reporting and Expenditure Categories for
your grant as it was approved. (See Reporting & Expenditure Categories
section for a list of all the categories). This form can be found at the
CIWMB's website: www.ciwmb.ca.gov/HHW/Forms/.

3. Supporting Documentation - Submit documentation for all expenditures
claimed on the Payment Request. Types of acceptable documentation
include: '

a) Invoices. Invoices must include the name of the vendor, vendor's
telephone number and address, description of goods or sefvices
purchased, amount due, and date.

b) Receipts. Receipts should include the same information as invoices.
(see above)

c) Purchase orders with copies of canceled checks. Purchase order
should include the same information as invoices (see above) and
must be accompanied by proof of payment.

d) Personnel Expenditure Summary Form. Document personnel
expenditures based on actual time spent on grant related activities
{these forms are not required if you have an alternate time reporting
method approved by your Grant Manager). This form can be found at
the CIWMB'’s website: www.ciwmb.ca.goviHHW/Forms/

e} Travel Expense Form. Document costs related to travel and include
supporting dogumentation. This form can be found at the CIWMB's
website: www.ciwmb.ca.gov/HEW/Forms/

4. General Checklist of Business Permits, Licenses, and Filings Form
must be completed and submitted with each report and Payment
Request. This form can be found at the CIWMB's website:
www. ciwmb.ca. gov/HHW/Forms/

" A payment advance may be requested for expenditures |dentff|ed in the

i approved grant Expenditure liemization Summary. The request shouldinclude
a Payment Request Form (CIWMB 87) and a letter of justification s;gned by the

person authorized in the resolution. The letter must explain why the advance is
necessary for the achievement of grant objectives, what the funds will be spent
on and when the funds will be expended. Justification for an advance of funds

[97
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Services
Rendered

Audits

must be related to factors not under the control of the Grantee and/or which
could not have been avoided. Approval of a subsequent Payment Request,

_either advance or reimbursement, will not be given until the previous advance

has been fully reconciled. Any outstanding issues regarding advances must be

resolved before the closure of the grant or a refund to the CIWMB will be
- necessary.

~Advanced payments held beyond ninety (90) days, must be deposited N an
" interest bearing account with a fully insured financial institution. All intere st

accrued and received from this aceount must be used only for eligible expenses
related to this grant. '

| Grantees contracting out for performance of grant activities are advised that

contractars are responsible for tracking accrued interest. Consequently, the
grantee must report any accrued interest by a contractor(s) in the Final Report.
Interest accrual is most likely to appear when a grantee utilizes a contractor for
long-term service and the contractor has possession of grant funds.

Goods and services must be paid for and received within the term of the
Grant Agreement (May 1, 2003 — April 30, 2005). Proof of delivery is required.
Grantees should retain this documentation for audit purposes. Questions
regarding specific situations should be directed to your Grant Manager.

The Grantee agrees that the CIWMB, the Bureau of State Audits, or their
designated representative(s) shall have the right to review and to copy any
records and supporting documentation pertaining to the performance of this
Agreement. The Grantee agrees to maintain such records for possible audit for

| a minimum of three (3) years after final payment, unless a longer period of

records retention is stipulated, or until completion of any action and resolution of
ali issues which may arise as a result of any litigation, dispute or audit,
whichever is later. The Grantee agrees to allow the designated
representative(s) access to such records during normal business hours and to
allow interviews of any employees who might reasonably have information
related to such records. Further, the Grantee agrees to include a similar right of

the State to audit records and interview staff in any contract or subcontract

related to performance of the Agreement.

[We strongly encourage that you share the “Terms and Conditions” and

- “Procedures and Requirements” with your finance department. Examples of
- audit documentation include but are not limited to expenditure ledger. payrol
register entries, time sheets, personnel expenditure summary form. trave/

expense log. paid warrants, contracts and change orders, invoices andlor

[
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Overhead and
Indirect Costs

canceled checks and copies of any approvals for exceptions to these
- Procedures and Requirements.]

| Overhead and indirect costs can be claimed by Grantees. The following
- guidelines must be used when cltaiming these costs:

.« The tolal cost of overhead and indirect cost charged to the grant shall not

exceed twenty percent (20%) of the grant funds expended. These costs
are expenditures not capable of being assigned and not readily itemized to
a particular project or activity, but considered necessary for the operation of
the organization and the performance of the program. The costs of
operating and maintaining facilities, accounting services, and administrative
salaries are examples of overhead and indirect costs. All overhead and
indirect costs charged to the grant must be associated with grant activities
as shown in the approved budgeted Expenditure itemization Summary. If
you are uncertain whether a given cost is considered an
overhead/indirect cost by the CIWMB, contact your Grant Manager.

Direct costs charged directly to the grant shall not be included in the
overhead/indirect cost formula.

Supervision perfarmed by Managers and Supervisors can be included in the
overhead/indirect cost formula; and therefore, will not be a direct charge to
the grant. On the other hand, if a Manager or Supervisor performs an
activity that is directly related to the execution of the grant (not supervision),
costs associated with this activity may be included as a direct charge. Any
such activity must be clearly supported by appropriate documentation and
shall not be ¢charged to the grant as overhead or indirect cost.

The Grantees must maintain organized and accurate records that follow
generally accepted accounting principles and leave an audit trail. The
Grantee must provide access to all documents related to the grant program
and fiscal operation of the grant program as deemed necessary by the
CIWMB. The Grantees must have on file an internally approved Cost
Aliocation Plan which specifically documents how the cost amount was
established and how it is supported by formal accounting records to
substantiate the charges. The Cost Allocation Plan must be approved by an
appropriate Supervisor/Manager in your agency. The Cost Allocation Plan
must identify program elements included in the overhead/indirect cost
calculation. See the sample “Cost Allocation Plan” calculation belov;
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Exceptions

Total department indirect cost divided by total department direct cost

base equals indirect cost rate.

. Exceptions to the provisions of these Procedures and Reguirements may pe

. considered on a case-by-case basis. These requests must be submitted in

L writing and approved in writing by your Grant Manager, The Granteeis

' responsible for retaining documentation of any exceptions to these Procedureg,
- and Requirements for audit purposes.
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| Exhibit A IR 1
CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD LILHED &E@o@fkoﬂ%mh&b !
APPLICATION COVER SHEET P
RART ZOMITISTRATION UNIT

— G
Applicant: Sports Car Club of America, SF Region Federal LD g, 00 A gl B

Department or Agency:

Street Address: 5550 Highway 162  Willows, CA 95988

Mailing Address (if different from street address)  pn Box 966 Willows, CA 95988

City & Zip Code: County: Glenn

Regional Participants (if applicable):

Primary Contact (Name & Title): Terry Taylor, Manager

| Fhone: 530-934-5588 Fax:  530-934-7275

Email Address: TTaylor@Thunderhill.com

Program Director (Name & Title): David Vodden, CEO

Phone: s34_934_5588 _ Fax: 530-934-7275

Email Address: DVodden@Glenn-~co.kl2.ca.us

Assembly District(s): v, 4 oy g throughout California. Home office in District 2.

Senate DISric(s):  yarjigus throughout California. Home office in District 4.

e —

| energy environment of motor sports o promiots, Bulicate, afid reward oil‘and filter recycling efforis through comprehensive

Bricf Description of Project (3-5 Sentences): Statewide implementation of the “Race 10 Recycle Ol promotional series at
racetracks throughout Calitornia. Series will include an “Oil Recycling Champicns” program to take advantage of the high-

social marketing techniques. Incentives included for re-refined oil use and ol filter recycling.

Total Grant Request: § 289,396.55

Certification:

Certification: | declare, under penzlty of perjury, under the laws of the State of Catifornia, that ali information submitted for the California Integrated

Waste Management Board’s consideration for allocation of grant- e ATiE R d accufate to the best of my knowledge.
- T Date: 7 2/ 13/ 0.

Signaturc of person as authorized in the resolutions:

g ' .
Type or print name and title: DAV‘N) B. Va0 CEO

m ﬂ Applicant certifies that if awarded a grant it shall in the performance of the Grant Agreement conduct its programs,
policies, and activities that substantially affect human health or the environment in a2 manner that ensures the fair treatment of
people of all races, cultures, and income levels, including minority populations and low-income populations of the State.
(Please check the box and initial.)
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CIWMB USED OIL NON-PROFIT GRANT PROPOSAL (Fifth Cycle)
SCCA: 2003-2005 “OIL RECYCLING CHAMPIONS”
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) SCEA Sposts Car Club of America San Francisco Region

RESOLUTION

WHEREAS, the people of the State of California have enacted the California Used Oil
Recycling Enhancement Act that provides funds to nonprofit organizations for
establishing and maintaining used oil collection projects that encourage recycling or
appropriate management of used oil; and

WHEREAS, the California Integrated Waste Management Board has been delegated the
. responsibility for the administration of the program within the state, setting up necessary
procedures governing the application by nonprofit organizations under the program; and

NOW, THEREFORE, BE IT RESOLVED that the Board of Directors authorizes the
submittal of an application to the California Integrated Waste Management Board fora
2003/05 Used Oil Nonprofit Grant. The Regional Executive of the San Francisco Region
SCCA or his/her designee is hereby authorized and empowered to execute in the name of
the San Francisco Region SCCA all necessary applications, agreements, amendments and
other documentation necessary to secure grant funds and to implement and carry out the
purposes specified in the grant application.

The foregoing resolution was passed by the Board of Directors this 16th day of
December, 2002. ‘

Date /Z" /-5'/:" /2 —

S

i . . .
(Name and Titlesat individual authorized to sign)

SCCA Sporis Car Club of Zmerica P.0O Box 966, Wiffows, CA 95988-0966
| (530) 9344455 F oy, (530) 934-7275 Web page: wuwnw sfr=ccaorg Location: Huny 162, Wilfows, £
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Li/1872002 08:29 FAX 513 263 3738 TE/GE CINTI Lo02-003

Internal Revenue Service Department of the Treasury

P. O. Box 2508
Cincinnati, OH 45201

Date: December 17, 2002 Person to Contact:
Ms. Dalton 31-07425 ‘
Customer Service Representative
San Francisco Region Sports Car Club of  Toll Free Telephone Number:

America Inc 8:00 a.m. to 6:30 p.m. EST
PO Box 966 ‘ B/77-829-5500
Willows, CA 95988-0966 Fax Number:

513.263-3756
Federal ldentification Number:
84-1326539

Dear Sir;
This leter is in response to your request for affirmation of 'your organization's exempt status.

In September 1986 we issued a determination letter that'recognized your arganization as
exempt from federal income tax under section 501(c)(4) of the Internal Revenue Code. That
letter is still in effect.

All exermpt crganizations (unless specifically excluded) are liable for taxes under the Federal
Insurance Contributions Act (social security taxes) on remuneration of $100 or more paid to
each employee during a calendar year. Your organization is also liable for tax under the
Federal Unemployment Tax Act for each employee to whom it pays $50 or more during a
calendar quarter if, during the current or preceding calendar year, the organization had cne or
more employees at any time in each of 20 calendar weeks or it paid wages of $1,500 or more
in any calendar quarier,

I your organization's character, method of operation, or purposes change, please let us know
so'we can consider the effect of the change on the organization's exempt status. Also, your
organization should inform us of all changes in its name or address.

Your organization is required to file Form 990, Return of Organization Exempt from Income
Tax, if its gross receipts each year are normally more than $25,000. If a return is required, it
must be filed by the 15th day of the fifth month after the end of the organization’s annual
accounting period. The law imposes a penalty of $20 a day, up to a maximum of $10,000,
when a return is filed late, unless there is reasonable cause for the delay.

Because your organization is not one described in section 170(c) of the Code, donors may not
deduct contributions made to it. You sheuld advise your organization's contributors to that
effect.

Your organization is not'required to file federal income tax returns unless it is subject to the tax
on unrelated business income under section 511 of the Internal Revenue Code. If your
organization is subject o this tax, it must file an income tax return on Form 990-T, Exempt
Organization Business Income Tax Return. In this letter we are not determining whether any
of your organization's aclivities are unrelated trade or business as defined in Code section
513, ‘ '
2

2Nl
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.2.

San Francisco Region Sports Car Club of America Ine
84-1326539

The law requires you to make your organization’s annual return avaitable for public inspection
without charge for three years after the due date of the return. If your organization had a copy
of its application for recognition of exemption on July 15, 1987, it is also required to make
available for pubiic inspection a copy of the exemption application, any supporting documents
and the exemption letter to any individual who requests such documents in person or in
writing. You can charge only a reasonable fee for reproduction and actual postage costs for
the copied materials. The law does not require you to provide copies of public inspection
documents that are widely available, such as by posting them on the Internet (World Wide
Web). You may be liable for a penalty of $20 a day for each day you do not make these
documents available for public inspection (up to a maximum of $10,000 in the case of an
annual return). :

As this letter could help resolve any questions about your organization’s exempt status, you
should keep it with your organization's permanent records.

If you have any questicns, please 'cali us at the telephone number shown in the heading of this
letter. .

This letter affirms the exempt status of your organization.,
Sincerely,
7
- =

John E. Ricketts, Director, TE/GE
Customer Account Services

206



DEC-17-2002 1006 Fro 316 845 5791 F.oz
Y i) FRANCHISE TAX BOA

N .J" PO BOX 842857
—-‘1’.'?,/ SACRAMENTO, CA 04257-0540 In Reply Refer To:  728:sw
. Date 1 12117102
ENTITY STATUS
l ‘ Note: This letter does not
SAN FRANCISCO REGION, SPORTS CAR CLUB reflect the entity’s status
OF AMERICA, INC, with any other agency.
PO BX 965 )

WILLOWS, CA 95988-0966

Entity Name  : SAN FRANCISCO REGION, SPORTS CAR CLUB OF AMERICA, INC.

Entily Number : 0273225

1. The above entity is in good standing with this agency.
2. The above entity is currently. exempt from tax under Revenue and Taxation Code Section 23701f.

3. Ourrecords indicate the above entity is not incorporated, qualified, organized, cor registered through the
Secretary of State to transact business in California.

The above entity was incorporated, qualified, erganized, or registered through the Secretary of State
on ' ’

5. The above entity has an-unpaid fiability of § for account period(s) ending

0D 0 O 0ORKX
~

6. Ourrecords do not show that the above entity filed returns for account period(s) ending

The above entity was exernpt effective 04/15/53 .

M X
=~

8. The above enlity's current address on record with this agency is:

P.C. BOX 966
WILLOWS, CA 95988-0966

O 9. Wa do not have current information about the above entity.

Comments:

ASSISTANCE
Telephone assistance {s available year-round from 7 a.m. until 8 p.m. Monday through Friday. From January through Juns, assistance
is zlso available from 8 a.m. until 5 p.m. on Saturdays. We may modify these hours without notice to meet operational needs.

From within the United Statas, call e (800) 852-5711
From outside the United States, call (not toll—frge) ............. (916) B45-6500

Wabsite at: www.ftb.ca.gov

Assistance for person with dlsabillties: We cornply with the Americans with Disabilities Act. Persons with hearing or speech

impairments please call TTY/TDD (800) 822-6268.
4

FTB 2534 (REY 09-200%) ’ ! { ) 7
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CVWAMB 669 ¢

Grant Name and Cycle
Date Submitted December 20, 2002

New 10/02)

—GENERAL CHECKLIST OF BUSINESS PERMITS. LICENSES AND FILINGS®

Agency Name ——Sports Car (ub of America

Used 04l Non-Profit

Grant———

S5th Cycle

Date Updated

PLEASE CHECK THE APPROPRIATE BOX FOR EACH PERMIT/LICENSE/FILING (DO NOT attach or
inciude copies of the permits/licenses/filings. KEEP all permits/licenses/filings available in grant file for

audit.)
i Applicant/Grantee has this current valid Permit/License/Filing |
Applicant/Grantee will obtain and/or modify this Permit/License/Filing
This Permit/License/Filing is not applicable for the business or
the proposed project. Insert “N/A” in each applicable green box.

N/A LOCAL GENERAL BUSINESS REGULATOR OR ISSUER
n /g Land Use Permit/Zoning Clearance/Conditional Use Permit . City or County if unincorporated area
n / al Buillding Construction Permit City or County

¥ Business License (not required for unincorporated county areas) | City
n / a| Fictitious Business Name Filing County

Permit By Rule (PBR)} for Permanent HHW Facilities or City, County or Cal/EPA-DTSC
n/ a| Temporary Collection Events .
n/al ABOP Notification CUPA or Cal/EPA-DTSC
n / ol Waste Tire Facilities Permit Cal/EPA - CIWMB
n / a] Waste and Used Tire Hauler Registration Cal/BPA - CIWMB
n / z| Hazardous Waste Haulers Permit Cal/EPA - DTSC
n / z| Waste Hauvler Permit _ City or County
STATE PERMITS AND FILINGS

n/ al Solid Waste Facilities Permit Cal/EPA — CIWMB
n/ al State EPA Identification Number Cal/EPA — DTSC
n / al Industrial Activities Storm Water General Permit Cal/EPA — WRCB
n / a| Waste Discharge Requirements Cal/EPA — WRCB

X Corporate, Company or Partnership Filings Ca. Secretary of State
n / aj Authority to Construct/Permit to Operate Air Quality Management District

y Non-Profit Organization 501 (C) (3) Secretary of State
n / a| Prop. 65 Safe Drinking Water & Toxic Enforcement Act State Health & Safety Code 25249.10

' FEDERAL PERMITS AND FILINGS
n/al US EPA Identification Number US EPA -
n/ al US EPA — NPDES and/or NSR Permits US EPA
OTHER PERMITS
o Ul bt sonotintended wr be all-snelusive. Civant applicant may anach addinonal informanon for other eninead
s Hepnees g not histed above.
NOTES:

State of California

CTWMB 669 (New 10/02)

California Integrated Waste Managemcnt%ﬂ

gﬁlon

GENERAL CHECKLIST OF BUSINESS PERMITS. LICENSES AND FILINGS™
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PRIVATE ENTITY CERTIFICATION: [ declare under penalty of perjury under the laws of the State of

/ California that the proposed grantee: 1) is in good standing and qualified to do business in the State; and 2) has or will
7 { comply with all applicable state, federal, and local laws, ordinances, regulations, license and permit requirements
necessary for the proper performance of this grant; and 3) where compliance has not been met, [ have attached a letter
describing what has been done to achieve full compliance.

PUBLIC ENTITY CERTIFICATION: I declare under penalty of perjury under the laws of the State of California
./ | that the proposed grantee: 1) has or will comply with all applicable state, federal, and local laws, ordinances,
‘regulations, license and permit requirements necessary for the proper performance of this grant; and 2) where

| compliance has not been met, have attached a letter describing what has been done to achieve full compliance.

Willows, CA December 18, 2002
Executed at ) on

City and State Date .

David Vodden, CEO, Sports Car Club of America

Grant Applicant / Authorized Signatery Name and Title (print)

Note: Falsification under penaity of perjury may resait in criminal and civil penalties. In addition, pursuant to the
terms of the grant agreement, any misrepresentations in the above certification shall constitute a breach of contract
that could result in non-payment of grant funds to the grantee; reimbursement by the grantee of fands previously
psid; termination of the grant; and/or placing the grantee on the Board’s Unreliable Contractors List.

Page 2 of 2



PROPOSAL NARRATIVE

SECTION 1: NEED

Racecar drivers are the stars of the fastest growing spectator sport in the country.
Millions of dedicated followers flock to racetracks around the country to see them cut
corners. beat the clock and burn rubber. Drivers are on the covers of cereal boxes, soda cans,
and magazines. So it’s no surprise they have an unbelievable influence on their fans. More
than 65,000 people have joined The Sports Car Club of America (SCCA) to participate in
races just like their idots. The SCCA has 109 regional chapters, and more than 5,500
.members in the San Francisco Region alone. Not surprisingly, surveys indicate about 75%
of these car enthusiasts change their own motor oil at the racetrack and at home. Yet there is
only one comprehensive program that provides them with a used oil recycling message. That
program, SCCA’s “Race to Recycle Oil,” is the product of a California Integrated Waste
Management Board (CIWMB) grant that ends this year. But there is still a need, and a
responsibility to continue and fulfill the mission of the program.

Motor sports, uniike any other past-time, includes millions of participants, hands-on
people, and spectators who are readily influenced and capable of learning to recycle oil and
oil filters properly. Racing fans have many opportunities to improperly dispose of their used
motor oil — and many do. Changing improper behaviors into proper behaviors is critical to
the CIWMB mission and the SCCA is both dedicated and inspired to promote responsible
action. There is a need to ensure these people learn proper oil recycling methods and
continue to practice those methods. It's also critical that more of them learn of opportunities
to use of re-fined oil in their vehicles. The SCCA recognizes the need to harness the star
power of racing champions to spread these messages. SCCA road racing includes the largest
number of production-based vehicles in motor sports. Consequently, the club recognizes it
has a unique responsibility with the CTWMB to promote oil recycling efforts.

Thanks to previous SCCA programs, hundreds of thousands of spectators and
participants of racecar events recycle of their oil, oil filters, and oil cleaning rags properly.
But as the club has consistently seen, there is a large segment of this population that does not
properly recycle used motor oil and oil products. This segment consists of first time fans,
new racers, and the millions of people in other parts of California who have just not heard the
message. They simply need to be educated and motivated to take action via a program that
~ has the efficiency and successful strategy to deliver the message. They also need the '
available services. Right now only a few California racetracks have recycling centers — none
have oil filter drop-off sites. The SCCA will work to provide all of those services with the
new “Oil Recycling Champions” program.

SECTION 2: GOALS AND OBJECTIVES

The SCCA proposes to develop, implement and evaluate a new campaign entitled
“0il Recycling Champions.” The number one objective of this campaign is to increase the
amount of used oil recycled in California. The SCCA has the perfect “vehicle” to reach a
large, key target audience in the state — motor sports enthusiasts. The members of the SCCA

MO
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are role models for this target group. The prevailing attitude is: “If these guys are doing it, it
must be the right thing to do.”

As the producers of “Race to Recycle Oil,” we not only want to proceed with the
essence of our program, we want to take our outreach efforts to a higher level. “Oil Recycling
Champions” is a much needed comprehensive program which will use drivers’ star power and
" the high energy environment of motor sports to promote, educate, and reward oil and oil flltcr
recycling efforts among racing fans in California.

“Qil Recycling Champions™ will build off of its highly successful and award winning
predecessor with some key changes, and one major difference. For the first time, the
outreach efforts will expand statewide. The proposed project will reach a target population
that includes men, women, families, and youth. The target age ranges from teenage youth —
sixteen years of age — who are beginning to drive and learn about car mechanics (see
enclosed article), to mature adults, and the “over fifty” population. The demographics of
these people vary with divergent affluence, rural and urban residences and educational
backgrounds. The two characteristics these millions of people have in common is their love
for auto racing and their partictpation in motor sports of the SCCA. This targeted population
is intensely loyal to the racing circuit and can be greatly influenced by messages received
from professional representatives of their sport. SCCA educational messages make a huge
impact when delivered by champion racers at the tracks, in SCCA newspapers, magazines,
and collateral materials.

The “Oil Recycling Champions” program will provide essential recycling education
and instructions for those people. It will also provide constant enforcement of the recycling
message. The two-step strategy is the best method to promote positive behavior changes
among the target audience and those they influence.

Consistent and increased exposure of the “Qil Recycling Champions™ message
through this convincing racing medium, where the audience’s attention is thoroughly
approachable, will also expand the oil recycling efforts made by cities and counties. The
spectators who attend the racing events, read the SCCA magazines and newspapers, will take
the message home to their respective communities — which are all across California.

Working together with cities and counties on these measures will only increase the
exposure of these critical messages. Plus, the SCCA is determined to increase its
involvement with local cities and counties that immediately surround the racetracks. A major
attraction of the “Qil Recycling Champions” program is that it can draw from the success of '
its predecessor. The influence of the “Race to Recycle Oil” program has already resulted in
participation by many cities. Now the SCCA feels a need to reach out to more local
governments who might not be aware of the benefits of sports marketing. By combining
regional programs and messages the SCCA believes it can prevent message duplication and
competition and increase the magnitude of oil recycling efforts. These grass-roots efforts
will utilize the tenants of social marketing to deliver localized messages to communities

across California.
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At the end of the grant term, the “Oil Recycling Champions™ program will have
expanded on one of the CIWMB’s most talked about oil recycling programs. The SCCA will
carefully evaluate its accomplishments and undoubtedly, find the program to be a success —
one attributed to hundreds of trained, highly qualified SCCA volunteers. “Oil Recycling
Champions” will serve as a model campaign for future oil recycling programs across the U.S.
And finally, perhaps the best feature of the “Oil Recycling Champions” program is that it is
fluid. As new opportunities arise, the SCCA will integrate them into the program to optimize
its value and effectiveness. '

'SECTION 3: WORK PLAN

The Sports Car Club of America (SCCA) is proposing a Title Rights Sponsorship of
the 2003-2005 SCCA Championship Road Regional Racing Series. The Series will be
appropriately named, “Oil Recycling Champions,” and the title as well as the CTWMB
recycling message will appear on all event materials. The SCCA’s membership of racecar
enthusiasts is diverse and a perfect target to spread the oil recycling message. Likewise, the
. proposed “Oil Recycling Champions” program is the best campaign for this unique circuit
event,

Previous SCCA/CIWMB racing events which incorporated recycling promotions
have become incredibly popular. The new “Oil Recycling Champions” campaign will build
on that popularity to influence new target areas. As we have learned from previous
SCCA/CTWMB events, there are still plenty of opportunities to educate racing fans. The
high-energy races generate excitement among the participants in the unique community.

Observing the racecar drivers, mechanics, volunteers, and pit crews with oil on their
hands provides a unique window of opportunity to promote proper used oil recycling. This
project will send a strong and positive message at the event. Then, afterwards, the message
will continue to make an impact with secondary impressions. The opportunities to provide
this much needed education are endless. The “do-it-yourselfers” and other members of the
public will want to use re-refined oil and learn how to properly recycle their used oil and oil
filters.

The education process for the “Oil Recycling Champions” will even go beyond the
racetrack. Fans will take information home where they can influence an even greater number
of people. In addition, “Oil Recycling Champions” has the potential of garnering statewide
attention — as it has in the past. Because the motor sports community is so popular and close-
knit, the local, statewide, and even national media will notice the creative and unique
approach to this oil recycling program.

Oil Recycling Pledge Forms
Oil recycling pledge forms will be available at all “Qil Recycling Champions” races,
recycling centers and SCCA events. When people receive the forms, they will be asked for

their e-mail address. Once they sign their name, they enter into a self-binding contract to
recycle oil and oil filters as well as to use re-refined oil when possible. Fulfillment of a

L2



pledge relies on the trust system, but the promise brings great rewards from SCCA. (See
Other Off-site Promotions below.) It also provides the “0Oil Recycling Champions” program
with an excellent outreach indicator. By tracking the number of pledges, the SCCA can
determine which areas of the state have more energized recyclers — and which areas have
fewer. As with all social marketing efforts, executed pledge forms establish personal
commitment to positive behavior, which is critical to the success of SCCA’s oil and oil filter
recycling program

Local Community Outreach

-The SCCA has had much success in working on similar oil related projects with
numerous local communities. The City of Woodland, for example, utilized banners from one
program for their Hot August Nights display. Solano County and Napa County benefited by
- co-op material distribution. Various racing venues have gained statewide exposure because
of event presentations and articles submitted to various newsletters and magazines on behalf
of the SCCA’s efforts. Through this new program, SCCA will recruit new communities so
they too can reap positive benefits.

Local communities and private agencies will be encouraged to team up with the “Oil
Recycling Champions” and display their promotional materials at high energy sporting
events such as NASCAR, CART, ALMS, and other special motor racing activities. The
“Champions” and those agencies that participate will help operate a special SCCA booth
which will enable them to meet the public, address issues about recycling, and enjoy the day.
It is both a reward for hard working officials and volunteers in the recycling programs as well
as another opportunity to deliver the recycling message through the sports community.

In addition to official “Oil Recycling Champions™ races, the SCCA will include
special selected events in the marketing program. The “Champions” will appear at select car
shows including the prestigious San Francisco International Auto Show, the Hot April Nights
car show in Redding, The Glenn County Car Show in Willows, Sacramento’s Autorama, and
various other import and American auto shows throughout California. At the events, the
“Champions” will encourage the public to sign an oil recycling pledge form. The racers will.
participate in a minimum of three shows in 2003, four shows in 2004 and three shows in
2005. A special effort will be made to target the very popular Asian youth movement
through the import car shows and high performance driving clinics at Thunderhill Park and
Drift Competition. (SCCA market analysis shows the Asian target audience is particularly
interested in and associated with the driving clinics.)

Through recent programs, the SCCA has learned about an incredible amount of
untapped excitement and networking opportunities for used oil recycling. But there is still a
need for more exposure and outreach to those communities who have not been able to join in
the sports marketing phenomenon. We will to increase community exposure and
consequently, increase the richness of existing oil recycling programs.
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Special Events Package

The SCCA has designed a special package of events and programs for the “Oil
‘Recycling Champions” campaign. Because the campaign is public service in nature, and
because the message appropriately suits this particular group (i.e. the SCCA membership and
spectators), we are ableé to combine a promotion package not available to regular sponsors.

By sponsoring the 2003-2005 SCCA Champlonshlp Road Racing Series, the CIWMB
will be provided with 56 “Oil Recycling Champions” events during the two-year grant cycle.
These events will be held at world-renowned racetracks including Laguna Seca and Infineon
(formerly Sears Point). The race events are as follows:

. Infineon Raceway (Formerly Sears Point, Sonoma County) (14 races)
. - Laguna Seca Raceway (Salinas, Monterey County) (18 races)

. Thunderhill Park (Willows, Glenn County) (12 races) .

. Buttonwillow Raceway (Bakersfield, Kern County) (4 races)

. Willow Springs Raceway (near Rosamond, Kern County) (4 races)

. California Speedway (Fontana, San Bernadino County) (4 races)

The SCCA races garner participants from all over California, and attendance ranges from
about 3,000 per event at Thunderhill, up to 11,000 per event at Infineon (Sears Point.) Each
racing event will be held as a sponsorship series entitled “Qil Recycling Champions.” While
the new program will be able to build off of the success of the “Race to Recycle Qil”
program, we plan to include a statewide outreach for the first time with “Oil Recycling
Champions.” As always, it will offer opportumtles for CTWMB collaboration at many
different venues.

Becoming a “Champion”

The “Oil Recycling Champions” program will involve attaching the recycling and
marketing efforts to a series of races and other venues that bring maximum attention to the
recycling of oil and oil filters as well as the use of re-refined oils. The races will occur
throughout California at premier racing venues. They will feature participants from the
previous SCCA campaign as well as many new participants., Drivers participating in these
races will be awarded points based on the following:

. Finishing order in the race events

. Use of re-refined otls in their race vehicles o

* Participation in one or more special events (i.e.: car shows, community fairs, or other
approved activities supporting the “Oil Recycling Champions™)

. Number of pledges garnered from used oil and re-refined oil pledge forms

11
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Celebrating a “Champion”

At the end of each racing season, the top point earners (*“Oil Recycling Champions™)
will be identified and honored at a banquet in the Bay Area. The media will be invited to
attend and admission will be free to anyone who signs a pledge to recycle used motor oil.
There will be at least two of these huge end-of-the-year events as part of the program in
2003, 2004, and 2005. At each of the banquets, the SCCA will provide the “Champions”
with a plaque which will include a used oil recycling message and the CIWMB logo.

Modifications will be made as necessary to improve the impact and effectiveness of
the program. ' -

Sponsorship of SCCA’s Year-End Banquets for 2003 and 2004

. Banners displayed in ballroom

. Banners used as back-drop at award winners photo shoot

. Promotional material distribution

. CIWMB guests invited to ceremonies

. Announcements/presentations of the “Oil Recycling Champions”
. Print editorial/Advertising/The Wheel

Racetrack Reéycling Centers

Before anyone becomes an “QOil Recycling Champion,” they have to prove they
recycle oil and oil filters.. Before the SCCA began its used oil recycling program, there was
oniy one California racetrack that had an on-site recycling center. Now, there are several,
including: Thunderhill Park, Sears Point, and Laguna Seca Raceways. The Thunderhill Park
recycling facility, for example, was established through the Glenn County Public Works
Department. It is open to the public Monday through Friday with special hours on the
weekend. Sears Point and Laguna Seca Raceways also have certified oil collection sites (see
enclosed photo). These facilities are made available to the public on race days when they
SpONsOr race events.

Because it has been so successful in encouraging new on-site recycling centers at race
tracks, the SCCA will continue its mission to promote additional centers at locations that do
not currently have the facilities. But besides supporting oil recycling centers, the SCCA will
make a commitment to establish new oil filter collection centers at the tracks. These centers
will be connected with the oil recycling facilities and in addition to providing information,
they will give many racing fans their first opportunity to recycle filters — another goal of the
CIWMB. People will be able to easily drop off an oil filter at the designated locations and
receive an incentive in return. The incentives will encourage participation and “do-it-
yourselfers” from the community will be drawn to the new convenience of the recycling
effort.
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Promotional Materials

The SCCA recognizes that its “Race to Recycle Oil” campaign has garnered much
attention and respect over recent years, In order to harness the success of that program, we
plan to continue to use existing “Race to Recycle Oil” promotional materials. But in an
effort to prevent the oil recycling message from becoming “stale” at race tracks, the SCCA
will also develop a brand new, eye catching “Oil Recycling Champions” logo for new
materials.

The CTWMB and new “Oil Recycling Champions” logo will appear on:

. Pace car (“Wrapped” completely with a used oil and oil filter recycling message to
appear at races across the state)

. Schedules, flyers, and brochures produced for the events

. Banners at all the raceways during events (see enclosed photos)

. Bumper stickers on all competing race cars (see enclosed photos)

. Patches for drivers, mechanics, and other participants’ uniforms (see enclosed photos)

. Decals/bumper stickers on all SCCA support vehicles

. SCCA press materials (to be handed out during media interviews before and after all
events)

. All event T-shirts

. Point-of-sale materials _

. SCCA’s award winning newspaper The Wheel and SporstsCar (See enclosed photos)

. All printed materials (i.e.: pledge forms, surveys, billing inserts, etc.)

" Banners, bumper stickers displayed at ceremonies
. All incentive materials (i.e.: oil rags and drainer containers)

The Following On-site Efforts Will Be Undertaken:

. “0il Recycling Champions” display booth/tent created for use at racing events with
promotional materials and recycling pledge forms (see enclosed photos).
. One-on-one interaction with racers and spectators at the “Oil Recycling Champions”

display (the volunteers will energize and educate people about oil and oil filter
recycling as well as the use of re-refined oil).

. Booth distribution of State and/or local educational materials regarding oil recycling.
. Booth distribution of oil recycling promotional incentives.
. Public address announcements for the following:

1. Explain the program and distribution of points;
2. Endorse all racers using re-refined oil;
3. Promote on-site recycling centers and define recycling objectives,
. Obtain re-refined oil from 76 Lubricants and have a quantity available for racers to
use.
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VIP Hosting During Race Events

CIWMB personnel, other state and local s_taff, as well as VIPs will be invited to
attend racing events. Those who attend will be given access to a special hospitality area and
receive an elite tour highlighting the event’s recycling outreach efforts.

Inclusion of “Qil Recycling Champions” Message on Apparel

Excluswe T-shirts and hats will be produced with the “Qil Recyclmg Champions”
logo. They will be available at all related events.

Other Off-Site Promotions

. The SCCA will provide updates on all promotional activity on its web site.
(www sfrscca.org, click on “Oil Recycling Champions”) _

. Those who sign oil recycling pledges will be recognized on the SCCA website as well
as in The Wheel. _

. In order for SCCA members to validate their membership, the SCCA will require

they complete an oil/filter recycling survey and obtain recycling pledges from at least
ten (10) people. (The pledge forms and survey will be mailed directly to members, as
well as made available at the race events.)

. - There will be point-of-sale material promotion with select retail sites (i.e.: “QOil
Recycling Champions” posters at auto retail store).
. Racers who collect enough recycling pledges will be entered into a drawing. The

winners of the drawing will receive free admission to a banquet, SCCA membership
discounts, or free re-refined oil.

Publicity

The Wheel is a SCCA produced newspaper with a readership of about 8,000 people.
In addition to direct mail distribution, The Wheel is also available in various coffee houses,
bookstores, and libraries across Northern and Central California. The Wheel garnered its
own attention in March 2000, when it won first place in a national competition for the Jumbo
Region Newsletter Competition.

Below are examples of how The Wheel and other publications will promote the “Oil
Recycling Champions™:

. Regular features on used oil recycling in The Wheel. Examples may include:
1. A race car driver who changed his/her behavior and now properly recycles
oil, even at home;
2. Someone who was greatly influenced by what they saw at the race track
and embraced the positive recycling behavior in their own life;
3. A participant who now uses re-refined oil.
. Feature stories in SCCA’s SportsCar Magazine using similar topics as listed above.
(see enclosed photo)
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. Editorials/features in (print and broadcast) media that cover SCCA events (i.e. The
San Francisco Chronicle).

¢ A series of display advertisements (16 minimum) in bi-monthly issues of The Wheel.
Ads will be half-page in size and include a message about recycling oil, recycling
pledge forms, surveys, promotions for recycling incentives at racetracks, as well as
other up-to-date information about the program.

. Ads in The Wheel and SportsCar Magazine that offer a drawing for those who
complete the “Oil Recycling Champions” pledge and send it to SCCA’s office.
. The SCCA will also provide inserts with its annual ballot mailings.

As part of the campaign, the “Champions” will explain the benefits of recycling used
011 as well as explain the reward system in place by placing ads in statewide tabloids.
Program organizers will also draft at least one major press release each year to promote the
unique nature of this motor sports marketing effort. The program will also seek free media
coverage before and after each event on ESPN, Speed Vision, TNT, National Speed Sport
News, as well as other television, radio, and print mediums. This proposed program should
serve the recycling message in a different, more palatable way. The campaign will also seek
to spread its message by participating in community fairs, local programs, and parades as
events arise.

The overall publicity objective will be to get more high-energy motor sports fans
(both individuals and families) committed to recycling oil even when they are away from the
tracks. These people will set an example for all those “outside” the motor sports world. The
positive and encouraging effort will be designed to garner widespread recycling participation.

Statewide Collaboration

Involvement in race events will be organized for the first time on a statewide level.
The SFR/SCCA and CALCLUB of Southern California will collaborate their efforts
organizing a statewide race club event. Thousands of members, racers and spectators will be
exposed to the used oil recycling education that the “Oil Recycling Champions” program
promotes.

Local and Statewide Collaboration

The “0il Recycling Champions” program is determined to collaborate with city and
county jurisdictions to provide a positive influence for their communities. We will work
diligently to answer questions, provide brochures, meet with communities to discuss plans
and provide accessible track areas for local governments to set up booths and conduct
promotions at the race events,

Surveys, questionnaires, pledges, and shared information will be available for all who
want to join in on recycling used oil and used oil filters as well as using re-refined oil. We
will conduct conference calls, administer contact information, and provide mailings to local
government to encourage their participation.
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Staffing

The San Francisco Region SCCA staff (See Section: 6) and its 5,500 members will
complete the work required to make “Oil Recycling Champions” a success.

SECTION 4: EVALUATION

While research may seem tedious and bothersome to some applicants, SCCA and its
subcontractor Ross-Campbell feel that we would be professionally remiss were we not to
provide the CIWMB with follow-up information related to the project. We are dedicated to
the idea that effective outreach efforts are solidly based upon thoughtful program
development. Primary research data will be gathered to determine the effectiveness of all
outreach tasks proposed.

Twice per year, we will conduct progress evaluation reports to determine if “Oil
Recycling Champions™ is performing as designed. The SCCA will chart the number of oil
recycling pledges taken. We will track media coverage, racer participation, establishment of
new recycling centers, and report on cooperative efforts with local governments. Basically,
we will responsibly track the steps being taken to achieve our goal throughout the term of the
grant. '

Once a year, the SCCA will insert a survey in The Wheel. Members will be asked to
fill out the survey and return it to either SCCA offices, or an “Oil Recycling Champions”
event booth. Surveys will include questions about the SCCA’s program, used oil recycling
habits, tips for better ways to reach the public with a used oil recycling message, and
impressions of current used oil outreach. '

Twice during the contract period, the SCCA will mail a detailed recycling survey and
pledge form to all racing members. This survey will be mailed directly with the annual
ballot. This research will be categorized by topics and identify specific information from
different geographic areas and audiences. Once surveys have been returned, we will be in a
position to answer how effective our efforts are/were in delivering the used oil recycling
message. The evaluation will also identify demographics that can be targeted for future
recycling messages by cities and counties once the “Oil Recycling Champions” campaign has
ended.

The SCCA will also prepare annual surveys to be administered to the public at race
events and auto events. These surveys will be available at the “Oil Recycling Champions”
display booth, where participants can receive an incentive for their cooperation. Even though
the on-site surveys will only be tabulated once each year, SCCA will be able to survey every
person who visited the display booth throughout the season. Attendees will be asked to give
their e-mail addresses at the booths and the SCCA will send them an electronic survey for
their completion.

All surveys will attempt to evaluate the effectiveness of the campaign undertaken by
SCCA and Ross-Campbell, Inc. The survey instrument will be uniquely designed to be
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consistent with the communication patterns and sophistication levels of each target group.
The questionnaires will then be tested among 4-6 individuals of each group. After making
appropriate adjustments to the survey instrument it will be distributed via the methods
described above.

In an effort to attain a high response rate, a preprinted return envelope will
accompany the mailed survey instruments. The mailings will also contain specific
instructions on how participants can fax their response, drop it off at a SCCA booth, or log
onto the SCCA website and take an electronic form without ever leaving their home. Upon
receipt of the completed questionnaires, the SCCA will conduct appropriate computer
assisted tabulation and cross tabulation. The tabulations will then be analyzed and reported.
Care will be taken to avoid any biases.

In addition to the series of questionnaires discussed above, we believe there are other
indices which will be vital to consider in determining the effectiveness of the campaign.
These indices include:

. Total number of persons attending events

. Total number of quality impressions garnered by articles/advertisements in
and on TV, publications, and general circulation newspapers articles

. Total number of visitors to the SCCA web page

. Total number of outreach materials created and distributed

. Amount of oil and oil filters recycled at racetracks

During the course of campaign, the SCCA will compile tallies with appropriate
documentation for all of the indices. This information will become part of the final report at
the end of the grant period.

Besides the questionnaires, SCCA will implement an annual electronic focus group
survey with 8-10 SCCA participants. These participants will represent every type of SCCA
member. In these e-forums, participants will have the opportunity to openly discuss the “Oil
Recycling Champions™ program. They will have the opportunity to stretch beyond the
confinements of a predetermined questionnaire. The information gathered in the focus
groups will provide the SCCA with a more qualitative review of the program.

Once all forms of evaluation have been tabulated, a draft evaluation report will be
submitted to the CIWMB for review and approval. It is the SCCA’s goal to complete this
final evaluation well before the grant end date. We expect the evaluation will become part of
the project’s final report, which we will submit to the CIWMB at the end of the grant.
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SECTION 6: EXPERIENCE
SCCA Background |

Founded in 1944 by amateur motorsports enthusiasts, the SCCA today has over
65,000 members. The non-profit organization is thriving as never before, and now sanctions
more than 2,000 amateur and professional motorsports events each year.

One hundred nine regional chapters spread across the U.S. provide true grassroots
participation, and local amateur events at nearby circuits remain the backbone of club
activities.

The individual SCCA regions are brought together into a powerful national club by a
full-time professional staff headquartered in Englewood, Colorado. This National Office
coordinates and administers rules, licensing, insurance, member benefits and the various
SCCA racing series.

Only the San Francisco Region of the SCCA can deliver the world-famous raceways
of Laguna Seca and Infineon (formerly Sears Point) to the program outlined here via their
regional road-racing series. And only the San Francisco Region of the SCCA can give a
visual presence involving NASCAR, CART, INDY Racing, Monterey “Historics” and other
professional motorsports events run at these tracks.

+ The SCCA has worked with the CTIWMB on two previous grants to encourage oil
recycling and the use of re-refined oil. Both programs were award winning successes.

The SCCA and employee staff will handle all planning, staffing and execution of
events and sponsorships. The SCCA employs a staff that includes:

* Program Director — David Vodden
* Program Manager — Terry Taylor
» Finance Manager — Kevin Jenkins
* Administration -- Various

Sub-contractor

SCCA will utilize the services of Ross-Campbell, Inc. of Sacramento to assist with all
publicity, marketing, research, advertising, graphic design, event coordination, copywriting,
and specialty item production. In addition, Ross-Campbell will oversee the grant
administration -- quarterly and final reports, invoicing, and necessary interaction with
CIWMB.

The firm's general knowledge of used oil recycling and waste reduction issues, and
their more specific understanding of the goals and desires of the CIWMB, make Ross-
Campbell qualified to help SCCA with the used oil outreach program. Ross Campbell's
principals and staff are very familiar with the used oil grants awarded by the California
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Integrated Waste Management Board. The firm understands the purpose and intent of the
grants, and is confident that it can successfully integrate the goals of the CIWMB with the
desires and needs of SCCA. Ross-Campbell enjoys a successful four-year relanonshxp with
the SCCA.

The key challenge in developing an effective used oil recycling public awareness /
education program is to drive and sustain interest, commitment, and positive behavior.
Everyone "agrees" that we need to protect the environment and "do our part," but not enough
people take personal responsibility to make it happen. Ross Campbell’s challenge is to create
messages and grass-root efforts that the members and spectators will respond to and as a
result, take action to meet the objectives of the CIWMB and SCCA.

Ross-Campbell, Inc. takes great pride in the contributions they’ve made to the
successful implementation of many public awareness campaigns for non-profits, cities,
counties and joint powers authorities (JPA’s) across California. The firm has worked
continually over the past decade to help local government agencies reduce the amount of
solid and hazardous wastes taken to their local landfills. The firm has received compliments
from many individuals and organizations for the work undertaken on behalf of their clients.
But none of the kudos -- whether in the form of awards from professional peers or letters
from elected officials -- are as rewarding as the knowledge that the methods are working.

The firm’s client’s include: the California Integrated Waste Management Board, the
Cities of Fremont and Sacramento, the Counties of Orange, Placer and Sacramento, Ecology
Action and many others.

The Ross—Campbcll staff includes:

* Principals — Ted Ross, Shawn Campbell

* Senior Staff — Ross Blackstone, Joyce Mitchell
* Art Director — Danny Rentchler

* Graphic Design ~ John Buhman

* Administrative -- Various

SECTION 7: EVIDENCE OF A RECYCLED-CONTENT PURCHASING
POLICY OR DIRECTIVE

Refer to our recycling and re-refined oil usage policy in the appendix. This policy is
updated on a rcgular basis.

SECTION 8: USE SOCIAL MARKETING TECHNIQUES

_ The “Oil Recycling Champions” booths that will be set up at racing and other auto
events play a critical role in the program’s social marketing strategy. This is where fans will
come to receive information about the SCCA used oil and oil filter recycling message.
Another major draw will be the opportunity for fans to speak with their favonte racers at the
booth. (Fans will also have this opportunity at the end-of-the-year banquet.) Besides
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fearning about their racing secrets, they will also learn about what the racers do off the track.
The “stars” as well as other city and county representatives will encourage the fans to recycle
oil and oil filters as well as to use re-refined o0il. The fans will because they’ve seen how the
racer’s actions have made him/her a champion.

As the fans are encouraged to recycle their oil and oil filters, they will be asked to
sign a pledge binding them to their decision. They will receive even more motivation to sign
the pledge because they will see the names of other pledges listed on the SCCA website and
in The Wheel. As with most social marketing efforts, signing a pledge is a pivotal step. In

essence, the fans are volunteering to make a commitment in which they will change their
~ behavior for the benefit of society.

One additional benefit of the pledge forms will be the gathering of e-mail addresses.
The SCCA will use these for follow-up to all persons signing the pledge forms.

. Fans will also hear the message to recycle oil and oil filters from announcements
made during the races. When new racing fans observe racers.and other fans recycle oil and
oil filters, they will want to repeat the behavior as part of the sport’s routine. They will want
to wear the T-shirts that proudly describe them as an oil recycler. Fans will not only recycle
at the tracks; they will begin to recycle at home and their friends and families will repeat the
trendy recycling behavior.

The “Oil Recycling Champions” program will also incorporate social marketing
strategy when it sends its “Champions™ to community events such as car shows throughout-
California. At these events, the “Champions” will have the opportunity to seek recycling
pledges from members of the public who have never even been to a racetrack.

The actual “Champions” will be the target of social marketing as well. They will want to
participate in the “Qil Recycling Champions” program because by obtaining enough
recycling pledges, they will receive free admission to a banquet, SCCA membership
discounts, or free re-refined oil.

SECTION 9: TARGETS UNDERSERVED POPULATION -

The SCCA has provided major support for the establishment of recycling centers at
racetracks across the state. When we began our oil recycling campaign with the CIWMB,
there was only one raceway with a recycling center. Still, there are dozens of tracks that do
not have centers where fans and racers can recycle their oil and oil filters. The populations at
these sites are not being served as they should. They do not have the convenience of
recycling oil. The “Oil Recycling Champions” program is committed to working with local
communities to establish more centers. ‘

Besides oil recycling centers, the SCCA is committed to establishing oil filter drop-
off sites. Currently there are no such locations at any California racetrack. The population
served by the SCCA inherently uses oil filters, but its need for such a facility has been
completely ignored. Consequently, the improper disposal of oil filters at racetracks is
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crippling a key used oil recycling effort. The SCCA plans to rectify this situation with “Oil
Recycling Champions.” The program will, for the first time, seek community support for oil
filter drop-off sites at racetracks. By doing so, the program will meet the need of this
underserved population. :

SECTION 10: SUPPORT AN EXISTING PROGRAM FOR
COLLECTION OF USED OIL AND/OR OIL FILTERS FOR
AGRICULTURAL SOURCES

Tn 2000, the U.S. census found there was a significant population living in
agricultural dorms in Monterey County alone. That statistic is just a small indication of the
vast agricultural sources that can be found in that area. But Monterey County is not the only
rural county that is also home to a racetrack. In fact, most of California’s racetracks are
located in rural communities. The SCCA recognizes the social, political and economical
impact that recycling oil and oil products can have on agricultural communities. The “Oil
Recycling Champions™ program will invite agricultural professionals to racing events and
SCCA booths not only for social interaction, but for a lesson in industrial equipment
improvement as well. By collaborating with city and county governments, the “Oil
Recycling Champions” program will address the oil and oil product needs of these
agricultural professionals. And perhaps most importantly, we will be able to educate field
workers about the importance of using re-refined oil. The success of the SCCA’s program in
this arena can be easily observed in juxtaposition with other recycling efforts in more urban
areas.

SECTION 11: SUPPORT AN EXISTING PROGRAM FOR
PURCHASING OF RE-REFINED OIL

Racers will earn points and recognition in SCCA publications [or using re-refined oil.
The annual “Oil Recycling Champions” Championship Series will also provide incentives for
racers to use re-refined oil in their vehicles during the race. Incentives and encouragement
and trials of re-refined oil will begin the process prior to the event to garner participation and
answer questions.

Also, the spectators will have the opportunity to purchase re-refined oil available at
“0il Recycling Champions™ on-site booths. The SCCA will encourage racetracks to
continue selling the re-refined oil to meet their customer demands. Plus, as part of its point-
of-sale promotional program, the SCCA will work with retailers in target areas to sell re-
refined oil to the general public. -
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" Work Plan ~ Exhibit C

Applican’ti Sports Car Club of America

Time Period

Activity Number . Description of Activity Staff/Contractor
./;
1. Generai Event I '
Sponsorships _ 1A Exclusive Title Rights Sponsorship of the 2003-2005 /’ SCCA/RC
Sports Car Club of America (SCCA) Championship Road .
Racing Series: “Oii.Recycling Champions” S

1B Inclusion of “Qil Recyclihg ‘Champions” and CIWMB used oil Ve ! SCCA/RC
Recycling message on all pre’-‘ev_ent SCCA materials /

1C Inclusion of “Oil Recycling Champmns ngme and message SCCA/RC
on all brochures, programs, patches, premlums and cther oujreach materials.

1D Sponsorshlp of SCCA Races at: N
infineon Raceway in Sonoma (formerly Sear
*  Thunderhill Park in Willows — 12

= Laguna Seca in Monterey - 18

SCCA/RC

*  Willow Springs Raceway in Kern Ggunty — 4
* _ Califonia Speedway in Fontan
1E “Oil Recycling Champions” name afid message on all post-event SCCA
media including TV, radio, newspapers and newsletters.

5/03-4/05

5/03-4/05

5/03-4/05

5/03-4/05
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2. On-site promotions

2A Promoation of on-site oil recycling facilities to racers, spectators. SCCARC’ 5/03-4/05
2B Establishment of new filter collection opportunities at race tracks. SGC'A/RC - 5/03-4/05
2C Promotion of racers using re-refined oil during PA announcements / SGCA/RC 5/03-4/05

and display boards. pd

_ S

2D Regular PA announcements of-the used oil recycling message. e SCCA/RC 5/03-4/05
2E "Wrapped” pace car to appear at a total of XXX race events throughout SCCA/RC 5/03-4/05

California. d

_ /

2F Bumper stickers on all racers’ vehicles. ; / SCCA/RC 5/03-4/05
2G “0il Recycling Champions” logo and message on.4ll bannets - _ SCCA/RC 5/03-4/05

displayed at raceways.

2H Uniform patches for all drivers and megtfanics. B SCCA/RC 5/03-4/05 |
2| “Qil Recycling Champions™ message included on all media coverage “SCCA/RC 5/03-4/05
of events.

. "-\. 1

2J inclusion of “Oil ycling Champions” message on all t-shirt apparel. SCCA/RG\\V 5/03-4/05 :
2K On-site promotion of used oilffilter recycling and re-refined oil via SCCA/RC '\\,'\5103-4!05
ong~oh-one interaction with attendees and spectators. "-\ ;

. . N, ‘

On-site sales at racetracks of re-refined oil to spectators and other attendees. SCCA/RC 5/03—4FQ§ i

e Distribution/solicitation of pledge forms to all attendees/spectators/ SCCA/RC 5/03-4/05
at SCCA events to encourage used oilffilter recycling and use of
re-refined oil. ;
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3. Off-site Promotions

2N

20

2P

3A

3B

3C

3D

3G

3H

Set-up and staffing of “Oil Recycling Champions” display and booth.
Distribution of participating city/county used oil recycling materials.

VIP hosting of state and local agencies during race events with

special hospitality area. L

Updates on all promotional activity on the SCCA website. '// !
- 7
: e
SCCA Qil Recycling Champions to participate in off-site-$pecial car events:
* San Francisco International Auto Show

* Hot April Nights e

« Glenn County Car Show e

- Autorama _ : /<\

* Other events TBA - .

Where they will have attendees/ cefﬁplete p!edge}‘érm\f,.

SCCA Qil Recycling Champions to participated in NASCE{R\CART, ALMS
and other special or racing programs with SCCA booth!dTSpb\y.

edge-signers recognition on SCCA website and \\

~,
Mailings to SCCA Membership to conduct an oilffilter recycling survey
and obtain pledges from at least 10 persons in order to validate membership.

Point-of-sale material promotion with select retail sites and assistance with
re-refined oil sales to the general public.

End of year banquet celebration for winners.

CIWMB and other special guests included in all bangquets and ceremonies

s

e

-

-

SCCARC~"  5/03-4/05

-SQGNRC

~'SCCA/RC
SCCA/RC

SCCA/RC

SCCA/RC

SCCA/RC

SCCA/RC

CCA/RC

N\

N,
SCCARC

SCCA/RC

5/03-4/05°

5/03-4/05

5/03-4/05

5/03-4/05

5/03-4/05
5/03-4/05
10/03, 10/04
5/03-4/05

12/03, 12/04

5/03-4/05




31 Awards/plagues for all “Oil Recycling Champions”; CIWMB logo and used oil SCCA/RG- 7 5/03-4/05
recycling message included. -
3J Free admission to banquets, SCCA Membership discounts, /‘S/CCA!HC 5/03-4/05
and free re-refined oil for racers who win a drawing based rd
on the oil récycling pledges they’ve collected from the community e
Al P
3K Series of dispiéy-agvertisements {16 minimum) in bi-monthly iss SCCA/RC 5/03-4/05
“The Wheel.” Adsio\in\clude used oil message, pledge forms;surveys, etc.
Each ad will be half-page-in size.
.
3L Free media outreach to all Iocai?slgte and nation SCCA/RC 5/03-4/05
prior to each on- and off-site event. Pyblications™to include :
National Speed Sport News, Speed Vis SPN, and general local media.
, , “ ]
3M  Billing insert in annual dues mailipgto alt SCCA . members. SCCA/RC 5/03-4/05
b ‘ ‘ ' N
] \\
™,
4. Promotional Materials Production N
4A New campaigh logo/sloganfimage for “Qil Recycling Champidﬁsﬁ SCCA/RC 5/03-4/05
_ : N
4B icle “wrap” of SCCA pace car. SCCA/RC 5/03-4/05
C Race track banners : \"\\ SCCA/RC 5/03-4/05
' .
/ 4D Newspaper advertisements for “The Wheel” _ \\\ SCCA/RC 5/03-4/05
- 4E Point-of-sale materials for auto parts retailers, i.e. posters). E‘S{ZNRC 5/03-4/05
4F Printed materials: brochures, pledge forms, survey forms, billing inserts, SCCARC 5/03-4/05
calendar, and collateral materials.
4G Premium items: patches, recycling champions stickers, drainer containers, SCCA/RC \ 5/03-4/05
oil rags, etc., with “Oil Recycling Champions” logo :

IBZ\S ‘

N,
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5: Evaluation Measures

SA

58

5C

5D

5E

5F

5G

Brannual inventory tracking of all events and materials ‘ SCC&/RC/
: ""‘Ann_gal suwey vira “The Wheel” ad. - : /JS’a)A/RC
Annual s‘dfﬁéy*aqc_i\piedge form via SCCA billing insert, SCCA/RC
Annual on-site survr-,:;f-ts.\ﬁim~sp§ctators and attendees at race everits. SCCA/RC
Website surveys . SCCA/RC
E-mail survey (address obtained from membg@\" SCCA/RC -
_surveys/pledge forms. N
Annual electronic focus group survey with 68-8 SCCA participéﬁfs\_\ | SCCA/RC
s \\\\

5/03-4/05
8/03, 9/04
11/03,11/04
5/03-4/05
3/04, 3/05

4/04-4/05

2/04, 2/05



Budget Itemization

\

N\ PERSONNEL SERVICES (SCCA)
~, Projéct Director 240 hrs. @ $85/hr. $20400.00 .-
‘Rrogram Manager 265 hrs. @ $75/hr. $19875,06
Administration 210 hrs. @ $35/hr. .
\‘\\ Sub-total:

IONAL / CONTRACTOR SERVICES (Ross-C

$14250.60

Principals 190 hrs. @ $75/hr.
Senior Staff 245 hrs, @ $65/hr. $15925.00
Art Director 110 hrs. @ $75/hr. $8250.00
Administrative 195 hrs. @ $35/hr. $6825.00
Sub-total: $45250.00
$112000.00
24 s @ $400 ea. $9600.00
Event / Booth Fees
@ $1950 ea. $19500.00
Pace Car Vehicle “Wrap? output :
material costs/installation, flat $6875.00

Print/Premium ltems (SF Properties/Thunderhilark — refer to quote on p. 41)
T-Shirts 1,200 @ $11.35 ea. $13620.00
Decals 2500, flat. $2525.00
Sub-total: $16145.00
Print/Premium Kems (Rio Media — refer to quote on p. ¥0)
/F‘Iedge Forms / Survey 20,000, flat
/Point-of-Sale Materials 250 @ $32.50 ea.

$7195.40
$8125.00

Patches 500 @ $2.75 ea. $1375.00
Banners 10 @ $375. ea. $3750.00
Billing Inserts 10,000, flat
Bumper Stickers 2500, flat
Oil Rags 5,000 @ .97 ea.
Drainer Containers 500 @ 5.96 ea.

Sub-total:
Publicity and Education Total: $83421 %
Grand Total $289,396.55 \
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DEPARTMENT OF HEALTH en -Usici. Director

oy
HA

ADMINISTZATION EMERGENCY MITICAL SZRVICES HEALT- PRONOTION
AnliMAL SERVICES ENV‘:P_OI‘VMENTAL HEALTH, . PRIMIARY CARE
FEMAVIMIPAT ~FAITH FARAY & (CCIMRAINITY SFANT PRI T =1HAR AN

December 19, 2002

Mr. David Vodden, CEO

3an Francisco Region, SCCA

Thunderhill Raceway : _ ‘
P.Q. Box 966

Willows, CA 95988

Re: CTWMB Used Oil Nop-Profit Grant Fifth Cyele

Dear Mr, Vodden:

un behalf of Monterey Counry, Twould like 1o offer our continued support 1o the Sports Lar Club of Amenca
(SCCA) for your grant application to the California Integrated Waste Management Board {CTWMB). Your
projest, if funded, will provide en opportunity 1o expand and unite owr eommeunities’ offeds to ereatz a positive
pubdlic cutreack program regarding the proper recycling of used motor ¢il at the Mazda Raceway Laguna Seca,
as well as thronghout Montercy County and California.

By targeting raceway enthusiasts and do-it-yourselfers, the SCCA is helping the CIWMR provide information

about the proper recycling of used motor oil. The County of Monterey Jooks forward 1o eoilaborating cur efforts
to promote used o1l and filter recycling ar Laguna Seca.

Sineercly,

Allen J. Swolt, MU.P.A,, REEH.S,
Director of Environmental Health

' - . R
Jon Jennings, R E.H. 8!

Branch Chicf, Hazardous Materialy/ Solid Waste Management

L 270 Natividad Road, Room 301, Salinas CA 93906-3198 » Til (831) 7854805 » Fax (831) 755-48%0
http:/fwww.co.monferey.ca.08
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TKeaN COUNTY WASTE MANAGEMENT DEPARTHENT

bashne H. Washington, Director
2700 “M* Steat, Suils 550

Bakersfield, CAC330°-237C

{661) B62-82C0

{600} 552-KERN (option &)

Fax: (661) 362-8601

At fwvaw. coKern.causivmafamd .htm

December 18, 2602
VIA FACSIMILE

Mr. David Vodden, CEO

San Francisca Region, SCCA
Thunderhill Raceway

P.Q. Box 966

Wiillows, CA 95588

Dear: Mr. Vodden:
SUBJECT: CINMB Used Qil Nonprofit Grant Fifth Cycle

On behalf of Kern County Waste Management Department, | would fike to offer our
support to the San Francisco Region SCCA for your grant application to the Caiifornia
Integrated Waste Management Board. Your upcoming project, when funded, will certainty
unite with our community's efforts to create a positive public cutreach program for used ail
recycling.

The SCCA's continued dedication to helping tha CIWMB provide information and
influence towards the proper recycling of used motor cil will benefit the community.
Targeting Mesa Marin raceway participants and fans and the do-it-yourself format is an
sxceptional way to promote used oif recycling and the use of remanufactured olls.

Sincerely,
DAPHNE H. WASHINGTON, Director

G»f//'w/w gﬁ ?{’;;5{*-*

By: Aurora G. Rush, R.E.H.8.
Waste Management Spacialist

co. Fie - Lised Ol Program 2002-03

Winner of local, state ond nationel owdrds for innovation and efficiency.
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Glenn County Public Works Department

P.O. Box 1070
777 North Colusa Street
WILL.OWS, CALIFORNIA 95358-2298
Te!ephon: (530)9346330 From Orland {530) 865-2782 FAX (530) 934-653]
e-mmait gcpmadt(‘glcnncnunn net

Roads and Bridges Flood Control
Transpormtion Stream Cleaning
Trarsit Watcr Resources
Surzyor / Enginecr Stremt Lighting
Willows Airport North Witlemas CS.A
Orland Aimort Special Districts
Solid Waste Landfill

Fleet

Douglas I. Holvik, P.E.

Puhblic Warka Director

December 17, 2002

California Integrated Waste Management Board

RE: San Francisco Region SCCA Recycle Oil.Program
Sirs and Madams :

I have been asked by the San Francisco Region of the Sports Car Club of America (SCCA) to provide a letter of
support for their program promoting the recycling of oil and oil filters. Glenn County is a smaller and rural
county in Northern California. As such, we have limited options to encourage the recycling of oil and filters.

The Thunderhill Raceway Park in Glenn County, operated by the SCCA, is a special opportunity to educate and
encourage drivers to recycle oil and associated divertible wastes, and to use re-refined motor oil. I am very
pleased with what the SCCA has accomplished. In an era of limited resources they are able to perform the
recycling activities themselves while helping the County meet its diversion goals,

The County will benefit from the éxtension_ of the RtoROil grant for the SCCA. | am always interested in
keeping the recycling programs of our partners healthy and active, I respectfully encourage the Board to
consider the SCCA’s request and grant the extension.

1f there are any questions or matters requiring further discussion, ! can be reached at: 530-934-6530 {voice),
530-934-6533 (fax), or e.urvevor@g enncounty.net (e-mail).

Sincerely:

=2 iy
Tom Z. Varga

Assistant Director of Public Works
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S Willows

201 North Lassen -+ Willows, Calitornia 95988 « (530) 934-704%1 -« FAX: (530) 934-7402

December 1,

Cazlifornia Integrated Waste
Management Board of Directors

Post QOffice Box 4025

Sacramento, California 095812-4025

Dear Sir/Madam:

Please accept this letter as an endorsement ¢f the San Francisco
Region, Sports Car Club of America’s grant application for their
new Race to Recycle Program. Over the past several years it has
been onr pleasure to witness the SCCA’s effort to market the idea
cf recycling used oil and oil filters and encourage the use of
remanufactured oil products. The use of motor sports marketing
through the SCCA organizatiocn and their various racing venues,
including Willows’ Thunderhill Park, is excellent!

I understand that the SCCA is once again applying for a grant to
continuve this sccially correct and much needed effort. The City
of Willows heartily endorses their efforts and encourages the
California Integrated Waste Management Beard to underwrite their
program.

Willows—based Thunderhill Raceway Park is a big supporter of the
recycling program within the State. They have an established
recycling center at the track, and they encourage all Willows
residents and all who use Thunderhill Park to participate in the
recycling effort. Working with the SCCA helps to make these
efforts more successful for us all.

Thank you for your consideraticn in this matter and for
supporting the SCCA Race to Recycle 0il Precgram and the
possibility of a new grant effort.

Sincerely,

Mike Mistrot
City Manager

23
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December 19, 2002

Mr. David Vodden, CEQ

San Francisco Region, SCCA
Thunderhill Raceway ‘
P.O. Box 966

Willows, CA 95988

Re:  CIWMB Used Qi) Nonprofit Grant Fifth Cycle
Drear Mr. Vodden:

On sehalf of the Monterey Rogional Wacte Monngement District, I woeld like to offer our suppart to
the San Francisco Region SCCA for your grant application to the California Integrated Waste
Management Board (CIWMB). Your upcoming project, when funded, will certainly compliment
Monterey County's efforts to create a positive public outreach program for used oil recycling.

The SCCA’s continued dedication to helping the CIWMB provide information and influence towatds
the proper recycling of used motor oil will benefit our community. Targeting Laguna Seca raceway
participants and fans, including the do~it-yoursel{ vil chairgers, is a zood way to premete used o1l
recycling and the use of remanufactured oils. .

Sincerely,

/[/(,..»‘ﬂ

J. David Myers
(General Manager

rile; pdmeseco rec

14261 DEL MONTE BLVD * BOX 1670 * MARINA, A 93933-1670 + 831/384-6313, FAX B31/334-3567 * www.mmwma.org

(@ FRINTED ON RECYCLED SAPER UIINE STHBASED hn

CTOTEL P82

285
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Crry oF G:cwconn Caty CotnciL
1980 Parkside Drive Mark A, Peleryon, Mayoer
Carcord;iCalifornia 94319.2573 Helen M. Allen. Vice Mayor
" Susan Bonilla
Laura M. HoHmeister
Public Wdrks Maintenance Services Dopanmant Bill McManigal
Mike Vogan Directer

L e COIICOI'd Thoms weniing, iy Tran
Td]cphort:c: Thomas Wentling, City Treasurer

Edward R. James. City Manager

e

]

December 18, 2002

%

!

!

To whom it may concern:

My familiarization with the Sports Car Club of America (S.C.C.A.) has introduced me to the
#tatewude program that encourages the use of recycled oil and the environmentally should
feasons for recycling oil and oil filters. As the Manager of a large municipal fleet of vehicles
the importance of such a program i not lost on me,

The stressors that are placed on cur vehicles, some of which are operated around the
c!ock demands peak performance from our lubricants. Recycling these fluids for re-
refmement s cost effective and friendly to our environment.

l‘ appreciate the S.C.C.A. taking a iproactive role in bringing this important message to
those who appreciate motorsports at the grassroots level. They target everyone who has
ém interest in vehicle performance and longevity.

$mcerely,

Steve Miller
Fleet Manager
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December 18, 2002

To whom it may concem,

Infineon Raceway has z long-standing and positive relationship with the San Francisco Region
of the Sports Car Club of America. The members of this organization have been competitors at
our facility for many years and have also provided support services at a number of our
professional events. Our dealings with the SCCA San Francisco Region have always been
characterized by a strong sense of professionalism, commurity service and good business sense.

['understand that the SCCA is once again applying for a grant to continue the America’s Race lo
Recycle Program. Our facility endorses this program and encourages the California Integrated
Waste Management Board to underwrite this program.

Infineon Raceway is a supporter of the recycling program within the state. We have an
established recycling center and encourage all who use our facility to participate in the recycling

effort. Working with the SCCA San Francisco Region helps make these efforts more successful
for us all. '

Sincerely,

)

Steve Page
Prestdent & General Manager
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e e | BUTEON W
' RACEWAY PARK

Decembe; 18, 2002

To Whon. It May Concern:

[ understand the San Francisco Region of SCCA is applying to extend their
grant from the California Waste Management Board dealing with recycled
oil. We believe the program is valuable and worth continuing.

We also have a reclamation program here at Buttonwillow Raceway and
collect and recycle oil and solid wastes. The benefit to local landfills is
consideraile and, when developed at similar sites across California, will
contribute significantly toward all our mutual environmental goals.

Sincerely,

Les Phililips
Prestdent

| > 36 %g

m
Buttonwliilow Raceway Park + 24551 Lerdo Hwy, + Buttonwlliow, CA 93206 » (6681) 764-5333




irts Car Club of America isco on

The San Francisco Region of Sports Car Club of America (S.C.C.A.) has been proud to
spread the word about the benefits of recycling oil. It is environmentally sound and cost
effective which is important to the grassroots motorsports enthusiast. It is important that
this message be carried to the community that places a high value on peak performance.
SCCA is one of the few nationally known organizations that is positioned to do this.

The San Francisco Region of SCCA sincerely desires to continue their work in spreading
the word about the advantages of recycling oi and oil filters. Your kind consideration of
our grant application will make it possnble for us to promote recycling in the race to keep
California green.

chlonal Executive

SCCR Sports Car Club ofﬂrmﬂqa P.0Box 366, Wlﬂ'oux CA 95988-0966 23 7
(538) 934-4455 Fax (538) 934-7775 ‘H’F.ﬁ pags: mw:ﬁswg Locatton: Huny 162, Willows, CA
P37



CASTLE BEACH

245-M M1, Heemon Road - Seatte Valley, Califarnin 950064035
Ueor: A8 p S20.9077 « Fomaaid: Cosllesch@unl com - P (83114706464

December 18, 2002

To Whom it May Concern:

Please accept this letrer as a strong endorsement for the outstanding efforts of

the San Francisco Region of the Sports Car Club of America, on behalf of the
Integrated Waste Management Board's recycling program for oil and oil filters.
Their creative and effective use of motor sports marketing clearly delivers the
message that recycling used oils and the use remanufactured oils is the right
thing to do. The effect of colorful race cars combined with the high energy
persona of a race driver saying thart recycling is cool transcends the traditional
barriers to the successful delivery of such a message.

The use of the worlds largest membership-based road racing organization, the
65,000 member SCCA, to convey the message is brilliant. I have seen the
effort in person and I have seen the results. The folks exposed to this message
through the Race to Recycle marketing program are altering their behavior
and recycling used oil and oil filters, not only at the track but at home and in
the communities where they live. In addition, where possible, those affected by
the program are using remanufactured oil products. This is a winning program
that can truly claim success selling an idea or life style issue.

I applaud the California Integrated Waste Management Board for their
Joresight and wisdom in using sports marketing through the SCCA to address

this critical California environmental issue.

[ strongly encourage the continuation of this effort to the maximum extent
possible in the future. The Race to Recycle Oil Program is exceptional.

Sincerely,

Gary Pitts, JD, PhD
General Partner
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SCCA Speris Car Club of Zoverica San Francisce Regivs
January 1, 2002

TO: All Directors and Officials of the San Francisco Region of the SCCA
FROM: R. J. Gordy, Regional Executive and David Vodden, CEO
RE: Recycling and re-refined oil usage policy

Please be aware that, once again, the SFR/SCCA is imposing a strict recycling and
use of re-refined oil policy for all Club vehicles and Club members. While we realize
that we cannot force SCCA club members to use re-refined oil, we want it to be
clear that those who endorse this policy and demonstrate compliance will realize
member benefits in addition to helping the Club.

The SFR/SCCA is fully committed to the socially correct and environmentally
friendly act of recycling used oils, supporting recycling centers that collect used oils
and filters and the use of re-refined oils, when ever possible in Club and member
vehicles. It is our intent to seek out pledge cards from Club participants as a further
demonstration of this commitment in the future.

As part of this policy, the Club will recognize individual Club members who excel in
these efforts by granting special privileges or awards. It is important that Club
members understand that we are in a unique position to accelerate the acceptance of
the use of re-refined oils and the life-style of recyeling for the common geod. Over
time, as our commitment and our programs expand, we will seek additional ways to
encourage, recognize and enforce compliance with the basic concepts and tasks
associated with the recycling culture. As leaders in the automotive world and in the
communities in which we live, it is not enly our privilege, but also our duty to take
the lead and make this change in oil usage and disposal happen.

It is the Club’s policy and, therefore, it is the policy of all individuals who belong to
the SFR/SCCA. 1 look forward to the full support of the Club membership and each
official and officer involved in this program.

Established January 1, 2000
Renewed and expanded January 1, 2002

R. J. Gordy, Regional Executive
David Vodden, C.E.O,

CCA Sports Car Club of Americe P20 Box 968, Willows, C3 35985-0964 Q—\[l /
(530} 934-4455 Tax (526 $34-7275 Web page: wiovsfrscca.org Locasion: 7wy 162, Willows, O3
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TO: Mr. David Vodden, SCCA QUOTE# 186132
FR: Rio Media _ :

RE: Price Quote For Used 0il Recycling Grant

DATE: Dec. 3, 2002

Job Title: Used 0il Recycling - Various

Stock: various

FPrepress: Artwork to be supplied by client on a MAC file with complete
set of laser .proofs. All high res images, screens and imported graphics
built into file. ‘ :

Binding/Wrap: various

FOB: Sacramente

Overs: 10% overs/unders make acceptable delivery. Price prorated less
set-ups.

Pledge Forms / Surveys
-76# text, two-sided, 8 1/2" x 11", two-color w/ bleed
-20,000, flat, $7195.40
Point-of-5ale Materials’
-100# cover, 11" x 17", static ¢ling, four-color
-250 @ $32.50 ea., $8125.00
Patches .
-3” round cloth stitch patch, 4 color
-500 @ $2.75 ea., $1375.00
Banners
-2’ X &', three-color, vinyl w/ grommets
-10 @ $375. e€a., $3750.00
Bitling Inserts
-70# text, two-sided, 3” x 8", two-color w/ bleed
-10,000, flat $2486.15
Bumper Stickers ‘
-4" x 6", three-color, vinyl
~25680, flat, 3$1640.00
0il Rags :
-8" x 8", remnant cloth, one-color imprint (black)
-5,000 @ .97 ea., %4850.00
Drainer Containers
-560 @ 5.96 ea., $2980.00

Total: $32401.55

All print materials to contain min. 50% recycled material, 15%-30%
past-consumer content as available.

P.0. BOX 163630

SACRAMENTO, CA 95816

(916) 446-7526+ Phone

2¥Z

(916) 446-0386 * Fax 40
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S.C.0A. & oo;

Thunderhill Park.

DAVID VODDEN, CEQ

December 16, 2002

OFFICE: 530-934-5588 TRACK: 530-934-4455 FAX:530-934-T275%

Bid Proposal for Recycling Champions -
Motor Sports Marketing Promotions.

High-quality color-design tee shirts featuring

“Recycling Champions”.

1200 @ $11.35 each

$13.620.00

New, coior “Recycling Champions™ decals for program.

2500 flat

Total

$ 2,525.00

16,145.00

Date: f2~/7 O L—

WHLLLY OWNED SUBSIDIARY OF THE SPOKTS CARCLLB OF AMERICA - SAN FRANCISCECH REGION

THUNDERHILL PARK - P.O. BOX 966 - WILLOWS, CA 9%988-0966
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David B. Vodden
MBA - Business Marketing and Finance
Born: Billings, Montana
Chief Executive Officer SCCA
Thunderhill Raceway Park

Mr. Vodden has a long and successful.career in motorsports marketing and management. His
role with the SCCA, including the development and operation of Thunderhill Park, stand as lifetime
achievements. He has a long history of community service and public benefit activities which sup-
port his role as Program Director of the “Race To Recycle Oil” program. His public speaking and
advocacy skills further enhance his effectiveness on behalf of the Callforma Integrated Waste Man-
agement Board through the “Race To Recycle Oil” Series.

Mr. Vodden is serious about his role in the task of educating and modifying the behavior of
California citizens in the environmentally sound programs associated with using re-refined oil and
properly recycling used oils. His unique background, dedication, and position within the motorsports
industry make him an ideal representative and advocate for this program.

President: Willows Rotary Club
President: D. B. Vodden Racing
Director: Glenn / Butte County United Way
Tri-Counties Economic Development Corporation
Glenn County Fair Board
Motoring Press Association
San Francisco Region Properties, Inc.

Program Director: Tobacco Free Challen.ge racing
“Race To Recycle Oil” Series / SCCA

Public Address Announcer: Various speedways
Published Journalist and Columnist: Racing Wheels, The Wheel, National Speed Sport News

Argus Courier, Tri- Counties Newspapers, Valley Mirror
Member: Various racing organizations and Clubs

Past Member: Leukemia Society of Northern California

'Fontana United Way

President Fontana Chamber of Commerce
Economic Development Chamber of Commerce
‘San Bernardino Trade Club

President Californians Racing Association
Business Manager Northern Auto Racing Club
Business Manager National Midget Racing Association
Motoring Press Association

Motoring Press Guild Los Angeles

President California Civil War Series

1Yy



: Terry Taylor
BA - Chico State, Social Science
Born: Willows, California

Terry Taylor is an Executive Assistant for San Francisco Region Properties, dba Thunderhill
Raceway Park. In this role, she is able to attend all SCCA / “Race To Recycle Qil” events and man-
age the promotional efforts. She is also able to staff the “Race To Recycle Oil”” Event Booth and
present the “Race To Recycle Qil” message face-to-face with SCCA members and spectators. She is
the Board liaison and financial advisor on the Race To Recycle Oil program with the SCCA Board of
Directors. '

Terry is a former Grant administrator for the City of Willows CDBG funded housing rehabili-
tation program. She has served as the State Inheritance Tax Referee for Glenn County, by appoint-
ment of California State Controller, Ken Cory. As a licensed Real estate agent / appraiser she .
handled complex contracts and negotiations. She is a former Executive Assistant to the Tobacco Free
Challenge Racing program funded under Proposition 99, tax initiative.

Terry has also served as a City Planning Commissioner and currently is a City Council
person for the City of Willows. Terry brings an extremely diversified and well-matched background
to the “Race to Recycle Oil” program and, together with David Vodden, makes a formidable team on
behalf of the CTWMB and the “Race To Recycle Oil” motorsports marketing program.
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Sports Car Club of America / SF Region
CIWMB Non-profit grant #UNP5-02-13
Budget itemization — Revised 2/3/05

PERSONNEL SERVICES (SCCA)

Project Director 240 hrs. @ $85/hr. $20400.00
Program Manager 265 hrs. @ $75/hr. $19875.00
Administration 210 hrs. @ $35/hr. $7350.00
Sub-total: $47625.00
PROFESSIONAL / CONTRACTOR SERVICES
Principals 225 hrs. @ $75/hr. $16875.00
Senior Staff 255 hrs. @ $65/hr. $16575.00
Art Director 125 hrs. @ $75/hr. $9375.00
Administrative 210 hrs. @ $35/hr. $7350.00
Sub-total: $50175.00

EVENT SPONSORSHIPS (SCCA)
56 Event Days @ $2000 per event day $112000.00
(includes all Title Rights and associated promotions)

- Page 10of 4

SCCA Oil Recycling Champions
Nen-profit grant #UNP5S-02-13
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Budget revision 2-3-05, Page 2 of 4

PUBLICITY AND_EDUCATION

1 "The Wheel” Display Advertisements

2. Evenl f Boolh Fees

24 half-page ads @ 3400 ea.

10 @ 51950 ea. avg.

3. Pace Car Vehicle "Wrap” ouiput
material costs/instaliation, flat

4. Prinl/Premium llemnis

I

g

4a. Decals

4b. Pledge Forms / Survey
d¢. Point-of-Sale Maierials

4d. Patches

4e. Banners

41. Billing Inserts
4g. Bumper Stickers
4h. Oit Rags

4. Drainer Containers

4j. Freeway Sign

4k, Pledge cards / magnets
School Presenlations
Ha. Racecar appearances
5b. Driver appearances

2500, flat.
20,000, flat
250770 $32.50 ea,
500 @@ $2.75 ea.
i0 @ $375. ea.
10,000, flat
5,000, flat

5,000 @ .97 =a.
500 @ 5.96 ea.
painting/pasting fee
2,000, flat

8 @ S765 ea.
8 @ 5495 ea.

Publicity and Education Total:

Grand Total

SeA Gl Recyehng Chanmpions

Original Budgel
$9600.00
$19500.00
$6875.00

$2525.00
$7195.40
$38125.00
31375.00
$3750.00
$2486.15
$16405.00
$4850.00
$2980.00
$0.00

$0.00

$70901.55

$275,776.55

Proposed Change
-58600

-314000

50.00

-52525
-52996.40
-§7585.00
+51525.00
+53120.00
-$2486.15
+51750.00
+54850.00
$0.00
+58950.00
+$3972.63

+56120.000
+$3960.00

New Total (new gly)
50 (24)

55500.00 (8)

$6875.00

S0 (D

$4199.00 (10,000}
$540.00 (8)
$2900.00 (1000
§6870 .00 (22)

30 (0)

$3390.00 (10,000
$9700.00 {10,000)
$2980.00
$8950.00
$3972 63 (2,000}

56120.00
$39560.00

$65956.63

$275,756.63
(-$19.92)
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Non-prafit grant #UNP5-02-13
Budget revision 2-3-05, Page 3 of 4

"YOUNG RACERS FOR RECYCLING"

This program will interface with young adults {(ages 16+} in the school environment for the purpose of explaining and
demonstrating the benefits of recycling used oil and filters and the proper intervals for oil changes. The program will seek
to modify young adults behavior through education and demonstration involving oil, filters and the importance of following
manufacturer's recommended oil change interval... not those recommended by fast lubes. One of the key elements of the
program will be a 1990 Nissan 300 ZX, prepared by Nissan of Japan to capture the Show Room Stock A National
Championship in SCCA Road Racing. This modern, street-legal race vehicle will appeal to the young people who are the
movers and shakers of today's automotive experience. These trendsetters will be exposed to the special 300 ZX, driven
by an experienced, winning racecar driver who will deliver the used oil recycling message. As part of the face-to-face
presentation the expert driver wilt demonstrate the basic techniques of changing oils and filters and show why re-refined
oils are a quality product that should be used in the street cars of today's youth. The Nissan 300ZX, Corvette red with
silver side patterns, 18" wheels, roll bars, a five-point harness system and a $10,000 sound system, is the perfect medium
to penetrate the receptors of the target audience. The car makes what is said worth listening too and, by getting the target
audience to listen, the message will be delivered and attitudes and behaviors will be changed.

Another key component of the program will be a pledge cards and magnets. The used oil / filter recycling pledge card will
be distributed to each attendee to complete. Upon return of the pledge form, the “pledgee” will receive a magnet with used
oil recycling information. The pledge form wili be written and designed to include information on used oil recycling, filters,
and proper intervals for oil changes. A total of 2,000 pledge forms and 2,000 magnets will be printed and distributed
during the presentations to attendees to provide them with a tangible item to take home, place on tool box, etc.

For the remainder of the current SCCA/ORC program, the above focus will be targeted at eight (8} schools (3000+
students) on the 1-b corridor between Redding-and Merced. The time frame will be February through the end of April,
2005. The program will include the presentation of the Nissan 300 ZX along with a qualified winning SCCA road racing
driver and a presentation of one hour or more to assembled students. These students may be a part of a school
assembly, a vocational education class on campus or a school sanctioned club dealing with youth leadership or

SCCA Qil Recycling Champions
Non-profit grant #UNP5-02-13
Budget revision 2-3-05, Page 4 of 4
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environmental intervention. The presentations will be scheduled in advance through appropriate school personnel and
include press coverage in the local community as appropriate.

Posi-presentation surveys will be adminstered upon completion of each presentation to gauge effectiveness / usefulness
of the information and tools.

The project witl deliver existing promotional materials remaining within the SCCA/ORC grant including oil rags, decals,
paiches, oil recycling containers. plus items oblained from tocal governmental agencies involved with the CIWMB.

The wark tasks for the program include:

- scheduling / delivering school presentations to assemblies and site visitations

- Nissan 300 ZX Specialty Car - eight (8) appearances
{vehicle expenses include: preparation of car, transportation, graphics, maintenance, insurance, licenses.
Value of vehicle $40,000).

-writing / design / printing of pledge card and magnets

- wnting / printing / distributing / gathering post-presentation surveys

-championship driver spokespersons for eight (3) appearances (includes all expenses associated with driver
appearances)

-distribation of materials
-tlevelopment.of and oil changing and filter changing prop for demonstrating these critical functions.

Hit#
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THE SPORTS CAR CLUB OF AMERICA SAYS

P 4

USED OIL ¢ & FILTERS!

: o _ For drop off locations. call:
S, 1-800-CLEANUP

Funded by a grant from the California Integrated Waste Ma;nagernent Baard
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San Francisco Region Found a State Grant to Partner Its Club Racing Program
and Supported a Good Environmental Cause in the Process

Innovative Program

he fact that racing costs money is not
lost on any racer—the costs of car prep,
entry fees, tires and safety gear has the
driver or car owner constantly reaching
for his or her wallet. Whar is often lost on the
racer, however, is that the sanctioning body
has 1o shell out a lot of cash as weil to put on
the event. In SCCA Club Racing, thar means

the Regions are writing big checks to host
Regional or National races.

A chunk of that money comes from entry
fees. In a few circumstances, that money is
increased by ticket sales. But the costs of
hosting races is outpacing those sources of

income. With Regions reluctant to raise entry

fees—and Club Racers more than reluctant
to cut inte the tire budget 10 pay more—
alternate sources of funding need to be found.

For many Regions, that additdonal money

has come from sponsorship. Several Regions
have found corporate benefactors to help
their club coffers. Ideally, that relationship
also serves to promote the Region and its
racing program as well. San Francisco
Region, however, found a unique
promotional sponsor and a way to help the
environment in the process.

San Francisco Region has partmered with §
the California Integrated Waste Management
Board (CIWMB), the state agency that &

~L§/
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a grant from the California Integrated Waste Management Board
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SCCA “RACE TO RECYCLE OIL” ON-SITE BOOTH
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SCCA BADGE & DECAL
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“RACE TO RECYCLE OIL”
BANNERS DISPLAYED AT
RACE EVENTS AND CAR SHOWS
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tis perhaps an indication of Jennifer

Bakker's love for racing that she eamned her

Regional competition license 1ast year before
she atfained that universal goa of every 16-
year-old—her state driver's Ficense.

Bakicer, who recently eamed her National
ficense, attended an SCCA driving school last
spring just after her 16th birthday. &k was not
wil August that the Chicago Region member
whe fails from Bridgeview, W, acquired a “civil-
ian” driver’s Bconse from the State of linois.

“I started racing go-larts when | was in third
grade,” she says, “but | had a bad accident in
practice, amd | said, | don't want to do this any-
more.” So we put the go-kart in the garage and
left it there. I'd go out there now and then and
look at it, but nobody said anything about racing.
Wher: | was in eighth grade, in 1997, my dad
asked me, ‘Would you iike to race again? | said,
Yes, I'i Iry it again"*

In addition to karts, Baldeer raced in Super
Mini Cup cars, which are 400-pound NASCAR
Winston Cup lookabkes on a 60-inch wheeltxse.

"1 raced in the Future Stars [categocy],” she

says. | had seven feature wins, and | won two
mwmlwmmh
the state, and in the top 10 nationally.”

In 1998, Bakiwer focused on the Super Mini
Cup series. “ went professional. | had 12 top-
five finishes, and I finished thind at Jolet in the

" track championship and fourth in the state.”

Last year, Bakker moved to a Baby Grand
sedan and SCCA Regional competition. "in karts,
there is a challenge,” she says, “but looking
back on it, Baby Grands are more demanding
and more fun. | ke the way they handle, and |
ke the speeds and the braldng.”

mmmmmmeammm
Raceway, the site of her driver's training, Balder
competed at Road America, Gingerman,
Biackhawk Farms and Inianapolis Raceway
Park. At 1RP, she also tested the five-eighths-

0332000600000 800Q:
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- Amn't Racing Grand!

JoniriEen mwﬁ

by James Heing

“IF I do get nmnmed | WAnt

to marRy someone who IS -

OK with my racing, | don't
want someone who sits
there and says, ‘You can't
RACe, because you're gomg,
to hurt youRselr. i

e v *  we just got D practice.

Everything wes going really well,” she says, "but
then the battery died, and we couldn't get the
car started again”

How did she feel at a ime kke hat?

"t oried.” she says. "l
had wanted o race an oval
all year, and | was tioing

really well. It was a big dis-
b appointment.”

> Baker's love of racing
comes from her dad, David,
she says. "I cannot say
enough good things about
him. My dad and my crew
chief, Mark Amenda, have
been a great help.” -
Bakder alsp acknowd-
edges that she receives
invaluable help from six-
time Formuia 500 National

Jufie, who does timing and scoring for her.

This year, Bakker's goal is the Chicago
Region's Baby Grand Championship. “in 2001,
we're hoping to move to ARCA [Automobile
Rating Club of Amevica) and get a ride there,
We hope: 10 get enough sponsorship to get me
info a big car.”

What does Bakker enjoy about racing?

*] ke the challenge of it. { enjoy Jeaming
how to de things well,” she says. *§ ke the feel-
ing you get when you realize, ' couldn't do this
bedore, and now | can.”™

Baideer’s long-term goal is a NASCAR Busch
Senes ride. 0n a personal level there is also mar-
riage and a family—but not right away, she says.

* want to get mamied, but nat for a
while...maybe in 10 years or 50. Being a gid, |
can't really race and be pregnant at the same
time. if 1 do get mamied, | want W mamy some-
one who ks 0K with my racing. | don't want
sormeone who sifs there and says, "You can't
race, because you're going t0 hurt yourself.™

Currently, Balder enjoys her ife as a junior
at Argo Comvmumity High School in Summit, 1.,
where she maintains a 3.8 5PA. *) ke hanging
out with my friends,” she says, “bit most every-
body hkes to do that. | ke 10 Rolerblage, and |
ke guidoor sports like canoeing and fishing.”

Her friends think her racing Is “really cool,”
Baker adds, atthough some of them-—of the
male variety—are initially incredulous. “When
they find out that | race, they always say they'
00 out and beat me.” Bakder says.

Her response, even though she knows the
challenge is in fun?

“Yeah, sure.” @
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STATE OF CALIFORNIA

ENVIRONMENTAL PROTECTION AGENCY

Used Oil Nonprofit Grant
Fifth Cycle
Fiscal Year 2002/2003

Application Instructions

California Integrated Waste Management Board
Used Oil Grant Program
1001 I Street, MS 21
P.O. Box 4025
Sacramento, CA 95812-4025
(916) 341-6457
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Checklist of Application Materials

This checklist is included to assist you in puttind together your grant application. Each section of your application
should be clearly identified and arranged in the following order: :

[J Application Cover Sheet (Exhibit A)

1 Table of Contents

O Reéolution (Exhibit 8)

internal Revenue Service (IRS) Determination Lettér
California Franbhise Tax Board Letter of Good Standing
General Checklist of Business Permits, Licenses, and'Filings {(CIWMB Form 669)
Proposal Narrative

Work Plan Form(s) (Exhibilt C)

Budget ltemization (Exhibit D)

Grants Summary Worksheet (Exhibit E) - |

Project Support Letter(s) f.rom Lécal Jurisdiction(s)
References

Evidence of a Recycled-Content Purchasing Policy or Directive

O O 0o o00o0o0ooo o

One original and three copies of the application must be mailed to the address below. Identify the original
application with a mark or stamp indicating “original” and mark or stamp the copies, “copy”. The original and
three copies must be typed in‘a font of no less than 12 point, printed on 812" x 11" recycled-content paper,
double sided, and numbered consecutively. Copies must be free of distortion and easy to read.

O Application narrative may not exceed 15 pages; this does not include the required attachments.

O Application should be stapled in upper left-hand corner

APPLICATION FILING PROCEDURES

Applications must be postmarked, or exhibit a commercial carrier tracking number, dated by Friday, December
20, 2002. Applications postmarked, or exhibiting a commercial carrier tracking number, dated after Friday,
December 20, 2002 will not be accepted and will be returned to the applicant, Mand delivered, faxed, or
E-mailed applications will not be accepted.

If you have questions, or need additionai information, contact Barbara Baker at (916) 341-6448, or Darrin Okimoto
at (916) 341-6453.

Please mail applications to:

California Integrated Waste Management Board
Used Oil Nonprofit Grant Fifth Cycle
Attn: Philip Poon
Grants Administration Unit
P.C. Box 4025
1001 | Street, MS-10
Sacramento, CA 95812-4025



Question and Answer Period

Questions about the FY 2002/03 Nonprofit Grant application may be submitted in writing from October 23 through
November 15, 2002 to Barbara Baker, by e-mail to bbaker @ ciwmb.ca.gov or sent by mail to;

California Integrated Waste Management Board
Attn: Barbara Baker
Used Oil and HHW Grants
1001 i Street, MS-21
P.O. Box 4025
Sacramento, CA 95812-4025

Staff will use the questions submitted to develop a question and answer sheet on or before November 25, 2002,
Responses will be posted on the California Integrated Waste Management Board's (CIWMB) grants website
www.ciwmb.ca. gov/UsedQil/Grants/Nonprofit and mailed out upon request. To the extent possible, similar

questions will be grouped together. Please note that no project specific questions will be answered.

KEY DATES | ACTIVITY
October 23 to December 20, 2002 Application period
October 23 to November 15, 2002 Question and Answer Period
| November 25, 2002 Questions and Answers Posted on CIWMB Website

December 20, 2002 . Application deadline '

January 2003 to March 2003 Panels review appiications and prepare
recommendations -

April 2003 CIWMB approves grants

April 2003 Grant agreements developed and signed

May 1, 2003 Grant recipients begin execution of grants

April 30, 2005 Close of grant term

May 15, 2005 Final report and payment request due

ii ' Qé/



USED OIL NONPROFIT GRANT - Fifth Cycle (UNP5)

I. GRANT SUMMARY AND GUIDELINES

. BACKGROUND

There are 20 million galtons of used motor oil improperly managed in California annually. Nonprofit organizations have
an opportunity to work with the California integrated Waste Management Board (CIWMB) to address this serious
environmental threat. The CIWMB administers a used oil recycling program which incfudes providing grants to
nenprofit organizations for used oil and used ofl filter recycling projects.

Through other grants from the CIWMB, local government agencies throughout California are working to provide
convenient collection opportunities for used motor oil and oil filters to the public. They also implement outreach
campaigns to the public about the importance of recycling used oil, used oil filters, and other automotive wastes. The
CIWMB and locai government recognize the vaiue that nonprofit groups bring to these recyeling efforts. All types of
nonproflt groups such as auto enthusiast clubs, community service organizations, and environmental groups have
unigue and valuable ties to their communities. Through the nonprofit grant program, the CIWMB is looking for non-
profit groups to partner with local government agencies to promote used oil recycling and further these efforts to reach
more Californians.

- APPLICANT ELIGIBILITY

As authorized by Public Resources (PRC) Section 48632(b), the CIWMB will award grants on a competitive basis to
eligible nonprofit groups. Eligible nonprofit groups are those recognized under Sections 501(c)(3), 501(c)(4), 501{(c)(6)
or 501(c)(10) of the Internal Revenue Code. A copy of the most recent Determination Letter issued by the Internal
Revenue Service and a copy of the most recent Letter ot Good Standing issued by the California Franchise Tax Board
must be inciuded with the grant application.: Only one application will be accepted from each nonprofit group or
chapter of an umbrella nonprofit group. If you have questions or need additional information, contact Barbara Baker at
(216) 341-64486, or Darrin Okimoto at (916) 341-6453.

Local governments are not eligible for this grant, however, nonprofit applicants must demonstrate coordination with the
cities and/or counties impacted by the proposed project. References are also required with the application. [For more
information, see page 7 {for more details) regarding project support letters and references.]

» GRANT FUNDING

Grant funds must be used to establish or expand used oil programs that provide permanent collection opportunities,
and effective publicity campaigns. Proposed activities should complement local and/or reglonal used oil management
programs. This year $3.5 miltion is available for the Nonprofit (NP) Grant. Appllcatlons proposing activities in one city
or county may request up to $200,000 in grant funding. Applications proposing activities with a statewide or regional
impaci may request up to $300,000.

= GRANT TERM

The term of the grant is from May 1, 2003 through April 30, 2005.

- ELIGIBLE COSTS

In accordance with the California Oil Recycling Enhancement Act, oil funds can be used for any expense that provides
an apportunity for the collection of used oil and oil filters that would not otherwise exist. All costs must be directly
retated to the implementation of used oil programs. Any materials, services, equipment, or facilities that increase
opportunities for the proper collection and management (recycling) of used ofl will be considered eligible costs. Costs
must be reasonable, cost-eftective, and focused on local and/or regional, or statewide needs as describedin the
application. All costs must be incurred during the grant term.
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" INELIGIBLE COSTS

Any costs not directly related to the implementation of local or regional used oil collection programs are ineligible for
grant fundlng These include, but are not limited to, the following costs:

Costs incurred prior to May 1, 2003 or after April 30, 2005

Costs currently covered by another CIWMB loan, grant or contract

Purchasing or leasing of land

Purchasing or leasing vehicles

Remediation. However, mitigation is allowed as defined in Public Resources Code 48618.4 to include “...the
prevention of stormwater pollution from used oil and oil byproducts and the reduction or alleviation of the effect of
stormwater pollution from used oif and oil bypreducts by means of action taken on’public property. Mitigation
includes the installation of devices and implementation of practices that prevent used ¢il and oil byproducts from
causing stormwater pollution. Mitigation does not include the cleanup or restoration of polluted areas.”
Enforcement aclivities

Overtime costs (except when required by law or labor contract for staffing evening or weekend events)
Out-of-state travel

Any food or beverages (e.qg. as part of meetings, workshops, training, or events})

Public education costs not related to used oil collection or storm water pollution prevention.

Profit or mark-up by the grantee

Any costs that are not consistent with focal, state, and federal guidelines and regulations

Cell phones, computers, and pagers

Collection/disposal/recycling of non-oil related Household Hazardous Waste (HHW)

Development of school curricula

I GRANT APPLICATION REVIEW AND AWARD PROCESS

S & 2 * '

®  APPLICATION REVIEW
After the close of the application period, review panels consisting of CIWMB staff will be convened. The panels will

evaluate applications using the scoring criteria. Applicants must attain at least 70 out of the 100 points possible to be
eligible for funding.

= CIWMB AWARD OF GRANTS

The CIWMB will consider the funding recommendations at its April 2003 CIWMB meeting. Applicants will be notified
of the recommendations prior to the CIWMB meeting.

HI. APPLICATION INSTRUCTIONS

The NP Grant application must contain the following information in this order:

Application Cover Sheet Form (Exhibit A)

[ ]
e Table of Contents
s |RS Determination Letter
» General Checklist of Business Permits, Licenses, and Filings
s Resclution(s) (Exhibit B}
s Proposal Narrative
Section 1: Need
Section 2: Goals and Objectives
Section 3: Work Plan (Exhibit C)
Section 4. Evaluation



Section 5; Budget, including Budget Itemization (Exhibit D)

Section 6&: Completeness, Project Support Letters, References, Experience, etc.
Section 7: Evidence of a Recycled Content Purchasing policy or directive
Section 8: Social Marketing Techniques

Section 9; Targets Underserved Population

Section 10; Address if applicable: boaters, agricultural sources, or stormwater
Section 11: Address if applicable: Purchasing of Re-refined Qil

Section 12: Prior CIWMB Nonprofit Grant

Section 13: Statutory Requirements

®  COVER SHEET (Exhibit A)

-The required Cover Sheet Form (Exhibit A) may be adapted to each applicant's computer software; however, the
format must be followed exactly. Instructions for completing the form are on its reverse side.

* RESOLUTION (Exhibit B)

The approved resoiution for a single NP and aft supporﬁng documents for a regional program MUST BE SUBMITTED
WITH THE APPLICATION PACKAGE. Please select the designated signature authority carefully because only

the person in the designated gosition will be able to sign the Grant Agreement Form and Payment Request
Form. if a “designee” js authorized in the resolution be sure to include a letter sighed by the signature authority

mdlcatlng the title of the designee.

The grant application package must inciude:

An approved reselution from the applicant’s governing body (signed by.the Chair of the Board of Directors on behalf of
all the members) which authorizes submittal of an application for the Fifth Cycle Used Oil NP Grant and identifies the
title of the individual authorized to execute any agreements, contracts, and requests for payment.

Multiple NP Programs — Multiple NPs or chapters of an umbrella NP organization may join together to submit an
application. A lead NP must be designated by the participating NP organizations. The lead agency must submit a
resolution as described in Exhibit B. In addition, each participating NP organization in an application must submit a
resolution from the governing body stating that the NP organization wants to participate in a program and authorizing
the lead applicant to act on their behalf as both applicant and grant administrator.

* GENERAL CHECKLIST OF BUSINESS PERMITS, LICENSES, AND FILINGS -

The General Checklist of Business Permits, Licenses, and Filings (pages 16 of the Application) must be completed as
part of the grant application. The applicant is required to complete this checklist detailing the critical permits/licenses
required for the project. The Checklist must aiso be included as part of the grant agreement, enclosure with payment
requests, and final report for verification that the appropriate permits/licenses and filings were obtained during the
course of the grant period. Failure to complete this Checklist will result in an incomplete appiication and
disqualification, therefore the application package will be returned to the applicant.

" PROPOSAL NARRATIVE

The narrative must clearly and concisely describe and justify each task presented in the praposal. The narrative
should address the project summary as well as the nine scoring criteria (Exhibit F). We have provided questions for
each criterion that should help you develop your proposal. The tip boxes after the questions should help you focus on
infarmation that is important to include. Criteria 1-7 comprise the Genaral Review Criteria and Criterion 8-12 is
considered Program Criteria. The applicant is responsible for supplying sufflclently detailed information for the
review panel(s) to fully evaluate the proposal.
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Attachments to support the proposal narrative include the Work Plan (Exhibit C), Budget Itemization (Exhibit D), the
Grants Summary Worksheet (Exhibit E), and the Evidence of a Recycled Content Purchasing Policy or Directive.
Instructions for completing the Work Statement and the Grants Summary Worksheet Forms are on the reverse side of

each form. Provide attachments and any supporting documentation with the appropriate section{s) as outined on the
following pages. ‘

Briefly address each question below, remembering to note the information requested in the boxes
and the application preparation tips. The proposai narrative is limited to 15 pages not including
exhibits and other attachments.

GENERAL REVIEW CRITERIA (79 points possible)

Introduction: Project Summary (1 paragraph)
What is the problem you are addressing? Briefly describe your project.

1. Need (20 points) — Grant proposal clearly and convincingly describes and demonstrates why the project
should be funded (e.g., benefits, end products, etc.)

(5 pts.) Addresses identified gap in service availability or current unmet need
(5 pts.) Supports the existence of the problem with surveys and/or studies
(5 pts.) Adequately describe any health and safety' threats or environmental concerns

{5 pts.) Identifies existing and previous grant work that supports the project or justities a different approach

TIP: Make sure to include in the narrative past and current Used Oil and HHW Grants and how
they relate to the proposal. Local Demographic Studies/Stalistics include: Target population size;
percentage of population targeted; service area, iflegal dumping documentation; available
collection opportunities, frequency of collections; number and location of permanent facilities;
waste types collected, map of collection cpportunities, amount of HHW collected (past CIWMB
Form 303 information) and estimated amount colfected with future program.

2. Goals and Objectives (7 points) - Describe what you wish to accomplish by completing this grant project.
Identify measurable target(s) that must be met on the way to attaining grant goals.

(4 pts.) Describes specific and measurable goals and objectives and how they relate to the need

(3 pis.) Is based on identified need described in the narrative

TIP: The term of this grant is 24 months, demonstrate your project is ready to be implemented and
that objectives can be achieved within the indicated time frame.
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3. Work Plan (13 points) - Grant proposal describes by task the activities to be undertaken to achieve ihe
objectives.

(2 pts.} Includes completion of the Work Plan form

(2 pts.) Describes why the proposed activities are the best way to address the identified need
(2 pts.) Identifies staffing required to carry out the proposed project

(2 pts.) ldentifies any products that will be used or produced and how they will be distributed
(2 pts.) Describes involvemeﬁt of cooperating organizations

(2 pts.) Presents a specific plan for future funding

(1 pts.} Work Statement demonstrates that objectives can be achieved with avaifable time and resaurces

TIP: List tasks; sequenced timeline--the grant term is 24 months; explain how you will achieve the
objectives. Permits & variances needed? Cost of continuing program - list funding priorities and
give reasons. Grant Timeline, Work Plan, and Grant Narratrve daescribe by task the activities to be
undertaken to achieve the project tasks.

4. Evaluation (9 points) - Measures the outcome of the applicant’s project.

{2 pts.} Includes both process and outcome evaluation
(1 pts.) Describes a method for evaluating‘ and modifying methods during project implementation
{1 pts.) Describes clearly the criteria for determining success
| (2 pts.) States who will be responsible for the evaluation
(2 pts.) Explains any statistical tests or questionnaires to be used

{3 pis.) Describes'any evaluation reports to be produced

TiP: Describe statistical tests/questionnaires, Process evaluation — did you complete what you
set out to do? Quicome evaluation — did your program have an effect on your target audience?
Grant Narrative describes a method to evaluate the success of the project and determine whether
objectives were accomplished,

5. Budget (8 points) - Cost (dollar figure) associated with activities necessary to complete the project.

{2 pis.) Quotes, estimates or cher documentation to support the costs claimed are provided
(2 pts.) All program elements deécribeci_ in the grant narrative and work statement are itemized in the budget

+ {1 pts.) Cost savings are described, e.g., use of volunteer labor, in-kind services, recycling options, use of
existing promotional material, etc.

{1 pts.) Budget items for managerial costs, contingency or miscellanecus are clearly described and kept to a

minimum

5
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(2 pts.) Budget is clear & concise; arranged by approved budget categories
Arrange Budget Itemization by these categories:

Permanent Collection Facilities: Costs for the establishment, expansion, and operation of used oil
collection centers; or the establishment, expansion of permanent household hazardous waste (HHW)
collection facilities. (For ongoing costs for an HHW coilection facility, include only the costs directly related to
the management of used oil, used oil filters or oil bottle containers.)

Temporary or Mobile Collection: Costs for one-day, intermittent events, or mobile coilection (cther than
residential collection) of used oil and oil filters.

Residential Collection: Cosis for éstablishment, continuation, or expansion of curbside or door-to-door
collection of used oit and oil filters.

Publicity and Education; Costs for the development, printing, and distribution of educational materials that
promote used oil or used oil filter recycling, or stormwater pollution prevention.

Load Checking: Costs for inspection of loads at solid waste landfills or transfer stations for used oil and oil
filters. Costs for containment (permanent or semi-permanent structure) should also be included here.

Personnel/Other: All personnel costs and any other eligible expenditure that cannot be assigned to another
category. :

Stormwater Mitigation: Installation and maintenance of {ilters, storm-drain stenciling, all applicable costs of
publicity, education, and personnel. ‘

TIP: Be sure to include Budget ftemization (Exhibit D). Review the ineligible and eligible cost
sections of this application package to determine eligible costs. Reference the page number of your
quotes,; provide delails for equipment, services and supplies; justify all non-specific costs such as
overhead and miscellaneous. If quote lists mare than one item, please highlight the applicabie item.
-Proposal narrative and Budget Itemization demonstrates that the project is cost effective and makes
judicious use of the requested grant funds. Make the budget clear and concise; present the
budget in such a manner that someone unfamiliar with your organization will understand it.
Carefully check the accuracy and cost-éffectiveness of all budget items, extraneous and
unsiupported budget items will count against you! ltems for which there are no quotes may
be eliminated. All items listed in the Budget Itemization must be discussed in the narrative.

Completeness, Letters of Support, Experience (7 points) - Grant proposal is clearly presented and complete
as required in the application instructions including adherence to all specified deadlines. Includes evidence that
the applicant or its contractor(s) have sufficient staff resources, technical expertise, and experience successfully
managing grant programs, to carry out the proposed project.

(1 pts.) Grant proposal is clearly presented and complete as required in the application instructions including
adherence to all specified deadlines '

{1 pts.) Includes completed Summary of Used Oil & HHW Grants Form |

(2 pts.) Letter of support from local jurisdiction which demonstrates that the NP organization has coordinated
with the local government to ensure compatibility of the propesed project with local government program and
plans

(1 pts.) Other letters of support for the project

267



(1 pts.} Addresses ability of applicant to coordinate contracted activities and past Used Qil/HHW grant
performance

(1 pts.) Includes resumes and/or background statements for key prOJect personnel and contractors,
references, etc.

TIP: Double check your application and make sure everything asked for is included, and in the order
prescribed. Avoid assumptions that the application is the same as last year or that reviewers have

access to outside information. Include evidence that the applicant or its contractor(s) have sufficient
staff resources, technical expertise, and experience successfully managing grant programs, to carry
out the proposed project.

» Project Support Letter(s) from Local Jurisdiction(s)

Letters of support must be on the local government’s letterhead and must be signed by the individual with
responsibility for the local used oil program. Letters must demonstrate that the local government understands the
specific project you are proposing and detail how they will work with your organization as you implement your
proposal.

General letters of support from others should also be included in this section.

« References

Include written references-from at least two organizations, other than the CIWMB, from which your NP
organization has received a grant. Each reference must include a brief description of the tasks undertaken, the
requirements of the grant, and the extent to which your organization satisfied those requirements. 1f your
organization has not received any previous grants, provide letters from other organizations with which your
organization has worked. All references must provide the name, address, telephone, and fax numbers of the
individual that provided the reference from each organization.

All letters must be submitted with the application.

Evidence of a recycled-content purchasing policy or directive (15 points) - Applicant and/or participating
junsdlcnons demonstrates evidence of recycled content policy by the purchase of recycled-content products,
recycled or reused products, such as re-refined oil, recycled-content paper, use of compost and mulch, and other
“green” products or materials, or engages in other waste reduction activities where appropriate and feasible.

Applicant will be awarded points if:

(9 pts.) Policy is in place or has been adopted during the application period by the applicant

(4 pts.) Provide documentation/evidence by Applicant, or its governing body, of sustainable practices
pertaining to re-refined oil within the past year (e.g. use of re-refined oil in city fleets)

(2 pts.) Applicant proposes to evaluate their Recycled-Content Products (RCP} purchasing policy annually.
Evaluation should address the positive and negative features, the sustainable practices performed during the
past year, and a plan to increase the percentage of RCP by apphcant
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PROGRAM CRITERIA (21 points possible)

8.

Use Social Marketing Techniques to replace or supplement traditional media based publicity & education
methods to promote collection of used oil and/or oil filters (4 points)

{4 pts.) Describe proposed social marketing activities and explain how they will affect coliection or recycling of
used oil. (“Social Marketing is the use of marketing principles and technigues to influence a target audience to
voluntarily accept, reject, modify or abandon a behavior for the benetit of individuals, groups or society as a
whole.")

Target an underserved population for the collection of used oil and/or cil filters (5 points)

{3 pts.) Education program should target an underserved population. (Underserved population means a
population that has less access to used oil collection facilities and/or a lack of used oil collection service when
compared to other populations with comparable density and socio-economic status)

(2 pts.) Applicant should be able to clearly articulate a specific strategy for targeting this population taking into
consideration levels of education, economics, and accessibility to used oil collection centers or setvices.

10. Initiate a new program or support an existing program for collection of used oil and/or oil filters from one

11.

12,

13.

or more of the following: Boaters, Agricultrual Sources, or Storm Water (5 points) -

(5 pts.} Describe proposed activities and explain how they will affect collection / recycling oil and oif byproducts
by boaters, agricultural sources, and storm water:

initiate a new program or support an existing program for purchasing of re-refined oil and provide for

continued and sustalned re-refined oil availablity in target area after the grant period (4 points)

(2 pts.) Describe proposed plan to have retailers stock re-refined oil for sale to the general public

(2 pts.) Describe proposed activities to promote the advantages of purchasing and using re-refined oif

No Nonprofit grant funding was received during last cycles (UNP4) (3 points)

{3 pts.) Grant proposal is from an applicant who did not receive a (UNP4) Nonprofit Grant

Statutory requirments (YES/NO) (0 points)

+ As authorized by Pubtic Resources Code (FRC) Section 48632 (b), the Board will award grants on a
competitive basis to eligible nonprofit groups. Eligible nonprefit groups are those recognized under Sections
501 {c)(3), 501 (c)(4}, 501 (c)(B), or 501 {c}(10) ot the Internal Revenue Code. A copy of the most recent
Determination Letter issued by the internal Revenue Service and a copy of the Letter of Good Standing issued
by the California Franchise Tax Board must be included with the grant application.

¢ Applicants without evidence of nonprofit status are ineligible



IV. .~ GRANT ADMINISTRATION

® GRANT AGREEMENT

Following the CIWMB'’s approval of the grant applications, tentatlvely scheduled for the April 2003 CIWMB Meeting,
the awarded NPs will receive a Grant Agreement that includes the Terms and Conditions and the Procedures and
Requirements. Copies of these documents in draft form are available for review by grant applicants. Callthe CIWMB
at (916) 341-6457 to request these documents or view them on our website
www.ciwmb.ca.gov/UsedQil/Grants/Nonprofit. The Grant Agreement will include the applicant’s Budget ftemization
and Work Plan. The signature authonty, designated by resolution, is the only person authorized to sign the Grant
Agreement.

Award of this grant will be conditional on the following two requirements: the proposed Grantee must within
ninety {90) days from the date of mailing of the Grant Agreement by the CIWMB: 1) return the completed and
signed Grant Agreement to the CIWMB; and 2) pay in ful all outstanding debts owed to the CIWMB. Check
with your Accounting Office to determine if your NP has any outstanding CIWMB invoices.

The grant agreement is tentatively scheduted for a term of 24 months beginning May 1, 2003 and terminating Aprit 30,
2005.

® ° PAYMENT OF GRANT FUNDS

Grant funds are paid on a reimbursement basis for actual costs directly related to the implementation of the approved
project. Payment will be made only for costs described in the applicant's approved Budget ftemization. All payment
requests must be prepared as described in the Procedures and Requirements and include an itemization with
documentation of claimed expenses (e.g., receipts, invoices, Personnel Expenditure Summary Forms, etc.) Ten
percent (10%) of each approved payment request will be withheld until completion of the grant term.

Advance payment may be made on rare occasmns consistent with CIWMB policy. Contact your grant manager for
addmonal information.

AUDIT REQUIREMENTS

The Grantee agrees that the CIWMB, the Department of Finance, the Bureau of State Audits, or their designated
representative(s) shall have the right to review and te copy any records and supporting documentation pertaining to
the periormance of this Agreement. The Grantee agrees to maintain such records for possible audit for a minimum of
three (3) years after final payment, unless a longer period of records retention is stipulated, or until completion of any
action and resolution of all issues which may arise as a result of any litigation, dispute, or audit, whichever is later.
The Grantee agrees to allow the designated representative(s) access to such records during normal business hours
and to allow interviews of any employees who might reasonably have information related to such records, Further, the
Grantee agrees to include a simitar right of the State to audit records and interview staff in any contract or subcontract
refated to performance of this Agreement.
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Applications must be postmarked by Friday, December 20, 2002. .
Applications postmarked after that date will not be accepted.
Hand delivered, faxed, or emailed applications will not be accepted.

Mail appiicatibns to:

California Integrated Waste Management Board
Used Qil Nonprofit Grant Fifth Cycle
Attn: Philip Poon
Grants Administration Unit
P.O. Box 4025
1001 | Street, MS-10
Sacramento, CA 95812-4025
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Introduction

The Sports Car Club of America’s “Race To Recycle Oil” series was run with tremendous success
during the entirety of the grant period. The used oil and filter recycling message received incredible
exposure from the sponsorship. package bearing the “Race To Recycle Oil” message.

In fact, the program was honored with the California Resource Recovery Association’s annual “Public
Education” award. The prestigious award honors innovative education campaigns that promote the
“Reduce-Reuse-Recycle” theme. SCCA’s David Vodden traveled to Pasadena to accept this honor.
Now, at the end of the grant’s term, the program has been nominated for another award from the
CRRA. (Winners will be announced in July, 2003.)

Through positive, repetitive and creative exposure, the “Race To Recycle Oil” program continues to

shine. Our team expects that the “Race To Recycle Oil” program will serve as a unique model for
others who chose to creatively delivér the message to recycle oil and oil filters.
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Summary of Activitics

Activity IA: Title Rights Sponsorship of the 2000-2002 Sports Car Club of Amerlca (SCCA)
Championship Road Racing Series: “Race To Recycle Oil”.

We succeeded in putting together the sponsorship title rights series for “Race To Recycle Oil.” Each
race event was at least two days long, and provided maximum exposure for the “Race To Recycle
Oil” series. During the first day of the event, racers, crew, club members and spectators registered at
the registration booth, The SCCA rules were disbursed, the “Race To Recycle Qil” deliverables (such
as patches and bumper stickers) were provided to the racers, and the qualifying races began. Several
SCCA “Race To Recycle Oil” banners were placed in high visibility areas around the track.

Fifty-seven Regional races were held during the term of the grant — three more than scheduled in the
original grant proposal. Races were held in Northern Catifornia at Thunderhill Raceway in Willows,
Laguna Seca Raceway near Monterey and Infineon Raceway near Napa. The regional map below
shows the locations of the tracks.

For a list of races and dates, please see Activity 2F

SCCA officials such as David Vodden, Terry Taylor,
SCCA Board Members and SCCA volunteers were
at all events to coordinate the sponsorships, answer
questions, distribute materials, etc. Throughout

each race day, announcers delivered the “Race

To Recycle Oil” message. These announcements
provided up-to-date information to the racers, crew,
club members and spectators regardmg the “Race To
Recycle Oil” sponsorshlp

A typical “Race To Recycle Oil” race day drew

as many as 3,400 people at Thunderhill Raceway.
That’s three times the average atténdance of a
non-sponsored race at at the same track. Races at
Infineon Raceway typically drew an attendance of
about 11,000 people. Figures 1-5 on the following -
page show the demographics for the average
sponsored event.

Actmty 1B: Exclusive name Title nghts of the
Regional Road Racing Series with the used oil recycle message “Race To Recycle 01]” and the
CIWMB recycle oil logo. -

The “Race To Recycle Oil” message, logo and the CIWMB used oil logo are included on all of the
information that is addressed to the racers, crew and SCCA club members. The Title Rights name was
also incorporated in the SCCA’s San Francisco Regional calendar that is enclosed with this progress
report. The calendars were disbursed to the racers throughout the race season via mail and on-site
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- San Frarglsco Araga

North San Franclsco Bay Area

Figure ] ‘ + .- Sacfaments Valley
« {From Rediding to Fresno)
.. East San Fionclsco Bay Area
.x*&%% South Sen Frenclsco Bay Arsa
Participant Gender Participant Income
100%
- Undler $25Kfyr
80%}-
" $25K — S60K/yr
* Figure 3 .
Figure 2 av] ‘ i S60K — S100K fyr
0] F $100K + fyr
Male Female
Parficipant Age
12-18
— ‘ 19-24
- Education 25-34
Figured  g50,.75% have at - Figure 5 3044 s P
least a college ) 45-54 [(HETRER i
education ' 55-64 .
11 and undler
5 or 65 and older ) . . , 4
5% 10% 15% 20% 28%
Activity 1C: Inclusion of “Race To Recycle Oil” and CIWMB name and message on all
pre-event SCCA press materials.
. ) A series of pre-event press releases were faxed and distributed to various racing publications

" and media contacts. All pre-event press rejeases included the “Race To Recycle Oil” title
and sponsorship message: “Recycle oil at the race track and at all certified centers.” We also
included the “Race To Recycle Oil” message in the SCCA’s newspaper and The Wheel in the

; form of advertisements as well as articles describing the purpose of the road racing series.
' Examples are enclosed. : :

Aectivity 1D Inclusion of “Race To Recycle Oil” name and message on all schedules, -
fiyers, brochures, programs, premiums, and support vehicles.

All race event schedules, brochures, flyers, and premiums included the “Race To Recycle Oil”
logo and slogan. A sampling of the stickers and patches produced under the previous “Race To
Recycle Oil” grant are included in this report. Participant pins (samples included) as well as
coffee cups displayed the message to recycle oil and were given to participants in the regional
races. We have also included brochures and other premium items such as an apron in this report.

-
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Activity 1E: “Race To Recycle Oil” logo and message on all banners displayed at the raceways.

The SCCA created “Race To Recycle Oil” banners and placed them in visible spots at racetracks,
registration booths, SCCA booths, along the fence of the tracks, and surrounding the concession
stands throughout the grant’s term. We also created “Recycle Used Oil Fllters” banners that were also
displayed at racing events.

A total of ten banners were produced — each measuring 4° high
by 6’ long. The banners were transported and displayed at all
race events. Even though the grant cycle has ended, the Sports
Car Club of America will keep the banners displayed around
racetracks as seen in picture A to the right,

Activity 1F: ‘Inclusion -oi‘“‘l-{éée To Recycle Qil” name and
“message on all post-event SCCA media including TV, radio,
newspapers, newsletters and such.

The “Race To Recycle Oil” campaign continued to garner

free media coverage from publications such as Auto Friday
throughout the cycle of the grant. The more races we held,
the more quality coverage we received which in turn enhanced
our public efforts. We also continued to include the “Race To

Recycle Oil” message in the Sports Car Club of America’s
newspaper-The Wheel, We’ve enclosed examples in this report.
Even though the term of this grant has expired, The Wheel

will continue to provide up-to-date information pertaining to
recycling used oil at the tracks.

The recycling message was also included in event
advertisements as shown in picture B to the right.”

Activity 2A: Inclusion on the SCCA Website with current
updates and links to CTWMB

The website for the San Francisco Region of the SCCA included
all the details for the “Race To Recycle Oil” series. The “Race
To Recycle Oil” portion was updated continuously begmnmg in
January, 1999. It can be accessed at;

hitp: flnmﬂmuﬂﬁuim&sﬂle

The website will continue to display the “Race To Recycle

Oil” logo and current information about the race series. At the -
beginning of the grant period, the site averaged approximately
20,000 hits each day, but about half way through the grant’s term, hits jumped to about 30 000 a

day. The entire time, the website provided detailed information regarding the “Race To Recycle Oil”
race series, schedules, information about the CIWMB, certified used oil collection centers, re-refined
oil, used oil publications and much more. David Vodden will continue to oversee and work with'the

" Webmaster to update the website with new information. We’ve enclosed a printout from the website’ s

home page at the end of this report.
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Activity 2B: Provide bumper stickers on competing racecars with the used oil message,

.The Sports Car Club of America distributed 5,500 bumper stickers to racers throughout the grant
term. The stickers contained both the “Race To Recycle Oil” message as well as the “Recycle Used
Oil Filters” logo. The racers and the spectators were not the only ones who saw the stickers’ message
either. Asrace cars were towed and driven to race events, a countless number of motorists received the

LT T M R T D T DRI P TR R SRIL T R T LA G P s e

Picture C

£ ‘
R T T e sy Announcements about the “Race To Recycle Oil” series were

Picfure D

message as well. A sample bumper sticker is enclosed with this
progress report.

As shown in pictures C and D to the left, each racer was

given three bumper stickers to place on their vehicle. A brief
explanation of the race series was also given to racers and
spectators.as they received their stickers and emblems. The
race series was also explained in detail throughout each monthly
£ edition of The Wheel. The end of this report contains a picture
of a car displaying the decal.

Activity 2C: Patches for participants’ uniforms, including
drivers. ‘ '

Funding from the previous grant provided 1,600 patches with
the “Race To Recycle Oil” slogan as well as 1,500 patches with
the CIWMB logo and the “RECYCLE USED OIL” message.
Drivers and créw members were required to affix the patches to
their uniform to participate in the “Race To Recycle Qil” series
during both grant terms.. Participants were willing and excited
to comply.

:Actmty 2D: “Race To Recycle Oll” mclusmn on all
television and/or'event coverdge.” N

Press réleases were distributed to various publications and

. news departments. The press release was intended to promote
the “Race To Recycle Oil” series and bring media to the race

- events. It worked. News outlets such as KRCR-TV, KHSL-TV,
KNVN—TV National Speed Sport News, Racing Wheels, The
Loud Pedal, and others covered the events.

& Activity 2E: On-site promotion of used oil and used oil filter
recycling at all racing events.

5

provided throughout the race event day over loudspeakers.
- These announcements provided information about the series to

more than 3,000 racers, crew, volunteers and spectators at each event. The slogan and message were
constantly broadcast to promote the importance of recycling used oil at all certified centers at the
track and at home. If racers had questions, they were directed to the SCCA/ “Race To Recycle Oil”

information booth.
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In addition, participants could stop by the “Race To Recycle Qil” booth and tearn that ail SCCA service
vehicles used around the track operated on refined oil. A‘total of 240 quarts were used each year.
During the grant period, all participants became more and more aware about oil and filter recycling
opportunities at the track. The “Race To Recycle Oil” logo could always be seen on banners, stickers,
patches and throughout The Whee]. This constant reinforcement created an impressionable visual
reminder that recycling used oil is the right thing to do.

To capitalize on the interest created by the messages, the SCCA established centers at each track for
recycling used oil. Thunderhill Park, for example, now has a state-certified used oil recycling center
which recycles several hundred gallons of used oil each year. Other raceways recycle more. Below is
a chart documenting the additional number gallons that were recycled as more people became aware of
the “Race To Recycle Oil” message.

o T T Thunderhill T ¢ Laguna Secd. S
Average number of 860 7.000 11,000
gallons collected (about 1000/mo.

each year since RTRO ’ during racing season}

site established :

Average number of Q 2,000 N/A

gatlons collected
each year before .
RTRO site established

Activity 2F:

20 “Race To Recycle ‘Oil”'spdnsdrship race event days at Infineon Rﬁceway
14 “Race To Recycle Oil” sponsorship race event days at Laguna Seca Raceway
20 “Race To Recycle Oil” sponsorship race event days at Thunderhill Raceway

SCCA personnel were constantly available during all racing events to disseminate information about
the “Race To Recycle Oil” program. They handed out promotional items and informational flyers, as
well as made announcements regarding used oil and filter recycling locations and more.

Announccments were made on a consistent basis throughout events to inform the audience, race
drivers and the pit crews about the “Race To Recycle Oil” program. Banners wete also prommently
displayed around the race areas to promote t}us program,

s
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Races run during the term of the grant included:

»  Regional Season Opener at Sears Point, March 31-April 1, 2001
*  Regional at Thunderhill, April 21-22, 2001
+  Regional at Laguna Seca, May 5-6, 2001
+  Double Regional at Laguna Seca, June 8-10, 2001
« Regijonal at Sears Point, July 7-8, 2001
*  Regional/National at Laguna Seca, July 13-15, 2001
+  Regional at Thunderhill, August 4-5, 2001
.+ Regional/National at Sears Point, August 24-26, 2001
*  Regional at Thunderhill, September 22-23, 2001
= Season Point Final at Sears Point, October 6-7, 2001
* - PCRRC Championship & Endurance Race at Thunderhill, October 26-28, 2001
*  Regional Season Opener at Thunderhill, April 6-7, 2002
» Regional at Laguna Seca, April 27-28,2002
*  Memorial Day Double Regional at Thunderhill, May 25-27, 2002
*  Monterey Bay Double Regional at Laguna Seca, June 28-20, 2002
= Regional Championship Road Races at Infineon, July 6-7, 2002
»  Summer National at Infineon, July 19-21, 2002
*  Regional/National at Laguna Seca, August 2-4, 2002
+  Regional at Infineon, August 24-25, 2002
*  Regional at Thunderhill, September 14-15, 2002
»  Regional at Sears Point, Octobér 5-6, 2002
«  Regional at Thunderhill, November 8-10, 2002
+  Season Opener/Regional at Infineon, April 5-6, 2003
+  Regional at Laguna Seca, April 26-27, 2003

Activity 3A: Design brochure/flyer for the “Race To Recycle Oil” program.

* A brochure describing the “Race To Reeycle Oil” program was wriffen, designeo, approved, printed on

recycled paper, and made available to the public. You can find a sample brochure enclosed with this

report. . N

The brochure text mcluded a descrlptlon of the program funding sources, 51gn1ﬁcant information

pertaining to recycling used oil and filters, the use of re—reﬁned oil, and the functions of the SCCA.

Also included in this brochure was a survey designed to ascertam the level of knowledge about

this program The purpose of the survey was to track” outreach efforts. Thé survey was printed.on a

perforated posteard that allowed the pubhc to tear it off, fill it out, and mail it to a data collection site.

N A

-

A total of 10, 000 brochures were prmted and dlsmbuted durmg the grant period. (Please see Act1v1ty

AIC for survey mfonnatron )

-

- Activity 3B: Set up/staff tabletop display or: booth at all racing events, - .
A -

event depending on the venue. This booth also served as one of the distribution sites for the
Recyele Qil” deliverables.

The SCCA booth was set up at all racmg e?)ents The booth area mcluded two 10°x 10’ tents with tables

set up under the tents. This boeth attraeted between 1,000-5,000 racers and spectators at@é;ce
ce To
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An EZ-Up 10’ x 10’ portable tent was produced under the
previous grant. The EZ-Up tent has a black canopy with the
“Race To Recycle Oil” and CIWMB oil logo printed on four
sides in three colors. The tent’s framework also includes a.
connected, hanging backdrop with the “Race To Recycle Oil”
imprinted logo. It was easy for racers, crew and spectators to
see and use the tent at every event. As seen in picture £ to the
right, it became a highly visible and utilized part of the “Race
To Recycle Oil” campaign.

The SCCA produced a portable educational display. This
display educated viewers about used oil and filter recycling, the
proper disposal of other automotive fluids and information on

. re~refined ofl use in the race series. The display was completed
prior to the start of the 2002 race season. Reaction to the display
at various race events was very positive.

The displays were not only seen at racing events. The SCCA
_brought the “Race To Recycle Oil” message into communities
through local events. Picture F to the right shows the display at
a Radiothon for St. Jude's Hospital in Chico. More than 10,000
people attended the event and received the recycling message.

Toward the end of this grant term, the SCCA purchased a kiosk
that also helps spread the recycling message outside of the
racing community. The kiosk shows the “Race To Recycle
Oil” title rights sponsorship on three sides and is displayed in
color. The permanent display acts as a portable biltboard that
drivers see as it passes from race event to race event. Its impact
is incalculable. It-also creates a centralized storage space for.
educational and promotmnql items that will be provided to the
public.” Once the kiosk arrives at a racing event, it’s sides open

- and'it acts as a ready-made booth that can be set up at the most
visible and convenient location. Even after the grant term ends,
the kiosK will be brought to SCCA races and used to educate
racers and race fans about recycling used oil and filters.

Pic’cure Gto the .n'ght, shows the kiosk (additional signage‘not shown).

Activity 3C: D:stnbute State and/or local educatmnal .
materials and prgmmms atall events ‘

Local govemments pmv1ded much assnstance to help gather
used oil educational materials. Distribution of these educational
materials occurred at the “Race To Reaycle Oil” tent.
Informational brochures answered questions for racers, crew
members, and spectators about where they can recycle used
motor oil. Continuous announcements during race days also
reminded people to visit the tents for more information,  * |

.
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Activity 3D: Encourage and advance the use of on-site used
oil recycling facilities and encourage the use of re-refined oil
in race vehicles.

When at the tracks, racers, participants, and spectators received
constant reminders that recycling used oil is important, easy
and-convenient. Banners, bumper stickers, emblems and utility
stickers provided visual re-enforcements with the “Race To
Recycle Qil” logo. The used oil recycling facilities at each
racetrack are now recovering hundreds and thousands gallons
of used motor oil each year. (Please see activity 2E.) SCCA
workers and volunteers promoted these recycling facilities
and answered questions at the SCCA tent. They also informed
people that all SCCA vehicles operated on re-refined oil,
Throughout the race event, announcements reminded racers

- about the “Race To Recycle Qil” series and details about the
used oil recycling message. Pictures H and / show how the
program and the recycling centers both received maximum
exposure when they were located together.

- Activity 4A: VIP hosting of State and local agencies during
selected race events.

This aetivity has been replaced with a Video News Release.

The video news release allowed for viewers to gain access to
the “Race To Recycle Oil” program, Because it was hosted by
©* Dave-Bender and presented in an engaging documentary-style
format, the video highlighted the distinct elements of “Race
To Recycle Oil.” Viewers saw thie grassroots efforts made by
¢~ SCCA members in which they interacted with members of the
-+ community to discuss proper disposal and recycling of used oil
Sosrus’ Mgy @ £ and filters. The video also showed how high-profile race venues
ANUP v e e i ' have made an effort to reduce the environmental impact of car
" i racing. Plus, it showed the work of the “Race To Recycle Qil”
campaign-on race day, and more. .

Ficture I
N This video provided access to a larger audience for the “Race To Recycle Oil” niessage. Tapes were
distributed for broadcast to local television and cable stations statewide as well as SpeedVision, ESPN,
CNN §ports PBS and racmgone com. The video was also distributed electronically to television and
radio statmns threughout the state via satellite and-direct landline feeds. Media relations personnel
- contffcted news producers at these stations to solicit coverage before the feeds. The video and audio
’ ‘were thén conveniéntly sent d1rectly to producers so they could decide to broadcast the “Race To
Recycle 011” message. A copy of the video accompames this report, :
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‘Activity 4B; Access for State, Counties and Cities personnel and VIP’s to promote used oil and
used oil filter recycling.

State, county, and city employees as well as VIPs had access to SCCA motor sports events throughout
the term of the grant. Personnel who wished to attend first signed in at the track gate. Participants
then had access to the parking area and race event. Registration at the main SCCA checkpoint was
required. Members of the SCCA signed in at the registration area, received their weekend pass, and
signed the release waiver to qualify for SCCA insurance. The SCCA did not charge an admission to
these race events. ‘

Activity 4C: Provide access for State, Counties, and Cities to promote used oil and ol filter
recycling - an information exchange area to set up exhibits and giveaways promoting their
programs.

As part of an effort to include local jurisdictions in the regional “Race To Recycle Qil” campaign,
participants from local used oil programs were invited to take part in events. The “Race To Recycle Oil”
booth provided a location tc include education and outreach materials pertaining to local programs. Area
recycling coordinators and their personnel were welcome to staff the booth with SCCA as well. They
were encouraged to talk about specific local programs and concerns with those who visited.

As part of the overall “Race to Recycle Oil” program, state and local jurisdiction’s recycling officials
were also invited to participate in a Local Government day at the races. During the last grant term,
hospitality tents were set up and as many as a dozen officials typically attended the events. We
attempted to continue the Government days during this grant term, but not'
enough people expressed an interest. :
[2) /] ~ K| Tn Dn:r'v"ra 4
Activity S5A: Inclusion of “Race To Recycle Oil” message on all premlum C ’ 4 'L
items. .

Racing suits and racing gear were embelllshed with the “Race To Recycle
Qil” patches. Every racer was required to_put the patches on their suits. This
promoted high visibility for the recycling series. The “Race To Recycle Oll“
design was also incorporated on event t-shirts.

T-shirts Wlth designs as the one shown above were worn by racers, crew
members, families and friends at the events. Based on the high visibility of the .
racers and the number of the spectators, we estimate each of these t-shIrts has
the potential to make an impression on about 10,000 people even today. In
addition, we estimate an equal or greater number of peop[e atso recelved the - ,
t-shirt message outside of the racing venues. :

\

Also, nearly 150 coffee mugs, 1500 key chains and 1500 oil rags were - I
produced with the “Race To Recycle Qil” message. These items were all distributed at racing events. S
The key chains and rags were made from recycled content and samples of both aré mcluded with this

report.



Activity 5B: Production of race series t-shirts, hats, visors and other giveaway items.

Displaying “Race To Recycle Oil” t-shirts, hats, visors and other items became very popular for those
attending the racing events. Not only did these items prominently show the “Race To Recycle Qil”
message, they present an excellent opportunity to make lasting, consistent impressions over time. The
fans, racers and others who attend these races wore the apparel items on a weekly basis. Not only was the
“Race To Recycle Oil” message prominently displayed, so was 1-800-CLEANUP and the SCCA website.

Activity 5C: Special “Race To Recycle Oil”/ Re-refined cil race Event.
This Activity has been replaced with a Video News Release. (See Activity 4A)
Activity 6A: Sponsorship of year-end banquets in 2001 and 2002.

The yearly banquets for SCCA members provided an excellent, high profile opportunity to promote
the “Race To Recycle Gil” series. The events were heid in the beginning of each year at the San
Ramon Marriot in S8an Ramon. Awards were given to highlight those wheo participated in the “Race To
Recycle Oil” program. The SCCA also disseminated additional information about the campaign.

Activity 6B: Sponsor banners in ballroom.

The SCCA displayed the “Race To Recycle Qil” banners at its year-end banquets. Thi$ re-enforced the
importance of the “Race To Recycle Oil” series even when the emcee wasn’t discussing the program.

Activity 6C: Sponsor promotional material distribution of “Race To Recycle Oil”.

The SCCA incbrporated its logo on all of the “Race To Recycle Oil” promotional materials. Whether -
distributing materials or information at track booths or through the mail, the SCCA guaranteed its
members the “Race To Recycie QOil” mission is a worthy cause.

Activity 7A: CTWMB guests included in banquets and ceremonies.

As part of the effort to include CIWMB guests in the “Race To Recycle Oil” program, appropriate
representatives were invited to attend banquets and ceremonies. Invitations were accepted for the 2000
and 2001 banquets, but representatives were not able to attend the 2002 ceremony.

Activity 7B: Print editorial / advertising as opportunities are presented.

~ Several in-depth articles about the “Race To Recycle Oil” series ran in the SCCA’s newspaper, The
Wheel, and Ragi 1s New, r. Ads were also placed in The Wheel to promote the Season
Openers. Each ad and article promoted the environmental importance of recycling used oil at the
racetrack. The Wheel continued to provide similar articles and information pertaining to recycling
used oil throughout the term of the grant. * '

The SCCA “Race To Recycle Oil” program was also spotlighted in a 4-page article in the May

2002 edition of SportsCar magazine. The article (included for reference) includes a comprehensive
description of “Race To Recycle Oil”, its relationship with the CTWMB, and several pages of full-color
photos highlighting various program activities. rtsCar, SCCA’s national magazine, has a paid
subscription of 55,000 with additional newsstand sales at Barnes & Nobles, Crown and other magazine

and book retailers.

v
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Activity 7C: Surveys/questionnaires developed/evaluated/statlstlcs recorded. Evaluation Repaort.
(See Activity 3A)

10,000 SCCA informational brochures were printed on recycled paper and distributed to the target
audiences (automotive enthusiasts, general public, etc.). {A sample survey is included for reference.)
By including a survey in the brochures, we were able to gather pertinent information about the “Race
To Recycle Oil” program. With this information, it was possibie to assess and evaluate the campaign.
Generally, the response has been overwhelming positive.

Activity 7D: Editorials / features in all media (print and broadcast) that covers the SCCA events.

The SCCA’s newspaper, The Wheel published various entries on the “Race To Recycle Qil” series.
Enclosed are copies of The Wheel that includes such examples. Please refer to descriptions in
Activities 1F, 2D, and 4A as well.

“Race To Recycle Oil” was spotlighted in a 4-page article in the May, 2002 edition of SportsCar
magazine. The article (included for reference) included a comprehensive description of the “Race

To Recycle Oil” program, its relationship with the CTWMB, and several pages of full-color photos
highlighting various program activities. SportsCar, SCCA’s national magazine, has a paid subscription
of 55,000 with additional newsstand sales at Barnes & Nobles, Crown and other magazine and book

retailers,

-

| GENERAL COMMENTS FROM SURVEYS .

“| think the sponsorship has raised the awareness o many to recycle.”
“Great program... should be used by all cities.”
“I"d like a couple of bumper stickers for my street touring car.”
“Thanks for a great yéc’:r of rocing! It raised awareness about recycling oii.”
"Great idea. Pleas continue.”
“It's a great wcy fo talk to non-racers about recycling ol when they ask what it is.”
*Great! Everyone should be taught this!”

“zood to see provisions at the tracks for competitors!”

| would like to get involved.”

*I'm glad to know about 1-800-CLEANUP - | didn’t beforell”
“Smart Idea. Good way to get message to car guys who influence others.”
“Great promotional campaign. You can't miss the “Race To Recycle Ol message.”
‘Good way to encourage the “shadetree” mechanics to do “like the racers do.”
"Great - Keep It up cmd we can keep oil out of landfllls and sewers.”

"Race to recycle oil program has improVed the pit and paddock areas greatly. Thanks!”
‘ N
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SURVEY RESULTS

Question 1:

65%
48%
2%
4%
1%
25%
10%

of those who attend SCCA events ‘regy_c_;leib__eifrt &_;:,\_eyfrga_oi‘l

only change their oil at home | = |

only change their oil at the race track

change thelr oil af home and at the track

somatimes change their off and som‘eﬁmes pay someone else to change it
only change their oll at a "quick lube” _

Chdnge their oil at a dedlership or other type of auto shop

Questlon 2:

47%

35%
9%

9%

0%
21%
18%

6%
3%

9%

of those who recycle their own oil take it to a state certified recycling
center (including race fracks)

of those who recycle their own oil use curbside collection services

of those who recycle their own oil take it to a hazardous waste
collection center

of those who recycle their own oll use more than one responsibie
method to dispose of their used oil

of those who change their own oll admit to dumping it down a drain
of those who recycle their own oil fake their used filters to a recycling center

of those who recycie their own oal use a curbside collection service fo-
take their fiiters

of those who recycle their own oil take their used'ﬂl’re'rs to hazardous
waste collection centers _

of those who recycle their own il use more than one responsible
method to dispose of their used filters

of those who change their own oil admit tg throwing used filters into
the garbage :

43% of those who claimed to change their own oil did not specify what ’rhey
do with their filters
Question 3:
PERCENTAGE OF PEOPLE REACHED WITH RTRO PROMOTIONS:
Track signage: 83% Burnper Stickers: 48%
Booth: 31% Patches: 56%
Brochure: 46%  The Wheel ads; 64%

PA Announcements: 58%
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Activity 7E: A series of display advertisements (12 in all) in each issue of The Wheel. Ads to bring
timely information on used oil recycling including surveys and questionnaires displayed. Each ad
to be one full page.

The Wheel is the official publication of the SCCA in the San Francisco Region. It is mailed to SCCA
members and subscribers monthly. Each issue of The Whee] is made up of more than 28 pages,

11™% 17" in size. During the term of the grant, the newspaper contained an abundance of SCCA race
event dates, articles, stories, ads, and information sutrrounding the "Race To Recycle Qil” series. The
campaign was promoted throughout the newspaper beginning October, 1998, and through the term of
the grant. We have enclosed copies of The Wheel that shows just some of its references to the “Race
To Recycle Oil” program. :

In lieu of an SCCA print ad for the month of October, The Wheel inserted the “Race To Recycle Oil”
informational brochure. About 3,000 readers received the information. The Whegl greatly assisted in
disseminating the “Race To Recycle Oil” message and consequently increased the rate of return for
surveys.
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SPORTS CAR CLUB OF AMERICA (SCCA)
“Race To Recycle Oil” Campaign
Contract #UNP4-00-3310

Progress Report #4

May 1, 2002 - October 31, 2002

The Sports Car Club of America’s “Race To Recycle Oil” series was run with
tremendous success during the third reporting period! The used oil and filter
recycling message continues to receive incredible exposure from banners,
decals, patches and information booths bearing the “Race To Recycle Oil”
message.

Through positive, repetitive and creative exposure, the “Race To Recycle Oil”
program continues to shine. Our team hopes that the “Race To Recycle Oil”
program will serve-as a unique model for others who chose to creatively deliver
the message to recycle oil and oil filters!

Activity 1A: Title Rights Sponsorship of the 2000-2002 Sports Car Club of

America (SCCA) Championship Road Racing Series: “Race To Recycle Oil”.

We have succeeded in putting together the sponsorship title rights series for
“Race To Recycle Qil.” Each race event was at least two days long, and
provided maximum exposure for the “Race To Recycle Qil” series. During the
first day of the event, racers, crew, club members and spectators registered at
the registration booth. The SCCA rules were disbursed, the “Race To Recycle
.Qil” deliverables (such as patches and bumper stickers) were provided to the
racers, and the qualifying races began. Several SCCA “Race To Recycle Oil”
banners were placed in high visibility areas around the track.

Eight Regional races were held this season/grant period. Races were held in
Northern California at Thunderhill in Willows, Laguna Seca near Monterey and
Sears Point Raceway near Napa. SCCA officials such as David Vodden, Terry
Taylor, SCCA Board Members and SCCA volunteers were at all events to
coordinate the sponsorships, answer questions, distribute materials, etc.
Throughout each race day, announcers delivered the “Race To Recycle Oil”
message. These announcements provided up-to-date information to the racers,
crew, club members and spectators regarding the “Race To Recycle Oil”
sponsorship. '

For a list of races and dates, please see Activity 2F.
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Activity 1B: Exclusive name Title Rights of the Regional Road Racing Series
with the used oil recycle message: “Race To Recycle Qil” and the CIWMB
recycle oil logo.

The “Race To Recycle Qil” message, logo and the CIWMB used oil logo are
included on all of the information that is addressed to the racers, crew and
SCCA club members. The Title Rights name is also incorporated in the SCCA’s
San Francisco Regional calendar that is enclosed in this progress report. The
calendars continue to be disbursed to the racers for the race season via mail
and on-site distribution. Calendars and schedules of events for specific race
days were distributed before each race and throughout the 2002 race season.

Activity 1C: Inclusion of “Race To Recycle Qil” and CIWMB name and
message on all pre-event SCCA press materials.

. A series of pre-event press releases are being faxed and distributed to various
racing publications and media contacts. All pre-event press releases include the
“Race To Recycle Qil” title and sponsorship message: “Recycle oil at the race
track and at all certified centers.” We're also including the “Race To Recycle Oil”
message in the SCCA’s newspaper and The Wheel in the form of
advertisements as well as articles detailing the road racing series. The “Race To
Recycle Oil” message and slogan will continue to be placed in upcoming press
releases and media packets.

Activity 1D: Inclusion of “Race To Recycle Oil” name and message on all
schedules, flyers, brochures, programs, premiums, and support vehicles.

All race event schedules, brochures, flyers, and premiums include the “Race To
Recycle Oil” logo and slogan. A sampling of the stickers and patches produced
under the original “Race To Recycle Oil” grant are included in this report.
Participant pins (samples included in this progress report) display the message
fo récycle oil and are being given to participants in the regional races. We have
also included premium items and brochures in this report.

Activity 1E: “Race To Recycle Qil” logo and message on all banners
displayed at the raceways.

The “Race To Recycle Qil” banners are continually placed in visible spots at
racetracks, registration booths, SCCA booths, along the fence of the tracks, and
surrounding the concession stands. We have enclosed photographs at the end
of this report which show the banners displayed around the racetrack. The
banners will be transported regularly and displayed at all race events.
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Activity 1F: Inclusion of “Race To Recycle Oil” name and message on all
post-event SCCA media including TV, radio, nhewspapers, newsletters and
such. -

The “Race To Recycle Qil” campaign continues to gamer free media coverage
through the cycle of the grant. As more races occur, the quality media coverage
enhances our public efforts. We will also continue to include the “Race To
Recycle Oil"” message in the Sports Car Club of America’s newspaper-The
Wheel. We've enclosed an example in this report. The Wheel will continue to
provide up-to-date information pertaining to recycling used oil at the track.

Activity 2A: Inclusion on the SCCA Web site with current updates and links
to CIWMB

. The web site for the San Francisco Region of the SCCA includes all the details-
for the “Race To Recycle Qil” series. The “Race To Recycle Qil” portion has
been continually updated since January, 1999. It can be accessed at:

http:_/__lyyww.sfrscca.org/RacetoRecycle

The web site still displays the “Race To Recycle Oil” logo and current
information about the race series. This site averages approximately 30,000 hits
each day! It presently provides detailed information regarding the “Race To
Recycle Oil” race series, schedules, information about the CIWMB, certified
used oil collection centers, re-refined oil, used oil publications and much more.
David Vodden will confjnue to oversee and work with the Webmaster to update
the web site with new information. We’ve enclosed a printout from the web
site’s home page at the end of this report.

Activity 2B: Provide bumper stickers on competing racecars with the used
oil message.

The Sports Car Club of America began to distribute bumper stickers to racers in
the beginning of March. Each racer is given three bumper stickers to place on
their vehicle. The SCCA continues to provide stickers for new racers and those
who do not any displayed on their racecar. A brief explanation of the race series
is given to each racer as the stickers and emblems are distributed to the
participants. The race series is also explained in detail throughout each monthly
edition of The Wheel. The end of this report contains a picture of a car
displaying the decal.
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Activity 2C: Patches for participants’ uniforms, including drivers.

Patches from the original grant are still utilized by drivers. 1,600 patches have
been made with the SCCA logo and the “Race To Recycle Qil” slogan. 1,500
patches have been made with the CIWMB logo and the message, “RECYCLE
USED OIL.” All drivers and their crew must affix the patches to their uniform to
participate in the “Race To Recycle Oil” series. Participants are willing and even
excited to comply.

Activity 2D: “Race To Recycle Qil” inclusion on all television and/or event
coverage.

Press releases are distributed to various publications and news departments.
The press release is intended to promote the “Race To Recycle Qil” series and
bring media to the race events. It's worked. There will be an on-going push

throughout the grant cycle to garner more media support to cover events during .

2003.

‘Activity 2E: On-site promotion of used oil and used oil filter recycling at all
racing events.

Announcements about the “Race To Recycle Oil” series are provided throughout
the race event day over loud speakers. These announcements provide
information about the series to over 3,000 racers, crew, volunteers and
spectators. The slogan and message is constantly broadcast to promote the
importance of recycling used oil at all certified centers, at the track and at home.
If racers have questions, they are directed to the SCCA/ “Race To Recycle QOil”
“information booth.

Each track has a center for recycling used oil. Thunderhiil Park has a state-
certified used oil recycling center which recycles several hundred gallons of
used oil each year. We are documenting the additional number galions that are
being recycled as more people become aware of the message. We will record
this advancement in future progress reports.

Racers and crews are becoming more aware about recycling their oil at the
track. The logo is found on banners, stickers, and patches, as well as
throughout The Wheel. 1t has become extremely beneficial in spreading the
used oil recycling message. The deliverables create an impressionable, visual
reminder that recycling used oil is the right thing to do. The SCCA members
and drivers are enthusiastic about the “Race To Recycle Qil” sponsorship and
their involvement with the Waste Board's educational program.
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Activity 2F:

20 “Race To Recycle Oil” sponsorship race event days at Sears Point
Raceway :
14 “Race To Recycle Oil” sponsorship race event days at Laguna Seca
Raceway
20 “Race To Recycle Qil” sponsorship race event days at Thunderhill
Raceway

Race event sponsorships are underway for this grant cycle. SCCA personnel are
constantly available during events to disseminate information about the “Race
To Recycie Qil” progfram. The are handing out promotional items, information
flyers, making announcements regarding used oil and filter recycling locations,
and more. '

. Announcements are made on a consistent basis throughout events to inform the
audience, race drivers and the pit crews about the “Race To Recycle Oil”
program. Banners are prominently displayed around the race areas to promote
this program. '

Races run so far include:

» Mernorial Day Double Regional at Thunderhill Raceway, May 25-27

* Monterey Bay Double Regional at Laguna Seca Raceway, June 28-20
* Championship Road Races Regional at Infineon Raceway, July 6-7

¢ Summer National at Infineon Raceway, July 19-21

» Regional/National at Laguna Seca Raceway, August 2-4

» Regional at Infineon Raceway, August 24-25

» Regional at Thunderhill Raceway, September 14-15

* Regional at Sears Point Raceway, October 5-6

Activity 3A: Design brochure/flyer for the “Race To Recycle Oil” program.

A brochure describing the “Race To Recycle Qil” program has been written and
designed. After the SCCA and CIWMB gave their approval, it was printed and
made available to the public. You can find a sample brochure enclosed with this
report.

The brochure text includes a description of the program, funding sources,
significant information pertaining to recycling used oil and filters, the use of re-
refined oil, and the functions of the SCCA. Also included in this brochure is a
survey designed to ascertain the level of knowledge about this program. The
purpose of the survey is to track outreach efforts. The survey is printed on a
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perforated postcard that allows the public to tear it off, fill it out, and mail it to a
data collection site.

A total of 10,000 brochures have been printed. Approximately 5,000 brochures
are distributed each race season. So far, 1,000 brochures have been distributed
this season. Please see Activity 7C for survey Information.

Activity 3B: Set up/staff tabletop display or booth at all racing events.

The SCCA booth is set up at all racing events. The booth area includes two
10'x10’ tents with tables set up under the tents. SCCA tee-shirts, sweatshirts,
and polo shirts are on display and for sale. This booth attracts between 1,000-
5,000 racers and spectators at each race event depending on the venue. This
booth also serves as one of the distribution sites for the “Race To Recycle Qil”
deliverables.

An EZ-Up 10 X 10’ portable tent was produced under the prewous grant The
EZ- Up tent has a black canopy with the “Race To Recycle Oil" and CIWMB oil
logo printed on four sides in three colors. The tent’s framework also includes a
connected, hanging backdrop with the “Race To Recycle Oil” imprinted logo. It
is easy for racers, crew and spectators to see and use the tent at every event. It
has become a highly visible part of the “Race To Recycle Qil” campaign.

For this grant phase, the SCCA has produced a ponaple educational display.
This display educates viewers about used oil and Titter recycling, the proper
disposal of other automotive fluids and information on re-refined oil use in the
race series. The display was completed prior to the start of the 2002 race
season. Reaction to the dispiay at various race events has been very positive.
Photos of the display are attached.

Activity 3C: Distribute State and/or local educational materials and
premiums at all events.

Local governments are providing much assistance to help gather used oil
educational materials. Distribution of these educational materials occurs at the
“Race To Recycle Qil” tent. These informational brochures answer questions for
racers, crew, and spectators about where they can recycle used motor oit.
Continuous announcements during race days also remind people to visit the
tents for more information.

Activity 3D: Encourage and advance the use of on-site used oil recycling
facilities and encourage the use of re-refined oil in race vehicles.

When at the tracks, racers, participants, and spectators receive constant
reminders that recycling used oil is important, easy and convenient. Banners,
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bumper stickers, embiems and utility stickers provide visual re-enforcement with
the "Race To Recycle Oil” logo. The used oil recycling facilities at each
racetrack currently recover hundreds and thousands gallens of used motor oil
each year. (Please see activity 2E.) SCCA workers and volunteers promote these
recycling facilities and answer questions at the SCCA tent. Throughout the race
event, announcements remind racers about the “Race To Recycie Oil" series
and details about the used oil recycling message. Photographs included in this
progress report show how the program and the recycling centers both receive
maximurmn exposure when located together.

Activity 4A: VIP hosting of State and local agencies during selected race
events.

This activity has been replaced with a Video News Release.

The video effort will augment Activity Number 4A and 5C which call for special
VIP gatherings at race events. The video will allow for any interested party to
gain access to the “Race To Recycle Oil” program. Because it will be presented
in an engaging documentary-style format, the video will highlight the distinct
elements of “Race To Recycle Qil.” Viewers will see the grassroots efforts made
by SCCA members in which they interacted with members of the community to
discuss proper disposal and recycling of used oil and filters. The video will also
show how high-profile race venues have made an effort to reduce the
environmental impact of car racing. It will show the work of the “Race To
Recycle QOil” campaign on race day, and more.

This video will provide access.to a larger audience.for the “Race To Recycle Oil”
message. The format will al!ow for free media. solicitation at SpeedVision,

ESPN, CNN Spotrts and local news stations. The video is written and in the
production stage.

Activity 4B: Access for State, Counties and Cities personnel and VIP'’s to
promote used oil and used oil filter recycling.

Currently, counties, cities, VIPs and the state have access to SCCA motor
sports events. Personnel who wish to attend must first sign in at the track gate.
Participants then have access to the parking area and race event. Registration
at the main SCCA checkpoint is required. If you are a member of the SCCA you
must sign in at the registration area, receive your weekend pass, and sign the
release waiver to qualify for SCCA insurance. The SCCA does not charge an
admission to the race events.
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Activity 4C: Provide access for State, Counties, and Cities to promote used
oil and oil filter recycling - an information exchange area to set up exhibits
and giveaways promoting their programs. -

As part of an effort to include local jurisdictions in the regional “Race To Recycle
Qil” campaign, local used oil programs are always invited to participate in
events. The “Race To Recycle Oil” booth provides a location to include
education and outreach materials pertaining to local programs. Area recycling
coordinators and their personnel are welcome to staff the booth with SCCA.
They are encouraged to talk about specific local programs and concerns with
those who visit.

.Activity 5A: Inclusion of “Race To Recycle Qil” message on all premium
items.

(Please see Activity 2C)

Racing suits and racing gear are embellished with the “Race To Recycle Oil”
patches. Every racer is required to put the patches on their suits. This promotes
high visibility for the recycling series. The “Race To Recycle Oil" design is also
incorporated on event t-shirts. These t-shirts are worn by racers, crew, families
and friends at the events. Based on the high visibility of the racers, the
concentration of the spectators, we estimate these t-shirts make an impression
on about 10,000 people. In addition, we estimate and equal or greater number
of people receive the tee-shirt message outside of the racing venue.,

Activity 5B: Production of race series t-shirts, hats, visors and other
giveaway items.

Displaying “Race To Recycle Qil" t-shirts, hats, visors and other items has
become very popular for those attending the racing events. Not only do these
items prominently show the “Race To Recycle Oil” message, they present an
excellent opportunity to make lasting, consistent impressions over time. The
fans, racers and others who attend these races wear the apparel items on a
weekly basis. Not only is the “Race To Recycle Oil” message prominently
displayed, so is 1-800-CLEANUP and the SCCA website (which promotes the
CIWMB).

Activity 5C: Special “Race To Recycle Qil”/ Re-refined oil race Event.
This activity has been replaced with a Video News Release.

The videa effort will augment Activity Number 4A and 5C which call for special
VIP gatherings at race events. The video will allow for any interested party to
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gain access to the “Race To Recycle Oil” program. Because it will be presented
in an engaging documentary-style format, the video will highlight the distinct
elements of “Race To Recycle Oil.” Viewers will see the grassroots efforts made
by SCCA members in which they interacted with members of the community to
discuss proper disposal and recycling of used oil and filters. The video will also
show how high-profile race venues have made an effort to reduce the
environmental impact of car racing. It will show the work of the “Race To
Recycle Oil” campaign on race day, and more.

This video will provide access to a larger audience for the “Race To Recycle Oil” )
message. The format will allow for free media solicitation at SpeedVision,

ESPN, CNN Sports and local news stations. The video is written and in the
production stage.

Activity 6A: Sponsorship of year-end banquets in 2002.

The yearly banquets for SCCA members provide an excellent, high profite
opportunity to promote the “Race To Recycle QOil” series. Awards will be given
to highlight those who have participated in the “Race To Recycle Oil” program.
The SCCA will also disseminate additional information about the campaign.
Dates for these events will be forthcoming.

Activity 6B: Sponsor banners in ballroom.

The SCCA displays the “Race To Recycle Qil” banners at its year-end banquets.
This re-enforces the importance of the “Race To Recycle Qil” series even when
the emcee isn’t discussing the program. Dates for these events wili be
forthcoming.

Activity 6C: Sponsor promotional material distribution of “Race To Recycle
Qil”. .

Activity 7A: CIWMB guests.included in banquets and ceremonies.

As part of the effort to include CIWMB guests in the “Race To Recycle Gil”
program, appropriate representatives will be invited to attend banquets and
ceremonies. An effort has also been made to include CIWMB members in a VIP
race event. '

Activity 7B: Print editorial / advertising as opportunities are presented.
Several in-depth articles about the “Race To Recycle Oil” series have run in the

SCCA's newspaper, The Wheel, and Racing Wheels Newspaper. Ads were also
placed in The Wheel to promote the Season Opener at Sears Point. Each ad
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and article has promoted the environmental importance of recycling used oil at
the racetrack. The Wheel will continue to provide similar articles and information
pertaining to recycling used oil.

The SCCA “Race To Recycle Qil” program was also spotlighted in a 4-page
article in SportsCar magazine. The article {(included for reference) includes a
comprehensive description of “Race To Recycle Qil”, its relationship with the
CIWMB, and several pages of full-color photos highlighting various program
activities. SportsCar, SCCA’s national magazine, has a paid subscription of
55,000 with additional newsstand sales at Barnes & Nobles, Crown and other
magazine and book retailers.

Activity 7C: Surveys/questionnaires developed/evaluated/statistics
recorded. Evaluation Report.

(See Activity 3A)

By including a survey in informational brochures, we have been very effective in
gathering pertinent information about the “Race To Recycle Qil” program. With
this information, it is possible to assess and evaluate the campaign.

10,000 SCCA informational brochures have been printed and approximately
4,000 have been distributed to automotive enthusiasts. Several hundred

surveys have already been filled out and returned. Generally, the response has
been overwhelming positive.

The data and impressions extrapolated from these surveys will be presented in
report form for the final report of the grant period.

Activity 7D: Editorials / features in all media (print and broadcast) that
covers the SCCA events.

The SCCA’s newspaper, The Wheel has published various articles, ads, and
features on the “Race To Recycle Oil” series. Enclosed are copies of The Whee|
that includes such articles. Please refer to descriptions in Activities 1F, 2A, 2D,
and 4A. Editorials and features that are generated over the next several months
will be included in future progress reports.

“Race To Recycle Oil” was spotlighted in a 4-page article in SportsCar

magazine. The article (included for reference) includes a comprehensive
description of the “Race To Recycle QOil” program, its relationship with the
CIWMB, and several pages of full-color photos highlighting various program
activities. SportsCar, SCCA’s national magazine, has a paid subscription of
55,000 with additional newsstand sales at Barnes & Nobles, Crown and other 3
magazine and book retailers.

10 | 29¢



Activity 7E: A series of display advertisements (12 in all) in each issue of
The Wheel. Ads to bring timely information on used oil recycling including
surveys and questionnaires displayed. Each ad to be one full page.

The Wheel is the official publication of the SCCA in the San Francisco Region. It
is mailed to SCCA members and subscribers monthly. Each issue of The Wheel
is made up of more than 28 pages, 11"x 17" in size. The newspaper contains an
abundance of SCCA race event dates, articles, stories, ads, and information
surrounding the "Race To Recycle Qil” series. The campaign has been
promoted throughout the newspaper since October, 1998. We have enclosed a
copy of The Wheel that shows just some of its references to the "Race To
Recycle Qil” program.

In lieu of an SCCA print ad for the month of October, The Wheel inserted the

.. SCCA RTRO informational brochure. About 3,000 readers received the
information. The Wheel greatly assisted in disseminating the “Race To Recycle
Qil" message and consequently increased the rate of return for surveys.
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SPORTS CAR CLUB OF AMERICA (SCCA)

“RACE TO RECYCLE OIL” Campaign C% A
Contract #UNP4-00-3310 (_(op
Progress Report #3 \9

November 1, 2001 — April 30, 2002

During the second reporting period for the Sports Car Club of America’s Race to
Recycle Qil series, a new race season has been run with tremendous success!
The used oil and filter recycling message continues to get incredible exposure
from banners, decals, patches and information booths bearing the Race to
Recycle Oil message.

In addition, the SCCA Race to Recycle Qil was spotlighted in a 4-page article in
SportsCar magazine. The article (included for reference) includes a
comprehensive description of the Race to Recycle Qil, its relationship with the
CIWMB and several pages of full-color photos highlighting various program
activities. SportsCar, SCCA's national magazine, has a paid subscription of
55,000 with additional newsstand sales at Barnes & Nobles, Crown and other
magazine and book retailers.

Through positive, repetitive and creative exposure, the Race to Recycle Oil
program continues to shine. Qur team hopes that the Race to Recycle Qil
program will serve as a unique model for others to follow in the effort to creatively
deliver the oil and filter recycling message!

Activity 1A: Title Rights Sponsorship of the 2000-2002 Sports Car Club of |
America (SCCA) Champlonshlp Road Racing Series “Race To Recycle
oirr. -

We have succeeded in putting together the sponsorship title rights series for
“Race to Recycle Oil.” The 2002 event schedule is enclosed for review. Each
race event is at least two days, providing maximum exposure for the “Race to
Recycle Qil” series. During the first day of the event racers, crew, club ‘members
and spectators register at the registration booth. The SCCA rules are disbursed,
the “Race to Recycle Oil" deliverables such as patches and bumper stickers are,
provided to the racers, and the qualifying races begin. Several SCCA Race to
Wrs are placed in high visibility areas around the track.

Two Regional races have been held so far this season/grant period. Races were
heid in Northern California at Thunderhill in Willows and Laguna Seca near
Monterey. SCCA officials such as David Vodden, Terry Taylor, SCCA Board
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Members and SCCA volunteers were at both events to coordinate the
sponsorships, answer questions, distribute materials, etc. Each race day,
throughout the day, “Race to Recycle Oil” announcements were made by the
race announcers. These announcements provide up-to-date information to the
racers, crew, club members and spectators regarding the “Race to Recycle Qil”
sponsorship.

For a complete list of races and dates, please see Activity 2F.

Activity 1B: Exclusive name Title Rights of the Regional Road Racing
Series with the used oil recycle message: “Race To Recycle Oil” and the
CIWMB recycle oil logo.

The road racing series event schedule for 2002 is on-going. The “Race to
Recycle Oil” message, logo and the CIWMB used oil logo are included on all of
the information that is addressed to the racers, crew and SCCA club members.
The Title Rights name is also incorporated in the SCCA San Francisco Region
calendar that is enclosed in this progress report. The calendars continue to be
disbursed to the racers for the race season via mail and on-site distribution.
Calendars and schedule of events for the specific race day will also be
distributed before each race and throughouit the 2002 race season.

Activity 1C: Inclusion of “Race To Recycle Oil” and CIWMB name and
message on all pre-event SCCA press materials.

A series of ' pre-event press releaseg were faxed and distributed to various racing
publications and media contacts. All pre-event press releases include the “Race
to Recycle Oil” title and sponsorship message: “Recycle oil at the race track and
. at all certified centers.” So far, we have included the “Race to Recycle Oil"
message in the SCCA’s newspaper, The Wheel as advertisements as well as .
articles detailing the road racing series. The “Race to Recycle Qil” message and
slogan will be placed in upcoming press releases and media packets.

Activity 1D: Inclusion of “Race To Recycle Oil” name and message on all
schedules, flyers, brochures, programs, premiums, and support vehicles.

All race event schedules, res, flyers, and premiums produced to date
include the “RMcycfe Oil" logo and slogan. A sampling of the emblems
and patches produced under the original Race to Recycle Oil grant are included
in this report. Participant pins (samples included in this progress report) display
the recycle oil message and are given to participants in the regionai races. In
addition, premium items and brochures created are enclosed.
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Activity 1E: “Race To Recycle Oil” logo and message on all banners
displayed at the raceways.

Banners were unveiled at the April 6-7, 2002 Regional Series Season Opener at

“Thunderhill Park. The banners at all events are placed in highly visible tent and
track areas, including the SCCA booth. Eight banners were produced and
measure 4' high by 6’ long. The banners are continually placed in visible spots at
the racetracks; the registration booth, SCCA booth, along the fence of the track,
and surrounding the concession stands. Enclosed are photographs that show the
banners dispiayed around the racetrack. The banners will reguiarly be
transported and displayed at alt upcoming race events.

Activity 1F: Inclusion of “Race To Recycle Oil” name and message on all
post-event SCCA media including TV, radio, newspapers, newsletters and
such.

Free media is an on-going activity that is being conducted throughout the grant
cycle. As the races occur, we receive some media coverage, intensifying our
public efforts. We will continue to include the “Race to Recycle Oil’ message in
all of the articles that appear in the Sports Car Club of America’s newspaper-The

‘Wheel. Enclosed are articles that were published in The Wheel depicting the
“Race to Recycie Oil" sponsorship race series. The Wheel will be an ongoing
source to provide up to date information pertaining to recycling used oil at the
track. '

The SCCA Race to Recycle Qil was spotlighted in a 4-page article in SportsCar
magazine. The article (included for reference) includes a comprehensive
description of the Race to Recycle Oil, its relationship with the CIWMB and
several pages of full-color photos highlighting various program activities.
SportsCar, SCCA’s national magazine, has a paid subscription of 55,000 with
additional news stand sales at Bames & Nobles, Crown and other magazine and-
book retailers.

Activity 2A: Inclusion on the SCCA Web site with current updates and links
to CIWMB

The web site for the San Francisco Region of the SCCA includes all the details of

the Race to Recycle Qil series. The Race to Recycle Oil portion has been
anntinualhy 1indatad sinea lanuary 1909 it nan ha arcasead at

200



The web site displays the “Race to Recycle Qil” logo and current information

.- about the race series. This site averages approximately 30,000 hits per day. it

presently provides detailed information regarding the “Race to Recycle Oil” race
series, schedules, information about the CIWMB, centified used oil collection
centers, re-refined oil, used oil publications and much more. David Vodden will
continue to oversee and work with the webmaster updating the web site with new
information. Enclosed in this progress report is a printout from the web site home

page.

Activity 2B: Provide bumper stickers on competing race cars with the used
oil message.

A re-print of 5,000 bumper stickers/decals were produced in March of 2001,
providing adequate Supplies for the duration of the grant. A bumper sticker is
enclosed with this progress report. The “Recycle Used Oil Filters” logo was
added to enhance the Race to Recycle Oil message. Bumper stickers were
distributed to the racers beginning in early March and were handed out to racers
and placed on their race vehicles at the Season Opener, at Thunderhill on April
6" and 7".

Each racer is given three bumper stickers to be placed on their vehicles. A brief
explanation of the race series is given to each racer as the stickers and emblems
are distributed to the participants. The race series is also explained in detail
throughout each monthly edition of The Wheel. Enclosed in this progress report
are pictures highlighting the race events and cars displaying the decals.

Activity 2C: Patches for participants’ uniforms, including drivers.

Patches from the original grant are still utilized by drivers. 1,600 patches reading-
SCCA, RACE TO RECYCLE OIL and 1,500 patches reading-RECYCLE USED =
OIL and the CIWMB oil logo were produced. All drivers competing in the “Race to
Recycle Qil" series along with the participating crew are required to affix the
patches to their uniforms. The drivers are very pleased to place the patches on
their uniforms.

Activity 2D: “Race to Recycle Qil” inclusion on all television and/or event
coverage.

Press releases were distributed to various publications and news departments.
The press release is intended to promote the “Race to Recycle Oil" series and
bring media to the race events. There will be an on-going push throughout the
grant cycle to garner media support for the coverage of the events during 2002.
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Activity 2E: On-site promotion of used oil and used oil filter recycling at all
racing events.

%ﬂ@lﬂﬂ@mﬂﬂiﬂbout the Race to Recycle Qil series are provided throughout
the race event day over loud speakers. These announcements provide

information about the series to over 3,000 racers, crew, volunteers and
spectators. The slogan and message is broadcast to promote the importance of
recycling used oil at all certified centers, at the track and at home. This message
is constantly announced during the race events. If racers have questions, they
are directed to the SCCA/ “Race to Recycle Oil” information booth.

Each track has a center for recycling used cil. Thunderhill Park has a state-
certified used oil recycling center which annually recycles several hundred
gallonsoiUsed oll. As the awareness of the message “recycle used oil at the
track” intensifies, we will document the additional gallons recycled and record this
advancement in future progress reports.

Racers and crew members are becoming more aware about recycling their oil at
the track. The logo is found on banners, stickers, patches and throughout The
Wheel, and is extremely beneficial in spreading the used oil recycling message.
The deliverables create an impressionable, visual reminder that recycling used
oil is the right thing to do. The SCCA members and drivers are enthusiastic about
the Race to Recycle Qit sponsorship and their involvement with the Waste
Board's educational program.

Activity 2F:

20 “Race to Recycle Oil” sponsorship race event days at Sears Point
Raceway

14 “Race.to Recycle Oil” sponsorship race event days at Laguna Seca
Raceway

20 “Race to Recycle Oil” sponsorship race event days at Thunderhill
Raceway

Race event sponsorships are underway for this grant cycle. SCCA personnel are
constantly available during events to disseminate information about the Race to
Recycle Oil program, hand out promotional items, information flyers, make
announcements regarding used oil and filter recycling locations, and more.

Announcements are made on a consistent basis throughout events to inform the
audience, race drivers and the pit crews about the Race to Recycle Oil program.
Banners are prominently displayed around the race areas to promote this
program.
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Races run so far include:

* SFR 49" Annual Regional Season Opener at Thunderhill, April 8" & 7™
» Regional at Laguna Seca, April 27" & 28",

Activity 3A: Design brochure/flyer for the “Race To Recycle Oil” program.

A _brochure describing the Race to Recycle Oil program was written, designed
and printed after approval by SCCA and the CIWMB. A sample of this brochure
is enclosed with this report.

The brochure text includes a description of the program, funding sources,
significant information pertaining to recycling used oil and filters, the use of re-
refined oil, and the functions of the SCCA. Also included in this brochure is a

survey designed to ascertain the level of knowledge about this program to track
outreach efforts. The survey is printed on a perforated postcard allowing survey
takers to mail the card in and data to be collected.

A total of 10,000 brochures have been printed. This allows for distribution of
- approximately 5,000 brochures per race season. So far, 1,000 brochures have
been distributed this season. Please see Activity 7C for survey information.

Activity 3B: Set up/staff tabletop display or booth at all racing events.

The SCCA booth is set up at all racing events. The booth area includes two
10'x10" tents with tables set up under the tents. SCCA tee-shirts, sweatshirts,
and polo shirts are on display and for sale. This booth attracts between 1,000-
5,000 racers and spectators at each race event depending on the venue. This
booth is also serving as one of the distribution sites for the “Race to Recycle Gil”
deliverables.

An EZ-Up 10’ x 10’ portable tent was produced under the previous grant. The
EZ-Up tent accommodates a black canopy with the “Race to Recycle Qil” and
CIWMB oil logo screenprinted on four sides in three colors. The tent’'s framework
also includes a connected, hanging backdrop with the “Race to Recycle Oil”
imprinted logo. This tent is easily seen and utilized by racers, crew members and
spectators at all events and has become a highly visible part of the “Race to
Recycle Oil” campaign.

For this grant phase, the SCCA has produced a portable educational display.
This display educates viewers about used oil and filter recyciing, the proper
disposal of other automotive fluids and information on re-refined oil use in the
race series. The display was completed prior to the start of the 2002 race
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season. Reaction to the display at various race events has been very positive.
Photos of the display are attached.

Activity 3C: Distribute State and/or local educational materials and
premiums at all events.

[MWMPWssistance regarding the gathering of existing used oil
educational materials is very positive. Distribution of these educational materials
occurs at the Race to Recycle Oil tent. These informational brochures serve to
answer questions for racers, crew members and spectators about where in their
city or county they can recycle their used motor oil. Announcements throughout
the day at the race events also remind people to visit the tents for more
information.

Activity 3D: Encourage and advance the use of on-site used oil recycling
facilities and encourage the use of re-refined oil in race vehicles.

The “Race to Recycle Qil" logo on banners, bumperstickers, emblems and utility
stickers at each race is a visible reminder to the racers, participants, and
spectators that recycling used oil at the racetrack is important, easy and
convenient. The used oil recycling facilities set up at each racetrack are currently
recovering several hundred and several thousand galions of used motor oil per
year. (Please see activity 3A.) These recycling facilities are promoted by the
SCCA workers and volunteers. Questions are being answered at the SCCA tent
and SCCA volunteers remind people to recycle their used motor oil. Throughout
the race event, announcements are made over the loudspeakers reminding
racers about the Race to Recycle Qil event series and the particulars of the used
oil recycling message. Photographs included in this progress report show the tent
set up near the oil recycling center at the racetrack for maximum exposure.

Activity 4A: VIP hosting of State and local agencies during selected race
events. ,

State and local agencies are encouraged to attend the SCCA race events. A VIP A

event is tentatively scheduled for the early part of the 2002 race schedule.
Representatives from the California Integrated Waste Management Board as well
as local city and county agencies will be invited to attend the “Race to Recycle
Qil’ series special day. This will give the SCCA a chance to give an overview of
the activities at Race to Recycle Qil race events.

In addition, the three racetrack boundaries incorporate large regions that include
many city and county areas. Participants and spectators drawn to the three
tracks will most likely be from the following areas: Thunderhill Park-Glenn, Butte,
Tehema, Colusa, Yolo, Yuba, Sacramento counties; Sears Point-Napa, Marin,

v

82
(Jv’"

20

g

i



San Francisco, Sonoma and Solano Counties, and Laguna Seca- Monterey,
Santa Cruz, Salinas, Santa Clara Counties. Participants in the San Francisco
Region of the SCCA come from a wide range of California cities. We will provide
materials and information for those areas encompassing the racetracks as well
as consistently refer others to the 1-800-CLEANUP campaign.

The SCCA wants to encourage participation from these localities, thus expanding
the efforts in which the SCCA is currently engaged. Contacting the proper city
and county coordinators will be our ensuing efforts. Exchanging ideas from each
local level will broaden the perspective of oil recycling education.

We will also invite recycling coordinators who are interested in volunteering at the
SCCA/Race to Recycle Qil booth and exchange public outreach information from
the local perspective. Introducing various coordinators to the SCCA program will

encourage a broad exchange of ideas in addition to our used oil recycling efforts.

Activity 4B: Access for State, Counties and Cities personnel and VIP’s to
promote used oil and used oil filter recycling.

Access to the SCCA motor sports events involves signing in at the track gate.
Participants then have access into the parking area and into the race event.
Registration at the main SCCA checkpoint is required. If you are a member of the
SCCA you must sign in at the registration area, receive your weekend pass, and
sign the release and waiver to qualify for SCCA insurance. The SCCA does not
charge an admission to the race events.

Activity 4C: Provide access for State, Counties, and Cities to promote used
oil and oil filter recycling - an information exchange area to set up exhibits
and giveaways promoting their programs.

As part of an effort to include local jurisdictions in the regional Race to Recycle
Qil, local used oil programs are always invited to participate in events. The Race
to Recycle Qil booth provides a location to include education and outreach
materials pertaining to local programs. Area recycling coordinators and others
are welcome to staff the booth with SCCA personnel to talk about specific local
programs and concerns with those who visit the booth.

Activity 5A: Inclusion of “Race To Recycle Oil” message on all premium
items. :

(Please see Activity 2C)

Racing suits and racing gear are embellished with the “Race to Recycle Oil”
patches. Every racer is required to put the patches on their suits. This promotes
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high visibility for the recycling series. The “Race to Recycle Oil” design is also
incorporated on the event tee-shirts. These tee-shirts are being worn by racers,
crew, families and friends at the events. An estimated 10,000 impressions are
made by this apparel and an equal or greater number of secondary and tertiary
impressions when the apparel is worn outside the race environment. Photos are
enclosed. -

In the last grant period, artwork was produced and approved for SCCA RTRO
key chains and SCCA RTRO il rags. 1500 key chains and 1500 oil rags were
produced in this grant period. Both of these items are made from recycled
content. Samples of both items are included.

Activity 5B: Production of race series t-shirts, hats, visors and other
giveaway items.

The use of race series t-shirts, hats, visors and other items has proven to be very
. -—_‘"-' ——— . - .
popular with race attendees. Not only do these items prominently display the
Race to Recycle Oil message, they present an excellent opportunity to make
lasting, consistent impressions over time. The fans, racers and others who attend
these races wear these apparel items on a weekly basis. Not only is the Race to
Recycle Oil message prominently displayed, so is 1-800-CLEANUP and the
SCCA website.

Activity 5C: Special “Race to Recycle Oil”/ Re-refined oil race Event

This event will heavily promote the use of re-refined oil in the race cars as well as
‘personal vehicles. There are several cars in the series which routinely use re-’
refined oil that can be prominently dispiayed at the event. A date for this event as

yet to be determined.

Activity 6A: Sponsorship of year-end banquets in 2002.

M

The yearly banquets for SCCA membership are an excellent cpportunity to give o
high-profile push to the Race to Recycle Oil series. Awards will be given

highlighting participating in the Race to Recycle QOil series and information :
disseminated. Dates for these events will be forthcoming.

Activity 6B: Sponsor banners in ballroom.
Display of the Race to Recycle Oil banners at year-end SCCA banquets will

again highlight the importance of the Race to Recycle Qil series. Dates for these
events will be fothcoming.
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Activity 6C: Sponsor promotibnal material distribution of “Race To Recycle
Qil”.

Activity 7A: CIWMB guests included in banquets and ceremonies.

As part of the effort to include CIWMB guests in the Race to Recycle Oil,
appropriate representatives will be invited to attend banquets and ceremonies.
An effort has been made at this time to include CIWMB members in a VIP race
event. Thus far, a date may be scheduled for this event in Summer of 2002. A
schedule of banquets and ceremonies will be forwarded to assist in scheduling
these events.

Activity 7B: Print editorial / advertising as opportunities are presented.

Several in-depth articles were written defining the “Race to Recycle Oil”" series
and placed in the SCCA’s newspaper, The Wheel, and Racing Wheels
Newspaper. Ads were placed in The Wheel promoting the Season Opener at
Sears Point on March 27. All have promoted the environmental message of
recycling used oil at the racetrack.

Enclosed is The Wheel full of articles that were published depicting the “Race to
Recycle Qil" sponsorship race series. The Wheet! will be an ongoing source of
timely articles and information pertaining to recycling used oil at the track.

The SCCA Race to Recycle Oil was spotlighted in a 4-page article in SportsCar
magazine. The article {included for reference) includes a comprehensive
description of the Race to Recycle Qil, its relationship with the CIWMB and
several pages of full-color photos highlighting various program activities.
SportsCar, SCCA's national magazine, has a paid subscription of 55,000 with
additional newsstand sales at Barnes & Nobles, Crown and other magazine and
book retailers. '

Activity 7C: Surveys/questionnaires developed/evaluated/statistics
recorded. Evaluation Report.

(See Activity 3A)

Inclusion of a survey instrument on the informational brochure has greatly

assisted in gathering pertinent information to assess and evaluate the Race to
Recycle Oil program.
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With the printing of 10,000 SCCA informational brochures and the distribution of
approximately 4,000, several hundred surveys have been filled out and returned.
Generally, the response has been overwhelming positive.

The data and impressions extrapolated from these surveys will be presented in
- report form for the final report of the grant period ending November 2002.

Activity 7D: Editorials / features in all media (print and broadcast) that
covers the SCCA events,

The SCCA’s newspaper, The Wheel has published various articles, ads, and
features on the “Race to Recycle Oil” series. Enclosed are copies of The Wheel
that includes several articles. Please refer to descriptions in Activities 1F and 6B.
Editorials and features that are generated over the next several months will be
included in future progress reports. '

The SCCA Race to Recycle Qil was spotlighted in a 4-page article in SportsCar
magazine. The article (included for reference) includes a comprehensive
description of the Race to Recycle O, its relationship with the CIWMB and
several pages of full-color photos highlighting various program activities.
SportsCar, SCCA's national magazine, has a paid subscription of 55,000 with
additional newsstand sailes at Bamnes & Nobles, Crown and other magazine and
book retailers. '

Activity 7E: A series of display advertisements (12 in all) in each issue of
The Wheel. Ads to bring timely information on used oil recycling including
surveys and questionnaires displayed. Each ad to be one full page.

The Wheel is the official publication of the San Francisco Region of the SCCA. it
is mailed to SCCA members and subscribers. The Wheel is produced monthly.
The Wheel is made up of over 28 pages per issue on a 11"x 17" format. The
newspaper is abundant with SCCA race event dates, articles, stories, ads, and
information surrounding the SCCA-Race to Recycle Oil series. The “Race to
Recycle Oil” series has been promoted throughout the newspaper since October,
1998. Enciosed are several articles, ads, and event schedules surrounding the
“Race to Recycle Qil” series produced by The Wheel.

In lieu of an SCCA print ad for the month of October, The Wheel included as an
insert the SCCA RTRO informational brochure. The distribution of approximately
3,000 of these brochuras in this fashion assisted in disseminating valuable
information and greatly increased the rate of return on the surveys.

11

308



Attachments

« SCCA RTRO Brochure with survey

* Photo of SCCA RTRO display

* Copy of article from “SportsCar’

* Cover, The Wheel

» SCCA RTRO display ad in The Wheel

» SFRSCCA web page (homepage)
» SFRSCCA 2002 Race Schedule
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e SCCA s o 55,000-member non-profit organization involved in |

000 omatevr and professional motor sports events each year.

yasting membership of over 4,000, SCCA's San Frandsco Region |

verates low and high speed events throughout Northern California.

0€9€91 X049 'Od

91864 VD 'ojuswpIong
ou| (legqdwpssoy O/D
uotBay 0s1oUDI] UDG - VOIS

gl

J¥3H
dWVILS
15vd

Sofe handling of used oil and filters starts at home and in the
race pits. Here are some fips:

© ALWAY? drain fluids into o droin pan and fransfer fo a sealable,
"~ plostic container.

o NEVER mix automotive fluids. Ol mixed with un;yihing else
is rendered un-recyclable and becomes a hazardous waste.

» ALWAYS dlean up spills with kitty litter, sowdust or undther
absorbent material.

 NEVER hose down a work area if you've spilled. The runoff
goes right from the storm drain directly to a river or ocean.

o ALWAYS recyde your used oil filters. Corefully drain :the
leftover used oil into o drain pan first, then seal the filter in
a ziplock bog and take to your nearest recyding center. -

For more information:

Sports Cor Cub of America — San Frandisco Region
(530) 934-4455

www strscea.org

Recyding information:
1-800-CLEANUP

www.] BOOCLEANUP.org
www.cwmb.ca.gov

Recycling Used
01l and Filters

RACE TO
RECYCLE

N " N
L'SED DIL FILTERS




. ‘fg@ The San Frandisco Region
- Sports Car Club of America
(SCCA), with a grant from the

~ California Integrated Waste
Management Board {CIWMB),
has implemented an exciting
race series dubbed "Roce 1o
Recyde 0il." The series focuses attention on the need o

properly recycle used ofl and filters af racetracks and ot home. -

GETTING INVOLVED

The SCCA's members are involved in every aspect of maintaining
their race cars. This includes the proper environmental
management of automotive fluids, including used oil, oil filters
{which can contain up to one quart of leftover oil), antifreeze,
brake and transmission fluid. -

RE-REFINED MOTOR OiL

*~d motor oil has a tremendous benefit: it can be reused!
through a system similar to the initial refining of crude oil,
used ofl is returned fo consumers through the re-refining
process.

Oil just gets dirty, with only the detergents and other additives
wearing out. The base oil does not break down, enabling it to
be re-refined. The blender combines a new additive package
with the re-refined hase stock to create oilf that is good-as-new.

Several large corporate
and government fleets
run re-refined oil,
including: Frito-Lay, the
United States Postal
Service, the Cities and
Counties of San Frandisco
and Los Angeles, and
(ota-Colo. Racers on the SCCA and NASCAR circuit use

re-refined ail, foo!

RECYCLING CENTERS

A state-cerified used ol recycling center is located of
Thunderhill Raceway. Collection tanks are also available ot
Laguna Seca and Sears Point Ruceways. These centers accept
non-confaminated used oil and may accept used oil filters.

There are hundreds of other certified and non-certified used oil
collection centers at gas stations, quick lubes, auto parts stores
and car dealerships across California. Here are two ways to
locote a center near you:

® Coll: 1-800-CLEANUP — Punch in your zip code and follow
Ihe instructions fo receive a list of centers near you.

. Chtk www. 1 800CLEANUP.org — Search by zip code, my or
county to get a fist of centers neer you.
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TAKE OUR SURVEY, PLEASE!

In order fo frack our program and find out how tc
better reach out and serve you, please take a momen
to fill out this survey and mail it back to us.

—————

RACE TO RECYQEOIL 7O

Please take a minute to fill out this important survey.

1. How do you change your oil?

O Change oil myself at home
O Change ol myself l the track
0O Take to a "quick lube”

0 Other

2. If you change your own motor oil, what do you do with the ysed oil?
O Take fo a state certified recycling center
0 Use curbside oil collection
O Take to o hazardous waste collection center
O Dump down the drain
O Other:
What is done with the fifter?

3. Which "Race 1o Recyde Oil" promations have you seen/heard?
3 Track signage O Bumper stickers

O Booth O Patches
O Brochure O Wheel Ads
0 PA announcements

0O Other

3. General comments obout the Race To Recyde O progrom:

4. Plense send me more information about the Sports (ar Club of America:
Nome:
Address:
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HOW GREAT SOLO I
COURSES ARE BORN

| RACETORECYCLEOIL ) ¢ CLUBRALLY _
San Francisco Region’s - ot NATIONAL -
Innovative Program g | ¥ CHAMPIONSHIP
e | - Report from
100 Acre Wood
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San Francisco Regibn Found a State Grant to Partner Its Club Racing Program

money is not
lost on any racer——the costs of car prep,
entry fees, tires and safery gear has the
driver or car owner constantly reaching
for his or her wailet, What is often lost on the
racer, however, is that the sanctioning body
has to shell out a lot of cash as well to put on
the event. In SCCA Club Racing, that means

the Regions are writing big checks to host
Regional or National races.

A chunk of that money comes from enury
fees. In a few circumstances, that money is
increased by ticker sales. But the costs of
hosting races is outpacing those sources of
income. With Regions reluctant to raise entry
fees—and Club Racers more than reluctant
to cut into the tire budget to pay more—
alternate sources of funding need to be found,

For many Regions, that addirional money

has come from sponsorship. Several Regions
have found corporate benefactors to help
their club coffers. Ideally, that relatonship
also serves to promote the Region and its
racing program as well. San Francisco
Region, however, found a unique
promotional sponsor and a way to help the
environment in the process. ,
San Francisco Region has partered with |
the California Integrated Waste Management
Board (CIWMB), the state agency that!
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manages California’s recycling program.
Using fees collected from recycled oil sales,
the CIWMB and San Francisco Region
developed a program that brings attention to
used oil recycling issues. The agency’s goal is
to encourage the use of recycled oils and the
proper disposal of used oil filters.

FROM GREAT BEGINNINGS

In 1998, I conceived the idea of using San
Francisco’s Regional race program as a too]
to deliver the CIWMB’s recycling message.
The idea was simple: Racers, especially the
upwardly mobile and influential SCCA
members, were perfect spokespersons for the
recycling of used oil and filters and use of re-
refined—or remanufacrured—oil products.
I had seen various pamphiets and ads distrib-
uted by the CIWMB and felt they would not
be nearly as effective @s a successful SCCA
racer standing alongside an exotic-looking
Formula Ford espousing the merits of th
CIWMB message.

I presented the idea to Carrie Becksteir
and Richard Stapler at Ross-Campbell, Inc.
¥ a noted public relations firm located i

. Sacramento, Calif,, 1o see if it had merit
From there it went to the CTWMB, where i’
was received with open arms. An applicatioi
was subrnitted to the CIWMRB for fundin
underits non-profit grant program. The grar
program is designed to increase oil collectio
opportunities, reducing the potental for ilie
gal disposal. The grant application wa
accepted by the CIWMB, kicking into ge:
one of the state’s best and most visible use
oil and filter recycling programs.

The initial grant provided under th
program was for $124,000. The CTWMB
upped the funding to continue the progral
through the end of 2002. Together, these tw
grants have allowed the club 1o embark ¢
many new safety projects, including the adc
tion of emergency vehicles, a pace car ar
radios for the officials. In addition, t
Regional race program was expanded.

“It has been great for the club,” not
former San Francisco Regional Executi
and current National Director Gary Pit
“Not only are we benefiting from tt
program, the sponsorship idea really wor!
It has broughrt enthusiastic attention to
otherwise dull subject. It has provided a cre
ible and effective endorsement about the id
of recycling ¢il from people with acti
lifestyles who are looked upon as knov
edgeable leaders in the area of oil produc

It has produced local and regional press tf
is believable and it has made converts of ms
people that 1 would have thought would
the last to buy in.”

THE RACE ISON

The Region renamed its racing series -
Race to Recycle Qil Regional Championst
All SCCA cars competing in the new ser
were adomed with three Race to Recycle
decals next 1o their SCCA stickers. Drive
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“Join SCCA To
Recycle Oil InThe Race
To Keep California CI_ean”

»ch Bulletin #3

Mercurio — Chief of Tech
u impoundin’ Me?

hy on earth would we want to bring your hot smelly self and your hot smelly car into

lean and mostly quiet Impound area? LOTS of reasons.
1} We like you and want to heap praises upon your driving prowess!

2) You were so fast that we want to bestow upon you champagne and wreaths
to celebrate your new track record.

3} You flew past a GT-1 car in your HP Sprite.

4) Your car has donuts on the door panels that didn't come from Krispy Kreme.
5) The Steward(s) want to see your smiling face.

6) Timing and Scoring says you're in the top 3 in your class.

7} You got up close and personal with another car.

8} You stopped in the Impound gate and waited for directions, thereby creating a
HAZARD.

9} Just about any other reason we can make up!!

7, while the first 3 reasons are possible, they aren’t too likely. The last few though, they
cha’s. So... now that you are being pointed in to our Impound area, (you do know that
tonly point you IN right?) what're you going to do?
re going to look really hard for the folks with their hands waving in the air to get your
mn. Then you're going to follow their directions right? We sometimes have more cars
ace to park them so if you want to become the center of attention, just do your own
Impound. Oh, and one other tiny little thing, SLOW DOWN. We've all had to move
e way of cars that think we are cones at a Solo event. We're not, and we bleed. The
%es for your crew, please talk to them about letting us get our parking job done before
other you with affection. They bleed too, and we hate filling out extra forms.
ngine’s off, it's pretty quiet, now what? Well, that's entirely up to you, but if it were
2, I'd smile, get some water, kick the tires, hang out. Trust me on this, we will talk to
1 we will do it as soon as we get all the cars we need to see into Impound.
ought you in, we will let you go.
you are finished with your business, you will be released. We will tell you that you
?lease don’t leave until you've been released. 1t's really great to have your name and
ber announced, say on Pre-Grid before a race, and on the cool-down lap, but 15
fter a race being called to Impound usually is not so great.
~— rse, if you really want to impound yourself, please feel free. We always have water,

21 wading pool during the hot months, and we really do like to see you, ESPECIALLY
a social call.

Racing. gm
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RACE-TO=RECYCLE

SCCA REGIONAL SERIES
2002

he SCCA und the Califernia Integrated

LAGUNA SECA

«April 2728
Regional

June 28-30
Double Regional

gEAjéRinZgINT cctators to responsibly recycle
£ motor ol and oil filters at the track

-

..JUI“\" b '7 ana at }'C.me_
Regional e the onsite baoc
rat ane of the tra

J0-CLEANUP fo-

eollection center near

THUNDERHILL

5L .0
* Ma ¥ L2327

Double Regional

Used motor oil should never be:
Foured Down & Droin G 54 The Ground
the Darbage
o Surnea

usen git fiutsrs - For more information, stop by the Race to

Recycle Qil tent or contact Thunderhill Pork
at 530-934.5588,

www sfrsccaerg www ciwmb.ca.gov

www 1800¢cleanup.org
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funded by o gront from the Colifornia Integrated Waste Maonogement Board
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“Join SCCA to recycie oif in
the race to keep California
clean”.

What's New)
Join the Fun,,

Join SCCA}

2002 Calenglar

San Francsco Reqion/SCCA Homa Page

San Francisco Region Lubslasailuidp.

Solo2 Officials Search

Home Join SCCA  Road Racing

| s
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SFR Road Racers in action

Click photo for largar image, Reload page for a new show.

All images couresy of

The San Francisco Region of the SCCA
organizes and operates motorsport
activities in the greater Northern California

area.
Qur interests and activities include Road Racing, Solo2/
Autocross Time Trials, Vintage Racing, and the classic shows

with Concours D'Elegance.

Boasting a club membership of over 4,600 strong, SCCA's
largest region operates both low and high speed evenis at
sites throughout Northern California, nearly al! year round.

Low speed event venues like
Alameda NAS, Candiestick
Park, Oakland Coliseum, Cal
Expo and others, challenge
and prepare members for the

Road

Racing tracks of Thunderhill
Park, Sears Point Raceway,

and Laguna Seca Raceway.

The SFR owns and operates our own race track at Thunderhill

Park in Willows, CA. Available for club events, publi¢ and
private testing, and film production, year round the 3.0 mile
course is multi-dimensional and multi-use. Maore...,

Shup_ Online At
i

Online Shopping W

NUP.rveww, 5IT5CCa. 019 in0&x phifmi

HOT NEWS!

i Thank You ...

chuckoeHer

SCCA

ING SUPERSTORE
TQ Racing f Travel Quest

Automatic notification of changes!
Microsoft Internet Explarer 4.0+ Users only

Add Actrve Chanmnet
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Road Racing, Vintage Racing and Pro Support Weekends

Home

2002 SFR Road Aacing Calandar

Solo2

2002 San Francisco Region
Road Racing Season Calendar

Last Updated 06/14/02

Officials

Paga 1

San Francisco Region  Lubslassand ssdecd-

Join SCCA Road Racing

Search

Official Event Schedules are published when they are released by the Region. When event schedules are available, there

will be in a link in the "Date”™ column.

We do not print event schedules for Pro Events; please visit the track’s website for

details. Please contact your chief or your chief will contact you regarding specific days and times of duty for Pro

Race-scheduled days.

Entry Lists are generally available 1 to 2 weeks prior o the event, approximately 2 days after the entry deadline. Once
they are available there will be a link in the *Infa" column.

Nota: Driver Volunteers Needed! Our supporting Pro Events are often in need of driver volunteers with nomex suits for Pit
Lane Fire/Rescue duty, As a volunteer, its a free weekend ticket on the Region and a great time and opportunity 1o be up
tlose and personal with the visiting Pro Series. If you haven't fried it before, consider this an extended Invitation and
member benefit, As the event date approaches, contact the the SFR Chisef Pit Marshall for more information, or watch our

Hot Tapics page.

Official Event Schedules are available only in L")
Beader to viaw or print these schedules,

%) Adabe Acrobat format. Downioad the fres Adobn Acrcbat T4, Get Acrobat]
dobe - Reader

February 16 SFR SCCA Hot Topics Sears Point
Fire & Safety School
March 15-17 8 Drvers Licensing School Ciick the fink tor DS Info Thunderhilt
api 6708 SFR 48th Annual Regional Season Entry List Thunderhili
) Opener Race Results
2 27288 Race To Recycle Ol presents The ist B8 Laguna Seca
Apal 27-28. Laguna Spring Celebration EWMME
Regionals
May 17-18 Grand Prix of Sonoma. Worker Event Only / Driver Sears Point
" . Yolunteers Often Needed |
American LeMans Series
Race To Recycle Qil presents the ist (9 Thunderhill
May 25-27 =] Entry List
Memaorial Day Double Regional Race Results 1
Salute to American Heroes Race Results 2
June 1-2 Chrysler-Jeep-Dodge Worker Event Only / D.ﬂx&:’. Sears Point
- - Yolunieers Often Needed !
Wine Country Classic
June 7-9 CART & The MazdaSoeed Cup Race Resus WK Laguna Seca
Press Release (5/16}-
Cup Rutes [
: E E P'F
Cup Entry Uist (5/07}
Qtharwise, Worker Event Only /
Driver Volunteers Often
Meedad | ]
,|June 20-23 Dodge/Save Marl 350 NASCAR W! orker E"“"Q‘[Omy[ ! privec Sears Point
— 3926

Riip:iwww.sirscca.org/Calendarindex.riml



Mond.sy, June 17, 2002

2002 SFR Road Racing Calendar

June 28-30 Race To Recycle Oil presents TBA un a
SCCA At Monterey Bay Double
Regiconal

July 6-7 Sears Paint
Championship
Road
RacesRegional

July 19-21 Race To Recycle Oil presents TBA Sears Paint
Regional / National Racing

SCCA Ra =iy |~

N lﬁ

AT TP

August 2-4 TBA Laguna Seca
Regional / National

August 16-18 29th Annual Rolex Monterey Historic || Worker Event Only / Driver || | aguna Seca
featuring Corvette

August 24-25 Regionat TBA Sears Point |

Sep 14-15 ” Regional "TBA || hunderhill '

Sep 19-22 Monterey Sports Car Y e o ot || haguna Seca
Shampionships
Ameri M Seri

Oct 5-6 Double Points Regional TBA r in
Road Racing Season Finale

Oct 25-27 SFR-SCCA Fall Classic TBA Laguna Seca
Vintage Races

Nov 8-10 25th Annual PCRRC TBA Thunderhill
43rd Annual lligen Classic / RDC 4
Hr Enduro :

San Francisco Region
Sports Car Club of America
P.O. Box 966 ‘

Willows, CA 95988

Toll Free: (888) 995-SCCA

Page: 2

Office: (530) 934-4455
24 hr Fax: {530) 934-7275

24 hr Worker Hotline; (925) 277-8374
Office Emait; offico@sirscca.com

Wabmaster Email: wefhleam@sirscea,com

Copyright © 1996, 1997, 1998 1999 2000 2001 2002 San Francisco Region, SCCA

http:/iwww.slrscea.org/Calandariindax.himl
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SPORTS CAR CLUB OF AMERICA (SCCA)
“RACE TO RECYCLE OIL” Campaign
Contract #UNP4-00-3310

Progress Report #2

May 1, 2001 - October 31, 2001

During the second reporting period for the Sports Car Club of America’s Race to
Recycle Qil series, a new race season has been run with tremendous success!
The used oil and filter recycling message continues to get incredible exposure

from banners, decals, patches and IHW bearing the Race to
Recycle Oil message.

In addition, the SCCA Race to Recycle Oil was honored with the California
Resource Recovery Association’s annual “Public Education” award. The
prestigious award honors innovative education campaigns that promote the

“Reduce-Reuse-Recycle” theme. SCCA’s David Vodden traveled to Pasadena,
CA to accept this honor,

Through positive, repetitive and creative exposure, the Race to Recycle Oil
program continues to shine. Our team hopes that the Race to Recycle Qil
program will serve as a unique model for others to follow in the effort to creatively
deliver the oil and filter recycling message!

Activity 1A: Title Rights Sponsorship of the 2000-2002 Sports Car Club of
America (SCCA) Championship Road Racing Series: “Race To Recycle
Qil”.

We have succeeded in putting together the sponsorship title rights series for
“Race to Recycle Oil.” The 2001 event schedule is complete and is enclosed for
review. Each race event has been at least two days, providing maximum
exposure for the “Race to Recycle Oil” series. The first day of the event racers,
crew, club members and spectators register at the registration booth. The SCCA
rules are disbursed, the “Race to Recycle Oil” deliverables such as paiches and
bumper stickers are provided to the racers, and the qualifying races begin.
Several SCCA Race to Recycle Oil banners were placed in high visibility areas
around the track.

A total of nine Regional, Double Regional and Championship races have been
held during this busy grant period. Races have been held throughout Northern
California at Thunderhill in Willows, Laguna Seca near Monterrey and Sears
Point, near Napa. SCCA officials such as David Vodden, Terry Tayior, SCCA
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Board Members and SCCA volunteers were at both events to coordinate the

" sponsorships, answer questions, distribute materiais, etc. Each race day,
throughout the day, “Race to Recycle Oil” announcements were made by the

. “race announcers. These announcements provide up-to-date information to the

racers, crew, club members and spectators regarding the “Race to Recycle Qil”
sponsorship.

For a complete list of races and dates, please see Activity 2F.

Activity 1B: Exclusive name Title Rights of the Regional Road Racing
Series with the used oil recycle message: “Race To Recycle Qil” and the
CIWMB recycle oil logo.

The road racing series event schedule for 2001 has been completed. The “Race
to Recycle Oil” message, logo and the CIWMB used oil logo are included on all
of the information that is addressed to the racers, crew and SCCA club members.
The Title Rights name is also incorporated in the SCCA San Francisco Region
calendar that is enclosed in this progress report. The calendars ¢ontinue to be
disbursed to the racers for the race season via mail and on-site distribution.
Calendars and schedule of events for the specific race day will also be
distributed before each race and throughout the 2001 race season.

Activity 1C: Inclusion of “Race To Recycle'OiI” and CIWMB name and
message on all pre-event SCCA press materials.

A series of pre-event press releases were faxed and distributed to various racing
publications and media contacts. All pre-event press releases include the “Race
to Recycle Oil" title and sponsorship message- “Recycle ol at the race track and
at all certified centers.” So far we have included the “Race to Recycle Qil”
message In the SCCA's newspaper, The Wheel as advertisements as well as
articles detailing the road racing series. The “Race to Recycle Oil" message and
slogan will be placed in upcoming press releases and media packets.

Activity 1D: Inclusion of “Race To Recycle Qil” name and message on all
schedules, flyers, brochures, programs, premiums, and support vehicles.

All race event schedules, brochures, flyers, and premiums produced to date I/
include the “Race to Recycle Qil" logo and slogan. A sampling of the emblems

and patches produced under the original Race to Recycle Oil grant are included

in this report. Participant pins (samples included in this progress report) display

the recycle oil message and are given to participants in the regional races. In
addition, premium items and brochures created in this grant period are enclosed.

2053



Activity 1E: “Race To Recycle Oil” logo and' message on all banners
displayed at the raceways.

The SCCA and Ross-Campbell added the “Recycle Used Qil Filters” logo for the
series’ new set of banners. The design was decided and submitted for the Waste
Board's approval. The CIWMB approved the logo and banners along with other
deliverables. Banners were produced in February and available for disbursement
at Thunderhill Park racetrack.

Banners were unveiled at the March 17-18, 2001 Regional Series Season o
Opener at Thunderhill Park. The banners at all events are placed in highly visible

tent and track areas, including the SCCA booth. Eight banners were produced

and measure 4’ high by &' long. The banners are continually piaced in visible

spots at the racetracks; the registration booth, SCCA booth, along the fence of

the track, and surrounding the concession stands. Enclosed are photographs that

show the banners displayed around the racetrack. The banners will regularly be
transported and displayed at all upcoming race events.

Activity 1F: Inclusion of “Race To Recycle Oil” name and message on all
post-event SCCA media including TV, radio, newspapers, newsletters and
such.

Free media is an on-going activity that will be conducted throughout the grant
cycle. As the races occur, we may receive some media coverage-intensifying
our public efforts. We will continue to include the “Race to Recycle Oil” message
in all of the articles that appear in the Sports Car Club of America's newspaper-
The Wheel. Enclosed are articles that were published in The Wheel depicting the
“Race to Recycle Oil” sponsorship race series. The Wheel will be an ongoing

source to provide up to date information pertaining to recycling used oil at the
track.

Activity 2A: Inclusion on the SCCA Web site with current updates and links
to CIWMB

The web site for the San Francisco Region of the SCCA includes all the details of
the Race to Recycle Oil series. The Race to Recycle Qil portion has been
available since January, 1999. It can be accessed at:

http://www.sfrscca.org/Race to Recycle
The web site displays the “Race to Recycle Qil" logo and current information
about the race series. This site averages approximately 20,000 hits per day. It

presently provides detailed information regarding the “Race to Recycle Oil" race
series, schedules, information about the CIWMB, certified used il collection
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centers, re-refined oil, used oil publications and much more. David Vodden wili
continue to oversee and work with the webmaster updating the web site with new
information. Enclosed in this progress report is a printout from the web site home
page. '

Activity 2B: Provide bumper stickers on competing race cars with the used
oil message. '

A re-print of 5,000 bumper stickers/decals was produced in March, A bumper

sticker is enclosed with this progress report. The “Recycle Used Qil Filters” logo
was added to enhance the Race to Recycle Oil message. Bumper stickers were
distributed to the racers beginning in early March and were handed out to racers

and placed on their race vehicles at the Season Opener, at Sears Point on March
31% and April 1%,

Each racer is given three bumper stickers to be placed on their vehicles. A brief
“explanation of the race series is explained to each racer as the stickers and
emblems are distributed to the participants. The race series is also explained in
detail throughout each monthly edition of The Wheel. Enclosed in this progress
report are pictures highlighting the race events and cars displaying the decals.

Activity 2C: Patches for participants’ uniforms, including drivers.

Patches from the original grant are stili utilized by drivers however, a new series
of patches may be manufactured for next season. 1,600 patches reading-SCCA,
RACE TO RECYCLE OIL and 1,500 patches reading-RECYCLE USED OIL and
the CIWMB oil logo were produced. All drivers competing in the “Race to Recycle
Qil” series along with the participating crew are required to affix the patches to
their uniforms. The drivers are very pleased to place the patches on their
uniforms.

Activity 2D: “Race to Recycle Oil” inclusion on all television and/or event
coverage.

Press releases were distributed to various publications and news departments.
The press release is intended to promote the “Race to Recycle Qil" series and
bring media to the race events. There will be an on-going push throughout the

grant cycle to gamer media support for the coverage of the events during 2001 -
2002.

Activity 2E: On-site promotion of used ocil and used oil filter recycling at al
racing events.
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Announcements about the Race to Recycle Oil series are provided throughout
the race event day over loud speakers. These announcements provide
information about the series to over 3,000 racers, crew, volunteers and
spectators. The slogan and message is broadcast to promote the importance of
recycling used oil at all certified centers, at the track and at home. This message
is constantly announced during the race events. If racers have questions, they
are directed to the SCCA/ "Race to Recycle Qil” information booth.

Each track has a center for recycling used oil. Thunderhill Park has a state- L=
certified used oil recycling center which annually recycles several hundred

gallons of used oil. As the awareness of the message “recycle used oil at the

track” intensifies, we will document the additional gallons recycled and record this
advancement in future progress reports.

Racers and crew members are becoming more aware about recycling their oil at
. the track. The logo is found on banners, stickers, patches and throughout The
Wheel, and is extremely beneficial in spreading the used oil recycling message.
The deliverables create an impressionable, visual reminder that recycling used
oil is the right thing to do. The SCCA members and drivers are enthusiastic about
the Race to Recycle Qil sponsorship and their involvement with the Waste
Board's educational program.

Activity 2F:

20 “Race to Recycle Oil” sponsorship race event days at Sears Point
Raceway '

14 “Race to Recycle Oil” sponsorship race event days at Laguna Seca
Raceway '

20 “Race to Recycle Qil” sponsorship race event days at Thunderhill
Raceway

Race event sponsorships are underway for this grant cycle. SCCA personnel are
" constantly available during events to disseminate information about the Race to
Recycle Qit program, hand out promotional items, information flyers, make
announcements regarding used oil and filter recycling locations, and more.

Announcements are made on a consistent basis throughout events to inform the
audience, race drivers and the pit crews about the Race to Recycle Oil program.
Banners are prominently displayed around the race areas to promote this
program. '

Races run so far include:

» Regional at Laguna Seca on May 5" & 6"



« Double Regional at Laguna Seca on June 8" through 10"

» Regional at Sears Point on July 7" & 8"

« Regional/National at Laguna Seca on July 13" through 15"
» Regional at Thunderhill on August 4" through 5%

* Regional/National at Sears Point on August 24" through 26"
* Regional at Thunderhill on September 22" through 23

+ Season Point Final at Sears Point on October 6™ through 7"

.+ PCRRC Championships & Endurance Race at Thunderhilt on October 26"
through 28™.

Activity 3A: Design brochure/flyer for the “Race To Recycle Oil” program.

A brochure describing the Race to Recycle Qil program was written, designed :
and printed after approval by SCCA and the CIWMB. A sample of this brochure \/
is enclosed with this report.

The brochure text includes a description of the program, funding sources,
significant information pertaining to recycling used oil and filters, the use of re-
refined oil, and the functions of the SCCA. Also included in this brochure is a
survey designed to ascertain the level of knowledge about this program to track
outreach efforts. The survey is printed on a perforated postcard, allowing survey
takers to mail the card in and data to be coilected.

A total of 10,000 brochures have been printed. This will allow for distribution of
approximately 5,000 brochures per race season. So far, 4,000 brochures have
been distributed this season. Please see Activity 7C for survey information.

Activity 3B: Set up/staff tabletop display or booth at all racing events.

The SCCA booth is set up at all racing events. The booth area includes two
10'x10’ tents with tables set up under the tents. SCCA tee-shirts, sweatshirts,
and shirts are on display and for sale. This booth attracts between 1,000-5,000
racers and spectators at each race event depending on the venue. This booth is

also serving as one of the distribution sites for the “Race to Recycle Qil”
deliverables.

An EZ-Up 10" x 10’ portable tent was produced under the previous grant. The i /
EZ-Up tent accommodates a black canopy with the “Race to Recycle Qil” and v
CIWMB oil logo screenprinted on four sides in three colors. The tent's framework

also includes a connected, hanging backdrop with the “Race to Recycle Oil”

imprinted logo. This tent is easily seen and utilized by racers, crew members and
spectators at all events and has become a highly visible part of the "Race to

Recycle Qil” campaign.



For this grant phase, the SCCA has designed a portable educational display.
This display educates viewers about used oil and filter recycling, the proper
disposal of other automotive fluids and information on re-refined oil use in the
race series. The display is slated for production in late 2001 and early 2002, and
will be ready for the 2002 race season. Mock artwork for the display is enciosed
with this report.

Activity 3C: Distribute State and/or local educational materials and
premiums at all events.

Local government assistance regarding the gathering of existing used oil
educational materials is very positive. Distribution of these educational materials
occurs at the Race to Recycle Qil tent. These informational brochures serve to
answer questions for racers, crew members and spectators about where in their
city or county they can recycle their used motor oil. Announcements throughout

the day-at the race events also remind people to visit the tents for more
information.

Activity 3D: Encourage and advance the use of on-site used oil recycling
facilities and encourage the use of refrefined oil in race vehicles.

The “Race to Recycle Qil” logo on banners, bumperstickers, emblems and utility
stickers at each race is a visible reminder to the racers, participants, and
spectators that recycling used oil at the racetrack is important, easy and
convenient. The used oil recycling facilities set up at each racetrack are currently
recovering several hundred and several thousand gallons of used motor oil per
year. (Please see activity 3A.) These recycling facilities are promoted by the
SCCA workers and volunteers. Questions are being answered at the SCCA tent
and SCCA volunteers remind people to recycle their used motor oil. Throughout
the race event, announcements are made over the loudspeakers reminding
racers about the Race to Recycle Qii event series and the particulars of the used
oil recycling message. Photographs included in this progress report show the tent
set up near the oil recycling center at the racetrack for maximum exposure.

Activity 4A: VIP hosting of State and local agencies during selected race
events.

State and local agencies are encouraged to attend the SCCA race events. A VIP k
event is tentatively scheduled for the early part of the 2002 race schedule.
Representatives from the California integrated Waste Management Board as well

as local city and county agencies will be invited to attend the "Race to Recycle

Oil" series special day. This will give the SCCA a chance to give an overview of

the activities at Race to Recycle Qil race events.
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In addition, the three racetrack boundaries incorporate large regions that include
many city and county areas. Participants and spectators drawn to the three
tracks will most likely be from the following areas: Thunderhill Park-Glenn, Butte,
Tehema, Colusa, Yolo, Yuba, Sacramento counties; Sears Point-Napa, Marin,
San Francisco, Sonoma and Solano Counties, and L.aguna Seca- Monterey,
Santa Cruz, Salinas, Santa Clara Counties. Participants in the San Francisco
Region of the SCCA come from a wide range of California cities. We will provide
materials and information for those areas encompassing the racetracks as well
as consistently refer others to the 1-800-CLEANUP campaign.

The SCCA wants to encourage participation from these localities, thus expanding
the efforts in which the SCCA is currently engaged. Contacting the proper city
and county coordinators will be our ensuing efforts. Exchanging ideas from each
local level will broaden the perspective of oil recycling education.

- We will also invite recycling coordinators who are interested in volunteering at the

SCCA/Race to Recycle Oil booth and exchange public outreach information from
the local perspective. Introducing various coordinators to the SCCA program will
encourage a broad exchange of ideas in addition to our used oil recycling efforts.

Activity 4B: Access for State, Counties and Cities personnel and VIP’s to
promote used oil and used oil filter recycling.

Access to the SCCA motor sports events involves signing in at the track gate.
Participants then have access into the parking area and into the race event.
Registration at the main SCCA checkpoint is réquired. If you are a member of the
SCCA you must sign in at the registration area, receive your weekend pass, and
sign the release and waiver to qualify for SCCA insurance. The SCCA does not
charge an admission to the race events. ——

Activity 4C: Provide access for State, Counties, and Cities to promote used

oil and oil filter recycling - an information exchange area to set up exhibits
and giveaways promoting their programs.

As part of an effort to include local jurisdictions in the regional Race to Recycle

Oil, local used oil programs are always invited to panticipate in events. The Race

to Recycle Oil booth provides a location to include education and outreach

materials pertaining to local programs. Area recycling coordinators and others

are welcome to staff the booth with SCCA personnel to talk about specific local
programs and concerns with those who visit the booth.

As part of the overall Race to Recycle Qil program, local jurisdictions recycling o

officials will be invited to participate in a Local Government day at the races. The
date for this event is TBA. . /
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Activity 5A: Inclusion of “Race To Recycle Oil” message on all premium
items.

(Please see Activity 2C)

Racing suits and racing gear are embellished with the “Race to Recycle Qil”
patches. Every racer is required to put the patches on their suits. This promotes
high visibility for the recycling series. The “Race to Recycle Oil” design is also
incorporated on the event tee-shirts. These tee-shirts are being worn by racers,
crew, families and friends at the events. An estimated impression from this
apparel is 10,000 and an equal or greater number of secondary and tertiary
impressions as the apparel is worn outside the race environment. Photos are
enclosed.

In the last grant period, artwork was produced and approved for SCCA RTRO
key chains and SCCA RTRO oil rags. 1500 key chains and 1500 oii rags were
produced in this grant period. Both of these items are made from recycled
content. Samples of both items are included.

Activity 5B: Production of race series t-shirts, hats, visors, landiers and
other giveaway items. -

The use of race series t-shirts, hats, visors and other items has proven to be very
popular with race attendees. Not only do these items prominently display the
Race to Recycle Qil message, they present an excellent opportunity to make
lasting, consistent impressions over time. The fans, racers and others who attend
these races wear these apparel items on a weekly basis. Not only is the Race tc
Recycle Qil message prominently displayed, so is 1-800-CLEANUP and the
SCCA website. ‘

Activity 5C: Special “Race to Recycle Oil”’/ Re-refined oil race Event

This event will heavily promote the use of re-refined oil in the race cars as well as
personal vehicles. There are several cars in the series which routinely use re-
refined oil that can be prominently displayed at the event. A date for this event as
yet to be determined.

Activity 6A: Sponsorship of year-end banquets in 2001& 2002.
The yearly banquets for SCCA membership are an excelient opportunity to give a
high-profile push to the Race to Recycle Oil series. Awards will be given

highlighting participating in the Race to Recycle Oil series and information
disseminated. Dates for these events will be forthcoming.

' | 230



Activity 6B: Sponsor banners in baliroom.

Display of the Race to Recycle Oil banners at year-end SCCA banqguets will

again highlight the importance of the Race to Recycle Qil series. Dates for these
events will be forthcoming.

Activity 6C: Sponsor promotional material distribution of “Race To Recycle
Qil”.

Activity 7A: CIWMB guests included in banquets and ceremonies.

As part of the effort to include CIWMB guests in the Race to Recycle Qil,
appropriate representatives will be invited to attend banquets and ceremonies.
An effort has been made at this time to include CIWMB members in a VIP race
event. Thus far, a date may be scheduled for this event in Spring of 2002. A
schedule of banquets and ceremonies will be forwarded to assist in scheduling
these events.

Activity 7B: Print editorial / advertising as opportunities are presented.

Several in-depth articles were written defining the “Race to Recycle Oil” series
and placed in the SCCA’s newspaper, The Wheel, and BRacing Wheels
Newspaper. Ads were placed in The Wheel promoting the Season Opener at
Sears Point on March 27. All have promoted the environmental message of
recycling used oil at the racetrack.

Enclosed is The Wheel full of articles that were published depicting the “Race to
Recycle Qil” sponsorship race series. The Wheel will be an ongoing source of
timely articles and information pertaining to recycling used oil at the track.

Activity 7C: Surveys/questionnaires developed/evaluated/statistics
recorded. Evaluation Report.

(See Activity 3A)
Inclusion of a survey instrument on the proposed informational brochure is

greatly assist in gathering pertinent information to assess and evaluate the Race
to Recycle Oil program.

With the printing of 10,000 SCCA informational brochures and the distribution of

approximately 4,000, several hundred surveys have been filled out and returned.
Generally, the response has been overwhelming positive.
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The data and impressions extrapolated from these surveys will be presented in
report form for the final report of the grant period ending November 2002.

Activity 7D: Editorials / features in all media (print and broadcast) that
covers the SCCA events,

The SCCA’s newspaper, The Wheel has published various articles, ads, and
features on the “Race to Recycle Oil” series. Enclosed are copies of The Wheel

that includes several articles. Please refer to descriptions in Activities 1+ and 6B.

Editorials and features that are generated over the next several months will be
included in future progress reports.

Activity 7E: A series of display advertisements (12 in all) in each issue of
The Wheel. Ads to bring timely information on used oil recycling including
surveys and questionnaires displayed. Each ad to be one full page.

The Wheel is the official publication of the San Francisco Region of the SCCA. It
is mailed to SCCA members and subscribers. The Wheel is produced monthiy.

- The Wheel is made up of over 28 pages per issue on a 11"x 17" format. The
newspaper is abundant with SCCA race event dates, articles, stories, ads, and
information surrounding the SCCA-Race to Recycle Qil series. The “Race to
Recycle Qil” series has been promoted throughout the newspaper since October,
1998. Enclosed are several articles, ads, and event schedules surroundlng the
“Race to Recycle Qil" series produced by The Wheel.

In lieu of an SCCA print ad for the month of October, The Wheel included as an
insert the SCCA RTRO informational brochure. The distribution of approximately
3,000 of these brochures in this fashion assisted in disseminating valuable
information and greatly increased the rate of return on the surveys.

1]
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Attachments

« SCCA RTRO Brochure with survey

» Artwork for new SCCA RTRO display
» SCCA RTRO Patches

» Cover, The Wheel

« SCCA RTRO display ad in The Wheel!

» SFRSCCA web page (homepage)
« SFRSCCA 2001 Race Schedule
* Various photos from SCCA RTRO events
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SPORTS CAR CLUB OF AMERICA

@ SCCA is a 55,000-member non-profit organization involved in
000 amateur and professional motor sports events each year.

usting membership of over 4,000, SCCA's San Frandsco Region
rerates low and high speed events throughout Northern Californic.
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Safe handling of used oil and filters starts ot home ond in the
race pits. Here are some fips:

* ALWAY'S drain fluids infe o drain pan and fransfer fo a sealable,
plastic container.

¢ NEVER mix automotive fluids. Oil mixed with anything else
is rendered un-recyclable and becomes a hazardous waste.

© ALWAYS clean up spills with kitty litter, sawdust or onother
absorhent moterial.

© NEVER hose down o work area if you've spilled. The ruﬁoﬂ
goes right from the storm drain directly 1o a river or oceuﬁ.

o ALWAYS recycle your used oil filters. Carefully drain the
lefiover used oil into a drain pan first, then seal the filter in
a ziplock bag and toke to your nearest recycling center.

For more information;

Sports Cor Club of America — Sen Frandisco Region
{530} 934-4455

www.sfrsece.org

Recycling Information:
1-800-CLEANUP

www 1 800CLEANUP org
www.tiwmb.ca.gov

vig Galiffornia
Face Progr

Recyvcling Used
0il and Filters

RACE To
REcYcL




he San Francisco Region

Sports Car Club of America
(SCCA), with a grnt from the
California Integrated Waste
Management Board (CIWMB),
has implemented an exciting
race series dubbed "Race to
Recycle Oil." The series focuses attenfion on the need fo
properly recycle used oil and filters at rocetracks and at home.

GETTING INVOLVED

The SCCA's members are involved in every aspedt of maintaining
their race cars. This includes the proper environmental
management of automotive fluids, induding used oil, cil filters
{which can contain up to one quart of leftover oil), antifreeze,
broke and transmission fluid. '

RE-REFINED MOTOR OIL

~ 1 motor oil has a tremendous benefit: it can be reused!

Ihrough a system similar to the initial refining of crude ofl,
used oil is returned to consumers through the re-refining
process.

Ol just gets dirty, with only the detergents and other additives
wearing out. The base oil does not break down, enabling it to
be re-refined. The hlender combines a new additive package
with the re-refined base stock o create oil that is good-as-new.

Several large corporate
and government fleets
ron re-refined oil,
induding: Frito-Lay, the
United States Postal
Service, the Cities and
Counties of San Frandisco
and Los Angeles, and
Coca-Cola. Racers on the SCCA ond NASCAR circuit use
re-refined oil, too!

RECYCLING CENTERS

A state-certified used oil recyding center is located at
Thunderhill Raceway. Collection tanks are dlso available ot
Loguna Seca and Sears Point Raceways. These centers accept
non-contaminated used oil and may accept used oil filters.

There are hundreds of other cerfified and non-certified used oil
collection centers at gas stations, quick lubes, auto paris stores
and car dealerships across Californio. Here are two ways fo
locate a center near you:

* (all: 1-800-CLEANUP — Punch in your zip code and follow
the instructions to receive o list of centers near you.

o Clck: ww. | 800CLEANUP.org — Search by zip code, city or
county to get a list of centers near you.
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TAKE OUR SURVEY, PLEASE!

In order to track our program and find out how 1
better reach out and serve you, please take u momen
{o fill out this survey and mail it back to us.

Ln
RACE TO RECYCLEOIL

Please toke o minute to fifl out this important survey.

1. How do you change your oil?
O Change oil myself at home
O Chonge oil myself of the track
1 Take fo a "quick lube”
0 Other

2. i you change your own motor oil, whot do you do with the used oil?
Take to a state certified recycling center

Use curbside oil colledtion

Take to 0 hazardous waste collection center

Dump down the drain
Other:

What is done with the Filter?

ogoooanQ

Track signage OO Bumper stickers
Booth O Paiches L \

O Wheel Ads Q’Q ’Q\Q‘

®eneml comments about the Race To Recyde Ol program:

Brochure
PA announcements

@hith "Race to Recycle Oil" promations have you seen/heard?
a
a
a
&)
O Other

4. Please send me more information about the Sports Car Club of America:
Name:

Address:







ALWAYS

PLACE OIL IN A SEALABLE,
PLASTIC CONTAINER

NEVER

MIX AUTOMOTIVE FLUIDS

ALWAYS

CLEAN UP SPILLS WITH
ABSOREBENT MATERIAL

NEVER

HOSE DOWN A WORK AREA
IF YOU HAVE SPILLED FLUIDS

ALWAYS

RECYCLE YOUR USED OIL FILTERS
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Srorts Car CLus oF AMERICA

RACE TO
ECYCLE
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FUNDED BY A GRANT FROM THE
CaLiFornia INTEGRATED
Waste ManaAGEMENT BoARrD

Re-Rerinen Ot

1S THE END PRODUCT
OF RECYCLING USED OIL.

Re-Rerineo O
IS CLEANSED OF IT5
CONTAMINANTS THROUGH A
REFINING PROCESS SIMILAR
TO THAT USED IN THE
v MANUFACTURING OF
- VIRGIN OIL PRODUCTS.




T T s ST

PRO STAFFING CORP.
C.L. Bryant Union 76 Gas

RACE TO RECYCLE OIL
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I prompts and checK oul e p
v page as well. Here again is a l
formation you may want or need

YOU HAVE AN
}CA'LICENSE?

rnot have an SCCA worker, crew,
ither activity based loense than
ang the silent majority of the Club
shose membership is based on
other than participation. That's
that we have found that SCCA
vithout licenses are most likely to
\s a Club we would like to avoid
ne! :
you folks Statistics tel} us thatyou
i, spouses, family or crew mem-
ve participants. OR, you attended
nal event and signed up. Or you
ind mailed in a membership form
ed a few decals and a patch. Or, -
part of the Solo community who
¢ joined the Club at a Solo event .
arn a trophy or to get more in- -

SCCA REGIONAL SERIES
2001

The SCCA and the California Integraled
Waste Management Board continues

LAGUNA SECA
hit the effarts of Race to Recyele Oil!

*June 8-10
Double Regional
= duly 13-15

Regionai/National

There are vsed il recycling iocations at
Sears Point, Laguna Seca. and
Thunderhill Park. Raee to Recycle Gil
serics reminds drivers, crew members,
and spectators ta responsibly recycle
used motor oi! and oil filters at the track
and at home,

e identified you yet? Hopefully .
sading the Wheel, including the -
t. And, hopetully, you really want
e invelved if only you knew how
malt push to get over some of the
1 full fledged SCCA clubbie: So -
tld we/you do to get the full value -
5.00 SCCA membership? Truth is
1ing to do is or you to come to a
it, any event! And, once you are |
questions, offer to help and get in-
ou would be amazed with what
f you raise your hand. It's almost.
it's better than doing nothing. Or, -
[ click onto the Web page and read
1stuff or, finally you could call the
e and just say hi, ‘
at you to be a part of the Club, all y Burned
o. We want our membership tostay  [IEESUREREEE
ind grow. But mostly, wepdo no}t | UStD L hLTERS
se you as amember of the San Fran- -
ion of the SCCA because you never
ed the excitement, camaraderie and
at ‘makes the Club a life-long ad-
ar those who do. Be pro-active.
our SCCA membership valuableto
to the Club.Da it now. sfrscca.org,: .
34-4455.

SEARS POINT
RACEWAY

<July 13-27
Regional

lust Jocate the on-site used oif recycling

facilily at onc of the tracks or call

1.800-CLEANUP for a certified

collection center near you.

Used motor oil should never be:
-Poured Down A Drain Or On The Ground

-Put In The Garbage

For mare information, stop by the Race to
Recycie Oil tent or contact Thunderhill Park
ot 530.934.5588,

www sirscca.crg www.ciwmb.ca.gov

www.18C0cleanup org

1«800+LLEANSUP

Funded by o grant from the California Integrated Waste Management Boord
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saday. Dreembee &, 2001 San Franoseo Rogoal/SCCA Home Page Siage

San Francisco Region lLubsslsscidussdhocd.

Home Join SCCA Road Racing Solo2 Officials  Search

@\ RACE TO
e RECYCLE

o O[5

“Join SCCA to recycie oil in
the race to keep California

Park, Oakland Coliseum, Cal
Expo and others, challenge
and prepare members for the

clean”. ey : o s _ T X
L . W i illi : o ‘ John Blakemaore Pholo
2001 Calendar P RANG N . RACING SUPERSTORE
: The San Francisco Region of the SCCA . .
Hot Teoics organizes and operates motorsport TG Racing [ Travel Guest
The Front Office activities in the greater Northern California
ared. '
Rasd Racing . | HOT NEWS! |
Advanced Sireet School/Time Trial :
Solo2lAutocrossing i
12/15-16 THP !
Street School - -~ - - - Qur interests and activities include Road Racing, Solo2/~ o T e T
Rage Officials and Voluntesrs Autocross Time Trials, Vintage Racing, and the classic shows Norpag Convention - Deadlines |
with Congours D'Elegance. Extended! [
SFR Web Links
. Boasting a club membership of over 4,600 strong, SCCA's Thumbs Up - Race Officials Point |
largest region operates both low and high speed events at Earnings Update !
In Memory Of.. sites throughout Northern California, nearly ali year round, i ‘
The Web Team Low speed event venues like ‘
Search Our Site Alameda NAS, Candlestick \
‘ ]

Road
Racing tracks of Thunderhill
Park, Sears Point Raceway,
and Laguna Seca Raceway.

Contact the SFR Web Team

Automatic notification of changes!
Microsoft Intarnet Expicrar 4.0+ Usars only

Add Actrve Channel

Add_the SFRSCCA Active Channel
The SFR owns and operates our own race track at Thunderhill Note: Current Active Channel Users:
Park in Willows, CA. Available for club events, public and You will nead to"'Refrash" the SER cha:nnal to update
N " p ; ’ i it for the new sit sign!
private testing, and film production, year round the 3.0 mile 1t dor the new sila desig
course is multi-dimensional and multi-use. More.... CREATEDAMANAGED

L {i
| From Autocross and Street Schools %

to Road Racing and Race Officals, there are activities to match

everyone's interests and budget. Bigt

ntemnet services

ST~

nttp: Hwww strscca.orghndex.priml
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San Francisco Region'SCCA Home Page B Paga: 2

San Francisco Region

Office; (530) 934-4455

Sports Car Club of America 24 hr Fax: {530) 934-7275
P.O. Box 966 24 hr Warkar Hotline: {925) 277-8374
Willows, CA 95988 Office Email: office@sfrseca.com
Toll Free: (388) 995-SCCA Wabmaster Email: weoleam@sfrscea.com

245

hrtp:flwww.slescea orgfindsx. phtmil



uigiday, December 4. 2001t 2021 Raad Racing Calandar Paga 1
San Francisco ReQION  Lubalasaibd usidei-
Home Join SCCA Road Racing Solo2 Officials Search
2001 San Francisco Region
Solo 2 Schedule Road Racing Season Calendar
Concours d'Elgance Schedule .
Last Updated 11/09/01
2001 SFR Road Racing
Supplemental Regylations :
Road Racing, Vintage and Pro Support
Official Event schedules are published when they are released by the Region. When event schedules are
available, there will be in a link in the "Date” column.
ACE TO Entry lists are generally available 1 to 2 weaks prior to the event, approximately 2 days after the entry
RECYCLE deadline. Once they are available thera will be a link in the "Info" column.
k_« { Official Event Schedulas ars avaiable only in Eﬁ Adobe Acrobat format. You may downioad the free Adobe '\‘ Get Acrobat
Acrobat Reader to view or print these schedules. Adebe Reader
I Date ” Event info J[Track I
January 13 {Combined Solo 2 || San Ramon
& Road Racing) M.EII[QI
February 17-190%] || Rrivers School Entry List hunderhil
M.EEGDJE Fire & Safety Schoal Hot Topic Sears Poinl
A Fuil National / Entry Lists Thunderhill
-18L2)
M. Partial Regionai / Gp 2, 6 Vintage
Race Results
March 31-Apri j CK Hortori Presents Race to Entry Lists Sears Point
Recycle SFR 48th Season Cpener
Regional Race Results
Apri 21_22 Regional E.DII.'.V_U&IS Thunderhill
Race Results
M Regional EDIDLL'LSLS Laguna Seca
Race Results
[ May 19-20 | wine Country Classic || Worker Event Only | Sears Point
| May 19-20 || NASCAR Winston West |[ worker Event only |[1aguna Seca |
Mﬁj Double Regionals Entry List | Laguna Seca
| Entry List I
Race Results
|June 21.24 H NASCAR || Worker Event Only ]| Sears Point
7-8(8 Regional Entry Lists (] Sears Point
1507 Prostaffingcorp.com presents the j Laguna Seca ’
iy 12:158 SCCA Regional / National Race To || |, %
Recycle Qil Series National Entry
Lists
Regqignal Race
Results
National Race
[p— . JE— "
1
July 20-22 J ALMS ” Worker Event Only ”_&M J 3 Qf (f

nop:iiwww. sirscca. org/Calendar/index. himi
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260t Road Racing Calendar

August 4;5& Regional Entry L iE!EEﬁ Thunderhil
Race Results
A 7-1 Worker Event Only |} Lagun a
Featured Marque: Bentley
A 4-26[FH] Regional / National j | Sears Point
Lists
National Entry
ListsEiTeA
Race Results
|Septemper 7.0 ||ALmS || Worker Event Only { Laguna Seca
Se. - September Thunder Regional EDID{_LLSIEE:j Th rhill
Race Results
Oct 6:7 Salute to Tim Badow Double Entry Lists HOT
{Revised 9/25) Paints Regional 5mn1.ﬁ§a.n.t_‘[£a§.|s-'_.'-
Race Results Changes!
Sears Point
. | 12-1 | CART |Worker Event Only ”Lagm@_&ega
[BDF| H
Oat 2ﬁ-2§ Enin iEIEﬁ Thunderhili
{Revisad 10/02) (l Bﬂm” @
i ARG /’;-(If"ﬂbﬂn ) EDﬂuLQ_EDIDL_LLSiﬁ
EI..B.nun: Presents the Pro Staffing || Bace Resulls
- Race to Recycle Oll
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SPORTS CAR CLUB OF AMERICA (SCCA)
“RACE TO RECYCLE OIL” Campaign
Contract #UNP4-00-3310

Progress Report #1

November 1, 2000 — April 30, 2001

During the first reporting period for the Sports Car Club of America’s Race to
Recycle Oil series, a new season has kicked off with renewed vigor! The used oil
and filter recycling message continues to get incredible exposure from banners,
decals, patches and information booths bearing the Race to Recycle Qil
message.

Through positive, repetitive and creative exposure, the Race to Recycle Qil
program continues to shine. Our team hopes that the Race to Recycle Qil

program will serve as a unique model for others to follow in the effort to creatively °
deliver the oil and filter recycling message!

Activity 1A: Title Rights Sponsorship of the 2000-2002 Sports Car Club of
America (SCCA) Championship Road Racing Series: “Race To Recycle
oil”.

We have succeeded in putting together the sponsorship title rights series for
“Race to Recycle Qil.” The 2001 event schedule is complete and is enclosed for
review. Each race event is at least two days, providing maximum exposure for
the “Race to Recycle Qil” series. The first day of the event racers, crew, club
members and spectators register at the registration booth. The SCCA rules are

disbursed, the “Race to. Recycle.Qil" deliverables such as patches-and bumper.- - --

stickers are provided to the racers, and the qualifying races begin. Several SCCA
Race to Recycle Oil banners were placed in high visibility areas around the track.

The season opener of the Regional Series Race to Recycle Qil was held on
March 31 and April 1% at Sears Point Raceway. it was the first event for racers
and SCCA members on the Race to Recycle Qii series. The next RTRO event
was held on April 21 and 22™ at Thunderhill Park. SCCA officials such as David
Vodden, Terry Vodden, SCCA Board Members and SCCA volunteers were at
both events to coordinate the sponsorhips, answer questions, distribute
materials, etc. Each race day, throughout the day, “Race to Recycle Oil”
announcements were made by the race announcers. This provides up-to-date
information to the racers, crew, club members and spectators regarding the
“Race to Recycle Qil” sponsorship.



Activity 1B: Exclusive name Title Rights of the Regional Road Racing
Series with the used oil recycle message: “Race To Recycle Qil” and the
CIWMB recycle oil logo.

We have completed the road racing series event schedule for 2001. The “Race
to Recycle Qil’ message, logo and the CIWMB used oil logo are included on alt
of the information that is addressed to the racers, crew and SCCA club members.
The Title Rights name is also incorporated in the SCCA San Francisco Region
calendar that is enclosed in this progress report. The calendars continue to be
disbursed to the racers for the race season via mail and on-site distribution. The
calendars and schedule of events for the specific race day will also be distributed
before each race and throughout the 2001 race season.

Activity 1C: Inclusion of “Race To Recycle Oil” and CIWMB name and
message on all pre-event SCCA press materials.

A series of pre-event press releases were faxed and distributed to various racing
publications and media contacts. All of the pre-event press releases include the
“Race to Recycle Oil” title and sponsorship message- “Recycle oil at the race
track and at all certified centers.” So far we have included the “Race to Recycle
Oil" message in the SCCA’s newspaper, The Wheel as advertisements as well
as articles detailing the road racing series. The “Race to Recycle Qil" message
and slogan will be placed in upcoming press releases and media packets.

Activity 1D: Inclusion of “Race To Recycle Oil” name and message on all
schedules, flyers, brochures, programs, premiums, and support vehicles.

All race event schedules, flyers, and premiums produced to date include the
“Race to Recycle Oil” logo and slogan. A sampling of the emblems and patches
produced under the original Race to Recycle Oil grant are included in this report.
Participant pins (samples included in this progress report) display the recycle oil
message and are given to participants in the regional races.

Activity 1E: “Race To Recycle Qil” logo and message on all banners
displayed at the raceways.

The SCCA and Ross-Campbell added the “Recycle Used Qil Filters” logo for the
series’ new set of banners. The design was decided and submitted for the Waste
Board's approval. The CIWMB approved the logo and banners along with other
deliverables. Banners were produced in February and available for disbursement
at Thunderhill Park racetrack.

Banners were unveiled at the March 17-18, 2001 Regional Series Season
Opener at Thunderhill Park. The banners at all events are placed in highly visible
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tent and track areas, including the SCCA booth. Eight banners were produced
and measure 4' high by 6’ long. The banners are continually placed in visible
spots at the racetracks; the registration booth, SCCA booth, along the fence of
the track, and surrounding the concession stands. Enclosed are photographs that
show the banners displayed around the racetrack. The banners will regularly be
transported and displayed at all upcoming race events.

Activity 1F: Inclusion of “Race To Recycle Qil” name and message on all
post-event SCCA media including TV, radio, newspapers, newsletters and
such.

Free media is an on-going activity that will be conducted throughout the grant
cycle. As the races occur, we may receive some media coverage-intensifying
our public efforts. We will continue to include the “Race to Recycle Qil"’ message
in all of the articles that appear in the Sports Car Club of America's newspaper-
The Wheel. Enclosed are articles that were published in The Wheel depicting the
“Race to Recycle Qil” sponsorship race series. The Wheel will be an ongoing
source to provide up to date information pertaining to recycling used oil at the
track.

Activity 2A: Inclusion on the SCCA Web site with current updates and links
to CIWMB :

The web site for the San Francisco Region of the SCCA includes all the details of
the Race to Recycle Qil series. The Race to Recycle Qit portion has been
available since January, 1989. It can be accessed at:

http://www.sfrscca.org/Race to Recycle

- The web site displays the “Race to Recycle Qil” logo and current information

about the race series. This site averages approximately 20,000 hits per day. It
presently provides detailed information regarding the “Race to Recycle Oil" race
series, schedules, information about the CIWMB, certified used oil collection
centers, re-refined oil, used oil publications and much more. David Vodden will
continue to oversee and work with the webmaster updating the web site with new
information. Enclosed in this progress report is a printout from the web site home

page.

Activity 2B: Provide bumper stickers on competing race cars with the used
oil message.

A re-print of 5,000 bumper stickers/decals was produced in March. A bumper

sticker is enclosed with this progress report. The “Recycle Used Qil Filters” logo
was added to enhance the Race to Recycle Oil message. Bumper stickers were
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distributed to the racers beginning in early March and were handed out to racers
and placed on their race vehicles at the Season Opener, at Sears Point on March
31% and April 1%

Each racer is given three bumper stickers to be placed on their vehicles. A brief
explanation of the race series is explained to each racer as the stickers and
emblems are distributed to the participants. The race series is also explained in
detail throughout each monthly edition of The Wheel. Enclosed in this progress
report are pictures highlighting the race events and cars displaying the decals.

Activity 2C: Patches for participants’ uniforms, including drivers.

Patches from the original grant are still utilized by drivers, A possible new series
of patches may be manufactured for next season. An original total of 1,600
patches with the slogan-SCCA, RACE TO RECYCLE OIL were produced and
1,500 patches with the slogan-RECYCLE USED OQIL and the CIWMB oil logo. All
drivers competing in the “Race to Recycle Oil” series along with the participating
crew are required to affix the patches to their uniforms. The drivers are very
pleased to place the patches on their uniforms.

Activity 2D: “Race to Recycle Oil” inclusion on all television and/or event
coverage.

Press releases were distributed to various publications and news departments,
The press release is intended to promote the “Race to Recycle Qil" series and
bring media to the race events. There will be an on-going push throughout the
grant cycle to gamer media for the coverage of the events throughout 2001 -
2002. '

Activity 2E: On-site promotion of used oil and used oil filter recycling at all
racing events.

Announcements about the Race to Recycle Qil series is provided throughout the
race event day over the loud speakers. These announcements provide
information about the series to over 3,000 racers, crew, volunteers and
spectators. The slogan and message is broadcast to promote the importance of
recycling used oil at all certified centers; at the track and at home. This message
is constantly announced during the race events. If racers have questions, they
are directed to the SCCA/ "Race to Recycle Oil” information booth.

Each track has a center for recycling used oil. Thunderhiil Park has a state-

certified used oil recycling center which annually recycles several hundred
gallons of used oil. As the awareness of the message “recycle used oil at the
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track” intensifies, we will document the additional gallons recycled and record this
advancement in future progress reports.

Racers and crew members are becoming more aware about recycling their oil at
the track. The logo itself found on banners, stickers, patches and throughout The
Wheel, are extremely beneficial in spreading the used oil recycling message.
The deliverables create an impressionable, visual reminder that recycling used
oil is the right thing to do. The SCCA members and drivers are enthusiastic about
the Race to Recycle Qil sponsorship and their involvement with the Waste
Board’'s educational program.

Activity 2F:

20 “Race to Recycle Oil” sponsorship race event days at Sears Point
Raceway

14 “Race to Recycle Oil” sponsorship race event days at Laguna Seca
Raceway

20 “Race to Recycle Oil” sponsorship race event days at Thunderhill
Raceway

Race event sponsorships are underway for this grant cycle. SCCA personnel are
constantly available during events to disseminate information about the Race to
Recycle Oil program, hand out promotional items, information flyers, make
announcements regarding used oil and filter recycling locations, and more.

Announcements are made on a consistent basis throughout events to inform the
audience, race drivers and the pit crews about the Race to Recycle Oil program.
Banners are prominently displayed around the race areas to promote this
program. '

Races run so far include:
Season Opener March 31% and April 1** at Sears Point Raceway
Regional Series April 21* and 22™ at Thunderhill Park

Activity 3A: Design brochure/flyer for the “Race To Recycle Oil” program.

A brochure describing the Race to Recycle Oil program has been drafted and é’
tentatively approved by SCCA and the CIWMB. The brochure text includes a

description of the program, funding sources, significant information pertaining to

recycling used oil and filters, the use of re-refined oil, and the functions of the

SCCA. Included in this brochure is a survey designed to ascertain the level of L
knowledge about this program to track outreach efforts. The survey will be . (
printed on a perforated postcard. This will allow survey takers to mail the card in i
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and data to be collected. The brochure is slated for design and printing in the
coming month.

Activity 3B: Set up/staff tabletop display or booth at all racing events.

The SCCA booth is set up at all racing events. The booth area includes two
10'x10’ tents with tables set up under the tents. SCCA tee-shirts, sweatshirts,
and shirts are on display and for sale. This booth attracts between 1,000-5,000
racers and spectators at each race event depending on the venue. This booth is
also serving as one of the distribution sites for the “Race to Recycle Oil”
deliverables.

An EZ-Up 10’ x 10’ portable tent was produced under the previous grant. The
EZ-Up tent accommodates a black canopy with the “Race to Recycle Qil” and
CIWMB oil logo screenprinted on four sides in three colors. The tent’s framework
also includes a connected, hanging backdrop with the “Race to Recycle Oil”
imprinted logo. This tent is easily seen and utilized by racers, crew members and
spectators at all events and has become a highly visible vicinity for the “Race to
Recycle QOil* campaign.

As a future activity for this grant phase, the SCCA may design and construct a é””‘
portable educational display. This display would educate viewers about used oil

and filter recycling, the proper disposal of other automotive fluids and information

on re-refined oil use in the race series.

Activity 3C: Distribute State and/or local educational materials and
premiums at all events.

Local government assistance regarding the gathering of existent used oil
educational materials is very positive. Distribution of these educational materials
occurs at the Race to Recycle Qil tent. These informational brochures serve as
materials that answer questions for racers, crew members and spectators about
where in their city or county they can recycle their used motor oil.
Announcements throughout the day at the race events also remind people to visit
the tents for more information.

Activity 3D: Encourage and advance the use of on-site used oil recycling
facilities and encourage the use of re-refined oil in race vehicles.

The “Race to Recycle Qil" logo on banners, bumperstickers, emblems and-utility
stickers at each race is a visible reminder to the racers, participants, and
spectators that recycling used oil at the racetrack is important, easy and
convenient. The used oil recycling facilities set up at each racetrack are currently
recovering several hundred and several thousand gallons of used motor oil per
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year. (Please see activity 3A.) These recycling facilities are promoted by the
SCCA workers and volunteers. Questions are being answered at the SCCA tent
and SCCA volunteers remind people to recycle their used motor oil. Throughout
the race event, announcements are made over the loudspeakers reminding
racers about the Race to Recycle Qil event series and the particulars of the used
oil recycling message. Photographs included in this progress report show the tent
set up near the oil recycling center at the racetrack for maximum exposure.

Activity 4A: VIP hosting of State and local agencies during selected race
events.

State and local agencies are encouraged to attend the SCCA race events. A VIP
event is tentatively scheduled for the early part of the 2002 race schedule.
Representatives from the California Integrated Waste Management Board as wel!
as local city and county agencies will be invited to attend the “Race to Recycle
Oil” series special day. This will give the SCCA a chance to give an overview of
the activities that go on at the Race to Recycle Qil race events.

In addition, the three racetrack boundaries incorporate large regions that include
many city and county areas. The immediate counties that will draw participants
and spectators to the three tracks are: Thunderhill Park-Glenn County, Butte,
Tehema, Colusa, Yolo, Yuba, Sacramento; Sears Point-Napa, Marin, San
Francisco, Sonoma and Solano Counties, and Laguna Seca- Monterey, Santa
Cruz, Salinas, Santa Clara Counties. Participants in the San Francisco Region of
the SCCA come from a wide range of California cities. We will provide materials
and information for those areas that encompass the racetracks as well as
consistently refer others to the 1-800-CLEANUP campaign.

The SCCA wants to encourage participation from these localities, expanding the
efforts that the SCCA is currently engaged in. Contacting the proper city and
county coordinatars will be our ensuing efforts. Exchanging ideas from each local
level will broaden the perspective of oil recycling education.

We will also invite recycling coordinators who are interested in volunteering at the
SCCA/Race to Recycle Qil booth and exchange public outreach information from
the local perspective. Introducing various coordinators to the SCCA program will
encourage a broad exchange of ideas that will be an addition to our used oil
recycling efforts.

Activity 4B: Access for State, Counties and Cities personnel and VIP’s to
promote used oil and used oil filter recycling.

Access to the SCCA motor sports events involves signing in at the track gate.
Participants then have access into the parking area and into the race event.
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Registration at the main SCCA checkpoint is required. If you are a member of the
SCCA you must sign in at the registration area, receive your weekend pass, and
sign the release and waiver to qualify for SCCA insurance. The SCCA does not
charge an admission to the race events.

Activity 4C: Provide access for State, Counties, and Cities to promote used
oil and oil filter recycling - an information exchange area to set up exhibits
and giveaways promoting their programs.

As part of an effort to include local jurisdictions in the regional Race to Recycle
Oil, local used oil programs are always invited to participate in events. The Race
to Recycle Qil booth provides a location to include education and outreach
materials pertaining to local programs. Area recycling coordinators and others
are welcome to staff the booth with SCCA personnel to talk about specific local
programs and concerns with those who visit the booth.

As part of the overall Race to Recycle Oil program, local jurisdictions recycling
officials will be invited to participate in a Local Government day at the races. The
date for this event is TBA.

Activity 5A: Inclusion of “Race To Recycle Oil” message on all premium
items.

(Please see Activity 2C)

Racing suits and racing gear are embellished with the “Race to Recycle Qil”
patches. Every racer is required to put the patches on their suits. This promotes
high visibility for the recycling series. The “Race to Recycle Qil” design is also
incorporated on the event tee-shirts. These tee-shirts are being worn by racers,
crew, families and friends at the events, An estimated impression from this
apparel is 10,000 and an equal or greater number of secondary and tertiary
impressions as the apparel is worn outside the race environment. Photos are
enclosed.

Activity 5B: Production of race series t-shirts, hats, visors, landiers and
other giveaway items.

The use of race series t-shirts, hats, visors and other items has proven to be very
popular with race attendees. Not only do these items prominently display the

Race to Recycle Oil message, they present an excellent opportunity to make
lasting, consistent impressions over time. The fans, racers and others who attend
these races wear these apparel items on a weekly basis. Not only is the Race to
Recycle Oil message prominently displayed, but so are things such as the 1-800- -
CLEANUP number and the SCCA website.
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Activity 5C: Special “Race to Recycle Qil”/ Re-refined oil race Event

This event will heavily promote the use of re-refined oil in the race cars as well as
personal vehicles. There are several cars in the series which routinely use re-
refined oil that can be prominently displayed at the event. A date for this event as
yet to be determined.

Activity 6A: Sponsorship of year-end banquets in 2001& 2002.

The yearly banquets for SCCA membership are an excellent opportunity to give a
high-profile push to the Race to Recycle Oil series. Awards will be given
highlighting participating in the Race to Recycle Oil series and information-
disseminated. Dates for these events will be forthcoming.

. Activity 6B: Sponsor banners in ballroom.

Display of the Race to Recycle Oil banners at year-end SCCA banquets will
again highlight the importance of the Race to Recycle Qil series. Dates for these
events will be forthcoming. :

Activity 6C: Sponsor promotional material distribution of “Race To Recycle
Qil”.

Activity 7A: CIWMB guests included in banquets and ceremonies.

As part of the effort to include CIWMB guests in the Race to Recycle Oil,
appropriate representatives will be invited to attend banquets and ceremonies.
An effort has been made at this time to include CIWMB members in a VIP race
event. Thus far, a date may be scheduled for this event in Spring of 2002, A
schedule of banquets and ceremonies will be forwarded to assist in scheduling
these events.

Activity 7B: Print editorial / advertising as opportunities are presented.

Several in-depth articles were written defining the “Race to Recycle Oil” series
and placed in the SCCA's newspaper, The Wheel, and BRacing Wheels
Newspaper. Ads were placed in The Wheel promoting the Season Opener at
Sears Point on March 27. All have promoted the environmental message of .
recycling gsed oil at the racetrack.

Enclosed is The Wheel full of articles that were published depicting the “Race to
Recycle Oil” sponsorship race series. The Wheel will be an ongoing source to
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provide up to the minute articles and information pertaining to recycling used oil
at the track.

Activity 7C: Surveys/questionnaires developed/evaluated/statistics
recorded. Evaluation Report.

(See Activity 3A)

inclusion of a survey instrument on the proposed informational brochure will
greatly assist in gathering pertinent information to assess and evaluate the Race
to Recycle Oil program. In addition to the survey instrument included on the
brochure, a recommended outline for a survey has been included in the CIWMB
Oil Networker informational newsletter. It requests that local jurisdictions
statewide ask those who drop oil off at certified sites have heard of or were
influenced by the Race to Recycle Oil message.

The data and impressions extrapolated from these surveys will be presented in
report form for the final report of the grant period ending November 2002.

Activity 7D: Editorials / features in all media (print and broadcast) that
covers the SCCA events,

The SCCA'’s newspapsr, The Wheel has published various articles, ads, and
features on the “Race to Recycle Qil” series. Enclosed are copies of The Wheel
that includes several articles. Please refer to descriptions in Activities 1F and 6B.
Editorials and features that are generated over the next several months will be
included in future progress reports.

Activity 7E: A series of display advertisements (12 in all) in each issue of
The Wheel. Ads to bring timely information on used oil recycling including
surveys and questionnaires displayed. Each ad to be one full page.

The Wheel| is the official publication of the San Francisco Region of the SCCA. It
is mailed to SCCA members and subscribers. The Wheel is produced monthly.
The Wheel is made up of over 28 pages per issue on a 11"x 17” format. The
newspaper is abundant with SCCA race event dates, articles, stories, ads, and
information surrounding the SCCA-Race to Recycle QOil series. The “Race to
Recycle Oil” series has been promoted throughout the newspaper since October,
1998. Enclosed are several articles, ads, and event schedules surrounding the
“‘Race to Recycle Qil” series that were produced.
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San Francisco Region/SCCA H~me Page

AR CLAB T AMFRINA

warnT

RAcE To

“Join SCCA to recycle
oil in the race to keep
California clean”,

What's New!

Join the Fun...
Join SCCA!

2001 Calendar

Hot Topics

The Front Office
Road Racing
Solo2/Autocrossing

Street School

Volunteers

SFR Web Links
Thunderhill Park
in Memory OfF...
The Web Team

Search Qur Site

http://www sfrscca.org/index.phtml

Page | of 2

San Francisco Region Lubalesand.sdd

Home Join SCCA Road Racing Solo2 Officials !

John BIakémore Photo

[ Double Regionals
Laguna Seca 6/8-10

The San Francisco-
Region of the SCCA
organizes and operates
motorsport activities in the
Northern California region. |  Double Regionals
.| Laguna Seca 6/8-10
Schedule

Our interests include Road Racing, Solo2/_5
Autocross Time Trials, Vintage Racing,
and the classic shows with Concours

D’Elegance. o

41st Annual RoseCup
Races

Boasting a club membership of over
4,000 strong, SCCA's largest region
operates both low and high speed events :
at sites throughout Northern California,
nearly all year round. '

Website Traffic Report

What's New? !

Contact the SFR Web
Team

Low speed event §
venues like
Alameda NAS,
Candlestick Park,
Oakland
Coliseum, Cal
Expo and others, challenge and prepare
members for the flat-out-high-speed,
e wheel-to-wheel,

Automatic notification of

changes!
Microsoft Intemet Explorer 4.0+ Users only

Add Active Channel o

Add the SFRSCCA Active Channel

Note: Cumrent Active Channel Users:
You will need to "Refresh” the SFR channel
to update it for the new site design!

%&e B Road Racing tracks c"-'-"m'-m-m
S S ;¢ Thunderhill Park,

Sears Point

Raceway, and Laguna Seca Raceway. ETRY

nternet senycas
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San Francisco Region/SCCA H~me Page Page 2 of 2

The SFR owns and operates our own
race track at Thunderhill Park in Willows,
CA. Available for club events, public and

private testing, and film production, year
round the 3.0 mile course is multi-

Go Racing With Us! From Autocross
and Street Schools to Road Racing and
Race Officals, there are activities to
match everyone's interests and budget.

San Francisco Region

) C
Sports Car Club of America 24 hr
P.O. Box 966 24 hr Worker Hc
Willows, CA 95988 Office Email

Webmaster Email: we

Toll Free: (888) 995-SCCA

Copynght © 1996, 1997, 1998, 1998, 2000 San Francisco Region, SCCA
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Race to Recycle Oil Series Page 1 of 2

SCCA San Francisco Region  Luuabasaid.ed
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Back |

About the Series
2001 Schedule
Re-Refined Qil
Collection Centers

Publications

il
RECYCLE
USED OIL

Home Join SCCA Road Racing Solo2 Officials !

San Francisco Region
Race to Recycle Oil Series

The San Francisco Region SCCA and the California Integrated Waste

Management Board have united efforts to spread the used oil recycling
message.

Race to Recycle Oil will help promote the recycling of used motor oil at
all Certified Centers. Certified Centers are conveniently located at
several tracks including Sears Point, Laguna Seca and Thunderhill.

The Race to Recycle Oil series will help to remind drivers, crew
members, and spectators to recycle used oil responsibly at the track
and at home. Proper disposal of used ol is critical to protecting out
environment.

It's easy to recycle used oil!

4 Make A Change For The Better! Re-refined Oil
@ About the Race to Recycle Oil Series
92001 Race to Recycle Qil Series Schedule

¥ California integrated Waste Management Board
Used Oil Recycling Program :

4 Used Oil Collection Centers

4 Used Oil Publications 5 ( 7
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San Francisco Region ¢
Sports Car Club of America 24 hr
P.O. Box 966 24 hr Worker Hc
Willows, CA 95988 Office Email

Webmaster Email; we

Toll Free: (888) 995-SCCA
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race to recycle oil

5/21/01 3:26 PM Page 1

¥ 4

RACE“TO:RECYCLE

SCCA REGIONAL SERIES

LAGUNA SECA

*July 13-15
Regional/National

SEARS POINT
RACEWAY

=July 7-8
Regional

*August 24-25
Regional/National

THUNDERHILL

*August 4-5
Regional

A Gy Gt
USED OIL FILTERS

2001

The SCCA and the California Integrated
Waste Management Board continues
the eHorts of Race to Recycle Oill

There are used oil recycling locations at
Sears Point, Laguna Seca, and
Thunderhill Park. Race to Recyele Qil
series reminds drivers, crew members,
and spectators to responsibly recyele
used motor cil and cil filters at the track
and at home.

Just locate the on-site used oil recycling
tacility at one of the tracks or call

1-800 CLEANUP for a certified
collection center near you.
Used motor oil should never be:
- Poured Down A Drain Or On The Ground
-FPut In The Garbage
-Burned

For more information, stop by the Race to
Recycle Qil tent or contact Thunderhill Park

www.sfrscca.org

www . 1800cleanup.org

at 530-934.5588. ! \ I
www ciwmb.ca.gov

HEcso )
Limbar 0oy

1+800CLEANUP

Funded by a grant fream the Californic Intcgrated Waste Management Board
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SFR 48™ SEASON OPENER

MARCH 31-APRIL 1, 2001

Sears Point Raceway - Sonoma, CA Sanction #01-
Conducted by the San Francisco Region - Sports Car Club of America
SCHEDULE OF EVENTS
REGIONAL
- N ;
7:00-12:00  Regiszation open Chief Steward Al Brizzard
7:30 Tech open Safety Steward Bill Blake
. 830. 950 Pracdee Groups {, 2, 3, 4 (20 min) Chairman, SOM Gary Meekar
Feed on, Feed off Stewards of the Meet Dave Dodds
10:05-11:05  Practice Groups 5,6,7 (20 min) Paul Helberg:
: Feed on, Feed off Edgar Patton
11:20-12:20  PracticeGroup 1,2,3 (20 mim) Dick Templetom
Feed on, Feed off Operating Steward Larry Albedi
Jerry Casini
12:20 - 1:26 LUNCH Stan Laskin
MANDATORY DRIVER'S MTG - See belaw - Sound Steward Barbara McClellan
Tech Stesard Hal Cope
1:20- %40, Practice Groups 4, §, 6, 7 {20 min) - o e e e Clint deWiRt
Feed on, Feed off Driver Advocate Don Seike
2:50-3:10 Quzhfy Group 1 Race Chairman Car] Mofield
3:20- 3:40 “ 2 Chief Registrar Trish Duarte
3:50- 4:10 - » 3 Chief Scrutineer Johe Shetler
4:20 - 4:40 - “ 4 Chief T&S Sheils Bass
4:50 . 5:10 - “ 5
5:10- SCCA Social cpen to all TRANSPONDERS REQ. ALL CLASSES
members and guests
2 - REGIONAL GRQUPS & CLASSES
7:30- 11:00  Registration Open Group 1 T1, T2, SSA, SSB, SSC, ITD, PE, ITE, RX?
8:00 - Tech Open Group 2 DSR, CSR, FASR, FA, 82, S82, FM, FC
7:15- Chapel Service Group 3 GT1, GT2, GT3, GT4, GT9, HP, GP, FP,
EP, SP, A8, GTA, BG
8:30- 8350 Qualify Growp 6 Group 4 FF, §F, CF
9:00- 920 " 7 Group 5 ITS, ITA, ITB, TTC, M
9:35- 1003 RACE Group | (Spit Strt RX7) Group 6 SRF -

10:20- 10:50 RACEGroup 2 Group 7 FV, F500, FB

11:08- 11:35 RACEGrup 3

11:50- 12220 RACEGroop 4 '

13:20- 1:30 LUNCH =Mandatary Driver’s Mtg for al! registered
1:20- 1:50 RACEGroup 5 (SphtSutITC) Competitors/Entrants in Group 1-Roll call will
205- 2:35 RACEGrp 6 be taken. Failure to attend will result in loss of
2:50. 320 RACEGroup T7(SphSutFV) regional points for this event. -

3.35- Countingeney Dash 1,2,3,4 (8 Lapa each)
(Not to exceed 15 min)
5:05. SCCA Social open W all imembers and guests

In order to maximize track time for all competitocs, the SFR BaD has directed the Stewards to modify the schedule due to on-
rack incidents. The schedule will be corrected at the expense of the offending group.

0208-01 ow
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WELCOME TO THE 2001 RACE TO RECYCLE OIL RACING SEASON FOR THE
SAN FRANCISCO REGION OF THE SPORTS CAR CLUB OF AMERICA!

This bookle! contains the 2001 Suppleamental Rogulations for what promises to be another
great year of SCCA Club Racing! Plezse take the time 1o read and review this material and usa this
bocklet to plan your 2001 racing advertures with the Region. There ars anly & few changes from years
past. Other referances nclude the Regianai Ciass ruies anc tha SCCA General Competition Rules.
These are availabie for a fee from the Club office.

Transponders are requirad for all classes. They are availabie from the Club office for $285
hardwire and 3315 for the rechargeahle unit. Rental units are also available atl the track from T&S for
$50 per weekend.

The biggest naws and the item you will rafer to mest often is the 2001 Schedula. This year's
scheduis is excellent We will start the Race to Racycle Qil Raging series this year at Sears Point on
March 31-April 1. Three waeks after we wili see a Regional at our own track, Thunderhilt, on April 21-22
weekend. Two weeks later we will move to the very popular Laguna Seca on May 5.5, The thres-day
‘Doubla Regiona™ at Laguna on June 8-10 will fill the first haif of the year. July 7-8 Regional at Ssars
fotllowed by the Regional/Natiorai at Laguna the next weekend will keep your wheels turning, Qur next
opporiunity will be Auguat 4-5 at Thunderhill with a Regional/National at Saars the weekand of August 24-
25. September will be @ ane-weekend outing with the 22-23 Regional at Thunderhill. Octaber will begin
with a doubie points Reglonal at Ssars and end the month with the PCRRC/Endura at Thundarhil! the
weekend of the 26-28, Last hut not least will be tha Vintage race at Laguna on November 34,

© Al 2001 Class Champions will have a chance at winning valuabie prizes in the “Champions
drawirig” to be held et the Awards Banguet. Ramermber you myst be present to win. A year of Free
. Regional Race Entries and a year of Free Opan Testing at Thunderhili Park wil! be two of the top
prizes on the awards fist.

POINTS wili ba awarded for Ragiona! races and contingency tashes. Check this section to
undaerstand how points are samed. Each driver automatically drops his/her lowest point race. This means
averyone chasing a class litle can have ona bad day and still win! The Thampionship Awards Program
recognizes ciesses where there is significant compatition. {See the minimum five (5) race rule.)

ROOKIE OF THE YEAR. The title of 2001 Rookie of the Year will Yo awarded to the best NEW
driver based on results and performance. Rockies must be first year competitars.

SPECIAL EVENTS in 2001 will include the Pagific Coest Road Race of Champions combined
with an Enduro the last weskend in October at Thunderhill. The objective Is to promots the event to the -
“new” communities that make up the North Valtay and get a real spectator show as a result. sy

Qur NATIONAL program is one of the bast in the country. Thres Club Natiorais, one at each
track starting in March and continuing in July and August, are pramiar events. Once again the '
Northwest/Montana Ragions will present a Double Nationai Memerial weekend at Thunderhil Park
meking five {5) Nationals within a short three-hour radius for all Northern Callfornla SCCA racers.

OTHER PROGRAMS include cur Vintage event March 17-18 and the annuat Vintage biggle
November 3-4 at Laguna Seca. Remamber wa also have excelient Solo ! programs in the Say,
Sacramento ard Fresno a&reas and an exceptional Concours d'Elegancs program,

Finally, and most important, we have an outstanding race official (worker) recruitment,
deveiopment and licensing program. Once again the number of days cernandad in this component of our
Club schedule is significant. This has a major impact on our Club race scheduling. Getting workers for
our Clul races is becoming more difficult. Each one of us who races should recrult new workers. Look at
your family, friends, co-workers and crew. There are prime candidates among them. The more inveived
your people are in the Club, the more they will enjoy #! Finally, if YOU become @ worker, you can work
those fun NASCAR, CART, ALMS, etc., races for free tool

Club Race Weskend sponsorships are available. Open Test Days take place on most Frideys
at Thunderhill Park. You can earn frea test days and hone your driving skitls 2y baing a voluntger
instructor at Thunderhill Park Streat Schools. We wili have meetings with our membaership and with aur
drivers. Wa have various Socials including the end-of-day Socials and tha Annual Awards Banquaet.

Qur Club office is avaliable to Relp you and you can help thermn by using the WEB paga at
sfrscca.org for information including group entries. results, hot topics, serranent numbars, scheduies
and much more! For licansing and other Ciub issues you can call Denver SCCA at (800) 770-203585.
Please fill out your race entries legibly and complelaly. Haip us help you by usirg all available resources
before calling the Club office. Don't worry about sanction numbers! Wa will put them in for you in 2001.

HAVE A GREAT 2001 RACE TO RECYCLE Oll. RACING SEASON

Stave Archar — Competition Director
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- Grant Agreement

UNP4-00-3310 and

attached Terms and
Conditions and
“Procedures and
Requirements



STATRE OF CALIFORNIA - ENVIRONMENTAL PROTECTION YGENCY

GRANT AGREEMENT

CIWMB110 (NEW 10/96)

CALIFORNIA INTEGRATER WASTE MANAGEMENT BOARD

S OO Y

GRANT NUMBER
UNP4- OO 3310 Amend #1

NAME OF GRANT PROGRAM

2000/2001 Used Oil Grants for Non-Profit Organizations

GRANT RECIPIENT'S NAME

Sports Car Club of America

TAXPAYER'S FEDERAL EMPLOYER IDENTIFICATICN NUMBER

PY~/22~ (6539

TOTAL GRANT AMOUNT NOT TO EXCEED

$199,860.00

TERM OF GRANT AGREEMENT

FROM: November 1, 2000

TO:  Aprit 30, 2003

THIS AGREEMENT is made and entered inio on this —15th _ day of

August, 2002 , by the State of California, acting through the Executive Director of the

California Integrated Waste Management Board (the “State”) and Sports Car Club of America (the "Grantee™). The State and the Grantee, in mutual consideration

of the promises made herein, agree as follows:
The above referenced agreement is amended as follows:
Grant term is extended to April 30, 2003

Al other terms and conditions remain the same.

Exhibits A, B, C and D attached hereto and the State approved application are incorporated by reference herein and made a part hereof,

The State agrees to fund work done by the Grantee in accordance with this Agreement up to the Total Grant Amount Not to Exceed specified herein.

IN WITNESS WHEREQF, the parties hereto have executed this Agreement as of the dates entered below.

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

S s
GRANTEE'S NAME (PRINT CRTYPE)
Sports Car Club of Amen

5HGNATURE

_ Q..ZAAM 5@&../ S

» - DATE
Mark Leary, Ec‘écu)t?e'ﬁ rector 0 ?, /2 02—
e 7 .

DATE
WA /
{Authorized representative 8 26- ﬂz-
GRANTEE S ADDRESS (INCLUDE STREET, GITY, STATE AND ZIP CODE)

70 Box 5606
Lot tfows , A 35588

CERTIFICATION OF FUNDING

[AMOUNT ENCUMBERED BY THIS PROGRAM/ICATEGORY (CODE AND TITLE} FUND TITLE
AGREEMENT
2000/2001 Used Oil Grants for Non-Profit Organizations CA Used Oil Recycling
$0.00
(OPTIONAL USE)
PRIOR AMOUNT ENCUMBERED
FOR THIS AGREEMENT
ITEM CHAPTER STATUTE FISCAL YEAR
$1989,860.00
TOTAL AMOUNT ENCUMBERED TO 3910-502-0100 52 . 1995 2000/2001
DATE : IOBJECT OF EXFENDITURE (CODE AND THTLE)
$199,860.00 '
1000-15182-418.03

for the period and purpose of the expenditure stated above.

| hereby certify upon my own personal knowledge that budgeted funds are available  [T.B.A. NO.

B.R. NO,

SIGNATURE OF ACCQUNTING QOFFICER
- 7 ///4/«~ : //é/ /

DATE J7 //_{“ /J) }"J_
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STATE OF CALIFQRNIA - ENVIRCNMENTAL PROTEGTIC NCY

GRANT AGREEMENT

CIWMB110 (NEW 10/98)

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

GRANT NUMBER

UNP4-00-3310

NAME OF GRANT PROGRAM

2000/2001 Used Oil Grants for Non-Profit Organizations

GRANT RECIPIENT'S NAME

Sports Car Club of America

TAXPAYER'S FEDERAL EMPLOYER IDENTIFICATION NUMBER

I - 1324 54

TOTAL GRANT AMOUNT NOT TO EXCEED

$199,860.00

TERM OF GRANT AGREEMENT

FROM:  November 1, 2000

T0.  September 30, 2002

THIS AGREEMENT is made and entered into on this —1st

day of _November_, 20 00 , by the State of California, acting through the Executive Director of

the California Integrated Waste Management Board (the “State™) and Sports Car Club of America (the “Grantee™). The State and the Grantee, in mutual

consideration of the promises made herein, agree as follows:

The Grantee agrees to perform the work described in the Work Statement attached hereto as Exhibit A according to the Budget attached hereto as Exhibit B.

The Grantee further agrees to abide by the provisions of the following exhibits attached hereto:

Exhibit C - Terms and Conditions

Exhibit D - Procedures and Requirements

Exhibits A, B, C and D attached hereto and the State approved application are incorporated by reference herein and made a part hereof.

The State agrees to fund work done by the Grantee in accordance with this Agreement up to the Total Grant Amount Not to Exceed specified herein.

IN WITNESS WHEREOF, the parties harato have executed this Agreement as of the dates entered below.

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

GRANTEE'S NAME (PRINT OR TYPE)

Sports Car Club of America

SIGNATURE

- Totses ok f’”’

Karin Fish, Acting Exesutive Director

DATE

} = 250

DATE

Project Director 12/15/00

{Authorizad répresentaliva ) :

GRANTEE’S ADDRESS {INCLUDE STREET, CITY, STATE AND ZIP CODE)

Post Office Box 966

Willows, CA 95988

CERTIFICATION OF FUNDING

SIGNATURE OF ACCOLINTING OFFICER

AMOUNT ENCUMBERED BY THIS PROGRAM/CATEGORY (CODE AND TITLE) FUND TITLE
AGREEMENT
. 2000/2001 Used Oil Grants for Non-Profit Organizations CA Used Qil Recycling
$158,860.00
: [(OPTIONAL USE)
PRICA AMOUNT ENCUMBERED
FOR THIS AGREEMENT
ITEM CHAPTER STATUTE FISCAL YEAR
Jjo!
TOTAL AMOUNT ENCUMBERED TO 39100810100 52 1985 2000/2001
DATE OBJECT OF EXPENDITURE (CODE AND TITLE)
$199,860.00 ;
1000-15192-701
| hereby certify upan my own personal knowledge that budgeted funds are availabie |T.8.A NO. B.R. NO.
for the period and purpose of the expenditure stated above.
DATE

ol

dd 4 gt
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MATE OF CALIFORNIA - ENVIRORMENTAL PROTECTION AG!

GRANT AGREEMENT

CIWMB110 {NEW 10/98)

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

GRANT NUMBER

UNP4-00-3319

NAME OF GRANT PRCGRAM

2000/2001 Used Oil Grants for Non-Profit Qrganizations

GRANT RECIPIENT'S NAME

Sports Car Club of America

TAXPAYER'S FEDERAL EMPLOYER IDENTIFICATION NUMBER

TOTAL GRANT AMQUNT NOT TG EXCEED

$199.860.00

TERM OF GRANT AGREEMENT

FRoM  November 1, 2000

T0.  September 30, 2002

THIS AGREEMENT is made ahd entered into on this —1st

day of

November , 2000 , by the State of California, acting through the Executive Director of

the California Integrated Waste Management Board (the “State"} and Sports Car Club of America {the “Grantee”). The State and the Grantee, in mutual

zonsideration of the promises made herein, agree as follows:

The Grantee agrees to perform the work described in the Work Statement attached hereto as Exhibit A according to the Budget attached hereto as Exhibit B.

The Grantee further agrees to abide by the provisions of the following exhibits attached hereto:

Exhibit C - Terms and Conditions

Exhibit D - Procedures and Regquirements

Exhibits A, B, C and D attached hereto and the State approved application are incerporated by reference herein and made a part hereof.

The State agrees to fund work done by the Grantee in accordance with this Agreement up to the Total Grant Amount Not to Exceed specified herein,

IN WITNESS WHEREOF, the parties hereto have executed this Agreement as of the dates entered below.

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD

GRANTEE'S NAME (PRINT GR TYFE)

Sports Car Club of America

SIGNATURE

GRANTEE'S SIGNATURE

Karin Fish, Acting Executive Director

DATE

THLE DATE

-[Authorized representative )

GRANTEEZ'S ADDRESS (INCLUDE STREET, CITY, STATE AND ZIP CCDE)

CERTIFICATION OF FUNDING

AMOUNT ENCUMBERED BY THIS PROGRAMICATEGORY (CODE AND TITLE} FUND TITLE
AGREEMENT )
2000/2001 Used Qil Grants for Non-Profit Grganizations CA Used Qil Recycling
$199.860.00

PRIOR AMOUNT ENCUMBERED
FOR THIS AGREEMENT

(OPTIONAL USE)

ITEM CHAPTER STATUTE _ FISCAL YEAR
TOTAL AMOUNT ENCUMBERED TC 3910-001-0100 52 1995 2000/2001
CATE [OBJECT OF EXPENDITURE (CODE AND TITLE}
$199.860.00
I 1000-15192-701
| hereby certify upon my own persanal knowiedge that budgeted funds are available |T-BA NO. 8.A. NO
for the pericd and purpose of the expenditure stated above.
{[SIGNATURE OF ACCOUNTING OFFICER OATE
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EXHIBIT C

TERMS AND CONDITIONS
- For
Used Oil Nonprofit Grant — Fourth Cycle

The California Integrated Waste Management Board conditioned the award of this Grant
upon 1) the return of a complete and signed Grant Agreement; and 2) the full payment of all
outstanding debt(s) owed by the Grantee to the Board no later than ninety (90) days from the
date of the mailing of this Agreement package by the Board. The grant may not be made if
Grantee fails to comply with these conditions.

1. Definitions. The following terms used in this Agreement have the meanings given to
them below, unless the context clearly indicates otherwise.

a.

b.

e.

"Board" means the California Integrated Waste Management Board.

"Executive Director' means the Executive Director of the Board, or his or her
designee,

"State” means the State of California, including, but not limited to, the Board
and/or its designated officer.

"Grant Manager" means the Board staff person responsible for monitoring the
grant.

"Grantee” means the recipient of funds pursuant to this Agreement.

2. Availability of Funds. The Board's obligations under this Agreement are contingent
upon and subject to the availability of funds appropriated for the grant.

3. Payment.

a.

The Budget, attached to and incorporated herein by reference to this Agreement
as Exhibit B, states the maximum amount of allowable costs for each of the tasks
identified in the Work Statement, which is attached to and incorporated herein by
reference to this Agreement as Exhibit A. The Board shail reimburse the Grantee
for only those services specified in the Work Statement at only those costs
specified in the Budget.

The Grantee shall carry out the work described on the Work Statement in
accordance with the Budget, and shall obtain the Board’s written approval of any
changes or modifications to the Work Statement or the Budget prior to performing
the changed work or incurring the changed cost. If the Grantee fails to obtain
such prior written approval; the Executive Director, at his or her sole discretion,
may refuse to provide funds to pay for such work or costs.

The Grantee shall request reimbursement in accordance with the procedures
described the Administrative Procedures and Requirements, which is attached to
and incorporated herein by reference to this Agreement as Exhibit D.
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4.

5.

10.

Stop Work Notice. Immediately upon receipt of a written notice to stop work, the
Grantee shall cease all work under this Agreement.

Disputes.

a. Notwithstanding Section 4 above, the Grantee shall continue with the
responsibilities under this Agreement during any dispute..

b. .If the Grantee and the Executive Director fail to agree on a matter relating to this
Agreement, the Board shall, upon the request of the Grantee or the Executive
Director, consider and make a determination regarding the matter.

c. The Grantee shall request reimbursement in accordance with the procedures
described in the administrative Procedures and Requirements, which is attached
to and incorporated herein by reference to this Agreement as Exhibit D.

Forfeit of Grant Funds/Repayment of Funds Improperly Expended. If grant funds
are not expended, or have not been expended, in accordance with this Agreement, or
if real or personal property acquired with grant funds is not being used, or has not been
used, for grant purposes in accordance with this Agreement, the Executive Director, at
his or her sole discretion, may take appropriate action under this Agreement, at law or
in equity, including requiring the Grantee to forfeit the unexpended portion of the grant
funds and/or to repay to the Board any funds improperly expended.

Discretionary Termination. The Executive Director shall have the right to terminate
this Agreement at his or her sole discretion at any time upon thirty (30) days’ written
notice to the Grantee. Within forty-five (45) days of receipt of written notice, Grantee is
required to: 1) submit a final written report describing all work performed by the
Grantee, 2) submit an accounting of all grant funds expended up to and inciuding the
date of termination, and 3) reimburse the Board for any unspent funds.

Termination for Cause. The Board may terminate this Agreement and be relieved of
any payments should the Grantee fail to perform the requirements of this Agreement at
the time and in the manner herein provided. In the event of such termination the Board
may proceed with the work in any manner deemed proper by the Board. All costs to
the Board shall be deducted from any sum due the Grantee under this Agreement.

Force Majeure. Neither the Board nor the Grantee, its contractors, vendors or
subcontractors, if any, shall be responsible hereunder for any delay, default or
nonperformance of this Agreement, to the extent that such delay, default or
nonperformance is caused by an act of God, weather, accident, labor strike, fire,
explosion, riot, war, rebellion, sabotage or flood, or other contingencies unforeseen by
the Board or the Grantee, its contractors, vendors or subcontractors and beyond the
reasonable control of such party.

Audit/Records Access. The Grantee agrees that the Board, the Bureau of State
Audits, or their designated representative(s} shall have the right to review and to copy
any records and supporting documentation pertaining to the performance of this
Agreement. The Grantee agrees to maintain such records for possible audit for a
minimum of three (3) years after final payment, unless a longer period of records
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11.

12.

13.

14.

15,

retention is stipulated, or until completion of any action and resolution of all issues
which may. arise as a result of any litigation, dispute or audit, whichever is later. The
Grantee agrees to allow the designated representative(s) access to such records
during normal business hours and to allow interviews of any employees who might
reasonably have information related to such records. Further, the Grantee agrees to
include a similar right of the State to audit records and interview staff in any contract or
subcontract related to performance of this Agreement.

[You may find it helpful to share the Terms and Conditions and Procedures and
Requirements with your finance department. Examples of audit documentation
include, but are not limited to: expenditure ledger, payroll register entries and time
sheets, personnel expenditure summary form, travel expense log, paid warrants,
contracts and change orders, and invoices and/or canceled checks.]

Contractors and Subcontractors. The Grantee will be entitled to make use of its
own staff and such contractors and subcontractors as are mutually acceptable to the
Grantee and the Board. Any change in contractors or subcontractors must be mutually
acceptable to the parties. Upon termination of any such contract, the Grantee will notify
the Grant Manager for the Board immediately. All provisions of these Terms and
Conditions shall apply to contractors and subcontractors. Grantee shall provide a copy
of these Terms and Conditions to all contractors and subcontractors.

Site Access. The Grantee shall allow the State to inspect sites at which grant funds are
expended and related work being performed at any time during the performance of the
work and for thirty (30) days after completion of the work.

Publicity and AcknoWIedgement. The Grantee shall acknowledge the Board's support
each time projects funded, in whole or in part, by this Agreement are publicized in any
news media, brochures or other type of promotional material.

Confidentiality/Public Records. The Grantee and the Board acknowledge that each
party may come into.possession of information and/or data that may be deemed
confidential or proprietary by the person or organization furnishing the information or
data. Such information or data may be subject to disclosure under the California Public
Records Act, Chapter 3.5 of Division 7 of Title 1 of the California Government Code
("Govt C"} commencing with Section 6250. The Board agrees not to disclose such
information or data furnished by the Grantee and to maintain such information or data as
confidential when so designated by the Grantee in writing at the time it is furnished to
the Board, but only to the extent that such information or data is exempt from disclosure
under the California Public Records Act.

Ownership of Drawings, Plans and Specifications.

The Board shall have separate and independent ownership of all drawings, design
plans, specifications, notebooks, tracings, photographs, negatives, reports, findings,
recommendations, data, software and memoranda of every description or any part
thereof, paid for in whole or in any part with grant funds. Copies thereof shall be
delivered to the Board upon request. The Board shall have the full right to use said
copies in any manner when and where it may determine without any claim on the part
of the Grantee, its vendors, contractors or subcontractors to additional compensation.
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16.

17.

18.

19.

20.

Copyrights and Trademarks.

a. Grantee assigns to the Board any and all rights, title and interests to any
copyrightable material or trademarkabie material created or developed in whole or
in any part as a result of this Agreement, including the right to register for copyright
or trademark of such materials. Grantee shall require that its contractors and
subcontractors agree that ali such materials shall be the propenrty of the Board.
Upon written request by the Grantee, the Board may give at the Executive

Director's sole discretion, written consent to the Grantee to retain ail or any part of
the ownership of these rights.

b. The Board hereby grants to Grantee a royalty-free, nonexclusive, nontransferable
license to reproduce, translate, and distribute copies of the materials produced

pursuant to this Agreement, for nonprofit purposes, and to have or permit others to
do so on Grantee's behalf.

Patents. The Grantee assigns to the Board all rights, title and interest in and to each
invention or discovery that may be capable of being patented, that is conceived of or first
actually reduced to practice in the course of or under this Agreement, or with the use of
any grant funds. Upon written request by the Grantee, the Board may give, at the
Executive Director's sole discretion, written consent to the Grantee to retain all or any
part of the ownership of these rights.

Real and Personal Property Acquired with Grant Funds.

a. Allreal and personal property, including equipment and supplies, acquired with
grant funds shall be used by the Grantee only for the purposes for which the Board
approved their acquisition for so fong as such property is needed for such _
purposes, regardless of whether the Grantee continues to receive grant funds from
the Board for such purposes.

b. Subject to the obligations and conditions set forth in this section, title to all real and
personal property acquired with grant funds, including all equipment and supplies,
shall vest upon acquisition in the Grantee.

Recycling Certification. The Grantee shall certify under penalty of perjury, for the
products, materials, goods, and supplies provided in the performance of this Agreement,
the minimum, if not exact, percentage of recycled content, both secondary waste and
postconsumer waste as defined in the Public Contract Code ("PCC") Sections 12161,
12162, 12181, 12182, and 12200 as applicable. This certification shall be provided on
the Recycled Content Certification Form available at the following Board website:
www.ciwmb.ca.gov/buyrecycled/StateAgency/Manual/CertForm.htm or from the Grant
Manager.

Waste Reduction. In the performance of this Agreement, Grantee shall use recycled
content, or reusable products, and practice other waste reduction measures, where
feasible and appropriate.
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21.

22.

23.

Non-discrimination Clause. During the performance of this Agreement, Grantee, its
contractors and subcontractors shall not unlawfully discriminate, harass, or allow
harassment against any employee or applicant for employment because of sex, race,
color, ancestry, religious creed, naticnal origin, physical disability (including HIV and
AIDS), mental disability, medical condition (cancer), age (over 40), marital status, and
denial of family care leave. The Grantee, its contractors and subcontractors shall insure
that the evaluation and treatment of their employees and applicants for employment are
free from such discrimination and harassment. Grantee, its contractors and
subcontractors shall comply with the provisions of the Fair Employment and Housing Act
("GovtC" Sections 12990 (a-f) et seq.) and the appiicable regulations promulgated
thereunder. The applicable regulations of the Fair Employment and Housing
Commission implementing GovtC Section 12990 (a-f), set forth in Chapter 5 of Division
4 of Title 2 of the California Code of Regulations, are incorporated into this Agreement
by reference and made a part hereof as if set forth in full. Grantee, its contractors, and
subcontractors shall give written notice of their obligations under this clause to labor
organizations with which they have a collective bargaining or other Agreement.

Americans with Disabilities Act. The Grantee assures the State that it complies with
the Americans with Disabilities Act {ADA) of 1990, which prohibits discrimination on the
basis of disability, as well as all applicable regulations and guidelines issued pursuant to
the ADA. (42 U.S.C. 12101 et seq.).

Drug-Free Workplace Certification.

a. By signing this Agreement, the Grantee certifies under penalty of perjury to be in
compliance with GoviC Section 8355 in matters relating to providing a drug-free
workplace. The person signing this Agreement on behalf of the Grantee swears
that he or she is authorized to legally bind the Grantee to this cerification and
makes this certification under penalty of perjury under the laws of the State of
California.

b. As required by GovtC Section 8355, the Grantee agrees to:

1) Publish a statement-notifying employees that unlawful manufacture,
distribution, dispensation, possession or use of a controlled substance is
prohibited and specifying actions that will be taken against employees for
violations.

2) Establish a drug-free awareness program to inform employees about ali of
the following:
(a) the dangers of drug abuse in the workplace,
(b) the Grantee's policy of maintaining a drug-free workplace,
(c) any available counseling, rehabilitation and employee assistance
programs and .
(d) penalties that may be imposed upon employees for drug abuse vioiations.

3) Require that each employee who works on the grant:
(a) receive a copy of the drug-free policy statement of the Grantee and
(b) agree to abide by the terms of such statement as a condition of
employment on the grant. '
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24,

25,

26.

27.

.28.

National Labor Relations Board Certification. By signing this Agreement, the
Grantee certifies under penalty of perjury that no more than one final unappealable
finding of contempt of court by a federal court has been issued against the Grantee
within the immediately preceding two-year period because of the Grantee’s failure to
comply with an order of a federal court which orders the Grantee to comply with an
order of the Nationa!l Labor Relations Board. (Not applicable to public entities.)

Chiid Support Compliance Act. For any agreement in excess of $100,000, the
Grantee acknowledges that:

a. the Grantee recognizes the importance of child and family support obligations and
shall fully comply with all applicable state and federal laws relating to child and
family support enforcement, including, but not limited to, disclosure of information
and compliance with earnings assignment orders, as provided in Chapter 8
(commencing with section 5200) of Part 5 of Division 9 of the Family Code; and

b. the Grantee, to the best of its knowledge is fully complying with the earnings
assignment orders of all employees and is providing the names of all new
employees to the New Hire Registry maintained by the California Employment
Development Department.

Air or Water Pollution Violation. Under the State laws, the Grantee shall not be: (1)
in violation of any order or resolution not subject to review promulgated by the State Air
Resources Board or an air poliution control district; (2) subject to cease and desist
order not subject to review issued pursuant to Section 13301 of the Water Code for
violation of waste discharge requirements or discharge prohibitions; or (3) finally
determined to be in violation of provnsmns of federal law relating to air or water
poliution.

Corporate Qualifications To Do Business In California. When agreements are to
be performed in the state by corporations, the Board will verify that the corporation is
currently gualified to do business in California in order to ensure that all obligations due

to the State are fulfilied. '

"Doing business" is defined in Revenue and Taxation Code Section 23101 as actively
engaging in any transaction for the purpose of financial or pecuniary gain or profit.
Although there are some statutory exceptions to taxation, rarely will a corporation
performing within the State not be subject to the franchise tax.

Both domestic and foreign corporations (those incorporated outside of California) must
be in good standing in order to be qualmed to do business in California. The Board will
determine whether a corporation is in good standing by calling the Office of the
Secretary of State.

Conflict of Interest. The Grantee need to be aware of the following provisions
regarding current or former state employees. If the Grantee has any questions on the
status of any person rendering services or involved with thrs Agreement, the Board
must be contracted immediately for clarlfncatlon

36/



29.

30.

31.

Current State Employees (PCC 10410):

1).  No officer or employee shall engage in any employment, activity, or enterprise
from which the officer or employee receives compensation or has a financial
interest and which is sponsored or funded by any state agency, uniess the
employment, activity or enterprise is required as a condition of reguiar state
employment.

2). No officer or employee shali contract on his or her own behalf as an independent
contractor with any state agency to provide goods or services.

Former State Employees (PCC 10411):

1). For the two-year period from the date he or she left state employment, no former.
state officer or employee may enter into a contract in which he or she engaged in
any of the negotiations, transactions, planning, arrangements or any part of the
decision-making process relevant to the contract while employed in any capacity
by any state agency.

2). For the twelve-month period from the date he or she left state employment, no
former state officer or empioyee may enter into a contract with any state agency if
he or she was employed by that state agency in a policy-making position in the
same general subject area as the proposed contract within the 12-month period
prior to his or her leaving state service.

If the Grantee violates any provisions of above paragraphs, such action by the Grantee
shall render this Agreement void. (PCC 10420)

Members of boards and commissions are exempt from this section if they do not
receive payment other than payment of each meeting of the board or commission,
payment for preparatory time and payment for per diem. (PCC 10430 (e))

Resolution. A county, city, district, or other local public bedy must provide the Board
with a copy of a resolution, order, motion, or ordinance of the local governing body
which-by taw has authority to enter into an agreement, authorizing execution of this
agreement and designating the job title of the individual authorized to sign on behalf of
the local public body.

Compliance. The Grantee shall comply fully with all applicable federal, state and local
laws, ordinances, regulations and permits. The Grantee shall provide evidence that all
local, state and/or federal permits, licenses, registrations and approvals for the purposes

-for which grant funds are to be expended have been secured. The Grantee shall

maintain compliance with such requirements throughout the grant period. The Grantee
shall ensure that the requirements of the California Environmental Quality Act are met
for any approvals or other requirements necessary to carry cut the terms of this
Agreement. Any deviation from the requirements of this section shall result in non-
payment of grant funds.

Grantee's Name Change. An amendment is required to change the Grantee's name as
listed on this Agreement. Upon receipt of legal documentation of the name change, the
Board will process the amendment. Payment of invoices presented with a new name

cannot be paid prior to approval of said amendment.
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32.

33.

34.

35.

36.

37.

38.

39.

40.

Controlling Law. This Agreement is governed by and shali be interpreted in
accordance with the laws of the State of California.

Venue. All proceedings concerning the validity and operation of this Agreement and the
performance of the obligations imposed upon the parties hereunder shall be held in
Sacramento County. The parties hereby waive any right to any other venue.

Remedies. Unless otherwise expressly provided herein, the rights and remedies
hereunder are in addition to, and not in limitation of, other rights and remedies under this
Agreement, at law or in equity, and exercise of one right or remedy shall not be deemed

- a waiver of any other right or remedy.

Grantee's Waiver of Claims and Recourse Against the State. The Grantee agrees to
waive all claims and recourse against the State, its officials, officers, agents, employees
and servants, including, but not limited to, the right to contribution for loss or damage to
persons or property arising out of, resulting from, or in any way connected with or
incident to this Agreement. This walver extends to any loss incurred attributable to any
activity undertaken or omitted pursuant to this Agreement or any product, structure or
condition created pursuant to, or as a result of, this Agreement.

Grantee's Indemnification and Defense of the State. The Grantee agrees to
indemnify, defend and save harmiess the State, its officials, officers, agents,
employees and servants from any and all claims and losses accruing or resulting o
any and all contractors, subcontractors, suppliers, laborers, and any other person, firm
or corporation furnishing or supplying work services, materials, or supplies in
connection with the performance of this Agreement, and from any and all claims and
losses accruing or resulting to any person, firm or corporation who may be injured or
damaged by Grantee in the performance of this Agreement.

No Agency Relationship Created. The Grantee, and the agents and employees of
Grantee, in the performance of this Agreement, shall act in an independent capacity and
not as officers, employees or agents of the State.

Assignment, Successors, and Assigns.

a. This Agreement may not be assigned by the Grantee, either in whole or in part,
without the Board's prior written consent,

b. The provisions of this Agreement shall be binding upon and inure to the benefit of
the Board and the Grantee and their respective successors and assigns.

Amendment. No amendment or variation of the terms of this Agfeement shall be valid
unless made in writing, signed by the parties and approved as required. No oral
understanding or Agreement not incorporated in the Agreement is binding on any of the
parties. '

Time of the Essence. Time is of the essence of this Agreement.
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41. Communications. All communications from the Grantee to the Board shall be directed
to the Grantee's assigned Grant Manager, California Integrated Waste Management
Board, P.O. Box 4025, Sacramento, CA 95812-4025. All notices required by this
Agreement shall be given in writing and sent by prepaid mail, by personal delivery, or by
FAX followed by prepaid mail or personal delivery.

42. Unenforceable Provision. Inthe event that any provision of this Agreement is
unenforceable or held to be unenforceable, then the parties agree that all other
provisions of this Agreement have force and effect and shall not be effected thereby.

43. Entire Agreement. This Agreement supersedes all prior agreements, oral or written, made

with respect to the subject hereof and, together with all attachments hereto, contains the
entire Agreement of the parties.

UNP4 Terms & Conditicns.doc
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DATE

ACTIVITY

November 1, 2000 to September 30, 2002

Grant term

November 1, 2000

Grant recipients begin project implementation

June 15, 2001

Progress Report #1 due

December 15, 2001

y

Progress Report #2 due

June 15, 2002

Progress Report #3 due

| September 30, 2002

Close of grant term

November 15, 2002

Final Report and Payment Request due
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Procedures and Requirements
Used Oil Nonprofit Grant
_Fourth Cycle

I

The California Oil Recycling Enhancement Act (Statutes of 1991, Chapter 817) authorizes the
California Integrated Waste Management Board (Board) to offer Used Qil Nonprofit Grants (Nonprofit
Grants) for the establishment of new programs or expansion of existing programs that address the
proper management of used lubricating oil. These are the Procedures and Requiremnents for the
Nonprofit Grants awarded by the Board. This document is incorporated by reference into the
Nonprofit Grant Agreement

4
Questions? Please direct any questions regarding the Nonprofit Grant Agreement to your
Grant Manager at their direct telephone number or at (916) 341-6457.

__ L A

Where to send Send your Reports, Payment requests, and all other written correspondence to
Reports, your Grant Manager’s attention at:

Payment Grants and HHW Section MS#21
Requests, etc. Special Waste Division
California Integrated Waste Management Board
1001 I Street
P.O. Box 4025
Sacramento, CA 95812-4025
FAX (916) 341-6467
www.ciwmb.ca.gov

Eligible costs - | All expenditures must be for budgeted activities in the approved Budget and
Work Statement and must be incurred within the grant term. All products
purchased with grant funds must contain the maximum amount of recycled
material available when quality and price are comparable. If products do not
contain recycled content, the grantee must provide justification. Please contact .
your Grant Manager if you have any questions concerning eligible costs. -

Ineligible costs | Expenditures not directly related to the implementation of a local or regional used |
oil collection programs are ineligible for grant funding. The activities, products, or
expenditures listed below are specifically identified as ineligible. If you have any
guestions regarding ineligible costs, contact your Grant Manager. The ineligible
expenditures inciude, but are not limited to:

« Costs incurred outside the grant term (prior to November 1, 2000 or after
September 30, 2002).

Costs not identified in the Work Statement or approved Budget.

Costs currently covered by another Board loan or grant.

Purchasing or leasing of land.

Remediation.

Enforcement activities. ‘

Overtime costs (except when required by law or labor contract for staffing
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Publicity &
Education

Tips:

Remember to
establish overall
objectives for your
publicity campaign
(e.g. increase
hotline calls by
15% or increase
collection by 10%)

Determine the
target audience
then choose the
best method to
reach them (e.g.
TV, radio, news
Ads, sport event
programs)

Include an action
step (e.g. “Cali this
number for list of
collection
opportunities.”)

When purchasing
premiums be sure
they are durable
and have a 24-hr.
hotline number or
a list of certified
centers. Also look
for premiums with
recycled content
material,

s Qut-of-state travel.
* Any food or beverages (e.g. as part of meetings, workshops, training, or

events).

» Profit or markup by the Grantee.

« Any costs that are not consistent with local, state, and federal laws and
Regulations.

Exceptions to the expenditure requirements listed above may be considered
on a case by case basis. These requests must be submitted in writing and
approved in writing by your Grant Manager. The Grantee is responsibie for
retaining documentation of any exceptions to these procedures for audit
purposes.

e ey

Submit text/graphics for all publicity and education materials to your Grant
Manager for written pre-approval prior to production [FAX number for all Grant
Managers is (916) 341-6467 or (916) 341-6663]. Any materials that have been
approved under another grant must be reviewed and approved for applicability
under this grant. Any materials developed or purchased by a contractor must be
approved by the Grantee before submission to the Board. If your Grant Manager
requests changes, incorporate them and submit a revised draft for approval prior
to production.

Note: Do not begin production of your ﬁublicity or education materials until
you have received written approval from your Grant Manager.

All publicity and education materials must:

» Provide specific information on reducing the illegal disposal of used oil.

¢ Include the acknowledgment: “Funded by a Grant from the California
Integrated Waste Management Board”. (Use of the initials “CIWMB” is not
sufficient). Full acknowledgement is not required for radio tags and small
items such as pencils if comprehensive public education campaign gives
acknowledgement elsewhere.

» List a hotline or all used oil/filter collection opportunities within the targeted
community. The hotline should either be a local telephone number or the 1-
800-CLEANUP number to call for information on iocal collection centers. In
order to reduce the number of “midnight drop-offs”, when collection centers
are listed, include language such as: “Call centers for hours of operation and
quantities accepted.”

¢ Include the “Used Qil Drop” logo with the words “Recycle Used Qil” below it.
Camera-ready art and color specifications are available from the CIWMB at no
charge. The used oil graphics are also available on the Board's website at:
www.ciwmb.ca.gov/UsedQil/graphics/default.him#usedoil. Use the state
colors (blue oil drop on gold background) on any material produced in 4 or
-~ more colors. (Color designation for professional printing: blue — pantone 286;

zellow — pantone 123.!
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Evaluate the
outcome of your
campaign.

Copyrights,
Trademarks,
Patents, Etc.

Reporting &
Expenditure
Categories

Listed be’  are additional guidelines for pubi”  and educational materials.

¢ Allow a minimum of five (5} working days for approval of English materials and
a minimum of ten (10) working days for non-Engiish materials.

» Remember that videos of all types must also receive prior written approval.
Submit a script and/or storyboard for approval before filming begins and a
draft version of the video for approval before copies are made or distributed.
See the requirements in the Final Report section (page 6) if you plan to
produce a TV or radio PSA. ‘

e Attach a sign to all vehicles and other large pieces of equipment purchased
with Board grant funds which displays the “used oil drop” logo and states,
“Funded by a grant from the California Integrated Waste Management
Board”. Signs that fulfill this requirement are available from the Board at no
cost. [f you want to develop your own sign, your Grant Manager must approve
it.

» Include one (1) copy of final publicity or educational materials with the next
Report you submit to your Grant Manager.

The Board has a clearinghouse of publicity and educational materials produced
through used oil and Household Hazardous Waste (HHW) grants. You may wish
to use some of these materials for your campaign; however, they still must be
reviewed and approved by your Grant Manager to determine if they are
appropriate for this grant. Contact your Grant Manager if you would like to set up
an appointment to view the clearinghouse materials or for additional information
about the clearinghouse. Videos are now available on the Board web page:
www.ciwmb.ca.gov/HHW/clearinghouse/

Anything produced with grant funds, including materials created by a contractor or
vendor, becomes the property of the Board. For additional information consuilt
the Terms and Conditions or contact your Grant Manager.

Exceptions to the Public Education requirements listed above may he
considered on a case by case basis. These requests must be submitted in
writing to and approved in writing by your Grant Manager. The grantee is
responsible for retaining documentation on any exceptions to these
procedures for audit purposes.

Use the following categories when preparing Reports and Payment Requests to
ensure prompt and complete reimbursement for eligible costs. Use only the
categories as shown in your approved Budget itemization for this grant. Assign
personnel time to the “Personnel/Other” category. Include all expenses in each of
the following categories: o e

Permanent Collection Facilities: Establishment, expansion, or operation of
used oil collection centers or permanent household hazardous waste
collection facilities.

Temporary or Mobile Collection: One-day collection events, intermittent
collection events, or mobile collection (other than residential collection).
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Reporting

Progress
Reports

Evaluate the
outcome of your
campaign using
the evaluation
guidebook -
“Finding Your Way
Through the
Evaluation Maze".

curbside or door-to-door collection.

Publicity and Education: Development, printing, and distribution of publicity
or educational materials.

Load checking: Inspection of loads at solid waste landfills and transfer
stations for used oilffilters.

Personnel/Other: Personnel costs or other eligible expenditures that cannot
be assigned to another category.

Your Grant Manager may request a Report at any time, if Reports are not
submitted in a timely manner or progress is unsatisfactory, the Grant Agreement
may be suspended or terminated.

| The lead entity for a regional project has sole responsibility for reporting on the

regional project.

A Progress Report should be submitted with each Payment Request. At a
minimum, a Progress Report must be submitted every six months even if there are
no expenses to be claimed. Ten (10) percent will be deducted from each
Payment Request and paid at the end of the grant term when all Reports have
been received. The Reports are due as follows:

Grant Activity Period Report Due Date
November 1, 2000 — April 30, 2001 June 15, 2001
May 1, 2000 — October 31, 2001 December 15, 2001

November 1, 2001 - April 30, 2002 June 15, 2002
Each Progress Report must:
1‘. State the grant number and reporting period.

2. Be arranged by the Reporting and Expenditure Categories for your grant as
was approved in the Grant Agreement. Address only the categories applicable
to your grant. (See pages 3 and 4 for a list of all the categories.)

3. Describe in detail all work completed since the previous Progress Report.
When applicable, include photographs of work products produced, equipfhent
and/or structures purchased, and events conducted. List the results achieved
and problems or special situations encountered.

4. Discuss work to be conducted during the next repérting period. If necessary,
discuss any adjustments that might be needed to Work Statement or Budget.

5. Include one (1) copy of each final publicity or educational item produced during
the reporting period uniess otherwise directed by your Grant Manager.
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Finai
Report

The Final

‘port along with the Final Paymr  Request is due November 15,

2002. The ~inai Report must cover the entire te.m of the grant.

The Final Report must:

1.

2.

Have a table of contents.

Be arranged by the Reporting and Expendlture Categories for your grant as
approved in the grant agreement. (See pages 3 and 4 for a list of all the
categories.)

Describe all efforts that were undertaken, continued, and completed during the
entire grant term (November 1, 2000 through September 30, 2002). In

. addition, please address these questions:

For Permanent and Tempo,rary/MobiIe Collection Facilities, provide the
following information: :

Total number of pammpants at each facility.

Total number of days of operation.

Total volume of oil and filters coilected (oil can be repor’red in gallons
and filters in drums) during the grant term for all facilities.

For used oil certified collection centers: list the number of collection
centers at the end of the grant period, any newly established centers
and any lost centers at the end of the grant period.

For Residential Collection Programs, provide the following information:

a)

c)

Total number of curbside/door-to-door stops or

Total number of households served by curbside collection (if number of
stops isn't tracked).

Total volume of oil and oil filters collected (oii can be reported in gallons
and filters reported in drums) during grant term.

For Publicity and Education efforts, provide the following information:

a)
b)

Who was your target audience?

Total number of community events and number of people stopping at
your booth.

Total number of school presentations and number of students
participating.

Materials developed (e.g. door hangers, billboards) and total amount of
material distributed.

Total number of people reached as a result of this grant.

Describe the method used to get this estimate. Why did you choose this
approach?

For Load checking Programs, provide the following infermation:

a)
b)

Total number of vehicles through program per operation schedule.
Total volume of oil and oil filters collected (oil can be reported in gallons
and filters in drums) during grant term.
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Payment
Request General
Guidelines and
Information
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List the certified center visited.

o Describe the most common problems facing center operations and the
steps taken to address those problems.

* Provide suggestions for improving the quality of the certified centers in your
jurisdiction.

s Attach any completed Certified Center Site Visit Forms. Forms are.
available on the CIWMB web page: www.ciwmb.ca.gov/hhw/forms/#used

Evaluate the outcome of the grant. Describe findings, conclusions, and
recommendations for follow-up or ongoing activities and how they affect future
development of your program. Evaluate your successes or failures, and the
cost effectiveness of your efforts. How did the actual outcome compare to the
desired outcome? Describe the impact on illegal dumping. Provide an honest
assessment so that the Board staff can advise other grantees.

When applicable, include photographs of work products produced, equipment
and/or structures purchased, and events conducted. Attach three copies of all
final materials unless directed otherwise by your Grant Manager. For those

grantees producing a TV or Radio PSA, please comply with the following

procedure:

e For TV PSA(s) — Submit a dub-master beta tape. This dub-master should
be submitted along with a VHS copy, so that it can be viewed on a standard
VCR.

+« For Radio PSA(s)— Submiton CD or audlocassette

List all contractors, subcontractors, and vendors that were used. For each,
include a name, address, phone number and a brief statement of work and

. evaluation.

At a minimum, a Payment Request should be submitted every six months if costs
have been incurred and not yet claimed, or any time when you have expended
one-half or more of your total grant award. However, a Payment Request may be
submitted anytime you have an amount over $1,000 to claim. Remember a
Progress Report must be submitted with each Payment Request.

Your timely Payment Request will be approved when your Grant Manager
determines that it is complete and accurate, and all Required Reports haVe
been submiited and approved.

Payments will be made to the grantee only.

Ten (10) percent will be deducted from each Payment Request and paid at the
end of the grant term when all reports and conditions.stipulated in the Grant
Agreement have been satisfactorily compieted.

A complete Payment Request must include the following items in the order listed:

1.

Payment Request Form - This form must be signed by the individual
authorized by the resolution. Please remember to type or print the individual's
name and title below the signature. (See Appendix A for form.)
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Payment
Request
Required
Documents

Tip:

If only claiming a
portion of an
invoice, indicate
the amount billed
to this grant and
the funding source
for the remaining
portion (e.g. .
another CIWMB
grant, local funds}.

Copies of the
forms are
available on the
Board’s website @
www. ciwmb.
ca.gov/Grants/
Forms

Services
Rendered

Audits

2. Itemiz  n. All expenditures must be item™ 4 and arranged by the Reporting
and Ex, =nditure Categories for your grant a. it was approved. (See pages 3
and 4 for a list of all the categories and Appendix D for a sample itemization.)

3. Supporting Documentation - Submit documentation for all expenditures
claimed on the payment request. Types of acceptable documentation include:

a) lInvoices. Invoices must include the name of the vendor, vendor’'s
telephone number and address, description of goods or services
purchased, amount due, and date.

b) Receipts.. Receipts should include the same information as invoices
(see above)

¢) Purchase orders with copies of canceled checks. Purchase order
should include the same information as invoices (see above) and must
Be accompanied by proof of payment.

d) Personnel Expenditure Summary Forms. Document personnel
expenditures based on actual time spent on grant related activities
(these forms are not required if you have an alternate time reporting
method approved by your Grant Manager). (See Appendix B for
form.) :

e) Travel Expense Logs. Document costs related to travel and include
supporting documentation. See form for instructions. (See Appendix C
for form.)

Goods and services must be paid for and received within the term of the
grant agreement. Proof of delivery is required. Grantees should retain this
documentation for audit purposes. Questions regarding specific situations shouid
be directed to your Grant Manager. '

The Grantee agrees that the Board, the Bureau of State Audits, or their designated
representative(s) shall have the right to review and to copy any records and
supporting documentation pertaining to the performance of this Agreement. The
Grantee agrees to maintain such records for possible audit for a minimum of three
(3) years after final payment, uniess a longer period of records retention is
stipulated, or until completion of any action and resolution of all issues which may
arise as a result of any litigation, dispute or audit, whichever is later. The Grantee
agrees to allow the designated representative(s) access to such records during
normal business hours and to allow interviews of any empioyees who might
reasonably have information related to such records. Further, the Grantee agrees
to include a similar right of the State to audit records and interview staff in any
contract or subcontract related to performance of the Agreement.,

[You may find it helpful to share the Terms and conditions and Procedures and
Requirements with your finance department. Examples of audit documentation
inciude but are not limited to expenditure ledger, payroll register entries and time
sheets, personnel expenditure summary form, travel expense log, paid warrants,
contracts and change orders, invoices and/or canceled checks and copies of any
approvals for exceptions to these Procedures and Requirements.]
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Ms. Sally French \ WAN VAN
CTWMB / Used Oil Section - ~ (\QQ : %\f\
1001 I Street _ &/

MS-21, P.O. Box 4025 _ / y
Sacramento, CA 95812 | //

Dear Ms. French; S

The Sports Car Club of America, San Francisco Region would like to request a budget
change to its CTWMB Non-Profit Used Oil Grant #UNP4-00-3310. It is requested that
$3,454.96 in subcontractor Rio Media’s budget be re-allocated to pay expenses
associated with production of a 3 to 5 minute informational video news release.

In addition, funds from subcontractor Ross-Campbell, Inc. will be utilized for costs
associated with writing, directing and editing the production. No categories will change
as a result.

Please note that the video effort will augment Activity Number 4A and 5C which call for
special VIP gatherings at race events. This effort will allow all interested parties access to
SCCA’s Race to Recycle Oil. The video — presented in an engaging documentary-style
format — will highlight the distinct elements of the Race to Recycle Oil. This includes:
grassroots efforts of SCCA members interacting with members of the community
regarding proper disposal and recycling of used oil and filters; efforts taken by high-
profile race venues to reduce the environmental impact of the sport of car racing; and,
actual race day efforts of the Race to Recycle Oil and more.

This video will serve to broaden the audience reach of the Race to Recycle Oil. The
format will allow for free media solicitation at SpeedVision, ESPN, CNN Sports and
local pews stations.

Project Director
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' ' ExhlbltA

CALIFORNIA INTEGRATED WASTE MANAGEMENT BOARD USED OIL NONPROFIT GRANT
APPLICATION COVER SHEET )
Applicant: Sports Car Club of America, San Francisco Region R
treet Addres
Sweet Address: oo Highway 162, Willows, CA 95988 JULE 7 RECT
'MmhngAddx fd f ads
s (if different from strect address): |, ) by 966, Willows, CA 95988
Cy&ZipCode w111 0uys, ca 95988 ), County: &1 enn
P 'tgwu#ﬂ“me&Tmﬂ:Terry Taylor Program Manager
Phome:  £30p-934-5588 Fax: £30.934-7275
Email Address: n/a
Finance Officer (Name & Title): Blythe Bonds Accounting Manager
Phoe:  £30-934-5588 Fax  530_934-7275
Enasil Address: n/a
Program Director (Name & Title)}: 1. 013 vodden Project Director
PRt  530.934-5588 7|0 Fax:  530_934-7275
Addrezs: dvoddent@glenn-co.k12.ca.us
Assembly District(s): . :
1y Disirict(s) Various throughout Northern California

Senate District(s):

Various throughout Northern California

ldentify Any Regional or Statewide Impact: Statewide impact with heavy emphasis in Central
{and Northern sectors. Race series venues include Sonoma, Monterey, Glenn
and Kern Counties. Club press, TV coverage and logo exposure create

Brief Description of Project (3-5 Sentences): Continuation of the highly visible and effective
Race to Recycle 0il Racing Series through 2002 at maior road racing
facilities throughout the State, promoting recycling of oil and idea, of
using remanufactured’oils., Major sports maketing campaign to change
attitudes and behaviors as sought Byl GrantRequests 290,000.00  the CIWMB.

Certification:

1 declare, under penally of perjury, that alf mfam‘aﬂon submitted for the Board's consideration for allocation of grant funds is
true.and accuraie to the best of my knowldge and belief.

-\/ Date: _ Phone:
AN Eéxei;eC.July 11, 2000 707-996-5033

f Person Authorized by Resolution:

(L/J T“‘r)/] ’ /}’ ‘.f'f ,J.'.j-‘

AN
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Budget |temization - revised

PERSONNEL SERVICES (SCCA) ‘_ Revised Total
Project Director 188 hrs. @ $85/hr. $15890.00
Program Manager 220 hrs. @ $75/r. $16500.00
Administration 184 hrs. @ $35/hr. $5740.00
Sub-total: $38,130.00
PROFESSIONAL/CONTRACTOR SERVICES (Ross-Campbell, Inc.)
Prncipais 184 hrs. @ $75/hr. $13800.00 - $0 --
Senior Staff 222 hrs. @ $65/Mhr. $14430.00 - 80 --
Art Director 118 hrs, @75/hr. ‘ $8850.00 - $0 --
Administrative 193 hrs. @ $35hr. $6755.00 - $0 --
Sub-total: $43,835.00 $43,835.00 N
EVENT SPONSORSHIPS (SCCA) : N ’XP
55 Event Days @ $1000 per event $55,000.00 3}» 4
(includes Title Rights and all associated promations) < N\
s - N e

PUBLICITY AND EDUCATION B | Q\ 7 \
‘The Wheel” Display Monthly Advertising/Misc. Advertising L J\ - ~
(SCCA's publication w/ 8,000 readership) ' NN Vi

12 full page ads @ $600 ea. $7050.00 N )

1 quarter page ad CRRA/RecycleScene $150.00 4 r\\/\

X

Premium items (SF Properties) QA}'J
(for distribution to racers and race fans on race days) /

750 visors @ $4.76 ea, $3570.00 /

-1900 hats @ $8.45 ea. $16055.00 ;

-1900 badge holders @ 1.13 ea. $2147.00

-1200 t-shirts @ $6.29 ea. $7548.00

Premium ltems Sub-total: $29.3é0.00

Print And Promotiona| Products (Ric Media)

(all printed on / with recycled material / paper) . '

Banners 10 @ $375. ea. $4031.25
{for placement in high visibility locations at targeted racetracks)

Brochures / Flyers (for distribution to race fans on race days)

-10,000, flat $5289.47
Promotional Products - 1,500 key chains, 3,000 cil rags
flat $6270.67
.Educational Display
(case, display. panels, frames) flat $4999.60
Video Production $3454.96

{camera operator, talent, tape stock, Beta/VHS dubs)

Bumper Stickers _
{for placement on SCCA mamber vehicies and for giveaway 1o race fans)
-10,000, fiat $2318.05

Print and Promotional Products Sub-tatal: $26,375.00 $26,375.00
Publicity and Education Sub-total: $62,895.00 $62,895.00

GRAND TOTAL:  $199,860.00 $199,860.00

SH
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Budget ltemization - revised

PERSONNEL SERVICES (SCCA Revised Total
Project Director 188 hrs. @ $85/hr. $15890.00
Program Manager 220 hrs. @ $75/hr. - $16500.00
. Administration 164 hrs. @ $35/r. $6670.00 -
Sub-total: $38,130.00
- PROFESSIONAL/CONTRACTOR SERVICES (Rcss-Campbell, Inc.)
Principals 184 hrs. @ $75/hr. $13800.00 wr $0 -
Senior Staff 222 hrs, @ $65/hr. $14430.00 - %0 --
Art Director 118 hrs. @75/hr, $8850.00 - $0 --
Administrative 193 hrs. @ $35/hr. $6755.00 - $0 -~
Sub-total: $43,835.00 $43,835.00
EVENT SPONSORSHIPS (SCCA)
55 Event Days @ $1000 per event $55,000.00

{includes Title Rights and all associated promotions)

PUBLICITY AND EDUCATION

“The Wheel" Display Monthly Advertising (SCCA'’s publication w/ 8,000 readershlp)
12 full page ads @ $600 ea. $7200.00

Premium _items (SF Properties)
{for distribution to racers and race fans on race days)

-750 visors @ $4.76 ea. $3570.00
-1900 hats @ $8.45 ea. $16055.00
-1900 badge holders @ 1.13 ea. $2147.00
-1200 t-shirts @ $6.29 ea, $7548.00

Premium ltems Sub-total:  $29,320.00

Print And Promotional Products (Rio Media)

(all printed on / with recycled material / paper)

Banners _ 12 @ $375. ea. $4500.00
(for placement in high visibility locations at targeted racetracks)

Brochures / Flyers (for distribution to race fans on race days)

-10,000, flat $7830.00
Promotional Products (key chalns pencils, oil rags, patches)
flat $6105. 00
Educational Display
(case, display, pansls, frames) flat $4640.00

Bumper Stickers
(for placement on SCCA member vehicles and for giveaway to race fansj

-10,000, flat .
Print and Promotional Products Sub-total: $26,375.00 $26,375.00
: (pZ >.00D
Publicity and Education Sub-total: $62,895.00 Sﬁé-,-é%—ﬁo

GRAND TOTAL: $199,860.00 $199,860.00
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Date: “_AY § 6 1990 in Reply Refer to:  EP/EO:ECG:S, SF 4446

Farm Number: 990

Periody Ended: December 31, 1987

I

San Prancisco Region Sports Car
Club of America, Inc.

1610 Pacific Ave.

San PFrancisco, CA 9294109

— Gentlemen:

We are pleased to tcllvyou that as a result of our examination for
the above periods we will continue to recognize your organization as
tax~exeapt . o ‘

We have indicated below whether there is a change in your liability
for the unrelated business income tax as provided by sections 511
through 5138 of the Intarnal Revenus Code.

i There is no change.

T You will receive an examination report explaining the proposed

adjustzents.
Sincersly yours

District Director

Thank you for your cooperation.

P.O. Box 38040, San Francisco, CA 94102 Lattar 988 (DO} (7-77)
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NTERNAL REVBNUE SERVIiGE

ate: EIN; 94-1326539

v SEP 15 1985 . Internal Revenue Code
Section 501 (c) {4)
Accounting Period Ending:

December 31 )

San Francisco Region, Sports Car Club Form 990 Required: Yes

of America, Inc. Person to contact: Taxpayer

1610 Pacific Avenue Service Representative

San Francisce, CA 94109 Contact Telephone Number:
(800) 424-1040

Dear Applicant:

Based on information supplied, and assuming your operations will
be as stated in your application for recognition of exemption, we have
determined you are exempt from Federal income tax under the provisions
of the Internal Revenue Code section indicated above, '

Unless specifically excepted, you are liable for taxés under the
Federal 1Insurance Contributions Act (social security taxeés) for each
enployee to whom you pay $100 or more during a calendar year. And,
-unless excepted, you are also liable for tax under Feaweral Unremployment
Tax Act for each employee to wilom you pay $50 or more during a . calendar
guarter if, during the current or preceding calendar year, you had one
or more employees at any time in each of 20 calendar weeks or you paic
wages of §1,500 or more in any calendar quarter. If you have ,any
guestions about excise, employment or other Federal taxes, pl#ase

address them to this office.

if your purposes, character, or method of operation chanygye, please
let us know so we can consider the effect of the chanye on your exempt
gtatus. Also, you should inform us of all changes in your name ox

. aadress.

The block cnecked at the toy of this letter shows whether you nust
iile Form 990, Ré&turn of Crganization Bxemnpt frow Incoie Tax. If the
Yes box is checked, you are only required to file Form 990 if your gross
receipts each year are normally more than § 25,000. If a return 1is-
required, it must be filed¢ by the 15th day of the fifth month after tne
end of your annual accounting period. The law provides for a penalty of
$§10 a cay, up to a maxiwmum of 35,000, when a return is filed late,
unless thnere is reasonable cause for tie deiay. Tuis ypenalty may also
De c¢iharged if a return is not cougliete. S0, glease .akc sure yeour
return is complete before you file it.

You are nokt reguired to file Federal income téx returns unless you
are supject to the tax on unrelated ousiness incowe uiaer gsection 511 of
the Internal Revenue Code., I you are suiject Lo this tax, you must Lile
incone tax return on Furw 290-T7,Bxenvt Organization Fusiness Income

an
Tax Retuzn. In this letter ve sre not ueterwining wpetnevr any of your
wresent progcse activicies are uurelated traue or Dusiness @&  Gelinaa

in Coue zection H13.

Contricucions made ko you aie noc deguctible oy tud wonors as ciaritacle

Box 36001, San Francisco, CA. 94102 Letter 948(DO) (10~8:

- o vl

NTERNAL REVENUE SERVICE ‘ DEPARTMENT OF fBE TREASURY

. -



contributions as defined in section 170(c) of the Co. .

Thuils determination letter is contingent on the unéerstanding that ‘you
are not involved in regulating professional automopile racing.

You need an enpleyer ildentification number even if you have no
employees, IL an employer identification number was not entered on your
application, a numier will be assigned to you and you will pe advised of
it, Plecse use that number on all returns you file and in all correspon-
dence with the Internal Revenue Service,

this letter coulo nelg resolve any uestions about your

Cecause
status, you should keer it in your

exenpt status ancs founuation
pernanent recoras.

- If you have any questions, please contact the person wnose name and
telephone number are shown in the heading of tuis letter.

L

Sincerely yours,

J\/M

District Director

Letter 948(DO){(10~-83"

Yo

Box 36001, San Francisco, CA. 94102



SCCA Sporis {u hib c__f Fhvierica  San Froncisce Region

LETTER OF RESOLUTION

WHEREAS, the people of the State of California have
enacted the California Used 0il Recycling Enhancement Act that
provides funds to nonprofit organizations for establishing and
maintaining used o0il collection projects that encourage
recycling or appropriate management of used oil; and

WHEREAS, the California Integrated Waste Management
Board has been delegated the responsibility for the administra-
tion of the program within the state, setting up necessary
procedures governing the applicetion by nonprofit organizations
under the program; and

WHEREAS, the applicant warrants that the applicant
has adequate insurance coverage in the form of Worker's
Compensation, comprehensive personal injury and comprehensive
property damage policies for the term of the grant;

NOW, THEREFORE, BE IT RESOLVED that the Sports Car
Club of America, San Francisco Region, Inc. authorizes the
submittal of an application to the California Integrated Waste
Management Board for a 2000/02 Used 0il Nonprofit Grant. The
Regional Executive of the Sports Car Club of America, San

Francisco Region, Inc., or his/her designee is hereby authorized
and empowered to execute in the name of the Sports Car Club of
America, San Francisco Region, Inc., all necessary applications,
contracts, agreements and amendments hereto for the purposes of
securing grant funds and to implement and carry out the purposes
specified in the grant application.

The foregoing letter of resolution was passed by the
Board of Directors of the Sports Car Club of America, San
Francisco Region, Inc., this 11th day of July, 2000. Effective
July 11, 2000.

ATTEST:

Signed: July 11, 2000

SCCA Sports Cor Club of Phivesice 7 O Baxg 966, Willmps, £ 35565 2908

(530) 934-4455 Fax {530} 934-7275 Weh vage wamnsfrsceaorg Location: Tlwsy 170 180070 0
r% # g 2 LFOB



NEED:

The Sports Car Club of America (SCCA) has 55,094 national members,
108 regional chapters, and 5,500 members in the San Francisco Region. The
population that follows the National SCCA racing circuit totals in the millions. The
SCCA members and their following fall into the category of “do-it-yourselfers” and
approximately 75% of these folks typically change their own motor oil at the race
track and at home. There is a great need for a comprehensive, positively
influenced used oil recycling message delivered to the racers, their families and
followers.

This proposed project will reach an estimated four million people; a
targeted population that includes men, women, families and youth. The age
ranges from teenage youth - sixteen years of age - who are beginning to drive
and learn about car mechanics, (see article enclosed) to mature adults, an “over
fifty” population. ‘

Approximately 75% of these SCCA followers work on their own vehicles
and change their own motor oil. The demographics of this group varies widely,
age, divergent affluence, rural and urban residents and educational backgrounds
so the influence and connectiveness to educate this group comes from their love
of auto racing and their participation in the motorsports of SCCA. This targeted
population follows the racing circuit and can be greatly influenced by what they
see at the track, and what they read about in the newspapers, magazines and
coltateral materials sponsored by the SCCA.

The local and national SCCA members and spectators have many
opportunities to improperly dispose of their used motor oil. Changing improper
behaviors into proper behaviors is critical to the CIWMB mission and the SCCA is
dedicated and inspired to do their part for this resource. Educational messages
delivered by fellow racers can make a huge impact. Those involved in this sport
are intensely loyal and respond to the messages of those who are present in
their sport.

Motorsports, unlike any other medium, includes millions of participants,
hands on people, and spectators who are readily influenced and capable of
learning to recycle oil-properly. SCCA road racing includes the largest number of
production-based vehicles in motorsports, so the opportunities to insure proper
oil recycling is critical. And the opportunities to introduce the use of re-refined oil
in their vehicles are immense.

One can assume that spectators of race car events, and those who are
“oil deep” in the mechanics of the business, dispose of their oll, oil filters, oil
cleaning rags, etc. properly. But without a doubt, there is a large segment of this
population that does not properly recycle their used motor oil and oil filtters. The
“Race to Recycle Qil’ program wants to create simple instruction and consistent

o'y



enforcement of the messages which is necessary for this target audience, and in
turn, those who they influence directly and indirectly. Also, as technically
advanced cleaning methods develop to clean up oil spills on the track, the SCCA
is dedicated to the research these methods to stay in the forefront of cleaning up
hazardous oil spills. The SCCA is always a positive influence at tracks and the
“Race to Recycle Oil” program can benefit from that dominant presence.

Consistent and increased exposure of the “Race to Recycle Oil” message
through this convincing racing medium, where the target audience’s attention is
thoroughly approachable, will also expand the used oil programs and efforts that
are made on a City and County level. The spectators attending the race car
events, reading the articles presented in the SCCA magazines and newspapers,
and picking up educational materials will all bring positive exposure to the efforts
- to participate in used oil recycling in their communities.

Working with Cities and Counties together on these measures, will only
increase the exposure of these critical messages. The SCCA is determined to
increase its involvement with local Cities & Counties that surround the racetracks
so that these communities will benefit from the exposure that the SCCA and the
“Race to Recycle Oil” program provides. We have recruited with our “Race to
Recycle Oil” influence many cities and counties so far, but we feel compelled to
recruit more local government who might not understand, the benefits that
sportsmarketing affords. Combining regional programs and messages will
increase the magnitude of their oil recycling efforts rather than compete.

“Race To Recycle Oil” will continue to create possibly one of the CIWMB’s
most talked about oil recycling programs because much of its activities rely on
trained, highly qualified SCCA volunteers. “Race to Recycle Qil” 2000-2002 will
most likely serve as a modet! for future used oil recycling programs across the
U.S. And finally, perhaps the best feature of the “Race To Recycle Oil” program
is that it is fluid. As new opportunities arise, the SCCA will be able to integrate
them into the program to optimize its value and effectiveness.



OBJECTIVE:

Our number one objective for this project is to educate racers, spectators
and SCCA members on the proper management and recycling of their used oil
that is handled at the racetracks in Califomia. The SCCA is also insistent on
increasing the amount of used oil that is recycled in California. We have the
perfect vehicle to reach a large, key target audience in California --motorsports
enthusiasts. The members of SCCA are role models for this target group. The
prevailing attitude is —“if these guys are doing it...it must be the right thing to do.”

These current oil recycling statistics show an evident increase in the
amounts of used oil being recycled at the race tracks. We hope to credit the
‘Race To Recycle Oil” efforts of 1998-2000 for this success, but we know that
more education still needs to occur.

_ Year: - 1998-1999 1999-2000
Oil Recycled in Gallons: :
Sear's Point Raceway: 10,000 15,000
Laguna Seca: 3,600 ) 5,000
Thunderhill:. Recorded 250 gallons on 4/14/98

Recorded 850 gallons on 4/29/99

Objective 1: Promote used oil and oil filter recycling directly to the local, state
and national level membership of SCCA. The current membership totals 55,094
with approximately 10,000 in California.

Objective 2: Promote used oil recycling to the thousands of spectators and
participants who attend SCCA events at:

Laguna Seca Raceway - 8,000 average spectators pef event
Sears Point Raceway - 11,000 average spectators per event
Thunderhill Raceway - 3,000 average spectators per event
ButtonWillows Raceway - 4,000 average spectators per event

(The Race To Recycle Qil 2000 Schedule of Events is attached.)

Obijective 3: Promote the use of Re-refined oil. Engage the SCCA members,
racers and spectators at the race events with re-refined oil announcements,
educational information and problem solving data to encourage the use of re-
refined oil in their vehicles. Provide useful statistics, video screenings of “Make a
Change for the Better”, and re-refined oil giveaways. Organize a re-refined oil
event day. '

3 Lob



Objective 4: Enlist the support of SCCA’s Southern CA (CALCLUB) chapter to
organize with the Northern California chapter for the first SFR/SCCA and
CALCLUB “Race to Recycle Qil” race event at Buttonwillows Raceway in Kern
County.

Objective 5: Collaborate with Cities and Counties (Counties of Monterey, Glenn,
Sonoma and Napa and Cities of Salinas, Napa, Willows and Woodland) to
encourage the expansion of their communities efforts as it relates to the SCCA’s
diverse target audience and auto racing events. Organize local government
exhibit booth events at the race tracks to advocate positive pubhc outreach of
used oil recycling and prornotlon of re-refined oil.

Objective 6: Promote used oil recycling locally to the millions of people who
watch SCCA events on television -- ESPN 2, Speed Vision, and Sports Channel.
These diverse viewers are highly influenced by the racers on television, and in
return can get “pumped” up at the local race events. The SCCA can use the
positive oil recycling messages.

Objective 7: Educate the men, women families and youth “do-it-yourselfers™ at
the race track about proper oil recycling. Provide information and target the
demographic differences. Prepare easy solutions for the attendees on how to
properly dispose of oil, oil filters, rags and equipment at the racetrack and at
home. Provide information on:

Where to recycle oil

Certified center locations

1-800-CLEANUP

Oil related giveaways as incentive to discuss oil statistics



'METHODOLOGY:

The Sports Car Club of America is proposing a Title Rights Sponsorship of
the 2000-2002 SCCA Regional Series. The proposed “Race to Recycle Oil”
project is the perfect fit to target this unique event circuit. It's population of race
car enthusiasts-is diverse and sports marketing is the perfect tool to get out the
oil recycling message.

As we have learned from the 1998-2000 “Race to Recycle Oil” racing
events there are still plenty of opportunities to educate this group of race car
enthusiasts and use the Race to Recycle oil influence to target new areas.
Excitement is generated at the racetrack-and the SCCA is excited about
informing participants about the proper handling of used oil.

Observing the race car drivers, mechanics, volunteers, pit crew and others
preparing their vehicles, surrounded by cars with gil on their hands makes for a
unique window of opportunity to promote proper used oil recycling.

This project will provide a primary, positive message and numerous secondary
impressions beyond the actual events. The opportunities are endless in
furnishing the much needed educational materials and tools for the public and
primarily the “do-it-yourselfers” to learn how to properly recycle their used oil, oil
filters and encourage the use of re-refined oil.

The “Race to Recycle Oil” educational process will go beyond the race
track as information is taken home, influencing an even greater number of
people. In addition, “Race to Recycle Oil" has the potential of gamering national
attention by the creative and unique approach to this oil recycling program as a
result of exposure within the highly visible and close-knit motorsports community.

The Sports Car Club of America race series takes place at Sears Point
Raceway (Sonoma/Napa County), Laguna Seca Raceway {Monterey/Salinas)
and Thunderhill Park (Willows/Glenn County.) Currently there are certified
recycling centers located at Thunderhill Park, Sears Point, and Laguna Seca
Raceway. The Thunderhill Park recycling facility was established through the
Glenn County Public Works Department. It is open to the public M-F with special
hours on weekends. Sears Point and Laguna Seca Raceway, are currently
being serviced by Safety Kleen. These facilities are made available to the public
on race days when they sponsor race events. This makes for a unique
opportunity to provide service and information to race event attendees and “do-it-
yourseifers” from the community.

Working on similar oil related projects together with some communities
has been an effortless task. The SCCA is dedicated to helping to recruit others
so that their communities can have the same positive results. The City of
Woodland borrowed “Race to Recycle Oil” banners for their Hot August Nights
display. Solano County & Napa County benefited by brochure distribution.

%4



Presentations made at events and articles submitted to various
newsletters and magazines on behaif of the SCCA’s efforts gained exposure fo
the sportsmarketing race venue statewide.

In our recent programs, we contacted many of the surrounding
communities and realized the apparent excitement and networking opportunities
that are available. But we need more exposure to those communities who still
have not been able to join in the sportsmarketing excitement. We're planning on
increasing the community wide exposure to increase the richness of the SCCA's
“Race to Recycle Oil” program.

The SCCA has designed a special package of events and programs for
the "Race To Recycle Oil” Campaign. Because the campaign is public service in
nature, and because the message appropriately suits this particular group; i.e.
the SCCA membership and spectators; we are able to combine a promotion
package not available to regular sponsors.

The special package includes:

CIWMB - “Race To Recycle Qil’ sponsorship of the 2000-2002 SCCA
Championship Series - a road racing series consisting of 65 events during the
two year grant cycle. These events will be held at world-renowned race tracks
including Sears Point and Laguna Seca. The race events are as follows:

24 race event days at Sears Point Raceway
20 race event days at Laguna Seca

20 race event days at Thunderhill Raceway
race event at Buttonwillows (Kern County)

The SCCA races garner participants from all over Califomia, and attendance
ranges from about 3,000 per event at Thunderhill, up to 11,000 per event at
Sears Point. Each racing event will be held as a sponsorship series entitled
“Race To Recycle Qil.” We will be able to utilize many of our existing
promotional materials from our “Race to Recycle Qil” efforts, but we would like to

-include more of a regional approach.

Inclusion of used oil recycling message, CIWMB logo, and 1-800-CLEANUP
on:

Pre-event SCCA press materials (see samples enclosed)
Scheduies, flyers, and brochures produced for the events
Banners at all the raceways (see photos of banners)

SCCA Web site (www.sfrscca.org, click on “Race to Recycle Qil”)
Bumperstickers on all competing race cars

Patches for participants’ uniforms

e & & o & @



¢ Decals / bumperstickers on all SCCA support vehicles {see photos).

* “Race to Recycle Oil” articles/logos/ads and impressions in SCCA’s award
winning newspaper “The Wheel” and SportsCar (see samples)

» Television commercials and event coverage

e Post-event SCCA press events

« Banners, bumperstickers displayed at ceremonies.

On-site promotion of used oil recycling at race tracks:

+ Set-up/staff used oil recycling tentbooth at every race event (near the
certified used oil recycling collection center for better exposure.)

+ Distribute State and/or local educational materials.

 Qil Filters displayed at the tent/booth to educate the children and adults about
the mechanics of an oil filter and recycling oil filters.

» Distribute oil recycling promotional and incentive products such as re-refined
oil to encourage its use in vehicles, landier clips (badges) made from recycled
soda bottles, recycled tire pencits, sketch books/covers made of license
plates, keychains made from recycled plastics, polo shirts made from
recycled cotton, bottle openers made from recycled cans, dip stick cleaners,
oil rags made from recycied material remnants, recycled plastic visors, tote
bags and fans made from recycled paper and plastic.

VIP hosting during race events:

Access for State and local personnel, VIP's, etc. at the track
Special hospitality area set up during selected events.

Inclusion of Race To Recycle Oil message on apparel:

Consistent images:The existing Race to Recycle Qil series logo will be utilized so
as to keep the message consistent and save on production costs and support the
same positive messages.

Production of race series t-shirts and hats that display the Race to Recycle Oil
logo

Sponsorship of SCCA’s year-end banquets for 2000, 2001, and 2002
(See photos enclosed from The Wheel)

Banners displayed in ballroom

Banners used as back-drop at award winners photoshoot
(see 1999 photoshoot in The Whesl)

Promotional material distribution.

CIWMB guests invited to ceremonies.

7 (%/O



¢ Announcements/Presentations of the Race to Recycle Oil series
» Print editorial / Advertising /The Wheel”
The Wheel:

The Wheel is a SCCA original newspaper with 6-8,000 readership of
which 4,000 copies are sent out monthly. it is aiso available in various coffee
houses as well as bookstores across Northern and Central California,_The
Wheel gamered its own attention, March, 2000 when it one First Place in a
National Competition for Jumbo Region Newsletter competition.

+ Regular features on used oil recycling in The Wheel
distributed to all SCCA members, i.e.
1) a race car driver who changed his/her behavior and now properly recycles
used oil, even at home.
2) someone who was greatly influenced by what they saw at the racetrack
and embraced the positive behavior in their own life.
3) A participant who now uses re-refined oil.

» Feature stories in SCCA’s SportsCar Magazine using similar topics as listed
above

o Editorials/features in (print and broadcast) media that cover SCCA events (i.e.

the San Francisco Chronicle)

* A series of display advertisements (24) in each issue of The Wheel. Ads will
be one fuil page to include up to date information about the program.

» Questionnaires/Surveys displayed in the full page ad at The Wheel to provide
an opportunity to 4,000 members to fill out and return in exchange for an
incentive (giveaway) at the racetrack. Encouraging announcements and
incentives will help to produce greater participation.

Special “Race to Recycle Oil/Use Re-refined oil” Race event

This “Race to Recycle Qil/lUse Re-refined oil” race event will-
feature/require ali racers to use re-refined oil in their vehicles for that race. ‘
incentives and encouragement and trials of re-refined oil will begin the process
prior to the event to garner participation and answer questions. The race will
include involvement by the major blenders of re-refined oil: Safety-Kleen and
Unocal. Regional, and local government involvement will be encouraged.

Special “Race to Recycle Oil/ButtonWillows” Race event

Involvement on a regional basis will be organized for the first time in the
“Race to Recycle Oil” program. The SFR/SCCA and CALCLUB of Southern
California will collaborate their efforts organizing a regional race club event.
Thousands of members, racers and spectators will be exposed to the used oil
recycling education that the “Race to Recycle Oil” program promotes.

il



L.ocal and Statewide Collaboration

The “Race to Recycle Oil” program is determined to collaborate with City
and County jurisdictions to provide a positive influence for their communities. We
will work diligently to answer questions, provide brochures, meet with
communities to discuss plans and provide accessible track areas for local
governments to set up booths and giveaways at the race events.

Surveys, questionnaires, shared information will be available for all who
want to join in on the used oil, used oil filter recycling and re-refined oil. We will
conduct conference calls, administer contact information, provide mailings to

= local government 1o encourage their participation.



Evaluation:

While research may seem tedious and bothersome to some applicants,
SCCA and Ross-Campbell feel that we would be professionally remiss were we
not to provide the CIWMB with follow-up information related to the project. We
are dedicated to the idea.that effective outreach efforts are solidly based upon
thoughtful program development. Primary research data will be gathered to
determine the effectiveness of all outreach tasks proposed.

Every third issue of The Wheel, (March, June, September, December), the
SCCA will insert a survey or place a full page ad/survey for members to fill out
... and return. Survey will include questions about used oil recycling habits, tips for
~ new/innovative methods for reaching the public with a used oil recycling
message and re-refined oil.

Twice during the contract period, the SCCA will include in the direct mail -
via race packet information - all racing members a detailed survey incorporating
the above queries. Specifically, these research tasks will identify topic specific
information from different geographic areas and audiences. Once surveys have
been retumed, we will be in a position to answer how effective our efforts
are/were for the used oil recycling message. This research information will also
help to identify target/demographic areas that will be beneficial to surrounding
cities and counties.

The questionnaires will probe for responses that will measure
effectiveness of the campaign efforts undertaken by SCCA and Ross-Campbell,
Inc. The survey instrument will be uniquely designed to be consistent with the
communication patterns and sophistication levels of each target group. The
questionnaires will then be tested among 4-6 individuals of each group. After

making appropriate adjustments to the survey instrument it will be distributed via

the methods-described above.

In an effort to attain 100% response, a preprinted return envelope will
accompany the mailed survey instruments. Also, specific instructions for faxing,
or placing completed forms at the SCCA booth box will be detailed. Upon receipt
of the completed questionnaires, appropriate computer assisted tabulation and
cross tabulfation will be conducted. The tabulations will then be analyzed and
reported. Care will be taken to avoid known and unknown biases.

In addition to the series of questionnaires discussed above, we believe
there are other indices which will prove useful in determining the effectiveness of
the campaign efforts undertaken. These indices include:

1) Total number of persons attending events

10



2) Total number of quality impressions garnered by articies/advertisements
publications and general, circulation newspaper articles

3) Total number of hits to SCCA Web site
4) Total number of outreach materials created and distributed.

During the course of campaign implementation tallies along with
appropriate docurnentation for all of the indices will be compiled and finally
reported at the end of the grant period.

A draft evaluation report will be submitted to the CIWMB for review and
approval in advance of the grant end date. It is expected that the evaluation
report will become a part of the project final report which will be submitted to the
CIWMB at the end of the grant.

11



BUDGET NARRATIVE

Event Sponsorship:

This line item covers the flat sponsorship fee for each event day
associated with the “Race To Recycle Oil” promotion. It includes Title Rights
Sponsorship for the 2000-2002 Championship Road Racing Series, and all
associated promotions as outlined in this application. The CIWMB's “Race to
Recycie Oil” sponsorship series provides the SCCA with the additional monies
needed to help support each race event and promote the used 0il recycling
message

This is not the same sponsorship amount that the SCCA maintains with
other corporate sponsors. Typical costs for a two-day race event can exceed
$30,000. The SCCA typically receives sponsorships for a two-day race event for
$3,500-$30,000 per event to cover ail costs involved. The CIWMB grant funds
will provide an adequate amount of monies to help the SCCA organization AND
will receive the same high impression race events sponsorship recognition with
“Race to Recycle Qil” at this greatly reduced cost.

The per event sponsorship budget of $1,000 is significantly undervalued
based upon the proposed benefit to be realized. Actual vaiue for the sponsorship
level proposed is nearly triple that amount based upon hard costs (which
includes track rental, insurance, ambulance, track communication, tow trucks,
trophies/awards, workers, advertising/postings and misc.)

Personnel Services:

Covers the direct personnel costs for ali staff labor to implement the
project over a two-year period. Includes all management costs for overseeing
campaign tasks and liaison with membership, pre-event and post-event activities
labor and management, and sponsorship administration.

Subcontractor Services:

Covers the services for implementing all promotions for the events,
including marketing, public outreach, graphic design, advertising, printing, media
placement, promotions, specialty items, displays, event coordination, publicity,
and free media. Subcontractor costs also cover administering, implementing, and
tabulating all elements of the evaluation process. Also included are costs for
grant administration, i.e. progress report writing and liaison with the CIWMB.
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SCCA Background / Staffing

Founded in 1944 by amateur motorsports enthusiasts, the SCCA today
has over 55,094 members. The non-profit organization is thriving as never
before, and now sanctions more than 2,000 amateur and professional
motorsports events each year.

/ |

One hundred eight regional chapters spread across the U.S. provide true
grassroots participation, and local amateur events at nearby circuits remain the
backbone of club activities.

The individual SCCA regions are brought together into a powerful national
club by a full-time professional staff headquartered in Englewood, Colorado. This
National Office coordinates and administers rules, licensing, insurance, member
benefits and the various SCCA racing series.

Only the San Francisco Region of the SCCA can deliver the world-famous
raceways of Laguna Seca and Sears Point to the program outlined here via their
regional road-racing series. And only the San Francisco Region of the SCCA
can give a visual presence involving NASCAR, CART, INDY Racing, Monterey
Historics and other professional motorsports events run at these tracks.

The SCCA employs a staff that includes:
e Project Director — David Vodden

¢ Finance Manager — Blythe Bonds

* Program Manager — Terry Taylor.

The SCCA and employee staff will handle ali planmng, staffing and executlng of
the events and sponsorship.

Sub-contractor

SCCA will utilize the services of Ross-Campbell, Inc. of Sacramento to
assist with all publicity, marketing, research, advertising, graphic design, event
coordination, copy writing, and specialty item production. In addition, Ross-
Campbell will oversee the grant administration -- quarterly and final reports,
invoicing, and necessary mteractlon with CIWMB.

The fim's general knowledge of used oil recycling and waste reduction
issues, and their more specific understanding of the goals and desires of the
CIWMB, make Ross-Campbeil qualified to help SCCA with the used oil outreach
program. Ross-Campbeil's principals and staff are very familiar with the used oil
grants awarded by the Califomia Integrated Waste Management Board. The firm
understands the purpose and intent of the grants, and is confident that it can
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successfully integrate the goals of the CIWMB with the desires and needs of
SCCA

The key challenge in developing an effective used oil recycling public
awareness / education program is to drive and sustain interest, commitment, and
positive behavior. Everyone "agrees" that we need to protect the environment
and do our part," but not enough people take personal responsibility to make it
happen. Ross-Campbell’s challenge is to create messages that the members
and spectators will respond to and as a result, take action to meet the objectives
of the CIWMB and SCCA.

Ross-Campbell, Inc. takes great pride in the contributions they have made
to the successful implementation of many public awareness campaigns for non-
profits, cities, counties and joint powers authorities (JPA’s) across California. The
firm has worked continually over the past decade to help local government
agencies reduce the amount of solid and hazardous wastes taken to their local
landfills. The firm has received compliments from many individuals and
organizations for the work undertaken on behalf of their clients. But none of the
kudos -- whether in the form of awards from professional peers or letters from
elected officials -- are as rewarding as the knowiedge that the methods are
working.

The firm’s client’s include: the California Integrated Waste Management
Board, City of Fremont, the Counties of Yuba and Sutter, the Marin Conservation
Corps, the City of San Jose, the County of Sacramento, the City of Santa Clara,
Keep California Beautiful, the California Department of Conservation, the City of
Sacramento, the City of Palo Alto, the City of Oakland, City of Redondo Beach,
Reynolds Aluminum Recycling, Mobile Recycling Corp., and many others.
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Applicant: ———Sports Car Club of America (SCCA)

Reporting and Expenditure Calegory:

Activity Number

2B

c

2D

2E

WORK STATEMENT

Exhibit C

Revised

—— Publicity and Education

Date: September 14, 2000

m

‘Description of Activity

e e

"itke Rights Sponsocship of the 2000-2002 Sports Car Club of America (SCCA)
Champioaship Road Racing Series: “Race To Recycle Gil".

Exclusive name Title Rights of the Regional Road Racing Seri¢s with the used oil
recycle message: “Race To Recycle Ol and the CIWMB recycle ol logo.

Inclusion of “Race To Recycle Oil” and CIWMB name and message on all pre-
event SCCA press materials.

Inclusion of “Race To Recycle Oil” name and message on all schedules, flyers,
brochures, programs, premiums, and support vehicles,

“Race To Recyclz Oil” logo and message on all banners displayed at the raceways.

Inclusion of “Race To Recycle Oif” name and message on all post-event SCCA
media including TV, radia, newspapers, newsletters and such.

Inclusion an the SCCA Web site with comrent updates and links to CTWMB
Provide bumpcrstickers on competing race cars with the used oil message.
Paiches for participants’ uniforms, including drivers.

“Race 10 Recyche Oif" inclusion on afl tetevision andfor event coverage.

On-site promotion of used oil and used oil filtes recycling at all racing events.

P —

Staff or
Contractor

SCCA

"SCCA
SCCA
SCCA/RC
SCCA/RC
SCCARC
'SOCA
SCCARC
SCCA/RC

SCCA/RC

RC

e ————————

| Nov 1, 2000-Sept 30, 2002

Time Period

Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002

Nav 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
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SUCAllen
StrikeOut

SUCAllen
StrikeOut

SUCAllen
StrikeOut


WORK STATEMENT
Applicant: _ ———Sports Car Club of America (SCCA)
Reporting and Expenditure Category: ————Publicity and Education

Activity Number

2F

3A

3B

3C

3D

3E

4A

4B

4C

4D

Date:

Exhibit C

14 July 2000

Description of Activity

24 "Race to Recycle Oil” sponsorship race event days at Sears Point Raceway
20 “Race to Recycle Ol sponsership race event days at Laguna Seca Raceway
20 “Race to Recycle Oil” sponsorship race event days at Thunderhill Raceway
Design brochure/flyer for the “Race To Recycle Oil” program.

Set up/staff tabletop display or booth at all racing events.

Distribute State and/or local educational materials and premiums at all events.

Encourage and advance the use of on-site used oil recycling facilities and encour-
age the use of re-refined oil in race vehicles.

Promote and educate the “Race To Recycle Oil” series.
VIP hosting of State and local agencies.during race events.

Access for State, Counties and Cities personnel and VIP’s to promote used oil and
used oil filter recycling.

Provide access for State, Counties, and Cities to promote used oil and oil filter
recycling - an information exchange area Lo set up exhibits and giveaways
promoting their programs. )

Special hospitality area during selected events.

Inclusion of “Race To Recycle Oil” message on all 1-shirt apparel.

Staff or
Contractor

SCCA/MRC

RC
SCCA/RC
RC

SCCA/RC

SCCA/RC
RC

SCCA/RC

SCCA/RC

SCCA/RC

SCCA/RC

Time Period

Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002

Nov I, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
Nov I, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

Nov [, 2000-Sept 30, 2002

Nov 1, 2000-Sepi 30, 2002

Nov 1, 2000-Sept 30. 2002

See Reverse for Completion Instructions
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Applicant: ___——Sports Car Club of America (SCCA)

Reporting and Expendimre Category: ————Publicity and Educatien

Activity Number

5B
5C
5D
BA
6B
6C
TA
B

1c

WORK STATEMENT

Exhibit C

Revised
Date: September 14, 2000

Description of Activity

Production of race series t-shirts, hats, visors.-landiers and other giveaway ilems.
Special “Race to Recycle Oil'"/ Re-refined oil race Event

Sp-ccial “Race to Recycle Oil"” Statewide Event with SFRSCCA & CALCLUB
Sponsarship of year-ead banqguets in 2000, 2001, 2002, 7

Sponsor banners in ballroom.

Sponsor promotional mﬂérial distribution of “Race To Recycle Oil”,

CIWMB guests included in banquets and ceremonies.

Print editorial / advertising as opportunities are preseated.

Surveys/questionnaires developedievaluated/statistics recorded. Evaluation Report.

Editorials / features in all media (priat and broadcast) that cevers the SCCA cvents,

A series of display advertisenuents (12 in all) in cach issue of The Wheel. Ads to
bring timely information oo used il recycling inciuding surveys and questionnairss
displayed. Each ad to be one full page.

Staff or

Contractor

SCCAMC

SCCA/RC
SCCA/RC
SCCA/RC

SCCAMRC

SCCARC

SCCA/RC
SCCAMRC

SCCA/RC
SCCA/MRC

SCCAMRC

Time Period

Nov 1, 2000-Sep 30, 2002
Nov I, 2000-Sept 30, 2002
Nov 1, 2000-Sept 10, 2002
Nov |1, 2000-Scpr 30, 2002
Nov [, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nav 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
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Applicant: ————S8ports Car Club of America (SCCA)

Reporting and Expenditure Category:

Activity Number

2A
2B
2C
2D

2E

WORK STATEMENT

———Publicity and Education

Exhibit C

Date: ——_ 14 July 2000

Description of Activity

Title Rights Sponsorship of the 2000-2002 Sports Car Club of America (SCCA)
Championship Road Racing Series: “Race To Recycle Oil”.

Exclusive name Title Rights of the Regional Road Racing Series with the used oil
recycle message: “Race To Recycle Oil” and the CIWMB recycle oil logo.

Inclusion of “Race To Recycle Oil” and CIWMB name and message on all pre-
event SCCA press materials.

Inclusion of “Race To Recycle Oil” name and message on all schedules, Ayers,
brochures, programs, premiums, and support vehicles.

“Race To Recycle Oil” logo and message on all banners displayed at the raceways.

Inclusion of “Race To Recycle Qil” name and message on all post-event SCCA
media including TV, radio, newspapers, newsletters and such.

Inclusion on the SCCA Web s;te with current updates and links to CIWMB
Provide Bumperstickers on cofnpcting race cars with the used oil message.
Patches for participants’ uniforms, including drivers.

“Race to Recycle Oil" inclusion on all television and/or event coverage.

On-site promotion of used oil and used oil filter recycling at all racing events.

Staff or

Contractor

SCCA
SCCA
SCCA
SCCA/RC

SCCA/RC

SCCA/RC

SCCA
SCCA/RC
SCCA/RC
SCCA/RC

RC

Time Period

Nov [, 2000-Sept 30, 2002
Nov [, 2000-Sept 30, 2002
Nov I, 2000-Sept 30, 2002

Nov 1, 2000-Sept-30, 2002

Nov [, 2000-Sept 30, 2002

Nov |, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30. 2002
Nov [, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002

Nov |, 2000-Sept 30, 2002

See Reverse for Completion Instructions
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Applicant:

Reporting and Expenditure Category:

Activity Number

5B
5C
5D
6A
6B
6C
7A
7B

7C
7D

7E

———Sports Car Club of America (SCCA)

WORK STATEMENT

——Publicity and Education

Date:

Exhibit C

— .14 July 2000_——

Description of Activity

Production of race serics t-shirts, hats, visors, landier clips and giveaways.
Special “Race to Recycle Oil™/ Re-refined oil race Event |
Special “Race to Recycle Oil” Statewide Event with SFRSCCA & CALCLUB
Sponsqrship of year-end banquets in 2000, 2001, 2002.'

Sponsor banners in ballroom.

Sponsor promotional matertal distribution of “Race To Recycle Qil”.

CIWMB guests included in banquets and ceremonies.

Print editorial / advertising as opportunities are gameréd.

Surveys/questionnaires developed/evaluated/statistics recorded. Evaluation
Report.

Editorials / features in all media (print and broadcast) that covers the SCCA
events, (i.e. San Francisco Chronicle, May 27, 1998).

A series of display advertisements (24 in all} in each issue of The Wheel. Ads to
bring timely information on used oil recycling including surveys and question-
naires displayed. Each ad to be one full page.

- Staff or
‘Contractor

SCCA/RC

SCCA/MRC
SCéAfRC
SCCA/RC
SCCA/RC
SCCA/RC
SCCA/RC
SCCA/RC

SCCA/RC
SCCA/RC

SCCA/RC

Time Period

Nov 1, 2000-Scpt 30, 2002
Naov 1, 2000-Sept 30, 2002
Nov i, 2000-Sept 30, 2002
Nov I, 2000-Sept 30, 2002
Nov [, 2000-Sept 30, 2002
Nov [, 2000-Sept 30, 2002
Nov 1, 2000-Sept 30, 2002
Nov I, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

Nov 1, 2000-Sept 30, 2002

See Reverse for Completion Instructions
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PEASONNEL SERVICES (SCCA)
Project Director 188 hrs. @ $85/hr. $15890.00
Program Manager 220 hrs. @ $75/hr. $16500.00
Administration 164 hrs. @ $35/hr. $5670.00
Sub-total; $38,130.00
PROF AL/CONT TOR (Ross-Campbell, Inc.) T
Principals : 184 hrs. @ $75/Mr. $13800.00
Senior Staff _ 222 hrs. @ $65/r. $14430.00
Art Director 118 hrs. @75/hr. $8850.00
Administrative 193 hrs. @ $35/Mr. $8755.0Q
Sub-total: $43,835.00
VENT. S (SCCA) | .
55 Event Days @ $1000 per event - $55,000.00
(includes Title Rights and all associated promotions)
B EDUC
“The Whee!" Display Monthty Advertising (SCCA's publication w/ 8,000 readership)
12 full page ads @ $600 ea. $7200.00

Premium ltems (SF Properties)

(for distribution to racers and race fans on race days)

750 visors @ $4.76 ea. $3570.00

-1900 hats @ $8.45 ea. $18055.00

-1900 badge holders @ 1.13 ea. $2147.00 b
<1200 t-shirts @ $6.29 ea. 8

Premium ltems Sub-total: $29,320.00
Print And Promotional Producis (Rio Media)

(all printed on / with recycled material / paper)
Banners . 12 @ $375. ea. $4500.00
(for placement In high visibility tocations at targeted racetracks)
Brochures / Flyers (for distribution to race fans on race days)
-20,000, flat ‘ $12470.00
Promotional Products (key chains, pﬁ:cils, oll rags, patches)
' t

$6105.00
Bumper Stickers
for placerment on SCCA member vehicles and for giveaway 10 race fans)
-10,000, flat .
Print and Promotional Products Sub-totat: $26,375.00
Publicity and Eduecation Sub-totai: $62,895.00
GRAND TOTAL: $199,860.00
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Budget Itemization
PERSONNEL SERVICES (SCCA)

Project Director 235 hrs. @ $85/hr, $19975.00
Program Manager 274 hrs. @ $75/hr. $20550.00
Administration 205 hrs. @ $35/hr. $7175.00
Sub-total: $47;700.00
PROFESSIONAL/CONTRACTOR SERVICES (Ross-Campbell, Inc.)
Principals : 195 hrs. @ $75/hr. S $14625.00--
Senior Staff 235 hrs. @ $65/hr. $15275.00
Art Director 125 hrs. @75/hr. $9375.00
Administrative 205 hrs. @ $35/hr. $7175.00
Sub-total: o $46,450.00
EVENT SPONSORSHIPS (SCCA) N
65 Event Days @ $1000 per event $65,000.00 -

{includes Title Rights and all associated promotions)

PUBLICITY AND EDUCATION
“The Wheel™ Display Monthly Advertising (SCCA's publication w/ 8,000 readership}

24 full page ads @ $600 ea. $14400.00 _

Premium ltems (SF Properties)
{for distribution to racers and race fans on race days)

-1,000 visors @ $4.76 ea. - $4760.00
-2,500 hats @ $8.45 ea. - , $21125.00
-2,500 badge holders @ 1.13 ea. - $2825.00
-1,500 t-shirts @ $6.29 ea. : $9435.00

Premium ltems Sub-total: $38,145.00

Print And Promotional Products (Rio Media)*
(all printed on / with recycled material / paper)
Banners ' 15 @ $375. ea. $5625.00
(far placement in high visibility locations at targeted racetracks})
Brochures / Flyers (for distribution to race fans on race days)
-20,000, flat- - $12470.00
Promotional Products (key chains, pencils, oil rags)

flat ’ $13125.00

(for distribution to race fans on race days)

Penlights 1,500 @ $2.23 ea. $3345.00
{for distribution to race fans on race days) ‘

Bumper Stickers (for placement on SCCA member vehicies and for glveaway to race fans)

-10,000, flat . . $3300.00
Print and Promotional Products Sub-total: $37,865.00
*Please refer to quote provided in appendix. ' _
Publicity and Education Sub-total: $90,410.00
GRAND TOTAL: $249,560.00
g0
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MEDIA

$16-446-T7525
PD. BOX 163430
SAECRAMENTO, CA
g 5 8 i [}

Price Quote

To: Paul Marshall - Ross-Campbell, Inc.
Date: June 28, 2000

Re: Promotionai & Print Product Pricing
Paul-

Per your request, here is a price quote for promotional products (key chains,
recycled tire pencils, oil rags and pen lights) and print products (banners, brochures
and bumperstickers). Please feel free to call me with any questions regarding these
items or other promotional and printing needs at (316) 446-7525. Thank you!

« 15 Banners - $5625.00

(2" x 6" 3-color banner, vinyl w/hanging grommeis)

« 20,000 Brochures - $12,470.00

(8 1/2 x 11, 4-color, scored and folded, 60 b. Gloss recycled .paper)

+ 10,000 Bumperstickers - $3,300.00

{standard gloss, perma-stick, uv-coating, 3-color)

» 4750 Key Chains - $4,370.00

(vinyl fob, 2-color, 1-side print, recycled content}

» 7850 Recycled Tire Pencils - $4,396.00 -

{T-color imprint, gold ferrule, unsharpened)

4050 Oil Clean-up Rags - $4,359.00
(remnant-type cloth, 8" x 8", black imprint)

+ 1500 Adva-Light Penlight - $3,345

(hi-intensity beam click-it light, replaceable battery, 2-color)

Total Quote: 7,865.00
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GRANTS SUMMARY WORKSHEET

Exhibit E

Agreement A . ] ] . . % of Project
Grantee Number Grant Aw?rd $| Granting Entity and Brief Project description Completed
Sports Car | UNP3-98-2626 $124,0é9 State of California (CIWMB) Used Oil Grant. Title Rights 92%
Club of : Spensorship of the 1998 - 2000 SCCA Road Racing October 1998 -
America Championship Series under the campaign title “Race To September 2000
(SCCA) Recycle Used Oil” '

See Reverse for Completion Instructions




~  Half Moon Bay Technologies

734 Le Mans Way, Half Moon Bay, CA 94019-1437
Gary Pitts, Jb, vh) Ph/Ix 1-415-726-7396 gary365@aol.com

July 11, 2000 By Fax

Mr. David Vodden

San Francisco Region Sporls Car Club of America (SCCA)
P O Box 966

Willows, Ca 95988

RE: CTWMB Used Oil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden,

Al a recent race which 1 attended, 1 heard the SCCA's Chief Announcer, Ms. Mary Lou
Robson, lalk about the oil recydling program of the California Integraled Waste
Management Board. This is a great program!

On behalf of Half Moon Bay Technologies, I would like to offer my support to the
Sports Car Club of America for your grant application to the California Integrated
Waste Management Board. Your upconting project, when funded, will certainly

- enhance our State's efforts to create a positive public outreach program in this very vital
ecological challenge! '

[ know that most programs under this funding attempt to deliver the message through
pamphlets and giveaways. While the Race to Recycle Oil program uses these
techniques, it has the added benefit of sports marketing. People exposed to the SCCA
Race to Recycle Qil prog ramrare more receptive io the idea and the process because
they see it as part of something they truly enjoy. SCCA members are open.to the idea,
listen to the message and change their behavior. The results are seen in the recycled oil
statistics at the race tracks where an almost 100% increase has occurred.

The SCCA's continued dedication to helping the CTWMB provide information and
influence towards the proper recycling of used motor oils will benefit the community.
Targeling raceway participants and fans and the do-it-yourself enthusiast is an
exceptional way to promote used oil recycling and the use of remanufactured oils.

Sincerely

Ao i

Gary Pitts, C.E.O.
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MONTEREY COUNTY

DEPARTMENT OF HEALTH RORERT C. EGNEW, M.S.W., M.P.H., inferim Director

FAMILY & COMMUNITY HEALTH ENVIRONMENTAL HEALTH HEALTH PROMOTION
EMERGENCY MEDICAL SERVICES  BEHAVIORAL HEALTH ADMINISTRATION
July 7. 2000

Mr, David Vodden, CEO

San Francisco Region, SCCA
Thunderhill Raceway

P.O. Box 966

Willows, CA 95988

Re: CIWMB Used Oil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden:

On behalf of Monterey County, I would like to offer our support to the Sports Car Club
of America for your grant application to the California Integrated Waste Management
Board. Your upcoming project, if funded, will certainly uniie with our communitics’
efforts to create a positive public outreach program regarding the proper recycling of
used motor oil at the Laguna Seca Raceway, as well as throughout Monterey County and
California.

The SCCA’s continued dedication to helping the CTWMB provide information and
influence towards the proper recycling of used motor oil will benefit Monterey County.
Targeting raceway enthusiasts and do-it-yourselfers is an exceptional way to promote use
oil recycling. '

Sincerely,

Walter Wong, M.P.H., R.E.H.S.
Director of Environmental Health

. —:}"*‘5_\. e 9,; e e, "\:‘;")‘;':)

Jon Jennings, R.EH.S.
Chief, Hazardous Materials/ Solid Waste Management Branch

g



" PUBLIC WORKS DEPARTMENT
1600 First Street,

W}\W . PO Box 660

Napa, California 94559-0660

CITY Oj NAPA (707) 257-9520

FAX (7007) 257-9522

July 13, 2000

Mr. David Vodden, CEO

San Francisco Region, SCCA
Thunderhill Raceway

P.O. Box 966

Witlows, CA 95988

Re:  CIWMB Used Oil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden,

On behalf of the City of Napa’s Waste Reduction/Recycling Division, | would like to offer our
support to the Sports Club of America for your grant application to the California Integrated
Waste Management Board. Your upcoming project, if funded, will certainly unite with our
communities’ efforts to create a positive public outreach program.

The SCCA’s continued dedication to helping the CTWMB provide informatton and influence
towards the proper recycling of used motor oil will benefit the community. Targeting raceway
enthusiasts and do-it-yourselfers is an exceptional way to promote used oil recycling.

Sincerely,

B B
R o
S o

. Ry /_:/4:- _.’// ../,,- Dol
///Z//A:i:/.///"(_\
/ "Kevin Mille '
Waste Reduction/Recycling Coordinator
City of Napa

427
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NAFPA COUNTY DEPARTMENT OF
ENVIRONMENT AL. MANAGEMENT
1195 THIRD STREET, ROCM 101

NAPA, CALIFORNIA 94559-3082
TOT) 255-4471 FAN(TT) 2832348

TRENT CAVE, REKS.
Director

Tuly 14, 2000

Mr. David Vodden, CEQ

San Francisco Region, SCCA
Thunderhill Raceway

Post Office Box 963 .
Willows, California 95988

Re: CIWMB USED OIL NONPROFIT GRANT FOURTH CYCLE

Dear Mr. Vodden:

On behalf of Napa County, I would Like to offer our support to the Sports Car Club of America
* for your grant application to the California Integrated Waste Management Board. Your

upcoming project, if funded, will provide outreach to an importent target audience. Sears Point

Raceway attracts thousands of people from a wide bay-area geographic region including many

from Napa County.

The SCAA’S continued dedication to helping the CIWMA provide information and influence

towards the proper recycling of used motor oil will benefit the community. Targeting raceway

enthusiasts and do-it-vourselfers is an exceptional way to promote used oil recycling.

Sincerely, Y

\ _
M DNV
Amy Ga @

Environmental Resource Specialist

"¢, Trent Cave, Director, Department of Environmental Management

CATEMP' S amplal etter.dos ] 3713700
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Glenn County Public Works and Development Services Agency
777 Nerb Cohian S
‘WILLOWS, CALIFORNIA 05938.2298
Telephons (5307 934-653)  From Oeland /530) 363.2722  FaX (530) 9336532

Rosds ans Bridges Flood Centrni

Transpestation Streum Cleaning
Trannt Water Regourced
Surveyer / Engiaeer Streat Lighting
Willeows Adrpar | Nerh Willows CSA
Orland Airpert N it Stoem Drain Maint.
Solid Wasts LandGii wil Dior. #3

THOMAS J. TINSLEY
Public Works Direotor

Tuly 13, 2000

Mr. David Vodden, CEQ

San Francisco Region, SCCA .
Thunderhil} Raceway

P.C. Box %66

Willows, CA 95988

RE: CI'WMB Used Oil Nouprofit Grant Fourth Cycle

* Dear Mr. Vodden:
On behalf of the Glenn County Public Works Department, I would like to offer our support to the _
Spous Car Club of America for your grant epplication to the California Integrated Waste Management
Beard. Your upcoming project, if funded, will certainly umte with our communities’ efforts to create 2 -
rositive public outreach program.
The SCCA’s continued dedicarion to helping the CIWMB provide infermatior: and influence towards the
proper recycling of used motor oil wiil benefit the community. Targeting raceway enthusiasts and Do-

it-Yourselfers is an exceptional way to promote used oil recycling,

Sincerely,

Solid Waste/HHW Manager
Glenn County Public Works Department

3]



" Willows

0L Boxy 8ed s Willows, (_rr orpda 95988 & (9716 G34-704T o« Fay (9160 934-7462

July 11, 2000

Mr. David Vodden, CEO

San Francisce Region, SCCA
Thunderhill Raceway

Post Office Box 966
Willows, California 95988

Dear Mr. Vodden:
RE: CIWME Used 0il Nonprofit Grant Fourth Cycle

On behalf of the City of Willows, I would like to offer our
support to the Sports Car Club of America for your grant
application to the California Integrated Waste Management Board.
Your upcoming project, if funded, will certainly unite with our
community’s efforts to create a positive public outreach program.

The SCCA’s continued dedication to helping the CIWMB provide
information and influence toward the proper recycling of used
motor ©il will benefit the community. Targeting raceway
enthusiasts and do-it-yourselfers is an exceptlonal way to promote
used o0il recycling.

Sincerely,
oy

A L,

Mike Mistrot

City Manager

MM:ces
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Department of
Environmental Management
601 Texas Street
Fairfield, California e 94533

Planning Services Division
phone: (707) 421-6765
fax: (707) 421-4805

7 July 2000

Mr. David Vodden

San Francisco Region,

Sports Car Club of America, San Francisce Region
Thunderhill Raceway

PO Box 966

Willows, CA 95988

RE: Support for Sports Car Club of America Promotion of Re-refined Oil
Dear Mr. Vodden:

On behalf of Solano County I would like to encourage the CTWMB 10 fund the proposed nonprofit
oil gram which would fund the Sports Car Club of America (SCCA)Promotion of Re-refined
promote oi} recycling and using re-refined motor cil. This proposal includes promotion at sports car
club events and racetracks located in Northern California. Research has shown that attendees at these
gvents tend to have a much higher percentage of people who are Do-it-yourself oil changers and who
can become advocates for oil recycling. -

Solano Couht:y agencies have worked together to use thcir':xisting ojl récycling block grant
funds to expand opportunities for used oil recycling services and to promote the use of these
services. While the County has heen interested in working with racacar drivers and race tracks to

premote used oil recycling and use of re-refinied oil, w¢ vy chosea 1o uss 9w limiled resewrces

AL LY ;J;u& s Lasly suavives, I!uwuvw., BLALLL !\.uzd.lus auvh as dids wuuld cuabic us w woik
with racecar and racetrack promaotions - a technique which has proven to be very effective in
other communities.

In the past, Ross-Campbell has worked with the SCCA to promote oil rcclycling and the use of
re-refined oil at sports car racing events and has given out information on local services
including litorature from Solano County.

It you have any questions, plaase do not hesitate 10 contact me.

S5

1
—€§h¢er€ne h ::C-arthy, Seoﬁé

c: Solano County Local Task Force for Antegrated Waste Management

cepely ,

pARINQE0lY WRS!BIniWATILE Sat pbel SuEpA QOb.tKC
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| ﬁnfg af Woodland

300 Furst St Woodland, CA 95695 phone: 530-661-59E7  far: 530-661-3844  email: rebeccabrowneciwoodlandcaus

July 12, 2000

David Vodden, CEQ

San Francisco Region, SCCA
Thunderhiil Raceway

P.0O. Box 966

Willows, CA 95988

Re: CIWMB Used Oil Nonprofit Grant Fourth Cycle

Dear Mr. Vodden,

On behalf of the City of Woodland, T would like to offer our support to the Sports Car Club of
America for your grant application to the California Integrated Waste Management Boqrgi. Your
upcoming project, if funded, will certainly unite with Woodland's efforts to create a positive
public cutreach program. You were very supportive of my efforts during our past Hot August
Night event and 1 appreciated the loan of your banner and SCCA's information as part of my
outreach during that event.

The SCCA's continued dedication to helping the CIWMB provide information and influence
towards the proper recycling of used motor oil and used oil filters will benefit the community.
Targeting raceway enthusiasts and do-it-yourselfers is an exeeptional way to promote used oil and
oil filter recycling.

Sincerely, .
E : , {, ----- % ., ‘fl‘
~_\‘jﬁ—-‘£€,ti_gq&,_ - _,/‘//__/%‘:Q-;;L/

Rebecca Brown
Waste Reduction/Recycling Coordinator
City of Woodland

“3¥



Ualifornia State Senate

. SENATOR
K. MAURICE JOHANNESSEN
FOURTH SENATORIAL DISTRICT

July 12, 2000

Mr. David Vodden, CEO

San Francisco Region, SCCA
Thunderhill Raceway

P.O. Box 966

Willows, CA 95988

Re: CIWMB Used Oil Nonprofit Grant Fourth Cycle

Dear Mr‘. Vodden,

[ would like to offer my support to the Sports Car Club of America for your grant application te
the California Integrated Waste Management Board. Your upcoming project, if funded, will
certainly unite with our communities” efforts to create a positive public outreach program.

The SCCA’s continued dedication to helping the CTWMB provide information and influence

towards the proper recycling of used motor oil will benefit the community. Targeting raceway
enthusiasts and do-it-yourselfers is an exceptional way to promote used oil recycling.

Sincerely,
1
L]
KMI: dag
7 STATE CaPToOL . 410 HFMSTED QRIVE SUITE 200 [:l 2267 DAVISON COURT SUITE &-1 FI7O NORTH LINCOLN ST STE 068

SACRAMEMTO C4& 95814 N REDDING. TA 96002 COLUSA, CA 95G32 DIXxON A 95620

A1 & aB-3353 1530 224-4706 1530 458-4161 7076723195

W16 445 FTFO0G e ‘B30 224-4784 - Ty 1830, 458-4184 - Fax FO7.6VE-3198 ris

FOo Tl SEMNATE RGTRICT RepsEsf TG THE GLUNTIZE 6F CRLUs: v GiDS, « SHAETL ¢ SIS/ + SCLAMND VEALERT VELLEJG ¢ SUTTEE & TERAmA » TRINT  + Y2LO « PORT 078 OF BUMTE AND BaraecegnT



Glenn County Board of Supervisors
e .mcée’%” Dick Mudd, District 3
o E?f-:??u" 526 West Sycamore Street, P.O. Box 391
le_« %jg Willows, CA 95988 |
July 11, 2000

Mr. David Vodden, CEQ

San Francisco Region, SCCA
Thunderhill Raceway

P.O. Box 966

Willows, CA 95988

SUBJECT: CIWWB USED OIL NONPROFIT GRANT FOURTH CYCLE

Dear Mr. VVodden:

On behalf of Glenn County, | would like to offer our support to the Sports Car
Club of America for your grant application to the California Integrated Waste
Management Board. Your upcoming project, if funded, will certainly unite with
our communities' efforts to create a positive public outreach program.

The SCCA's continued dedication to helping the CIWWB provide information and
influence towards the proper recycling of used motor oil will benefit the
community.  Targeting raceway enthusiasts and do-it-yourselfers is an
exceptional way to promote used oil recycling.

Sincerely,
+ J - L -
%rﬁé /?q//(af’fﬂ("igﬂ

Dick Mudd

District 3 Supervisor
Glenn County

36
Teiephone: {530) 934-6400 or 934-5753; Voice Mail (530) 934-6418
e-mail: dmudd@ glenncounty.net
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Tuly 11, 2000

Mr. David Vodden, CEO

Sand Francisco Region, SCCA
Thunderhill Raceway

P.Q. Box 966

Willows, CA 95988

Re:  CIWMB Used Oil Nonprofit Grant Fourth Cycle

Dear Mr. Vodden:

On behalf of Safety-Kleen, I would like to offer our support to the Sports Car Club of
America for your grant application to the California Integrated Waste Maragement

Board. Your upcoming project, if funded, will certainly wuite with our companies’ and
communities’ efforts to create & positive public outreach program.

The SCCA’s continued dedication to helping the CIWMB provide information and
influence towards the proper recycling of used motor cil and will benefit the community.
Targeting raceway enthusiasts and do-it-yourselfers is an excepional way to promote
uged oil recycling.

Vice Prasident, Special Markets & Marketing Services
Safety-Kleen

SAFETY.KLEEN CORP.
1301 GERVAIS STREET, 3AD FLOOR GOLUMBIA, SC 25201 803/933-4206
ook TOTAL
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Steven D. Johnson
Prosident & CEO

July 12, 2000

Mr. David Vodden

San Francisco Region, SCCA
Thunderhill Raceway

Post Office Box 966
Willows, California 95988

Re: CIWMB used Oil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden:

On behalf of the Sports Car Club of America, Inc., I would like to effer our
support to the San Francisco Region SCCA for your grant application to
the California Integrated Waste Management Board. Your upcoming
project, if funded, will certainly unite with our communities' efforts to
crente a positive public outreach program.

The San Francisco Region SCCA's continued dedication to helping the
CIWMB provide information and influence towards the proper recycling of
used motor oil will benefit the community. Targeting raceway enthusiasts
and do-it-yourselfers is an exceptional way to promote used oil recycling.

Sincerely,

SPORTS CAR CLUB OF AMERICA. INC.
0033 E. Easter Place, Englewood, CO 80112
(308) 6047282 FAX (308) 6348870
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SEARS POINT
R A C E WAY
Highways 37 & 121.  Sonoma, CA 95476  (707)938-8448  fax (707)938-:8430

July 12, 2000

Mr, David Vodden, CEQ

San Francisco Region, SCCA
Thunderhill Raceway

P.O. Box 866

Willows, CA 95988

Re: CIWMB Used Oil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden,

Or behalf of Sears Point Raceway, | would like to offer our support to the Sporis
Car Club of America for your grant application to the California Integrated Waste
Vanagemerit Board. Your Lupcoming project, if funded, will certainly unite with
our communites’ efforts to create 2 positive public cutreach program.

The SCCA’s zontinued dedication to helping the CIWMB provide information and
influence towards the proper recycling of used motor oil will benefit the
community. Targeting raceway enthusiasts and do-it-yourselfers is an
exceptional way to promoie used oil recycling.

Fely,

Steve Page
Sears Point Raceway
President and Gensrai Manager

#anson 00 SEDRAYMOCTORSIORTSNG. - www.searspoint.com

4 INEA YORK STOTX EAChance COvPANY




David Vodden
e .

Froni: "Roger Eandi" ~rogereandi@Qearthlink.net>
To: "david vodden" <dvodden@glenn-co.k12.¢a.us>
Sent: Wednesday, July 12, 2000 9:57 AM

Subject. recycle oil

EANDI METAL WORKS INC,
Q78 23rd Ave. Oalkland Ca. 94606

On behglf of Eandi Metal “Vorks, I weuld like to offer my support to the
Sports Car Club of America for

your grant application to the California Integrated Waste Management
Board. Your upcoming prorect.

when funded, will certainly enhance the States' efforts to create a
positive public outreech program in

this very vital ecological challenge!

The SCCA's continued ded :ation 10 helping the CIWMB provide 'nformation
and influence towards the

proper recycling of used motor oils will benefit the community.

Targeting raceway participants and fans

and the do-it-yoursetf format is an exxceptiona! way to promote used oil
recycling and the usc of

remanufactured oils.

Eandi Metal Works is now formulating an implementation plan to use
re-refined products .n beth

our fleet zf more than 57 vehicles and 60 powser dniven construction
equipment iters.

Sincerely.
Roger E Eandi
President

Felagti?

e
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July 8, 2000

Mr. David Vodden

San Francisco Region Sports Car Club of America (SCCA)
P O Box 966

Willows, Ca 95988

RE: CIWMB Used Oil Nonprofit Grant Fourth.Cycle
Dear Mr. Vodden,

On behalf of Castle Beach Company, [ would like to offer my support to
the Sports Car Club of America for your grant application to the
California Integrated Waste Management Board. Your upcoming project,
when funded, will certainly enhance the States' efforts to create a positive
public outreach program in this very vital ecological challenge!

The SCCA's continued dedication to helping the CIWMB provide
information and influence towards the proper recycling of used motor oils
will benefit the community. Targeting raceway participants and fans and
the do-it-yourself enthusiast is an exceptional way to promote used oil
recycling and the use of remanufactured oils.

It's wonderful what the California Integrated Waste Management Board is
doing to conserve our vital petroleum resources! Just think, if a majority
of the population were using recycled oil, wouldn't the price of gasoline
be down in an acceptable price range!!

Sincerely

Gary Pitts
General Partner

L
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suly 12,2000

M David Voddea, CEO
San Francisco Region, SCCA
Thunderhill Raceway

PO Box 966

Wiliows, CA 95088

RE: CIWMB Used Ot Nonpro(it Grant Feurth Cycle
Drear David:

On behalf of K&K Insurance, T offer our support 1o the San Francisco Region, SCCA for
your grant epplicai:on to the California Integrated Waste Management Board. Your
upcemning project, 1f funded. will certainly unite with the racing communities® elforts to
crcate a positise public outreach program.

" The SCCA's continued dedication to helping the CTWMB provide information and
influen e towaids the proper recycling of used motor ol will benefit the community.
Targeti ag racev ay enthusiasts and do-it-yourseliers, is an exceplional way o promole
used oli reeycling.

Sincerely,

Tony !’hctl ps, CPCU

Aceount Manager

jal

171 Magnaves, Way PO Bax 2358
Ferl Viayng, Ingisna 46E01.233%
(&12; 4595000 Fox:(279) 439-5884
Rt vive b andkinsurance comy
Calilornia | cerse #0334615
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TOBACCO*FREE
CHALLENGE
SRR Racimg RAost

490 Golf Club Road + Pleasant Hill CA 94523 - PHONE (925) $80-7818 FAX (925} $80-7819

Bod

July 10, 2000

Mr. David B, Vodden, CEO
San Francisco Region, SCCA
Thunderhill Park Racoway

P. O. Box 966

Willows, CA 95988

Re: CIWMB Used Ol Nonprofit Grant: Fourth Cycle
Dear David:-

The entire staff of Tobaceo*Free Challenge Racing entbusiastically supports the Sports
Car Club of America m your grant application to the California Integrated Wast:
Management Board. When funded, your apcoming project will unite with
complemnentsty convnunity outreach programs such as ours ty ¢reate 2 unified, positive
public outreach progratn. '

The SCCA's contimied dedication to assist the CTWMB to provide mformation and
nfiluence toward the proper recycling of used motor oil will benefit the entire
community. Targeting raceway enthusiasts and those who insist on being do-it-
yourselfers is an excellent way to promote used oil recyeling.

CIWMB and SCCA are natural, complementary pariners. We look forward 1o supporting
both of you in your endesvar.

Sincercly,

Program Dicector

TOB’ACCO-F“E CHALLENGE RAGDNG, » projoct of the Fublic § lalth rabibida, is fundnd from Proponation 99, e Tebgore Tax Deitiatioe, griml # 0090390

ToTRL S.a2
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Northern Celilornie
Chapter

832 Folsam Sirsel

9th Floor

San Franclseo, CA
84107-1142

(415) BA3-9R21

Fax: (418) 512-0868
Email: (Bukemia @ fash,nat
www.lsukemiangs. oty

v
Fighting:
fathernia

ymphoma
Hedgkin's disease

mysidma

lelkemia’

society of america

May 27, 1998

Ross & Campbell, Inc.
1707 18" Street
Sacramento, CA 95814

To The California Integrated Waste Management Board:

| am writing to let you know that the Leukemia Society of America’s
Northern California Chapter has had the pleasure of working with the
Sports Car Ciub of America’s San Francisco Region for the last several
years. During this time the SCCA operated as a professional
organization of men and women dedicated to the education and
recreational use of the automobile. As a result of our combined efforts,
we were able to raise over $250,000 to support Leukemia Society
research dedicated to finding a cure for leukemia and related cancers.

| would highly recommend the SCCA as a working partner. They are a
reputable, honorable and good organization that has helped enormously
in our quest for a cure.

If you have any questions, please fael free to contact me.

Sincerely, /
I~ i’lLﬂ

Mindy Rex
Development Director

cc: Vicki Weiland, Executive Director

i



Exhibit G
California Integrated Waste Management Board
Used Oil Nonprofit Grant Program - Fourth Cycle

Re-Refined Oil Purchasing Policy
Verification Form

Definition: A policy of an agency as provided by the Public Contact Code specifically to purchase and use re-refined
oil in agency vehicles and equipment.

Instruetions: This form is part of the Grant application.

Name of Applicant: Sports Car Club of America (SCCA), SFR

Re-Refined Ol Policy Adopted:  Yes E Date Policy Was Adopted: _January, 1999

No []

{Stop here if you do not have a Re-Refined Oil Policy.)

Briefly describe your Re-Refined Oil Policy. List types of vehicles or equipment in your agency that use re-
refined oil.

The Sports Car Club of America has implemented a policy of using re-refined oil in all fleet vehicles including ali
emergency, safety, and on-track vehicles used by the SCCA in support of NASCAR, CART, Indy Car, ALMS, and
SCCA Club racing events. All of these vehicles carry the “Race To Recycle Oil” decals as well. The Club also
encourages its 5000 members 1o use and promote the use of re-refined oil products. In addition, the Club’s wholly
owned racetrack, Thunderhill Park in Glenn County, also follows a policy of using re-refined oil in all of its track
vehicles. Finally, the SCCA sanction races nationwide with the “Race To Recycle Qil” Series, the premier program in
the Club. All race drivers are encouraged to use re-retined oil in competition whenever possible with bonus contingen-
cies offered for those who do so and win. All SCCA venues and Thunderhill Park have certified oil recycling centers.
The SCCA actively promotes the usc of these centers and, in doing so, effectively promotes the message to all that are
exposed to the public address system announcements, Types of vehicles involved include emergency trucks, low
trucks, cquipment vans, staill transportation vehicles, fire trucks, ambulances, tractors, and about 600 racers (more or
less),

Briefly evaluate your agency’s Re-Refined Oil Policy. 1. What aspects have been successfully implemente}:l? 2.
What areas need improvement?

Because of the loyalty of race enthusiasts and the proven methodologies used in motor sports marketing, the “Race To
Recycle Oil” sports marketing program has been a huge hit. In its initial season, thousands of active, energetic and
leader-type men and women have embraced the issue of recycled oil. This has been reflected in their behavior as well
with oil recycling levels up significantly and the acceptance of the concept, The catalyst is the shared passion for the.
sport and the use of the sport to deliver the message. In 2000-2002, the SCCA “Race To Recycle Oil” Series will
increase awareness and usage of re-refined oil in both published promotional materials on the airways at the speed-
ways. Added incentives for the successful use of re-refined oil will be put in place along with the expansion of the
pragram to additional venues and increase the local government involvement. The greatest improvement will occur in
the expansion of the message by increased exposure, added venues, new marketing ploys, and continually achieved
through spaced recognition and multi-media attacks.

Print Name: David Vodden Title: CEQ Project Director

<



Exhibi
California Integrated Waste Management Board xhibit H

Used Oil Nonprofit Grant Program - Fourth Cycle

Green Procurement Policy
(Recycled Content Purchasing)
Verification Form

Definition: A policy of an agency as provided by the Public Contract Code specifically to purchase recycled-content
products instead of non-recycled products whenever available at no more than the total cost of non-recycted pruducts
fitness and quality being equal. Such products to be available within a reasonable time.

Instructions: This form is part of the Grant Ap‘plication..

Name of Applicant: Sports Car Club of America (SCCA), SFR
Green Procurement Policy Adopted: K Yes Date Policy Was Adopted: __ January,1999
No []

(Stop here if you do not have a Green Procurement Policy.)

Briefly describe your Green Procurement Policy; list types of recycled products purchased.

Region-wide policy to implement recycled content product purchases, in addition to re-refined oil purchases, where
possible in support of and in conjunction with 1998-2000 CIWMB grant sponsorship of race sertes. Includes every-
thing from office products and equipment to vehicle products and re-refined oil.

Briefly evaluate your Green Procurement Policy. 1. What aspects have been successfully implemented? 2. What
areas need improvement?

Increascd awareness of product availability and purchasing has mounted as a result of, and in support of the, “Race To
Recycle Qil” sponsorship in the region, However, morc research of suppliers and products is needed to encourage
extended use and knowledge of recycled content products,

Print Name: David Vodden Title: CEQ Project Director

6



David B. Vodden
MBA - Business Marketing and Finance
Born: Billings, Montana
Chief Executive Officer SCCA
Thunderhill Raceway Park

Mr. Vodden has a long and successful career in motorsports marketing and management. His
role with the SCCA, including the development and operation of Thunderhill Park, stand as lifetime
achievements. He has a long history of community service and public benefit activities which sup-
port his role as Program Director of the “Race To Recycle Oil” program. His public speaking and
advocacy skills further enhance his effectiveness on behalf of the California Integrated Waste Man-
agement Board through the “Race To Recycle Oil” Series.

Mr. Vodden is serious about his role in the task of educating and modifying the behavior of
California citizens in the environmentally sound programs associated with using re-refined oil and
properly recycling used oils. His unique background, dedication, and position within the motorsports
industry make him an ideal representative and advocate for this program.

President: Willows Rotary Club
President: D. B. Vodden Racing
Director: Glenn / Butte County United Way
Tri-Counties Economic Development Corporation
Glenn County Fair Board
Motoring Press Association
San Francisco Region Properties, Inc.

Program Director: Tobacco Free Challenge racing
“Race To Recycle Oil” Series / SCCA

Public Address Announcer: Various speedways
Published Journalist and Columnist: Racing Wheels, The Wheel, National Speed Sport News

Argus Courier, Tri- Counties Newspapers, Valley Mirror
Member:  Various racing organizations and Clubs

Past Member: Leukemia Society of Northern California
Fontana United Way
President Fontana Chamber of Commerce
Economic Development Chamber of Commerce
San Bernardino Trade Club
President Californians Racing Association
Business Manager Northern Auto Racing Club
Business Manager National Midget Racing Association
Motoring Press Association
Motoring Press Guild Los Angeles
President California Civil War Series

7



Terry Taylor .
BA - Chico State, Social Science
Born: Willows, California

Terry Taylor is an Executive Assistant for San Francisco Region Properties, dba Thunderhii]
Raceway Park. In this role, she is able to attend all SCCA / “Race To Recycle Oil” events and man-
age the promotional efforts. She is also able to staff the “Race To Recycle Oil” Event Booth and
present the “Race To Recycle Oil” message face-to-face with SCCA members and spectators. She is
the Board liaison and financial advisor on the Race To Recycle Oil program with the SCCA Board of
Directors.

Terry is a former Grant administrator for the City of Willows CDBG funded housing rehabili-
tation program. She has served as the State Inheritance Tax Referee for Glenn County, by appoint-
ment of California State Controller, Ken Cory. As a licensed Real estate agent / appraiser she .
handled complex contracts and negotiations. She is a former Executive Assistant to the Tobacco Free
Challenge Racing program funded under Proposition 99, tax initiative.

Terry has also served as a City Planning Commissioner and currently is a City Council
person for the City of Willows, Terry brings an extremely diversified and well-matched background
to the “Race to Recycle Oil” program and, together with David Vodden, makes a formidable team on
behalf of the CIWMB and the “Race To Recycle Oil” motorsports marketing program.
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e annual NPDiv Convention was held in

Fenn, Nev., at Harrah's Casino in January.

Margo Carnevale and Holly Remington
planned the three-day event, along with their
Convention Committee, which included the new
and retiring Oregon REs—Win Casey and Donna
Battin, respectively. Seminar and session pre-
senters included: Jerry Boone, DSR driver and
Portland Oregonian motorsporls editor; Lou
Bruneau; Satch Garson, keynote speaker; Ed
LaPlante; Women's Global GT Series Champion
Cindi Lux; Jeff Niess; Rich Olimstead; Oregon
Region Rally Director Kevin Poirier; Bernice
Stanley; and Oregon Region Steward/Director
Skip Yocum.

The loose ends were finally tied on the estab-
lishment of the Divisional Administration Board,
which was conceived a couple of years ago to
provide support to Regional activities and events,
with the primary focus on communication with
and between 1he Regions. Cregon’s Gary Van
Horn is Chairman/Secretary, with Oregon's
Margo Carnevale and Donna Battin as
Treasurers. The Board consists of the eight REs
{or delegates), as well as Area Nine Director Gary
Pitts and NPDiv Executive Steward Peter Brand.
The by-laws were approved at the convention.

- Among the Board's activities will be conduct-

ing future Divisional conventions; providing a
Divisionat scheduling forum; presenting Divisional
awards recognizing outstanding performance and
contribution; intra-Regional training and develop-
ment; and networking.

A Special Awards Banquet

San Francisco Region held its annual awards
hanquet in January rather than November, and
jointly with the Solo community for the first time
since 1973. In a unique format, the evening
began as a single event, for all the major and
unique awards and honars, before breaking off
into Sulo and road racing sessions. Including 130
Soloists, 525 members were in attendance for
the largest-ever SFR banquet,

Among the many awards presented was the
Premiere Award of Merit, given to a group for the
first time-—Tracer Racing. Chuck Billington, the
remaining half of the longtime CSR/DSR team,
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The tightly knit Tracer Racing team Is the recipient of San Francisco Region’s Premiere Award of Merit.

accepted on behalf of the late Tom Foster and
the entire Tracer crew, most of whom have been
together for more than 20 years,

SFR said goodbye to Art Perry, chief pad-
dock marshal and longtime Region member, who
passed away the week before the banguet. He
was posthumously awarded the Thunderhill Park
Worker of the Year, which was accepted by his
widow, Fran, Perry had been a member of SFR
since 1967, but had baen involved with SCCA
and SFR since the early '50s. He has been hon-
ared by both SFR's Thunderhill Park, and Sears
Point Raceway; both venues have named their
paddocks in honor of Perry.

Caroline Rotella received the Race
Chalrman’s award; Roger Eandi was the
Regional Executive’s award winner; Dr. Richard
Lee presented the Patty Piantanida award to
Karla Bynum from Reno; Mary Lou Robson
presented the Rocky Robson award to Doris
Gooding and Bill Bass and announced the
award will be retired. Jim Holtzman was the
Iligen Worker of the Year.

Solo awards included Most Improved Female
Driver—Sharon Levy/CSP; and Most Improved
Male Drivers—Don Ebaugh and Derek Butts.
The Solo Chief's awards for Outstanding
Contributions in 1999 went to Jim Williams, Solo
Il photographer; Rick Urschel, Solo It writer; retir-
ing equipment manager Chris Cox; and 30-year
Solo It member John Kelly, for site acquisitions.

Upcoming Events

The Division again will celebrate halidays at
the races. Memotial Day weekend will be the
20th Annual NPDiv Double Nationals at
Thunderhili Park, hosted by Northwest and
Montana Regions. The Wild Wild West Nationals,
which wili be hosted by Oregon and Montana
Regions, will be held at Portland International
Raceway on Independence Day weekend.

Unfortunately, the NWR Doo Wop Rally had to
be canceled due to the Department of Land
Resources rescinding permission at the last
minute.

Reno Region’s Solo schedule is comprised of
an autocross school and 17 Solo U events. Its full
schedule includes the traditional Memarial Day
North-South Challenge at Hawthorne Alrport with
Las Vegas Region. The North-South Challenge with
Snake River Region is being revived at the new
Winnemugcca Airport in June. The revival Challenge
will feature two totally different courses.

Snake River Region has 17 events on this
year’s calendar, including a couple of series
within the season. One of the new seties, with its
own special points, will be Endurocross, consist-
ing of two weekends—one early and one late in
the year. @
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Balkker's love for racing that she earned her

Reglonal competition license last year before
she attained that universal goal of every 16-
year-old—her state driver's license.

Bakker, who recently eamed her National
license, attended an SCCA driving schoo last
spring just after her 16th birthday. It was not
until Auguest that the Chicago Region member
who hails from Bridgeview, lll., acquired a “civil-
ian" driver's license from the State of lllinois.

“| started racing go-karts when | was in third
grade,” she says, "but | had a bad accident in
practice, and | said, ‘| don’t want to do this any-
more.' S0 we put the go-kart in the garage and
left it there. I'd go out there now and then and
look at it, but nobody said anything about racing.
When | was in eighth grade, in 1997, my dad
asked me, ‘Would you like to race again?' | said,
Yes, I'l try it again.'”

In acddition to karts, Bakker raced in Super
Mini Cup cars, which are 400-pound NASCAR
Winston Cup lookalikes on a 60-inch wheelbase.

*| raced in the Future Stars [category),” she
says. | had seven feature wins, and | won two
track championships. | also finished second in
the state, and in the top 10 nationaily.”

In 1998, Bakker focused on the Super Mini
Cup series. "l went professional. | had 12 top-
five finishes, and | finished third at Joliet in the
track championship and fourth in the state.”

Last year, Bakker moved to a Baby Grand
sedan and SCCA Regional competition. "In karts,
there is a challenge," she says, “but looking
" back on it, Baby Grands are more demanding
and more fun. | like the way they handle, and |
like the speeds and the braking.”

" In addition to-racing at Gateway International
Raceway, the site of her driver’s training, Bakker
competed at Road America, Gingerman,
Blackhawk Farms and Indianapolis Raceway
Park. At IRP, she also tested the five-eighths-

It is perhaps an indication of Jennifer

Jennifer Bakker has set her sights on the Reglonal Baby Grand
Championship, with the Busch Series In the not-too-distant future.
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mile oval. "Actually, we just got to practice.
Everything was going really well," she says, “but
then the battery died, and we couldn’t get the
car started again.”

How did she feal at a time like that?

“ cried,” she says. "l
had wanted to race an oval
all year, and | was doing
really well, it was 2 big dis-
appointment.”

Bakker's love of racing
comes from her dad, David,
she says. "| cannot say
enough good things about
him. My dad and my crew
chief, Mark Amenda, have
been a great help.”

Bakker aiso acknowl-
edges that she receives
invaluable help from six-
time Formula 500 National
Champion Alan Knell and
from her 11-year-old sister,

i
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Jufie, who does timing and scoring for her.

This year, Bakker's goal is the Chicago
Region's Baby Grand Championship. "In 2001,
we're hoping to move o ARCA [Automobile
Racing Club of America] and get a rida there.
We hope to get enough sponsorship to get me
into a big car.”

What does Bakker enjoy about racing?

“| like the challenge of it. | enjoy learning
how to do things well,” she says. “I like the feel-
ing you get when you realize, 'l couldn’t do this
before, and now { can.”

Bakker's long-term goal is 8 NASCAR Busch
Series ride. On a personal level there is also mar-
riage and a family—but not right away, she says.

“I want to get married, but not for a
while...maybe in 10 years or so. Being a girl, |
can't really race and be pregnant at the same
time. K | do get married, 1 want to marry some-
one who is OK-with my racing. | don't want
someone who sits there and says, 'You can't
race, because you're going to hurt yourself."”

Currently, Bakker enjoys her life as a junior
at Argo Community High School in Summit, Ii.,
where she maintains a 3.8 GPA. "1 like hanging
out with my friends,” she says, "but most every-
body likes to do that. I like to Rollerblade, and |
like outdoor sports like canoeing and fishing.”

Her friends think her racing is “really coql,”
Baker adds, although some of them—aof the
male variety—are initially incredulous. "When
they find out that | race, they always say they'll
go ot and heat me,” Bakker says.

Her response, even though she knows the
chalienge is in fun?

“Yeah, sure." @
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FOR IMMEDIATE RELEASE:
Media contact: David Vodden (530) 934-5588
Event date: Ongoing

SAN FRANCISCO REGION PROMOTES “RACE TO RECYCLE OIL”.

Willows CA. The San Francisco Region of the SCCA is promoting the use of
recycled oil and the recycling of used oil as part of the title-rights sponsorship of the
Club’s 2000 Regional Championship Series. Secured by veteran SCCA marketer, David
Vodden, the program provides in excess of $124,000 in sponsorship money for the Club
and it’s regional racing program. Drivers wear Race to Recycle Oil patches on their
uniforms and display similar decals on their racecars. Banners are hung throughout the
raceway including Sears Point, Laguna Seca and Thunderhill Ads are included in the
Club’s award- winning tabloid, the Wheel, and announcing, Chief Mary Lou Robson
frequently gives mention of the public-service oil recycling message over each track
public address system.

“We were fortunate to get this series sponsorship,” noted Regional Executive Sal
Versaggi. “I am not aware of any other SCCA Regional racing program that has a series
sponsor. This funding has helped us upgrade our program, especially in the area of safety
and promotion and I truly believe our drivers are buying into the idea in a big way,” Sal
said.

The Race to Recycle Oil program is funded under a grant from the California
Integrated Waste Management Board, a State of California agency charged with changing
the way Californians think about and process used oils. Most programs under this funding
atternpt to deliver the message through pamphlets and giveaways. While the Race to
Recycle Oil program uses these techniques, it has the added benefit of sports marketing.
People exposed to the SCCA Race to Recycle Oil program are more receptive to the idea
and the process because they see it as part of something they truly enjoy. SCCA members
are open to the idea, listen to the miessage and change théir behavior. The results are seen
in the recycled oil statistics at the race tracks where an aimost 100% increase has
occurred. _

The Race to Recycle Qil grant was awarded in October of 1999. The present grant
continues through October of 2000. “The San Francisco Region has been very fortunate
in the sponsorship area,” noted David Vodden. “In the early 90’s we had a California
Public Health sponsorship for anti-tobacco promotion. Last year we had Exodus
Communications sponsor the Pacific Coast Road Race of Champions. In addition, many
Club members sponsor individual race weekends. All of this sponsorship helps make our
Club a success and more exciting to be associated with,” Vodden added.

more
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Page 2

The Race to Recycle Oil program and the SCCA have worked together to place
recycling stations at tracks such as Thunderhill Raceway, Laguna Seca Raceway, and
Sears Point Raceway. These pick-up stations collect used-oil from racers and drive home
the idea that used oil is not wom out, it is simply dirty. The cil is collected from the
recycling stations and sent to one of two re-refineries depending on their geographic
locations. Hundreds of thousands of gallons of oil are cleaned at these factories. The
newly refined oil is then sold to retailers, service stations and racing teams. Other major
corporations such as Frito-Lay, Coca-Cota, United Parcel Service, and Mercedes Benz
are all currently using re-refined oil in their vehicles, and the list is steadily growing. The
Race to Recycle Oil program has brought the idea of re-refined oil to racers and civilians
and has greatly helped increase the popularity of recycling oil and using recycled oil at
Major raceways,

The San Francisco Region of the SCCA is the largest chapter in the country
boasting over 4000 members. The Club races at Laguna Seca, Sears Point and
Thunderhill Park, a three-mile road course owned by the Club. The San Francisco Region
has three Solo IT Chapters, Concours d’Elegance program, a street school program and
staffs a total of twenty two professional weekend days with Club workers and equipment.

Information about the Race to Recycle Oil program and the use of re-refined oil
and disposal of used oil can be obtained by calling (530) 934-4455.

END
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SCCA NEWS

SPORTS CAR CLUB OF AMERICA - SAN FRANCISCCO REGION
490 LINDBERGH AVE - LIVERMORE, CALIFORNIA 94550
Office (925) 373-7222 Fax (925) 373-7272

Club subsidiery: Thundermll Raceway Park - Willows, CA 95988

Press Contact: David Vodden (530) 534-5388

FOR 1

RACE TO RECYCLE OIL SERIES TO BEGIN MARCH 27-28 AT SEARS
POINT RACEWAY

San Francisco, CA.....The 1989 San Francisco Region, Sports Car Club of
America, Race to Recycle Qil Racing Series will begin March 27-28 at Sears Point
Raceway in Sonoma California.  The ten race series for over forty (40) SCCA road

| racing clagses wiil compete at Laguna Seca and Thunderhill Raceways before
concluding at Sears Point on November 5-7 with the 22nd Annual Pagclific Coast Road
Racing Championships. :

The busy schedule will also include the 4th annual SCCA Vintage Fali Festival
October 23-24 at Laguna Seca and the 40th Annual 4-hour Endurance Classic
November 20-21 at Thunderhill Park. |

The West's biggest SCCA racing serles will be sponsored by the California
integrated Waste Management Board and carry the title *“Race to Recycie Cil Series”.
This highly visible marketing program will promote consumer recyciing of used oil and
the uss of re-manufactured or re-refined motor oils.

1088 10 2,500 entries are expactad for the 46th annual season of amateur
racing in the San Francisco Region. The Club boasts 5,000 Club members and is the
largest Region in the 55,000 member organization.

Information about Club membership, the race series and the Race to Recycle
Cil program can be obtained by calling (925) 373-7222 or (530) 934-6588,
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SCCA NEWS

SPORTS CAR CLUB OF AMERICA - $AN FRANCISCO REGION
490 LINDBERGH AVE. - LIVERMORE, CALIFORNIA 94550
Office (925) 373-7222 Fax (925) 373.7272

Club subsidiery: Thunderhill Raceway Park - Willows, CA 95988

Press Contact: David Vodden (530) 934-5588

SCCA SIGNS OIL RECYCLING SPONSORSHIP

San Francisco, CA.......... The San Francisco Regiou of the Sports Car Club
of America (SCCA) will promote the recycling of used oil and the use of re-
refined cil as part of a two-year sponsorship deal involving the Club’s Regional
Road Racing Series. The $124,000 program is part of the State of California’s
Integrated Waste Management Board's ongoing effort to increase consumer
awareness and response in the recycling and rense of oil products.

“We are very pleased to be in the forefront on this important ecological
and social issue,” noted SCCA representative David Vodden. “Using the SCCA
to deliver this message is a guaranteed winner for all the reasons that make sports
marketing work so well.”

The Race to Recycle Oil Regional Racing Series will include all Regional
point races leading to the 1999 and 2000 class championships within the San
Francisco Region of the SCCA, The usual marketing ploys will all be in place to
deliver the message along with on-site presence of selected oil recycling experts
at most events to enhance the message detail.

“This is about recycling oil and using re-manufactured or re-refined oil,”
observed Vodden. “That’s the message and we're going to deliver it in an
exciting, colorful and convincing way. Years from now consurner attention to
this issue will be common place and compliance routine,” Vodden predicted.

Over 2,000 drivers, 6,000 workers and officials plus close to 50,000 SCCA
members nationwide will be exposed to this effort. The San Francisco Region
SCCA will lead the way with the Race to Recycle Oil Series.

The San Francisco Region SCCA races at Laguna Seca, Sears Point and
Thunderhill Raceways. Nationwide, the SCCA competes at most major road
courses. |

Information about the Race to Recycle Oil Series, SCCA membership and
series events can be obtained by calling (530) 934-5588.
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RACE TO RECYCLE

SCCA REGIONAL SERIES

SEARS POINT LAGUNA SECA
MoAY EF T JUMNE 4 56

JuUuiLry e 2 7 & AU sET 20-21 -

LAGUNA SECA SEARS POINT
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It's easy to recycle vsed oil!

For more information, contoct
Thunderhill Parkc at 530-934-5588 o
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Funded by a grant frem the Californiz Integrated Waste Managenicnt Beard
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SPORTS CAR CLUB OF AMERICA
RACE TO RECYCLE OIL 2000 SCHEDULE

Regional/National/Special Events

February
March

Apnil

May

June

July

August

Scptember

October

November

19.20-21
18-19
1.2
15-16
67
2021
27-28-29
2-3-4
22.25

14-16

21-23

18-20

25-27

8-10
22-24

578

12-15
27.29
4.5

18-19

Driver’s School
National / Vintage
Season Opener Regional

Regional
Regional
HISTORICS

Double Nationals NW Region -
‘Double Regional
NASCAR/GTA

Regional / National

ALMS / Nasport

HISTORICS

Regional / National / Nasport

CART

Double Regional
~ Doubie Points Final Regiona!

ALMS

PCRRC/ Nasport
FALL CLASSIC VINTAGE

ENDURO

Thunderhill
Thunderhill
Sears Point
Laguna Seca
Thunderhill
Sears Point
Thunderhiil
Laguna Seca
Sears Point
Leguna Seca
Sears Point
Laguna Seca
Sears Point

Laguna 3eca

Sears Point -

Sears Point
Laguna Seca
Thur.derhili

Laguna Seca>
- Thunderhill

Call for Race Entry » SCCA Membership * Race -Official Licensing

SAN FRANCISCO REGION

- SPORTS CAR CLUB OF AMERICA.

(530) 934-4455 FAX (530) 934-7275
P. O Box 966 Willows, Ca 95988-0966

Web page: sfrscca .org
EMAIL dvodden@gienn-co.k12.ca.us
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Race cars preparing to race at Sears Point Rac
pass by the Race to Recycie Ci Bcctn

NOTE: On-site used oil recycling facility adjacent

to the SCCA/Race to Recycle Oil beeth
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Race tc Recycte Cil/SCCA Information Booth

Race to Recycle/CIWMB Recepticn. Phctos taken
at the winners circle Sears Point, Saept. 25, 1999
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Thunderhill Park in Willows, CA is the only SCCA owned
racetrack for the Northern CA Chapter.




Race to Recycie Qil Booth dispensing informaticn
and SCCA membership pampblets. Laguna Seca
169¢
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Sears Point Highway Sign illuminated 24
hourslday,_estabiished $25,00C plus impressions
and positive assocciation




Race Car Assistance: Al Race venicles dispia

‘he Race to Recycie Oii Bumpersticker
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Laguna Seca Starting line/stand.

July 1999 (‘{'72__,
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Laguna Seca Raceway

Racers, Starters, Families, Fans at Sears Point "f'?
Race to Recycie Oil Race August, 1599



Gienn County Fair SCCA, Race to Recycle Oil-
Thunderhill Boo
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ROSS-CAMPBELL

I N C O R P O RATED

Thursday, July 27, 2000

- Kelley Tyack
CIWMB
8800 Cal Center Drive, MS-14
Sacramento, CA. 95826

Dear Ms. Tyack:

Please add this Letter of Support to the grant proposal submitted to the CIWMB
from The Sports Car Club of America, July 14, 2000. This letter was received
after the grant was turned in. One original and three copies are included.

Sincerely,

Carrie R. Beckstein
Account Manager

Y7’

1912 F 5STREET
SACRAMENTO, Ca 95814

916446 4744
BO0 466 4744
916 446 0386 Fax

WWW,ROS5-CAMPBELL.COM



LAGUNA
- SECA

RACEWAY
JOHN STORNETTA
General Manager

July 14, 2000

Mr. David Vodden, CEO
San Francisco Region, SCCA
Thunderhill Raceway
P.O. Box 966
Willows, CA 95988

Re: CIWMBR Used Qil Nonprofit Grant Fourth Cycle
Dear Mr. Vodden,

On behalf of the Sports Car Racing Association of the Monterey Peninsula and Laguna Seca
Raceway, I would like to offer our support to the Sports Car Club of American for your grant
application to the California Integrated Wastc Management Board. Your upcoming project, if
funded, will certainly unite with our communities’ efforts to create a positive public outreach
program.

The SCCA’s continued dedication to helping the CTWMB provide information and influence
towards the proper recycling of used motor oil will benefit the community. Targeting raceway
enthusiasts and do-it-yourselfers is an exceptional way to promote used oil recycling.
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John Stornetta
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ETONDA 15 THE OFFICLAL AUTOMOBILE AND MOTORCYCLE OF LAGUNA SECA RACEWAY  Budweiser® 15 THE GFFICIAL BEER OF LAGUNA SECA RACFAWVAY

Vmina Soea Racowaw ic aneraterd v the Spants Car Racing Asseciation of the Monwrey Peninsula, SCRAMP
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